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towns  created  by  The  Chicago  Tri 
bcxe’s  operations. 


As  the  trees  are  felled,  they  are  trimmed 
of  branches,  sawed  to  12-foot  lengths, 
and  dragged  by  horses  through  deep 
snow  to  the  frozen  streams.  In  the 
spring  they  are  floated  down  to  tide¬ 
water,  cut  to  4- foot  lengths  at  the  saw¬ 
mills  and  loaded  on  steamers  which  take 
them  across  the  Gulf,  up  the  St.  Law¬ 
rence,  through  the  Grand  Lachine  and 
other  canals,  then  the  length  of  Lake 
Ontario  and 

up  the  VVel-  TTJ  4' 

land  Canal  to  I  ^ 

The  Chicago  I  * 

T  R  I  B  u  N  e’s  o  i  A  “  •  • 
paper  mill  at  v>,.  I 

Thorold,  On-  | 

tario,  near  r  .•wj  T 

Niagara  Falls.  ^Tryr...  pf/y  ~~~ 


Log  basin  and  sawmill  of  Bale  des  Cedres:  The  logs  are 
lifted  into  the  mill,  cut  into  4-ft.  lengths,  dropped  into 
the  flume  conveyor,  floated  a  mile  down  the  coast  to  the 
harbor,  and  tumbled  into  the  holds  of  waiting  steamers. 


square  miles  of  forests  and  undertook 
to  develop  its  own  supply  of  pulp  wood. 

Dams  have  been  built,  flooded  out  and 
rebuilt ;  a  power  house  has  been  con¬ 
structed,  washed  away  and  rebuilt ;  docks 
have  been  torn  to  pieces  while  under 
construction,  but  others  have  taken  their 
places. 

Setbacks  and  discouragements  have  been 
many,  but  success  has  finally  been 
achieved. 


Tribune  lumber  properties  on 
the  Gulf  of  St.  Lawrence; 
Shelter  Bay,  1,600  miles  from 
Chicago,  about  325  square 
miles;  and  Bale  des  Cedres,  75 
miles  west,  about  175  square 
miles;  Tribune  paper  mill  at 
Thorold,  Ontario,  in  the  lower 
left  hand  corner  of  map. 


Chicai^ 

THbune 

wns  forests 
f  pulp  wood 


*  t  r  a  o  r  - 
dinary  efforts 
of  The  Chi- 
cagoTribune 
to  develop  an 
independent  newsprint  supply  prove 
that,  notwithstanding  its  enormous 
growth  in  circulation  and  advertising  it 
is  not  depriving  smaller  publications  of 
paper.  Far  from  taking  paper  out  of 
the  market  or  raising  the  price  by  com¬ 
petitive  bidding.  The  Chi- 

HCAC.O  Tribune  is  materially 
increasing  the  production 
of  newsprint. 


The  Tribune  must  see  that  before  navi¬ 
gation  closes  each  year  sufficient  supplies 
are  received  at  these  points  to  maintain 
twelve  hundred  people  and 
more  than  a  hundred  horses  F'  .///V/'f 
durini 


ig  the  six  months  that 
they  are  isolated. 

Last  fall  the  St.  Lawrence 
was  dotted  with  cj  u  a  i  n  t 
schooners,  manned  by  hardy 
French  -  Canadian  sailors, 
beating  down  the  river  and 
gulf,  laden  with  food,  cloth¬ 
ing,  tools, building  materials 
and  other  equipment  for 
Shelter  Bay  and  Bale  des 
Cedres.  These  are  the 


gL  1  OM'  from  the  world  by  snow 
and  ice,  several  hundred  men  in 
distant  Canadian  forests  are  chop¬ 
ping  down  trees  from  which 
Chic.\go  Tribunes  will  be  made 
late  this  year. 

In  a  wilderness  on  the  north  shore  of  the 
Gulf  of  St.  I  -awrence,  far  down  towards 
Labrador,  The  Chicago  Tribune  is 
carrying  out  a  great  work  of  pioneering 
and  develojiment.  The  earliest  French 
explorers  sailed  along  these  shores.  Dur¬ 
ing  the  intervening  centuries  migrations 
from  Europe  have  swept  past  them  to 
populate  a  continent  with  more  than 
120,000,000  people.  But  through  all  the 
years  these  virgin  forests  of  the  far  north¬ 
east  lay  untouched,  from  the  Gulf  of 
St.  Lawrence  to  the  Arctic  ice  fields. 

A  rocky  shore  without  harbors,  no  settle¬ 
ments,  high  tides,  a  stormy  gulf,  long 
and  severe  winters,  combined  to  make 
profitable  timber  operations  almost  im¬ 
possible.  In  the  face  of  these  obstacles 
The  Chic.vgo  Tribune  purchased  500 


The  economic  independence 
of  The  Cmc.xra)  Tribune 
parallels  independence  of 
editorial  stand,  of  news¬ 
gathering  facilities,  and  of 
advertising  policy,  which 
have  comliined  to  establish 
this  great  newspaper  in  its 
unique  position. 


Unluading  supplies  at  Shelter  Bay, 
The  Tribune’s  timber  town.  All 
necessities  are  brought  by  schooner 
from  Quel)  r,  400  miles  away,  un 
loaded,  sledged  over  a  portage, 
brought  inland  in  scows,  unloaded 
again,  and  then  carried  in  canoes 
to  the  timbermcn’s  cabins. 


npHE  CHICAGO  TRIBUNE’S  tremendous 
prestige  is  available  for  the  upbuilding  of  any 
reputable  business.  The  advertising  columns  of 
The  Chicago  Tribune  have  made  fortunes  for 
many  men  and  are  today  more  efficient  than  ever. 
Chicago  Tribune  experts  are  ready  to  give  prac¬ 
tical  advice  to  manufacturers;  to  show  them 
precisely  how  to  link  CHICAGO  TRIBUNE  adver¬ 
tising  with  the  spirit  of  1921 — the  spirit  that  1921 
Will  Reward  Fighters. 


IMltltewaid 
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NEW  TORN  STATE 

A  MARKET  FOR  YOUR  MERCHANDISE 

49,204  square  miles  10,384,829  people 

207.7  persons  per  square  mile 

10  Cities  of  over  50,000  population 

17  Cities  of  over  20,000  and  under  50,000  population 
Value  of  manufactured  products  exceed  $3,814,661,114 

NEW  YORK  STATE  CROPS  (1919) 


35,260,000  bushels  of  corn. 
11,178,000  bushels  of  wheat. 
29,580,000  bushels  of  oats. 
2,486,000  bushels  of  barley. 
5,126,000  bushels  of  buckwheat. 
16,800,000  barrels  of  apples. 


39,567,000  bushels  of  p^atoes. 

6,579,000  tons  of  hay. 
42,986,900  pounds  of  cheese. 
3,500,000  pounds  of  tobacco. 
2,100,000  bushels  of  onions. 
250,000,000  pounds  of  grapes. 


A  territory  that  produces  like  this  can  consume  equally  well 

Use  this  list  of  daily  newspapers  to  cover  this  territory  for  you.  They  can  sell  your  merchandise,  as 
they  go  into  the  homes  of  the  buying  public  and  are  read.  Results  count.  These  papers  get  results 
for  their  advertisers. 
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*  Albany  Knickerbocker  Press . 

30,788 

.09 

.09 

New  York  Globe . 

. . . . (E) 

181,475 

.40 

.40 

III 

*  Albany  Knickerbocker  Press.  .  .  . 

.(S) 

44,163 
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New  York  Evening  Mail 

....(E) 

172,703 

.45 
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Auburn  Citizen  . 
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6,950 
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.035 

•New  York  Evening  Post 

....(E) 

36,875 
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*Brooklyn  Daily  Ea8:le . 
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•The  New  York  Herald  . . 
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*Brooklyn  Daily  Eagle . 
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*The  New  York  Herald.  .  . 

....(S) 

207,662 

.50 

.45 

lii 

Brooklyn  Standard  Union . 
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•The  Sun,  New  York  .  . . 
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tNew  York  Timet  . 
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*Buffalo  Courier  and  Enquirer  .  . . 
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tNew  York  Times  . 

....(S) 
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*Bulfalo  Courier  . 

...(S) 

107,994 
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•New  York  Tribune . 

.  ...(M) 

125,919 
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*Buffalo  Express  . 
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•New  York  Tribune . 
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•••New  York  World _ 
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Buffalo  Evening  News  . 
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•••New  York  World _ 
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•••New  York  World _ 

....(E) 
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Buffalo  Sunday  Times  . 
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•••Niagara  Falls  Gazette 
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*Coming  Evening  Leader . 
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Rochester  Herald  . 
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.035 
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•Staten  Island  Daily  Advance  . . . 

....(E) 

5,968 
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Ithaca  Journal-News . 

...(E) 
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.04 

•Syracuse  Journal  . 
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*Jamestown  Journal  . 

...(E) 
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•••Troy  Record . 
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*Jamestown  Morning  Post . 

.  .  (M) 

8,934 
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Yonkers  Daily  Newt  . , . 

....(E) 

3,700 

.03 
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*Middletown  Times-Press  . 

...(E) 

5,861 

.04 

.03 

Government  Statements,  October  1st, 

1920. 

**Mount  Vernon  Daily  Argus  .... 

.  (E) 

6,860 

.04 

.04 

•A.  B.  C.  Publishers* 

Statement,  October  1st,  1920. 

III- 

Newburgh  News  and  Journal  .... 

.  .(E) 

10,636 

.05 

.05 

•••A.  B.  C.  Auditor’s 

Report, 

October 

1st,  1920. 

III! 

New  York  American  . 

.  (M) 

291,840 

.60 

.60 

tPublishers’  Statement. 

New  York  American  . 

...(S) 

949,450 

1.25 

1.25 

••A.  B.  C.  Auditor’s  Report, 

April  Itt,  1920. 
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City 

Population 

1,823,779 


Separate 

Dwellings 

390,000 


Metropolitan  Population : 


3,000,000 


National  Advertising 

in 

Philadelphia 

Perhaps  one  of  the  most  important  reasons  why  national  advertisers  get 
such  good  results  from  advertising  in  the  Philadelphia  Bulletin,  is  because 
local  retailers  have  been  educated  to  the  importance  of  linking  up  their  adver¬ 
tisement  to  the  announcements  of  the  manufacturers  whose  wares  they  sell. 

Dominate  Philadelphia 

You  can  at  one  cost  reach  the  greatest  number  of  possible  consumers  in 
the  Philadelphia  territory  by  concentrating  your  advertising  in  the  news¬ 
paper  ‘‘nearly  everybody  reads” — 


The  Bulletin 

Net  paid  average  circulation  for  the  year  1920, 

488,687  Td"!:? 

No  prize,  premium,  voting  coupon  or  other  artificial  methods 
of  stimulating  circulation  have  ever  been  used  by  The  Bulletin. 


EDITOR  PUBLISHER 

Issued  every  Saturday — forms  closing  at  ten  P.  M.  on  the  Thursday  preceding  the  date 
of  publication — by  the  Editor  and  Publisher  Co.,  Suite  1117,  New  York  World  Build¬ 
ing,  63  Park  Row,  New  York  City.  Private  Branch  Telephone,  Beekman  4330.  Charter 
Member  Audit  Bureau  of  Circulations. 
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IVES  IN  DARK  BUT  RADIATES  LIGHT  AND  CHEER 

[itor  of  Oregon  Journal  is  a  Leader  in  Community  Upbuilding^ — Popular  as  Public  Speaker — Noted 
for  His  Editorial  Elxpression — Doesn’t  Believe  in  Age  Limit  to  Mental  Development 


rEVER  let  a  day  go  by  without 
learning  something.” 

This  motto,  adopted  when  he  was  a 
j  and  faithfully  adhered  to  as  he  grew 
10  manhood,  is  credited  by  B.  F.  Irvine 
Portland,  Ore.,  with  whatever  suc- 
is  he  has  made  in  journalism.  Th^ 
i  success  has  been  great  and  that  his 
reer  is  one  of  the  most  inspiring  in 
[  entire  field  of  newspaperdom  may  be 
dged  from  the  fact  that,  although  to- 
ly  blind,  he  is  editor-in-chief  of  one 
the  large  dailies  of  the  Pacific  Coast, 

[  Oregon  Journal. 

ilr.  Irvine  may  well  be  ranked  with 
t  handful  of  men  who  have  completely 
lumplied  over  the  affliction  of  blind- 
is,  doing  a  man’s  work  in  the  world 
d  doing  it  better  than  most  men  who 
ivc  no  physical  handicap.  He  is  not 
Iv  an  editor,  but  an  orator  of  distinc- 
m,  a  leader  in  the  thought  of  his  coin- 
unity  and  friend  of  many  of  America’s 
eat  men  who  both  admire  and  esteem 
m.  Incidentally,  too,  it  may  be  re- 
arked  that  his  disability  does  not  pre- 
nt  him  from  getting  the  fullest  en^oy- 
ent  out  of  life,  for  he  shares  in  all 
e  pleasures  of  his  friends  and  his  in¬ 
rests  are  far  more  varied  than  those 
the  average  man. 

“It  was  impressed  upon  me  early  in 
e  that  a  man  cannot  stand  still,”  said 
r.  Irvine  recently.  “Since  boyhood  I 
IVC  taken  seriously  the  admonition  to 
lin  something  in  knowledge  or  ex- 
rtence  each  day.  When  I  was  stricken 
ith  blindness  I  determined  that  it 
loiild  make  no  difference  with  me.  In 
me  ways  this  affliction  may  even  have 
■en  a  benefit,  for  a  person’s  fighting 
irit  is  aroused  when  he  knows  that  the 
indicap  against  him  is  increased.” 

It  was  difficult  to  inauce  Mr.  Irvine  to 
Ik  about  himself.  He  is  naturally  of  a 
tiring  disposition  and  has  preferred, 
le  most  newspaper  men,  to  keep  him- 
h  in  the  background.  But  the  story  of 
life  such  as  his,  I  convinced  him, 
lould  be  recorded  in  Editor  &  Pt:B- 
>HiR,  an  object  lesson  in  cheerfulness 
d  accomplishment  to  his  fellow  crafts- 
:n. 

Normal  Sight  in  Youth 

Even  as  a  buy  Mr.  Irvine  was  intcr- 
M  in  newspapers  and  wanted  to  have 
Nrt  in  their  making.  In  youth  his 
!nt  was  normal  and  it  was  not  until 
t.v  manhood  that  bis  eyes  began  fail- 
*  's  3  native  Oregonian,  having 
^n  born  58  years  ago  in  Scio,  a  village 
'the  western  part  of  the  state.  In  his 
rnimar  school  days  the  tendency  of 
_  ne  developed.  He  delighted  in 
ding  the  simple  compositions  of  the 
i''^'  room  and  read  whatever  came 
his  hands.  It  was  his  hobby  and, 
‘  might  be  expected,  he  disliked  math- 
“bfs  and  kindred  subjects  as  his  cd- 
“  I'm  progressed. 

was  not  more  than  12  or  13  years 


By  HORACE  E.  THOMAS 

(.Staff  i  orrespondent  Editor  &  ^i’blisher) 


old  when  I  did  my  first  newspaper 
work,”  he  recalled.  “  I'his  was  the  writ¬ 
ing  of  neighborhood  news  fo?  the  Al¬ 
bany  Democrat,  then  a  country  weekly 
printed  in  our  county  seat.  I  can  re¬ 
member  yet  what  a  thrill  it  gave  men 
when  I  first  saw  my  items  in  print.  In 
return  for  my  work  I  got  a  free  copy 
of  the  paper.” 

A  few  years  after  this  his  father,  J.  B. 
Irvine,  became  interested  in  a  small 
newspaper  venture,  financing  a  stranger 
to  establish  a  sheet  in  Scio.  The  town 
did  not  have  more  than  160  or  170  in¬ 
habitants.  Moreover  the  paper  was  Re 
publican,  whereas  the  village  was  Dem¬ 
ocratic. 

“They  used  to  call  Scio  the  remnants 
of  Price’s  army,”  explained  Mr.  Irvine. 
“The  town  and  the  surrounding  country 
on  the  fork  of  the  Santiam  River  where 
settled  by  a  colony  of  Southerners.” 

In  this  environment  that  little  five- 
column  folio  lasted  just  a  year,  when  it 
was  necessary  for  the  elder  Irvine  to 
take  it  over  and  provide  more  capital. 
He  renamed  the  sheet  the  Scio  Adver¬ 
tiser  and  established  a  small  job  plant 
in  connection.  The  son,  Frank,  as  he  was 
known  then  and  is  still  addressed  hy  his 
intimates,  was  in  his  element.  He 
learned  to  set  type  as  well  as  a  man  and 
often  had  much  of  the  responsibility  of 
the  paper,  soliciting  the  ads,  writing  the 
copy  and  sticking  the  type.  On  one  oc¬ 
casion,  he  remembers,  he  got  out  an 
entire  issue  unassisted  and  he  admits 
that  it  must  have  been  a  weird  publica¬ 
tion.  He  was  still  in  his  early  teens. 

Young  Irvine  had  the  ambition  to  ac¬ 


quire  a  college  education,  although  in 
the  little  pioneer  community  most  of  the 
young  people,  and  their  parents  as  well, 
regarded  schooling  above  the  grammar 
grades  as  entirely  superfluous.  Partly 
by  working  his  way  and  aided  in  part 
hy  his  father  he  completed  a  course  at 
VVillamette  University  in  Salem,  where 
he  made  an  enviable  record.  When  he 
was  through  school  he  was  thrown  en¬ 
tirely  on  his  own  resources. 

“My  desire  was  to  go  at  once  into  the 
newspaper  business  then,”  he  says,  “hut 
I  had  little  encouragement.  Even  if  1 
could  have  got  h-old  of  a  small  country 
weekly  the  outlook  was  discouraging. 
Country  editors  in  those  days  in  Oregon 
were  on  a  starvation  basis.  The  pay¬ 
ment  of  subscriptions  in  everything  from 
cordwood  to  cabbages  was  not  a  joke 
then  but  a  most  serious  fact  and  it  was 
on  sych  miscellaneous  stuff  as  was 
turned  in  that  the  poor  editor  had  to 
keep  his  presses  grinding.  My  great 
ambition  was  to  get  on  one  of  the  Port¬ 
land  dailies,  but  I  lacked  the  self-confi¬ 
dence  to  apply  for  a  position.” 

Irvine  then  turned  to  railroad  work, 
becoming  the  first  station  agent  in  Cor¬ 
vallis,  Ore.  He  didn’t  forget  his  motto 
to  learn  something  each  day.  He  built 
up  the  business  of  the  office,  became  an 
expert  telegrapher  and  devoted  all  his 
spare  time  to  reading.  Meantime  he  was 
married  and  Mrs.  Invine  had  no  small 
part  in  helping  him  to  overcome  the 
affliction  of  blindness  with  which  he  was 
threatened  even  then. 

The  trouble  with  his  eyes  forced  him 
to  give  up  the  railroad  job  and  he  in- 


pORTLAND  is  famed  as  a 
city  *  of  roses  and  con> 
tented  homes;  in  municipal 
improvements  that  city  is 
one  of  the  leaders  in  the 
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vested  his  savings  in  a  dairy  ranch  near 
Sprague  in  Eastern  Washington.  There 
his  eyesight  became  worse,  but  he  per¬ 
severed  for  several  years  against  great 
difficulties.  A  small  boy  was  employed 
to  lead  him  about  the  farm  and  acted 
as  a  guide  in  all  his  farm  work.  In  such 
circumstances  farming  could  not  pay, 
ahd  the  family  returned  to  Corvallis. 
First,  however,  Mr.  Irvine  was  operated 
on  by  eastern  specialists  in  a  vain  hope 
that  his  failing  vision  might  be  restored. 
It  is  probable  that  he  then  realized  the 
fate  that  awaited  him,  but  it  is  charac¬ 
teristic  of  the  man  that  he  went  ahead 
with  a  new  venture  regardless  of  ap¬ 
proaching  blindness. 

The  new  venture  was  the  purchase  of 
the  Corvallis  Times,  the  family  return¬ 
ing  to  their  former  home.  That  was  in 
1895.  Corvallis  was  a  country  town  ot 
perhaps  1,800  people,  the  site  of  the 
Oregon  Agricultural  College.  Farming 
had  not  paid  and  Irvine  had  mighty  little 
money  to  make  the  purchase.  Among 
the  assets  turned  in  was  a  note  due  him 
for  $800  and  out  of  which  $25  was 
finally  realized,  but  the  man  who  sold 
the  Times  was  paid  in  full  as  soon  as 
the  paper  began  turning  a  profit. 

In  the  next  five  years  Irvine  put  the 
Times  on  its  feet  and  built  up  a  circu¬ 
lation  of  perhaps  1,500  or  2,000  copies. 
He  also  took  over  for  a  song  the  Leader, 
which  had  been  established  by  the  Ore¬ 
gon-Pacific  railroad  to  promote  its  own 
interests,  discontinued  the  Leader  and 
added  its  200  subscribers  to  the  Times 
list. 

Then  came  blindness,  the  tragedy  that 
has  made  his  life  notable  among  those 
of  newspaper  men.  Within  three  days 
his  sight  failed  completely,  never  to  be 
restored. 

“It  was  a  terrible  shock,  of  course, 
although  not  unexpected,”  relates  Mr. 
Irvine.  “When  it  came  it  hardly  caused 
a  ripple  in  the  conduct  of  my  daily  af¬ 
fairs.  With  the  aid  of  a  cane  I  could 
get  back  and  forth  to  the  office  and  I 
knew  my  typewriter  so  we'l  that  writ¬ 
ing  did  not  bother  me  at  all.  My  read¬ 
ing  was  all  done  for  me  by  Mrs.  Irvine, 
who  has  continued  to  do  it  throughout 
the  years.” 

Eidhoriali  Attracted  Attention 

With  the  loss  of  sight,  indeed,  Mr.  Ir¬ 
vine’s  energies  and  interests  seemed  to 
expand.  He  was  recognized  as  a  force¬ 
ful  w  riter  and  his  edTorials  in  the  Times 
were  often  copied  in  the  city  papers. 
t)ne  of  them  in  particular  attracted  the 
attention  of  Colonel  C.  S.  Jackson,  pub¬ 
lisher  of  the  Oregon  Journ.Tl  of  Port¬ 
land.  He  clipped  it  out  and  mailed  it 
with  a  letter  to  Mr.  Irvine. 

“That’s  good  stuff,”  he  said  in  effect. 
“The  Journal  needs  editorial.s  like  that, 
and  we  want  you  to  write  them.  Will 
you  do  it?” 
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Mr.  Irvine  \v<.ul<l  and  did.  He  ^-ent 
two  of  them  back  on  the  next  mail  and 
they  appeared  in  the  Journal  of  Novem¬ 
ber  2,  1906.  and  there  has  hardly  been  a 
day  to  the  present  time  tliat  he  has 
been  unrepresented  on  the  Journal’s  ed¬ 
itorial  page. 

“That  letter  from  Colonel  Jackson  was 
a  great  event  in  my  life,”  :idmit>  Mr. 
Irvine.  “I  had  always  wanted  to  get  into 
the  city  field,  but  I  had  never  mu-tered 
sufficient  courage  to  make  the  break.  I 
believe  in  a  person  striking  out  boldly 
for  himself  to  fulfill  any  ambition  he 
may  have,  but  I  had  never  been  able  to 
practice  that  policy  myself.  I  have  spent 
many  hours  of  my  later  life  in  an  effo’t 
to  overcome  that  lack  of  self-assertive- 
ness  which  I  consider  a  fundamei  tal 
weakness.” 

Those  were  happy  and  busy  days  for 
the  blind  editor.  In  the  first  place,  almost 
unaided  except  in  the  mechanical  d  - 
partment.  he  was  getting  out  one  of  tlie 
best  country  papt  rs  in  Oregon.  lie  v  a^ 
on  the  regular  editorial  staff  of  the  Jour¬ 
nal  and  his  daily  contributions,  sent  in 
by  mail,  required  both  time  and  thought. 
To  fill  up  any  odd  moments  he  handled 
the  Corvall's  correspondence  to  the  Ore¬ 
gonian. 

Two  years  later  Mr.  Irvine  was  re¬ 
quested  to  come  to  Portland  where  he 
might  devote  all  his  time  to  the  Journal. 
He  did  so,  leasing  the  Times  and  selling 
it  at  the  end  of  the  year’s  lease.  The  late 
George  M.  Trowbridge  was  then  editor 
of  the  Journal,  but  Mr.  Trowbridge’s 
chief  interest  was  in  the  news  field  an  1 
from  the  first  the  editorial  page  was 
turned  over  in  gre:  t  part  to  Mr.  Irvine 
who  originated  the  subjicts  wrote  n  u  h 
of  the  copy  and  read  all  of  it,  Mr.  Trow¬ 
bridge  being  well  contented  to  leave  t'  e 
page  to  his  capah’e  direct  on.  He  con¬ 
tinued  in  this  capacity  until  Xovemler, 
1919,  when  he  w'as  formally  made  editor 
of  the  Journal,  foil  wing  the  death  of 
Mr.  Trowbridge. 

There  seems  no  limit  to  the  Irvine  ca¬ 
pacity  to  work.  The  J  urnal,  at  leas" 
during  the  first  f  w  yea  s  he  was  there 
was  inad'quately  suppled  wi  h  editorial 
writers  and  the  burden  of  it  fell  on  the 
editor. 

“I  should  say  that  there  were  from 
150  to  200  days  when  I  wmote  every  line 
of  the  three  columns  of  editorials  that 
we  carried  daily,”  said  Mr.  Irvine.  “On 
one  record  day  I  wrote  five  and  three- 
quarters  columtis  of  editorials.  1  had 
to  select  the  subjects,  too,  and  as  every 
editorial  writer  knows,  that  is  no  easy 
matter.  Then,  of  course,  whatever  re¬ 
search  was  necessary  had  to  be  done 
second  hand  and  read  to  me. 

“Time  to  me  is  the  most  valuable 
thing  in  the  world.  What  couldn’t  we 
do  if  we  just  had  time  to  accomplish  it? 
My  necessary  reading  takes  so  long  that 
it  almost  discourages  me.  One  of  the 
banes  of  my  life  is  the  approach  of  Sun¬ 
day  when  I  must  listen  to  the  reading 
of  the  bulky  Sunday  newspapers.  A 
man  with  his  sight  can  skip  here  and 
there,  but  to  one  who  is  blind  and  wishes 
to  keep  in  touch  with  events  it  is  neces¬ 
sary  to  hear  pretty  nearly  everything. 
The  days  are  entirely  too  short  for  what 
we  would  like  to  crowd  into  them.” 

There  certainly  is  little  waste  time  in 
Mr.  Irvine’s  office.  He  still  writes  all 
his  copy  on  the  typewriter,  declining  all 
suggestions  that  he  dictate  his  copy.  He 
believes  that  dictating  leads  to  verbosi'y 
When  he  writes,  he  says,  he  “sees”  the 
copy  before  him,  can  avoid  the  waste 
of  words  and  express  most  clearly  and 
concisely  the  thoughts  he  is  recording. 
Mrs.  Irvine  is  with  him  at  all  times  .m'l 
herself  confers  with  many  of  tlie  callers 
who  would  otherwise  take  up  the  editor’s 
time.  She  also  knows  the  subjects  in 
which  her  husband  is  most  interested 
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and  intuitively  puts  before  him  the  ma¬ 
terial  that  he  most  needs  in  his  editorial 
work. 

While  Mr.  Irvine  has  never  hesitated 
to  do  two  men’s  work,  on  occasion,  he 
is  a  firm  believer  in  not  overcrowding 
newspaper  writers. 

“It  is  a  mistake  to  think  that  the  best 
work  is  done  under  pressure.”  he  said. 
“By  observation  and  personal  e.xperience 
I  have  tested  it  until  I  think  1  know. 
Errors  in  fact  and  errors  in  judgment 
on  newspapers  are  due  in  large  measure 
to  the  unstrung  or  jaded  nerves  of  over¬ 
worked  employees.  It  is  a  short-sighted 
policy  to  crowd  to  capacity  the  men  who 
write  the  papers.  Employers  can  well 
afford  to  hire  enough  men  to  do  the 
work  w'ithout  undue  strain.  Be  sure 
that  you  get  reliable  men  in  the  first 
place  and  then  give  them  the  opjiortunity 
to  work  to  the  best  advantage.  I  be¬ 
lieve  in  hard  work  but  not  overwork.” 

Hit  Active  Social  Life 

Mr.  Irvine  is  just  as  emphatii*  in  urg¬ 
ing  the  need  of  proper  recreation  out  of 
office  hours.  He  is  a  brilliant  conversa¬ 
tionalist  and  has  a  ho.st  of  close  friends. 
He  docs  not  dodge  public  entertainments 
and  has  an  active  social  life.  He  is  an 
excellent  dancer  in  which  he  finds  much 
pleasure.  The  ease  with  which  he  gets 
about  a  ballroom  floor  is  cause  for  re¬ 
mark  by  everyone  who  sees  him.  A 
partner  who  dances  with  him  is  much 
safer  from  collisions  and  barked  toes 
than  she  would  be  with  many  a  dancer 
whose  eyesight  is  the  best.  Mr.  Irvine 
is  fond  of  the  theater  and  is  a  frequent 
attendant. 

It  is  an  orator,  aside  from  his  news¬ 
paper  work,  that  the  blind  editor  is  best 
known.  In  Portland  and  throughout 
Oregon  he  is  in  constant '  demand  and 
through  his  acceptance  of  speaking  invi¬ 
tations  has  formed  the  acquaintance  of 
community  leaders  throughout  the  state. 
He  possesses  unusual  eloquence  aijd  no 
speaker  in  Oregon  has  better  control 
over  an  audience.  He  introduced  Presi¬ 
dent  Wilson  in  Portland  when  the  Pres¬ 
ident  made  his  ill-fated  swing  about  the 
country,  introduced  Co.x  to  his  Portland 
audience  and.  although  a  Democrat,  de¬ 
livered  one  of  the  addresses  of  welcome 
to  Taft  on  his  last  official  trip  west. 

Irvine  writes  all  his  speeches  on  the 
faithful  typewriter,  but  he  does  not 
commit  them. 

“Nevertheless  I  see  them.”  he  says. 
“As  1  write  1  vision  the  lines,  particu¬ 
larly  the  sub-heads,  and  when  I  speak 
I  can  see  them  in  their  proper  sequence. 
My  blindness,  it  seems,  helps  me  to 
concentrate  for  I  escape  much  of  the 
distraction  of  the  normal  speaker.  At 
the  same  time  1  quickly  catch  the  spirit 
of  an  audience  and  am  easily  sensitive 
to  approval  and  disapproval.” 

Mr.  Irvine  began  public  speaking  be¬ 
fore  his  sight  had  entirely  failed.  At 
first  he  used  to  have  a  white  cloth  placed 
at  the  edge  of  the  rostum  in  front  of 


him  so  that  he  could  keep  his  sense  of 
direction.  Now.  however,  he  is  per¬ 
fectly  at  home  on  the  platform  and 
never  confused.  The  admiration  of  the 
public  for  a  man  who  has  overcome  an 
affliction  results  in  a  spontaneous  cheer 
whenever  Irvine  appears  on  the  plat¬ 
form,  but  his  reputation  as  a  public 
speaker  does  not  at  all  rest  upon  his 
physical  limitation. 

“Be  brief  when  you  speak,’’  he  ad¬ 
vises,  “particularly  when  there  is  another 
and  more  noted  speaker  to  follow'.  I 
hesitated  a  long  time  before  I  consented 
to  introduce  President  Wilson,  for  I 
know  how  impatient  an  audience  is  with 
an  introductory  speaker  when  they  are 
eager  for  the  main  address.  However, 
I  was  as  brief  as  possible  and  the  au¬ 
dience  treated  me  very  kindly.  There 
have  been  times  when  I  have  talked  two 
and  a  half  hours,  but  I  realize  the  enor¬ 
mity  of  the  offence  and  am  determined 
that  it  shall  not  be  repeated.” 

Idealist  But  Not  a  Visionary 

Mr.  Irvine  ta'<es  an  active  interest  in 
the  news  end  of  his  paper,  as  well  as  the 
editorial  page.  He  is  a  keen  student  of 
events  and  is  particularly  interested  in 
politics.  He  covered  the  Democratic 
convention  at  San  Francisco  for  the 
Journal  and  many  of  the  correspondents 
marveled  to  see  a  man  who  was  blind 
reporting  an  event  of  such  importance. 
Yet  the  articles  that  he  wired  home 
showed  that  nothing  escaped  him  and 
that  he  was  always  in  touch  with  the 
real  trend  of  events. 

An  idealist  but  not  a  visionary  might 
well  define  this  notable  character.  He 
has  always  in  mind  high  objectives  but 
he  does  not  permit  dreams  to  obscure 
the  practical  facts  of  the  workaday 
world. 

“I  believe  intensely  that  the  newspaper 
calling  is  the  greatest  on  earth,”  he  says. 
“The  writer  has  more  opportunity  to 
promote  the  general  welfare  than  any 
other  citizen  whatever.  The  editor  who 
has  lofty  ideals  does  good  beyond  com¬ 
pare  with  the  professional  preacher,  in 
my  opinion.  Even  after  all  these  years 
I  write  with  a  feeling  of  awe  when  I 
think  of  the  great  audience  1  am  ad¬ 
dressing.  It  is  a  great  responsibility 
and  a  great  privilege. 

“Moreover  a  man’s  ability  and  effect¬ 
iveness  should  increase  with  the  years. 
I  am  not  a  believer  in  any  ‘chloroform’ 
age.  If  a  person  lives  right  there  should 
hardly  be  a  limit  to  his  mental  develop¬ 
ment.  We  should  grow  to  old  age  far 
more  useful  than  we  were  at  middle  age, 
each  day  gaining  a  little  more  until  our 
work  is  accomplished.” 

Anyone  knowing  Mr.  Irvine  must  ad¬ 
mit  that  he  meets  his  own  prescription. 
At  58  he  has  the  energy,  the  vision  and 
the  ambition  of  a  man  in  his  thirties. 
In  a  world  that  is  dark  to  him  he  ra¬ 
diates  good  cheer  among  all  with  whom 
he  comes  in  contact. 


'J'HE  blind  editor  of  the  Portland  Journal  at  hie  typewriter,  and  at  hi*  elbow  hit  true 
helpmate,  Mrs.  B.  F.  Irvine,  the  constant  companion  and  aid  of  her  popular  husband. 
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First  Mention  of  Hearst  Deal 
Columns  It  Pledge  of  Fsi4  njl 
Support  to  Seattle  Republic^,  | 
Under,  Present  Manageniegt 


tew 


(By  Telegraph  to  Editor  &  Pi-iimai 

Seatti-k,  Wash.,  Fell.  16.-The  ? 
Intelligencer  made  its  first  refernu, 
its  own  columns  to  widely  circulatpi 
ports  that  the  paper  was  about  to 
to  the  Hear.st  interests  in  a  front-! 
editorial  Sunday,  the  tenor  of 
would  indicate  that  all  negotiations'' 
been  definitely  called  off,  as  previ,', 
reported  in  Editor  &  PuBusHa 

At  the  time  negotiations  whh  ' 
Hearst  were  under  way  the  faetthz 
the  deal  went  through  Seattle  and 
state  would  lose  its  staunchest  Re, 
can  organ  was  widely  commenttd 
here  and  it  is  interesting  to  note  that 
first  public  statement  made  by  the  P 
Intelligencer  that  it  was  not  sold  ji 
contained  in  a  printed  “sahitation" : 
distributed  among  the  banqueters  at 
Republican  Lincoln  Day  banquet  : 
Saturday. 

On  the  following  day  the  paper; 
lished  the  “salutation”  on  its  front; 
Read  in  part  as  follows: 

“Under  the  ownership  and 
ment  established  a  little  over  two  > 
ago.  the  progress  of  the  Post  liit 
gencer  as  a  newspaper  and  as  a  sir., 
and  disinterestqd  adviser  in  affain 
government,  has  been  more  mar's' 
more  sure  and  steady,  than  at 
time  in  its  career. 

“Conditions  and  e^'ents  have  comtcrl 
to  give  this  newspaper  an  opporttr. 
to  demonstrate  its  attachment  to  hr; 
mental  Republican  principles  in  a  pa. 
tical  way,  and  with  all  due  modesP 
may  be  said  that  the  Post-Intelligerc 
has  taken  full  advantage  of  the  op;- 
tunity  with  results  so  evident  that  li 
need  not  here  be  recounted. 

“The  Post-Intelligencer  will  conti; 
on  its  course.  Undisturbed  by  mar.;:- 
tations  of  envy,  hatred  and  malice,  t 
newspaper  looks  down  upon  its  detr; 
tors  with  a  charity  not  wholly  free  ire 
contempt.  Unhurt  by  lies  and  rum  ’ 
of  lies  that  have  been  disseminated  ir 
a  purpose  of  injury,  the  paper  goes  "j 
and  forward,  ‘with  the  firmness  in  rif 
as  God  gives  us  to  see  right,’  to  «r 
it  is  doing  and  has  yet  to  do.  P 
ownership,  management,  and  editor, 
direction  of  this  newspaper  remain 
changed ;  no  change  is  in  contemplat: 
or  under  consideration — and  none  « 
be  made.” 

The  salutation  was  signed  by  p; 
lisher  Clark  Nettleton  and  editor  Jar. 
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Against  Shorter  Printer*’  Week 

St.  Louis. — A  fight  against  reduff 
the  working  week  from  48  hours,  ai  de| 
manded  hy  union  printers,  was  launchtt 
here  February  3  at  a  conference  ■' 
employers  of  job  and  commercial  p® 
ers  from  throughout  the  Middle  I'f"' 
The  proposed  cut  would  decrease 
duction  and  raise  prices,  they  contend 
The  conference  was  attended  by 
delegates,  representing  1,077  shops,  *4; 
26,000  employees  in  forty-nine  cities,  t 
was  announced. 


Plumb  with  Syracute  Post-Sund*^ 

Syracuse,  N.  V.— John  .4.  Plumbs 
been  aiipointed  advertising  manager® 
the  Syracuse  (N.  Y.)  Post  Stands™ 
He  was  in  charge  of  the  promotion 
partment  of  the  Worcester  (Mass.) 
ning  Post  until  January  IS, 
viously  was  advertising  maiwger  of  t  * 
Worcester  Telegram. 
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Iattle  to  break  department  store  control 


Haven  Register  and  Times-Leader,  After  Twenty  Years’  Cut-throat  Competition,  Join  Hands  for 

Protection  Against  Rate-Dictating  Merchants 


't;\V  HAVEN  newspaper  publishers 
''  seem  never  to  have  heard,  or  at 
St  never  heeded,  the  old  parable 
he  -p^,4h  the  father  gave  to  his  sons  about 
bundle  of  sticks.  These  publishers 
■  i  f  twenty  years  have  ps^rmittcd  them- 
!ves  to  be  broken,  one  by  one,  by  a 
department  store  combine;  they 
I've  been  permitting  themselves  sep- 
"  tclv  to  be  utilized  by  the  combine  as 
[..fts  to  break  one  another,  or  a  part 
(  them  bundled  together  to  liludgeon 

, 

Kf  result,  the  advertising  rates  of 
III', re  pitifully  low  and  there  is  ab- 
lute  dictation  by  the  store  combine  in 
T  t'!  matters  of  rate,  position  and  inser- 
'T|  n  and  even  of  editorial  policies  so  far 
Ljs  the  interests  of  the  department  stores 
e  involved. 

Xow,  for  the  first  time  in  twenty 
ars’  experience  of  this  condition,  as 
ny  as  two  publishers  out  of  the  four 
ve  revolted  and  are  co-operating  in 
int  refusal  to  .carry  any  of  this  advertis- 
■  j  at  the  rates  oflfered.  The  Register 
d  the  Times- Leader  have  thrown  it 
all  out.  The  Journal-Courier  and  the 
I  nion  continue  to  carry  it.  The  register 
the  Times-Leader  together  have 
uut  49.000  net  paid  circulation  out  of 
a  total  circulation  of  55.000  to  58,000  in 
^l-e  evening  field. 

Publishers  John  Day  Jackson,  of  the 
ij-ter,  and  William  A.  Hendrick,  of 
f  Times-Leader,  are  acting  in  unison 
Iv  in  their  dealing  with  the  depart¬ 
ed  stores  combine.  Competition  be- 
vitu  them  is  as  keen  as  ever  in  all 
'cr  matters.  These  tw'o  publishers 
i:['ly  refuse  longer  to  allow  the  com- 
t  to  play  them  one  against  the  other 
keeping  down  their  rates. 

Unusual  Conditions 

The  conditions  of  repression,  suppres- 
’  ti  and  oppression  against  the  New 
Haven  publishers  have  struggled  sep- 
■iely,  and  so,  of  course,  futilely,  for 
rtity  years,  will  prove  astonishing  to 
'lishers  elsewhere. 

There  is  no  common  ownership  among 
the  five  big  stores  of  New  Haven,  but 
hey  act  as  a  unit  through  a  committee 
lot  two  of  their  members  in  all  their 
am  Elj dealings  with  the  press.  It  is  estimated 
those  familiar  with  the  condition 
nt  rtljtliat  these  five  stores,  since  1902,  have 
llaiaiie  or  saved,  by  holding  the  advertis- 
rate  down  far  below  what  it  ought 
||to  be,  something  like  $1,500,000,  which 
pthey  should  have  paid  the  newspapers. 
Their  combination  having  been  so  profit- 
phle  to  the  stores,  they  are  apparently 
twilling  to  suffer  considerable  loss  in 
**,'T'™'**  ®  *0  hold  this  tremendous 

idvantage. 

Here  is  a  letter  to  one  of  the  publish- 
•tstvhich  contains  a  triple  admission  of 
e  existence  of  the  combine,  its  control 
“•rates  and  its  membership; 

Haven,  Conn.,  June  11,  1920. 
Diaj  Sir;  It  was  unanimously  decided 
>  recent  meeting  of  the  New  Haven 
^  Goods  Association  that  we  volun- 
y  increase  your  rate  from  ♦  to  *, 
®  "«w  rate  to  date  from  June  1.  The 
“veasswiation  includes  the  Edw.  Mal- 
M  *  Gamble  Desmond  Co.,  Men- 
s.  n.  ^''®^Hman’s,  Shartenberg's  and 
f'Chas.  Monson  Co. 

Yours  very  truly, 

„  Paul  M.  Walker, 

retary  N.  H.  Dry  Goods  Assn. 


By  CHARLES  GRANT  MILLER 
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That  the  store  combine  restrains  its 
own  members  from  having  individual 
dealings  with  the  publishers  is  shown  in 
this  letter  from  one  of  the  store  man¬ 
agers  to  one  of  the  publishers ; 

Dear  Sir  ;  1  fully  appreciate  the  posi¬ 
tion  in  which  you  are  placed,  but  as  we 
have  always  dealt  with  your  jvaper  as  an 
association,  1  personally  am  not  in  a 
position  without  consulting  the  other 
members  of  the  association,  to  give  you 
a  definite  answer  as  to  onr  attitude. 

Yours  very  truly, 

Henry  M.  Suartenberc.. 

Here  is  another  letter,  showing  that 
not  the  individual  store  managers,  but 
the  combine,  acts  upon  the  publishers’ 
]»ropositions ; 

Gentlemen  ;  Replying  to  yours  of  re¬ 
cent  date  concerning  new  advertising  ar- 
r.ingcments  to  go  into  effect  September 
1,  1920,  would  say  that  at  a  meeting  of 
the  New  Haven  Dry  Goods  Association 
it  was  decided  to  accept  your  proposition 
at  the  present  r.ate,  no  advertisement 
exceeding  four  columns. 

Sincerely  yours. 

New  H.wex  Dry  (Wxids  .Assikiatiox. 

Dav  id  S.  Gamble,  Secretary,  Pro  Tern. 


Then  here  is  a  letter  in  which  the  pot 
calls  the  kettle  black  and  the  store  com¬ 
bination  of  five  members  refuses  to 
treat  with  anything  like  a  publishers’ 
combination  of  two  members. 

Dear  Sir  :  We  cannot  accept  the  rate 
combined  with  an  obligation  to  take 
space  with  another  paper,  although  we 
are  willing  to  treat  at  any  time  with  you 
as  a  combination  if  the  rates  do  not 
bear  this  obligatory  feature. 

New  Haven  Retail  Dry 
Goods  .Association, 

W.  E.  Malley,  President. 

This  advertising  has  always  been 
bandied  by  a  committee  of  two  men  rep- 
lesenting  the  five  stores.  No  newspaper 
could  deal  with  any  one  establishment 
except  through  the  committee. 

Heretofore,  the  publishers  have  indi¬ 
vidually  made  their  pleas  for  increased 
rate,  and  whenever  one  paper  was  put¬ 
ting  up  a  fight  the  other  papers  “stood 
pat”  with  the  combine.  One  publisher 
after  another  has  made  his  futile  demand 
■single-handed  and  been  beaten  out  by 
the  combine  method  of  playing  his 
brother  publishers  against  him.  Thus 


Step  on  the  Gas! 

A  few  hills  ahead  mean  noth¬ 
ing  to  the  progressive  business 
man. 

He  is  used  to  driving  his  car 
and  knows  that  a  shift  of  gears 
and  a  “little  more  gas”  will  put 
the  high  spots  behind  him  in  jig 
time. 

Beyond  the  problems  of  the 
present  is  the  smooth  level  road 
of  the  future. 

The  outlook  for  business  holds 
no  fears  for  the  men  who  “step 
on  the  gas  and  go  to  it.” 

The  real  good  times — ^the  good 
times  based  on  normal  values, 
smaller  profits  and  quicker  turn¬ 
overs,  the  good  times  of  peace 
and  plenty  are  right  before  us. 

Step  on  the  gas  I  Advertise! 
Advertise  to  your  consumers  at 
the  places  where  conditions 
favor  the  sale  of  your  product. 

Use  the  newspapers  to  do  this 
best. 


an  effort  to  etimulate  businea*  anti  promote  newspaper  advertising  as  the  one 
means  to  that  end  the  Bureau  of  Advertising  of  the  American  Newspapor  Publishars 
Association  has  prepared  and  sent  out  a  aeriea  of  promotional  advertiaamenta.  Tha 
use  of  them  is  optional  with  the  newspapera.  That  great  good  will  result  from  thalr 
use  there  can  be  no  doubt.  Above  we  reproduce  the  advertisement  that  is  offered  for 
release  on  February  26.  Its  publication  in  any  newspaper  before  that  data  is  forbidden. 


all  have  played  accorijing  to  the  cunning 
plans  of  the  combine  and  dead  against 
their  own  real  interests.  Each  in  turn 
has  sold  his  birthright  for  a  mess  of 
pottage,  and  betrayed  himself  while  be¬ 
traying  a  brother  publisher. 

Newspapers  Stunted 

-As  an  inevitalde  result  there  has  been 
arrested  development  of  all  the  papers 
for  twenty  years.  There  has  been  no  in¬ 
centive  even  to  increased  circulation, 
for  the  larger  the  circulation  the  less  the 
profit  or  more  the  loss  in  carrying  the 
advertising.  At  the  rates  fixed,  the  only 
I’.ossible  way  a  paper  could  win  on  them 
was  by  reducing  its  circulation.  But  the 
circulation  of  some  of  the  papers  inevit¬ 
ably  increased,  and  there  was  a  corres- 
I>onding  loss  in  carrying  this  advertis¬ 
ing.  particularly  under  advancing  pub¬ 
lishing  costs. 

Hendrick.  of  the  Times-Leader, 
frankly  talked  to  the  extent  of  saying 
that  since  newsprint  prices  began  to  rise 
his  ,costs  have  increased  300  per  cent, 
while  in  the  same  period  he  has  been 
able  to  get  from  the  committee  an  in¬ 
crease  in  advertising  rate  of  only  five 
cents  an  inch — three  cents  at  one  time 
and  two  cents  at  another.  He  was  of¬ 
fered  another  slight  increase  if  he 
would  stand  with  the  combine  while  it 
bludgeoned  Jackson,  of  the  Register; 
but  he  declined  longer  to  be  used  as  a 
tool  in  their  hands  for  holding  down 
the  general  rates. 

Hendrick  had  figured  out  that  the 
carrying  of  this  advertising  was  costing 
him  $1,500  a  month  more  than  he  was 
getting  for  it.  He  offered  to  prove  this 
to  the  committee  by  having  them  put  an 
accountant  on  his  books  at  his  e.xpense. 
They  replied  that  they  were  not  inter¬ 
ested  in  his  costs  but  only  in  their  own. 
They  had  figured  out  what  they  were 
willing  to  pay,  they  said,  and  he  could 
take  it  or  not. 

Position  Dictation 

Dictation  regarding  position  has  been 
as  positive  as  that  regarding  rates.  One 
of  the  two  papers  still  carrying  the  busi¬ 
ness  is  now  giving  an  island  position  on 
the  first  page  of  a  second  section  every 
day,  to  maintain  which  it  much  run  from 
one  to  four  dummy  pages.  The  rate 
does  not  cover  the  cost  of  the  space 
actually  occupied,  to  say  nothing  of  the 
extra  pages.  This  publisher  told  me  he 
is  satisfied  because  he  is  now  getting  the 
highest  rate  paid  in  town  by  the  depart¬ 
ment  stores.  He  says  he  knows  noth¬ 
ing  about  a  combine  among  them,  and 
sees  no. reason  for  the  publishers  to  get 
together.  Incidentally,  he  is  taking  full 
advantage  of  this  rare  opportunity  to 
boast  “quantity”  lineage. 

Though  the  store  managers  cannot 
deal  individually  with  the  papers  re¬ 
garding  advertising,  any  one  of  them 
feels  free  to  make'  editorial  demands. 
No  shop-lifting  incident,  no  store  acci¬ 
dents,  no  employees’  grievances,  nor 
anything  else  inimical  to  the  interests  or 
tastes  of  the  store  managements,  has 
found  print  in  all  these  years. 

“Has  any  of  them-  ever  called  you 
down  for  anything  you  printed?”  I 
asked  one  of  the  publishers. 

“No,  because  we  call  them  up  first,” 
was  his  significant  reply. 

To  this  same  question  another  pub¬ 
lisher  replied : 
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Editor  &  Publisher  for  February  19,  1921 


“You’ve  heard  of  the  h'rcnch  king  who 
made  no  threats  l)ut  simply  announced 
that  he  had  a  lot  of  bird  cages  too 
small  for  a  man  either  to  stand  up  or 
lie  down  in,  hut  large  enough  to  hold 
any  of  liis  recalcitrant  subjects  he  might 
see  fit  for  any  reason  to  shut  in  them. 
That  king’s  subjects  saw  the  point,  and 
so  do  the  New  Haven  publishers.  In 
any  editorial  matters  that  could  iKissibly 
affect  any  of  the  department  stores  we 
have  anticipated  their  wishes  and  taken 
their  jxiint  of  view.” 

Efforts  Successful 

This  astounding  plan  of  combined  ac¬ 
tion  of  tlie  stores  operated  with, unquali¬ 
fied  success  from  1902,  when  the  com¬ 
bine  was  formed,  up  to  May  1  last,  when 
Jackson,  from  the  Register,  following  a 
vain  effort  to  secure  a  higher  rate,  re- 
stricte<l  their  space  to  four  columns  each 
in  any  issue.  Four  months  later  Hen¬ 
drick,  of  the  Times-Leader,  after  similar 
efforts,  imposed  the  same  limitations. 
The  stores  continued  to  take  their  four 
columns  space  in  both  the  Register  and 
the  Times-Leader  until  September  15, 
when  the  Register  declined  to  run  any 
further  copy  at  the  prevailing  rate. 

Then  the  committee  approached  Hen¬ 
drick.  offering  him  a  slight  increase  in 
rate  if  he  would  remove  his  four-column 
restriction  and  give  them  unlimited  sjwce 
to  f>ffset  through  the  Times-Leader  the 
jniblicity  they  were  losing  in  being  out 
of  the  Register.  It  was  the  same  old 
trick  and  Hendrick  had  gotten  tired  of 
it.  He  not  only  refused  to  remove  the 
limit  but  declined  to  run  any  further 
copy  for  any  of  them  until  they  ad¬ 
justed  rates  with  the  Register. 

The  committee  now  approached  Jack- 
sou,  who  refused  to  make  any  deal  in¬ 
volving  the  Register  unless  it  also  in¬ 
volved  the  Times-Leader  to  the  satis¬ 
faction  of  the  latter.  The  Times-Leader 
•Iropped  the  advertising  on  October  8, 
and  none  of  it  has  since  appeared  in 
either  of  the  two  newspapers  up  to  the 
present  time. 

1).  S.  Gamble,  the  head  of  one  of  the 
five  department  stores,  sees  nothing  in 
the  situation,  he  says,  but  a  dispute  over 
rates.  He  admits  that  he  “was  surprised 
to  find  out  through  actual  experience” 
that  advertising  in  only  two  papers  is 
bringing  better  results  than  they  had 
been  getting  in  four. 

In  New  Haven  it’s  We 

“Then  why  don't  you  cut  it  all  out 
and  do  better  still.”  1  asked  him.  He 
did  not  care  to  joke  about  it;  he  said 
it  was  just  a  fact.  “We  arc  all  doing 
more  business  than  we  did  at  this  time 
last  year  and  are  satisfied  with  the  situ¬ 
ation,”  he  added. 

"Why  do  you  s,ay  ’we'  and  ’all’ — is 
there’ some  sort  of  combine  among  you 
all.  particularly  regarding  advertising?” 
1  asked. 

“\o,  no;  iK)t  at  all,  not  at  all,”  he 
hastened  to  say.  "1  place  my  adver¬ 
tising  individually  and  presume  that  the 
others  do.” 

■'How  do  you  know  they  all  arc  s.'itis- 
fied  with  the  situation?” 

“Oh.  they  say  they  are.” 

This  is  the  same  Gamlile  who.  under 
date  of  .August  26,  1920.  wrote  one  of 
the  above-quoted  letters  to  a  publisher. 

W.  E.  M  alley  and  H.  M.  Shartenberg, 
the  heads  of  two  other  stores  and  pres¬ 
ent  members  of  the  advertising  commit¬ 
tee  of  the  combine,  are  both  in  Florida, 
enjoying  a  long  vacation. 

It  is,  of  course,  impossible  to  secure 
any  figures  regarding  the  business  being 
done  by  the  five  stores ;  but  it  is  com¬ 
mon  observation  about  the  city  that  their 
present  volume  of  business  is  not  what  it 
was  a  year  ago,  not  what  it  might  be 
if  they  were  reaching  the  full  public 
with  their  publicity,  and  that  special  sales 


in  particular  have  notably  fallen  off. 

striking  feature  of  the  New  Haven 
shopping  district  is  the  rapid  increase 
of  specialty  stores,  that  are  doing 
thriving  business. 

That  the  loss  of  newspaper  publicity 
is  seriously  fdt  by  the  department  stores 
is  confessed  in  the  extraordinary  meas¬ 
ures  taken  to  make  up  for  it.  They  are 
imttiiig  out  hand-bills ;  and,  as  one  in¬ 
stance,  a  circular  issued  by  one  store  is 
costing  $400  for  10,000  distribution, 
whereas  the  same  message  through  the 
Times-Leader  and  the  Register  used  to 
reach  .50.000  people  for  $200.  It  is  more 
than  a  loss  of  money,  of  course,  for  the 
news])aper  carries  prestige  which  the 
hand-bill  does  not. 

Circulation  Aidi? 

•Another  extreme  resort  of  the  store 
combine  is  an  attemiit  to  build  up  free 
circulation  for  the  two  pa|)ers  serving 
them.  Five  return  postcards,  printed 
from  the  same  type,  on  the  same  stock, 
and  identical  in  every  resjiect  except  for 
the  firm  signature,  are  sent  out  to  the 
charge  customers  of  the  five  stores, 
which  post-card  reads  as  follows : 

As  our  local  advertisements  appear 
exclusively  in  “The  New  Haven 
Union”  and  “The  Journal-Courier,” 
we  are  anxious  that  a  copy  of  either 
of  these  publications  should  come  to 
your  notice.  Therefore,  in  case  you 
are  not  already  a  subscriber  we  are 
pleased  to  present  you  with  a  three- 
months’  subscription  to  either  of  the 
above  mentioned  newspapers,  and  will 
see  that  same  is  delivered  to  your 
home.  Simply  fill  in  the  lines  below 
and  mail  card  back  to  us. 

It  would  be  highly  interesting  indeed 
to  know  exactly  the  results  of  a  four- 
months’  circulation-building  campaign  of 
this  extraordinary  character.  J.  R.  Car¬ 
rington,  of  the  Journal-Courier,  not  with 
this  in  mind  at  all.  assured  me  that  his 
circulation  “has  steailily  increased  for 
the  last  year.’’ 

“Sure  about  ’steadily?”’  1  asked. 

“Ves,  indeed,”  he  reassured  me,  “the 
increase  runs  right  along.” 

No  cxtraonlinary  increment  for  this 
])aper  then,  as  result  of  this  free  offer 
in  the  last  four  months. 

On  the  other  hand.  Hendrick  and 
Jackson,  whose  Times-Leader  and  Regis¬ 
ter  might  have  been  expected  to  lose 
circulation,  both  claim  to  have  gone  on 
gaining  at  about  their  usual  rates  of  in¬ 
crease.  Hendrick,  indeed,  proved  a  gain 
of  over  400  in  the  four  months. 

No  report  was  secured  from  the 
Union.  Rut  the  three  papers  out  of 
four  uniformly  show  no  perceptible  ef¬ 
fect  of  this  free  offer. 

.And  public  sympathy  has  not  been  en¬ 
listed.  either;  not  a  word  about  this 
contest  between  the  two  newspapers  and 
the  store  combine  has  as  yet  been  pub¬ 
lished  in  New  Havn. 

Union  Rocks  Ahead 
Serious  complications  impend  with  the 
t.'l'ograiihical  union.  The  strange  cus¬ 
tom  has  prevailed  here  for  many  years 
by  which  the  five  stores  have  sujiplied 
type  set  in  their  own  print  shops  and 
deducted  from  the  space  price  of  each 
paper  the  saved  cost  of  individual  type¬ 
setting. 

Perhaps  in  few  cities  other  than  this 
does  the  typographical  union  stand  for 
such  practice  and  the  publishers  here 
thus  far  have  avoided  a  definite  break 
with  the  union  only  by  making  such 
heavy  concessions  in  wages  that  the 
“saving,”  which  they  don’t  save  anyway, 
is  wiped  out.  The  publishers  have  been 
directly  paying  the  store  combine  for  the 
composition  and  also  indirectly  paying 
their  own  printers  for  it. 

Still  the  process  is  so  irregular  in  the 
view  of  the  typographical  union  that  the 


publishers  confront  serious  trouble  as 
the  time  closely  approaches  for  another 
renewal  of  their  printers’  contract. 
Hitherto  this  has  been  the  one  matter  in 
which  the  publishers  have  held  their 
own  by  standing  together. 

“In  view  of  this  experience,  what  do 
you  think  of  the  common  theory  that  de¬ 
partment  store  advertising  is  an  import¬ 
ant  reading  feature  to  gain  and  hold 
circulation  ?” 

This  question  was  put  to  both  Hen¬ 
drick  and  Jackson,  and  each  declared 
that  so  far  as  his  thorough  experience 
has  gone,  with  it  and  without  it,  the 
theory  is  bosh,  and  that  imperceptibly 
little,  if  any,  circulation  is  due  to  that 
feature. 

Interesting  Discoveries 

Now  that  Hendrick  and  Jackson  have 
got  to  comparing  notes  they  have  made 
interesting  discoveries.  For  instance,  the 
store  committee  for  years  has  prepared 
tables  purporting  to  show  results  from 
advertising  in  the  several  papers.  Jack- 
son  would  be  shown  a  table  indicating 
that  his  Register  was  pulling  poorly  as 
compared  with  the  other  papers ;  then 
to  Hendrick  would  be  shown  a  table  in¬ 
dicating  that  it  was  his  Times-Leader 
that  was  lagging  behind.  Notes  have 
not  been  compared  with  the  Journal- 
Courier  and  the  L'nion  in  this  regard, 
but  there  is  ground  for  strong  suspicion 
that  all  regularly  have  been  treated  to 
this  system  of  a  flexible  record  con¬ 
trived  to  make  each  publisher  look  small 
to  himself. 

There  seem  to  be  a  whole  lot  of.things 
the  New  Haven  publishers  would  learn 
by  a  general  comparison  of  notes,  to 
the  decided  advantage  of  all. 

SEE  NO  DECLINE  IN  AD  RATES 

Technical  Publisherii  Diseux  Future 

Trend  of  Space  Costs 

The  Technical  Publicity  .Association 
of  New  York  held  its  monthly  dinner 
meeting  February  10,  at  the  -Machinery 
Club,  discussing  “Where  Do  We  Go 
From  Here”  as  applied  to  the  future 
price  of  advertising  space.  Crosby 
■Spinney  of  the  Curtis  Publishing  Com¬ 
pany,  George  .Andrews  of  the  McGraw- 
Hill  Company,  Inc.,  and  Fred  H.  Walsh 
of  Newell-Emmett,  Inc.,  were  the  speak¬ 
ers.  Mr.  Spinney  stated  that  the  Curtis 
Publishing  Company  had  increased  the 
price  of  advertising  space  about  8''j  per 
cent  from  1914  to  the  present  time,  bas¬ 
ing  the  figures  on  per  1.000  copies  jirint- 
eil.  Continuing,  he  said  that  he  saw  no 
prospect  for  lower  siiace  rates,  and  that 
they  might  go  even  higher,  on  account 
of  increased  circulations  and  because 
editors  were  demanding  more  money. 

Mr.  .Andrews  read  a  paper  prepared 
by  Malcolm  Muir,  vice-president,  stat¬ 
ing  that  his  comiiany  has  imiiroved  the 
editorial  staffs  of  their  various  publica¬ 
tions,  and  also  extended  the  service  de¬ 
partment,  thereby  giving  more  to  the 
space  buyer.  He  said  that  the  produc¬ 
tion  costs  were  40  per  cent  of  the  total 
publishing  costs  and  the  paper  costs 
were  17  per  cent  of  the  production,  so 
that  a  reduction  in  the  price  of  paper 
would  not  help  a  great  deal,  and  that 
his  company  did  not  look  for  a  decrease 
in  the  price  of  space  costs. 

Mr.  Walsh,  speaking  from  the  space 
buyer’s  standpoint,  read  excerpts  from 
letters  from  publications  and  said  that 
the  space-buyer  does  not  want  indis¬ 
criminate  increased  circulation,  but 
rather  increased  circulation  in  the  field 
interested  in  his  own  product. 

Dabney  White  Sells  Again 

Tyler.  Tex. — Dabney  White,  one  of 
the  publishers  of  the  Tyler  Daily  Tri¬ 
bune,  has  sold  his  interest  to  S.  Gunter. 


SOUTHAMSPLANTORilrt 

TORONTO  WORij^  ^ 

Also  Casting  Eyes  on  MontreiJ  Hw 

Rumor  Says,  in  Effort 

of  Daily  Papers  Acrou  ** 
Canada 

{By  Telegraph  to  Editor  & 

Toronto,  Feb.  16.— .According 
apparently  well-founded  rumor  -t-i 
here  The  Southam  newspaper  int^ 
are  negotiating  for  the  purchase  of’ 
Toronto  World  and  it  is  said  that  r* 
confirmation  of  the  report  may  be  > 
pected  at  any  time.  Since  the  a-,’ 
ment  of  the  World  some  months ' 
several  attempts  have  been  made  to' 
terest  capital  in  various  quarters  in  ■ 
publication  with  a  view  to  purr 
Recently  such  an  effort  was  mai 
(ireat  Britain. 

The  reason  given  for  the  enntemp,, 
purchase  by  the  Southams  is  their 
lief  that  in  Toronto  there  is  more' 
for  a  third  evening  paper  than 
three  morning  papers.  At  present 
Southams  own  or  have  a  sub^ts: 
interest  in  various  prominent  Cani; 
newsiwpers.  They  own  the  Or; 
Citizen  and  the  Hamilton  Spectator, 

Lately  they  purchased  the  Harr.;; 
Times,  an  old  established  evening  ■ 
nal,  and  changed  it  to  a  morning;; 

It  lived  for  three  days.  Its  then  15 
terious  and  sudden  death  is  now  nr, a 
stood  to  have  been  a  Southam  plat 
remove  competition.  They  have  ah 
interest  in  the  I.ondon  Free  Press, 
a  few  weeks  ago  they  obtained  ct 
of  the  Winnipeg  Tribune,  which  had 
sorbed  the  Winnipeg  Telegram.  I; 
also  own  the  Calgary  Herald  and: 
Fidmonton  Journal.  The  Southams  i 
keen  to  control  a  chain  of  newspaii 
across  Canada  and  it  is  said  they  m 
purchase  the  Montreal  Herald  if  L 
.Atholstan,  who  is  likewise  owner  of: 
Montreal  Star,  could  be  persuadfli 
sell.  _ 

WORDS  CAN’T  BE  TWISTED 

Oklahoma  Court  in  Libel  Ruling  Si 

Usual  Meanings  Muit  Goveni 

{Special  to  Editor  &  Pcblishu.) 

Okl.vhom.'v  City,  Okla.— “Words  3 
ill  an  alleged  libelous  article  are  toi 
construed  by  their  most  natural  1 
obvious  meaning,  and  in  the  sense:' 
would  he  understood  by  those  read: 
the  article,”  is  part  of  the  holding  of; 
Supreme  Court  in  a  decision  hard 
down  in  the  case  of  the  Phoenix  Pr 
ing  Company  of  Muskogee,  appeal 
from  the  Muskogee  county  district  r 
from  a  judgment  in  which  Charley  R 
ertson  was  plaintiff.  The  judgment 
the  lower  court  is  reversed  and  the  t 
remanded.  Robertson  had  sued  : 
newspaper  for  libel  on  account  of 
article  printed  concerning  him. 

The  court  further  said :  "The  :: 
that  a  publication  may  be  unplea.sant  s 
annoy  or  irk  the  subject  thereof,  a: 
may  subject  him  to  jest  or  banter, so: 
to  affect  his  feeling,  is  not,  stant 
alone,  sufficient  to  make  it  libelous.  , 
order  to  he  libelous  it  must  tend  to  lo*: 
him  ill  the  opinion  of  men  whose  sk: 
ard  of  opinion  the  court  can  pr"E'<^ 
recognize  or  tend  to  induce  them  to  a 
tertain  an  ill  opinion  of  him.” 

Kentucky  Daily  Reorganutd 

Middle.sboro,  Ky.  —  The 
News  Company  has  succeeded  the  F* 
nacle  News,  Inc.,  as  publisher  of  i 
Middlesboro  Daily  News.  Charles  5 
Herd,  who  has  conducted  the  News  a 
five  years,  retires  and  will  give  his  a!> 
tion  to  other  activities  and  E.  G.  L* 
for  two  months  managing  editor  oft. 
News,  becomes  general  manager. 
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I  and  admits  CANADIAN  DAILIES  AT  ^^dmitted,  most  of  the  after- 

LAfsIL/  noon  Tuesday  was  given  over  to  paper. 

uffting  where  optimism  reigns  Jason  Rogers,  of  the?  New  York 

IVIC'^  •  _  Globe,  and  W.  J.  Pape,  president  of 

ji.^1  die  Publishers’  Buying  Corporation, 

Jent  Sundine  and  Secretary  Tufford  Re-elected — Joyful  at  started  the  discussion  with  addresses 

TfMid  of  Paper  Prices — Press  Congress  Delegates  Named  outlining  the  activities  of  the  Buying 

^  No  Unotype  School  Corporation.  Mr  Rogers,  renounc- 

'  ing  the  newsprint  manufacturers  as 

“pirates”  and  “robbers,”  declared  that 
the  plan  of  the  manufacturers  now 


(By  Telegraph  to  Editor  &  Publisher) 


Feb.  17. — Promotion  of  Miller,  Battle  Creek,  three  years;  Wis-  was  to  make  three-year  contracts  at 
I  u  relations  between  the  press  cousin,  Frank  H.  Burgess,  La  Crosse  five  cents  a  pound,  and  that  the  only 
of  the  United  States  and  Tribune  (re-elected),  three  years.  way  for  the  publishers  to  fight  them 

^  fore.shadowed  by  tbe  action  Mr.  Miller  was  named  chairman  of  was  to  make  themselves  independent, 
hf  Inland  Daily  Press  Association  the  board  of  directors.  The  permanent  He  said  he  had  the  necessary  backing 
nnual  meeting  here  this  week  in  cost  finding  committee  was  appointed,  for  a  publishers’  mill,  which  would  turn 
'^unanimously  to  admit  Cana’dian  as  follows:  E.  E.  Johnson,  Iowa  City  out  paper  at  a  profit  well  below  present 
to  membership.  The  asso-  Citizen,  chairman ;  .A.  L.  Miller,  Battle  prices,  and  invited  members  of  the  as- 
'  '  which  convened  Tuesday  with  Creek  Ennuirer-Ne\ys ;  F.  F.  Rowe,  sociation  to  get  in  on  the  transaction, 
newspapers  in  fourteen  inland  Kalamazoo  Gazette  ;■  C.  R.  Baker,  Saying  paper  could  be  manufactured 

,  of  the  union  on  its  list  of  mem-  Mankato  Free  Press.  today  for  two  and  a  half  cents  a  pound, 

became  an  international  body  by  President-elect  Harding,  a  member  Mr.  Rogers  announced  that  he  had  no 
flection  to  membership  of  the  of  the  association,  in  his  capacity  as  an  contracts  with  manufacturers  and  did 
;,,h  (Ont.)  Mercury,  J.  J.  MeIn-  Ghio  editor,  sent  from  Florida  a  let-  not  propose  to  make  any;  that  contract 
mi  the  St.  Catherines  (Gnt.)  ter  of  greetings,  with  expressions  of  prices  necessarily  would  continue  to 
rd  W.  B.  Burgoyne.  regret  at  his  inability  to  be  present  this  fall  as  the  price  of  spot  paper  went 

1  meeting  in  the  history  of  this  year.  He  wrote  that  he  had  been  much  down.  He  said  he  had  been  offered 

■'^shing  organization  has  been  so  impressed  by  the  fairness  of  the  press  paper  recently  at  four  and  one-half 
i  Iv  attended  and  perhaps  none  has  of  all  political  faiths  during  the  presi-  cents  a  pound,  and  confidently  believed 
sessions  with  so  much  of  interest  dential  campaign  and  since,  that  most  that  would  be  about  the  price  at  which 
■hold  the  attention  of  members,  of  the  papers  seemed  to  present  the  contracts  could  be  made*  in  March, 

■te  two  hundred  men  with  a  sprink-  news  fairly  and  let  the  public  draw  its  He  referred  to  the  general  slump  in 

i  of  women  participated  in  most  of  own  conclusions.  business,  remarking  that  there  had  been 

business  and  listened  to  the  The  following  were  chosen  to  repre-  a  drop  of  about  eleven  per  cent  in 
..■hfs.  Everybody  wanted  to  hear  sent  the  association  at  the  world  press  New  York  newspaper  advertising  in 
:,t  business  prospects  and  paper  congress  at  Honolulu  in  October :  Wil-  January. 

f'  .\nd  the  news  was  good.  The  lurd  E.  Carpenter.  Mrs.  M.  S.  Shaw,  Mr.  Pape  told  the  publishers  that 

■  jjling  opinion  was  that  better  times  F.  F.  Rowe,  John  Potter,  Verne  Joy,  one  of  the  chief  purposes  of  the  Buy- 

e  at  hand,  and  all  authorities  on  the  S.  G.  Goldthwaite,  Lee  P.  Loomis,  Mrs.  ing  Corporation  was  to  keep  manu- 

L-r  situation  agreed  that  prices  from  H.  Deming,  D.  P.  Worthington,  D.  facturers  informed  of  what  was  going 
I  on  would  be  downward.  W.  Stevick,  1.  U.  Sears.  H.  F.  Ken-  on.  He  said  the  newspaper  industry  in 

I  P.  .Adler,  of  the  Davenport  dall,  H.  H.  Bliss  and  W.  V.  Tufford.  the  United  States  all  but  failed  in  1919 
;va)  Times,  chairman  of  the  .Ameri-  Willard  E.  Carpenter  was  appointed  because  the  newspapers  did  not  know 
Newspaper  Publishers  Association  master  of  transportation  to  have  charge  what  they  were  doing  and  had  mislead- 

II  paper  committee,  confidently  pre-  of  inland  delegations  attending  the  ing  information  from  the  American 

fd  that  the  price  would  be  around  Press  Congress  of  the  World  in  Hono-  Newspaper  Publishers’  Association, 
e  and  a  half  cents  a  pound  by  fall,  hilu  in  October  and  of  the  party  which  He  tohl  how  the  Buying  Corporation 
r,>iileiit  John  Sundine.  of  the  Mo-  has  been  invited  to  visit  Western  Can-  had  built  up  sources  of  information, 

(111.)  Daily  Dispatch,  and  sccre-  ada  this  summer  as  guests  of  the  had  promised  its  members  protection, 

(-treasurer  Wil  V.  Tufford,  Clinton.  Dominion  government.  and  bad  gone  into  the  foreign  market 

,  were  re-elected  without  opposi-  Sessions  of  the  association  were  held  to  get  cheai)er  paper. 

P  Tuesday.  Vice-presidents  were  in  the  Red  Room  on  the  nineteenth  E.  P.  .Adler,  chairman  of  the  news- 

(rj.  as  follows:  floor  of  the  La  Salle  Hotel.  Business  print  committee  of  the  .American  News- 

(•n-iis,  .A.  S.  Butler,  Wichita  Bea-  "’as  dis])atcbed  in  expeditious  fashion  paper  Publishers’  Association,  insisted 
;  Ohio,  A.  Haswell,  Bowling  Green  during  Ixrth  days,  loss  of  time  at  mid-  that  the  Publishers’  Buying  Corporation 
rik;  .Arkansas,  George  H.  .Adams,  day  being  reduced  to  a  minimum  by  was  not  responsible  for  the  drop  in 
e  Bluff  Graphic;  South  Dakota,  having  luncheon  served  in  the  meeting  price  of  paper  from  the  peak  spot 
rge  W.  Eagan,  Sionx  Falls  Press ;  room.  figure  of  15  cents  some  months  ago. 

■^a-ka,  .A.  R.  Keim.  Falls  City  Discussion  of  the  newsprint  situation.  He  said  foreign  paper  did  the  work; 
kial;  Kentucky.  Urey  Woodson,  past,  present  and  future,  featured  the  that  the  action  of  Hearst,  Munsey  and 
(;■']« TO  Mes.senger  (re-elected)  ;  opening  day.  .After  the  morning  one  or  two  others  in  buying  foreign 
'•'uri,  Fred  Naeter,  Cape  Girardeau  session,  at  which  fourteen  new  mem-  paper  and  getting  out  of  the  .American 
:ti  Eastern  Missourian;  Illinois,  _ _ 


tt  Bartlett;  Rockford  Register- 
tlit;  Michigan.  .A.  E.  Kettle.  Kala- 
Gazette  (re-elected);  Wisconsin, 
I.  Goodland,  Racine  Times-Call ; 
"|■'"ta,  J.  F.  Rucker,  Winona  Re- 
.tii  Herald ;  North  Dakota,  N.  B. 
k.  Fargo  Forum:  Indiana.  E.  H. 
ri'.  Richmond  Palladium. 

New  Terms  for  Directors 

'e  assnpiation  adopted  a  resolution 
latnl  by  President  Sundine  chang- 
the  by-laws  so  as  to  provide  for 
■  two-  and  three-year  terms  for  di- 
f'  so  as  to  avoid  the  necessity  of 
"ig  the  entire  board  each  year, 
•n  the  new  directors  had  been 
'f'l.  lots  were  drawn  for  the  as- 
"tut  of  terms,  the  result  being  as 

i'.  \  erne  E.  Joy.  Centralia 
;d,  two  years;  .Minnesota,  G.  R. 
^lankato  F'ree  Press,  one  year. 
Gene  E.  Howe.  .Atchison  Globe, 
tears;  Indiana,  George  D.  Lindsay, 
Chronicle  (re-elected)  one  year; 
’  L.  P.  Loomis.  Muscatine  Journal, 
-tar;  Canada,  W.  B.  Burgoyne,  St. 

Sonnes  (Ont.)  Standard,  two  years; 
•  J.  Galvin.  Lima  News  (re- 
P),  three  years;  Michigan,  A.  L. 


INTERNATIONAL  WILL  CONTRACT  FOR  REST 
OF  YEAR  AT  $110,  OR  SECOND 
QUARTER  AT  $114 

YI^ITH  the  announcement  by  the  Canadian  Export  Paper  Company  Ahat 

its  price  on  newsprint  contracts  for  the  second  quarter  of  1921 
would  be  $110  a  ton,  5  Ig  cents  a  pound,  f.  o.  b.  mill,  against  a  present 
price  of  $130  a  ton,  and  by  the  International  Paper  Company  of  two 
new  propositions,  definite  impetus  was  given  to  the  movement  for  lower 
newsprint  contract  prices  that  has  been  taking  shape  since  last  fad. 
The  International  gave  its  ciutomers  the  choice  between  the  following 
alternatives: 

1.  A  contract  for  the  second  quarter  for  roll  news  at  $114  a  ton, 
f.  o.  b.  mills. 

2.  A  contract  for  the  remaining  nine  months  of  1921,  beginning 
April  1,  at  $110  a  ton. 

The  International’s  price  for  the  first  quarter  was  $130  a  ton,  as 
was  that  of  the  G.  H.  Mead  Company,  which  informed  EDITOR  & 
PUBLISHER  that  it  had  not  yet  set  its  price  for  the  second  quarter. 
The  Minnesota  &  Ontario  Company  price  will  be  the  average  of  the 
above  prices. 

Spot  quotations  in  Chicago  on  February  16  on  Finch-Pruyn  roll 
paper  averaged  $115  a  ton,  with  sheet  news  quoted  at  $120  a  ton. 
The  situation  in  New  York  this  week  was  expressed  by  one  buyer  of 
paper  when  he  said: 

“Spot  market?  There  ain’t  no  such  anunal.  k’s  a  buyer’s  market 
— and  I’d  hate  to  stick  my  head  into  a  broker’s  office  and  yell 
‘four  cents.’  ’’ 


spot  market  was  what  caused  the  col¬ 
lapse.  Mr.  .Adler  added,  however,  that 
he  had  no  objection  to  the  Buying  Cor¬ 
poration. 

He  joined  in  the  prediction  that  the 
trend  of  prices  would  continue  down¬ 
ward,  asserting  that  by  fall  publishers 
ought  to  get  paper  at  almost  their  own 
prices.  He  thought  the  price  would  go 
as  low  as  Syi  cents,  and  that  it  should 
not  go  much  lower.  New,  modern 
mills  and  big  additions  to  efxisting 
plants,  he  said,  insured  a  bountiful 
supply. 

J.  B.  Finan,  of  Cumberland,  Md.. 
was  called  upon  to  tell  the  meeting 
something  about  the  prospects  of  a 
tariff  on  paper.  He  declared  very 
emphatically  no  tariff  was  necessary 
and  that  none  should  be  tolerated. 
Protesting  against  the  theory  that  a 
newspaper  should  pay  any  price  asked 
for  paper  and  pass  the  cost  on  to  the 
advertiser,  Mr.  Finan  urged  that  every¬ 
body  fight  for  a  proper  price.  He 
urged  that  the  Publishers’  Buying  Cor¬ 
poration  be  maintained  efficiently  as  a 
sort  of  “fire  department,”  predicting 
that  another  attempt  to  send  paper 
prices  up  would  come  in  a  few  years. . 

Urey  Woodson,  of  Owensboro,  Ky., 
also  predicted  that  paper  prices  would 
continue  to  decline.  All  the  speakers 
were  greeted  with  hearty  applause  and 
the  addresses  were  enlivened  by  ques¬ 
tions  from  the  floor. 

More  Big  Dailies  Join 

The  association  began  its  convention 
with  a  business  session  Tuesday  morn¬ 
ing.  Minutes  of  the'  last  meeting  were 
approved,  reports  of  officers  were 
heard,  new  members  were  elected  and 
given  an  informal  reception. 

Following  are  the  new  members : 

Arthur  H.  McKechnie,  Charles  City 
(la.)  Daily  News;  L.  N.  Heminger, 
Findlay  (Ohio)  Morning  Republican; 
A.  F.  Butler,  Wiebita  (Kan.)  Beacon; 
Charles  F.  Scotf,  Polo  (Kan.)  Daily- 
Register  :  George  W.  Eagan,  Sioux 
Falls  (S.  D.)  Daily  Press;  Hopewell 
L.  Rogers,  Chicago  Daily  News ;  Hugh 
.A.  Barnett,  Rochester  (Ind.)  Sentinel ; 
J.  A.  Chew,  Xenia  (Ohio)  Gazette- 
Republican  ;  H.  B.  Burgoyne,  St.  Cath¬ 
erines  (Ont.)  Standard;  J.  H.  Mc- 
Keever,  E.  P.  Neill.  .Aberdeen  (N.  D.) 
.American-News ;  J.  1.  McIntosh,  R.  M.« 
Hamilton,  Guelph  (Ont.)  Mercury;  C. 
E.  Dittmer,  Wabash  (Ind.)  Plain 
Dealer. 

There  was  some  discussion  during 
the  meeting  of  the  forty-four-hour 
week,  speakers  suggesting  that  the 
unions  would  go  after  the  newspapers 
for  that  concession  as  soon  as  they 
were  through  with  the  job  printers. 

Secretary-treasurer  Tufford  reported 
the  affairs  of  the  organization  in  ex¬ 
cellent  condition,  a  treasury  balance  of 
$2.(XX)  being  considerably  in  excess  of 
balances  in  the  past.  Mr.  Tufford 
touched  on  what  had  been  done  to  helV) 
members  during  the  critical  paper  situ¬ 
ation,  telling  how  paper  had  been  allo¬ 
cated  through  the  association’s  com¬ 
mittee  by  the  International,  George  H. 
Mead  Company  and  the  Finch-Pruyn 
companies.  Ninety-four  members  were 
assisted  in  this  way,  some  of  them  un¬ 
doubtedly  being  saved  from  discontinu¬ 
ing  publication.  It  was  planned  to 
charge  $5  per  ton  more  than  cost  for 
allocated  paper  hut  the  committee  found 
after  all  transactions  had  been  com¬ 
pleted  it  had  a  balance  on  hand  and 
was  able  to  return  three  dollars  of  each 
five  so  collected. 

Willard  E.  Carpenter,  chairman  of 
the  board  of  directors  and  head  of  the 
special  newsprint  committee  made  his 
final  report  and  at  his  request  the  com¬ 
mittee  was  discharged. 

He  said  newsprint  conditions  were  so 
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improved  that  there  was  no  necessity 
for  continuing  paper  allocations,  that 
all  paper  in  the  hands  of  the  committee 
had  been  turned  back  to  the  manufac¬ 
turers  and  every  inland  member  who 
wanted  a  contract  could  get  one  direct 
with  the  mills. 


Xinety-five  per  cent  of  the  members 
now  have  contracts,  he  added,  and  the 
other  5  per  cent  prefer  to  get  their  sup¬ 
ply  on  the  spot  market.  Mr.  Carpenter 
commended  the  attitude  of  the  Minne¬ 
sota  and  Ontario.  Finch-Pruyn,  George 
H.  Mead  Company  and  International 
Companies  for  their  attitude  during  the 


President  Sundine,  read  a  report  from 
the  -American  X’ewspaper  Publishers’ 
Association  stating  that  the  Canadian 
Export  Company’s  price  for  the  second 
quarter  of  1921  was  expected  to  be  S''2 
cents  a  pound,  a  reduction  of  one  cent 
from  the  price  for  the  first  quarter. 
Se^•eral  members  reported  spot  paper 
available  now  direct  from  domestic  mills 
at  prices  as  low  as  44-4  cents  a  pound. 
The  general  opinion  was  that  the  .Amer¬ 
ican  contract  price  for  the  second  quar¬ 
ter  would  conform  to  that  of  the  Can¬ 
adian  Export  Company. 

E.  E.  Harris  of  the  Richmond  (Ind.) 
Palladium  made  an  interesting  report 
Tuesday  on  an  intensive  investigation  of 
advertising  rates,  one  of  his  exhibits  was 
a  tabulation  of  advertising  rates  of  75 
newspapers  in  cities  of  between  25.000 
and  30,000  population,  showing  an  aver¬ 
age  minimum  rate  per  inch  per  thousand 
of  paid  circulation  of  four  and  nine- 
tentlis  cents.  The  Metropolis  of  Miami, 
Fla.,  had  the  highest  rate  per  inch  per 
thousand  in  this  group,  and  the  Raleigh 
(X.  C.).  News  &  Observer,  had  the 
lowest. 

The  News  &  Observer  rate  was  ac¬ 
counted  for  by  the  fact  that  all  hut 
3.200  of  the  paper’s  23.919  circulation  is 
outside  of  the  city  and  is  covered  by 
the  state  and  foreign  rate.  No  pub¬ 
lishers  were  reported  to  be  contemplat¬ 
ing  a  reduction  of  rates. 

Flstablishmcnt  of  a  linotype  school  by 
the  inland  was  characterized  as  imprac¬ 
tical  hy  the  committee  headed  by  B.  E. 
Pinkerton  of  the  Monmouth  (Ill.)  Atlas, 
in  its  report  to  the  association.  The 
following  reasons  were  given : 


a  card  said  he  purchased  an  extra  machine  at 
$500  on  a  sale  and  has  used  it  for  a  number 
of  years  as  a  learner  machine.  He  reports 
it  as  the  most  economical  and  valuable  piece 
of  machinery  he  ever  purchased  since  he 
never  has  had  an  operator  shortage,  and,  in 
fact,  has  helped  other  publishers.  There  is  a 
lesson  here  for  many  other  publishers. 

“The  union  office  cannot  always  do  what  it 
desires,  but  down  state  in  Illinois  we  have  the 
city  of  Peoria  with  26  union  offices  and  four 
apprentices.  And  the  unions  in  that  city  are 
about  as  close  to  the  minimum  in  production 
of  any  city  in  the  United  States.  A  fast 
operator,  a  union  man,  recently  went  to  that 
city  and  had  to  leave  because  he  would  not 
destroy  his  ‘bonus*  speed  of  over  50,000  ems 
13  ems  8  point  by  trying  t<»  keep  even  with 
that  crowd.  The  ‘union*  speed  there  is  a 
little  more  than  30,000  ems. 

“Just  as  a  little  side  light  of  that  situation 
it  might  be  mentioned  that  the  Peoria  papers 
have  lost  the  advertising  of  all  the  big  stores 
since  the  first  of  the  year  because  of  radical 
rate  increases.  Of  course,  these  rate  increases 
are  the  direct  result  of  limited  man  production 
and  excessive  overhead  caused  by  the  neces¬ 
sary  upkeep  of  about  a  third  more  linotype 
machines  than  are  necessary.  Inland  publish¬ 
ers  might  study  this  situation  in  their  own 
home  cities.  It  is  the  concern  of  every  news¬ 
paper  manager  to  keep  costs  down,  not  through 
wage  reductions,  hut  by  efficient  production. 
Any  cause  that  brings  an  effect  of  low  produc¬ 
tion  is  a  serious  menace  to  any  trade  or  pro¬ 
fession. 

“These  137  reporting  offices  give  facts  con¬ 
cerning  687  newspapers  and  printing  offices  in 
their  cities.  Of  these  237  shops  are  reported 
as  operating  as  open  shop  and  398  as  closed 
or  union  shops.  There  are  reported  as  operat¬ 
ing  in  these  cities  981  typesetting  machines 
and  that  there  are  2.909  journeymen  printers 
in  these  offices.  It  should  not  be  overlooked 
that  many  of  these  journeymen  are  in  strictly 
job  shops  and  also  that  many  of  them  are  do¬ 
ing  job  printing  in  the  newspaper  offices. 

“Associated  with  these  2,909  journeymen 
printers  are  479  apprentices,  or  in  other  words, 
one  for  every  six  printers.  One  hundred  of 
the  reporting  offices  say  that  there  is  an  oppor¬ 
tunity  for  more  apprentices  while  56  say  that 
the  quotas  are  full.  For  instance,  some  of  the 
open  shops  reporting  no  opportunity  for  addi¬ 
tional  apprentices  when  there  are  no  restric¬ 
tions  upon  them,  while  one  city  with  over 
100  printers  reports  no  apprentices. 

“Sixty-two  reports  say  that  the  supply  of 
floor  men  is  adequate,  while  68  say  the  supply 


First:  The  existence  of  s«»  mai\y  schools  at 
the  present  time  that  are  open  to  any  member 
of  the  Inland  who  wish  to  send  one  of  their 
girls  or  boys. 

Second:  The  difficulties  in  getting  a  location 
agreeable  to  the  entire  Inland  membership. 

Thiril:  The  difficulty  of  securing  equipment, 
and  the  right  sort  of  management  at  any 
reasonable  figure  compared  with  the  existing 
opiH)rtunities  to  sem!  the  boys  to  a  school. 

Fourth:  The  fact  that  mxiny  Inland  members 
are  now  helping  to  support  one  school  at 
Slacon,  Ga.,  and  that  this  school  is  still  an 
experiment  that  should  be  an  index  for  future 
schools  controlled  by  a  press  association. 

Fifth:  The  lack  of  time  on  the  part  of  the 
committee  members  to  make  an  investigation 
such  as  W’ould  be  necessary  to  submit  any 
sort  of  an  intelligent  report  to  this  association 
even  though  the  need  of  a  school  were  ap¬ 
parent. 

Continuing  with  the  discussion  of  the 
problem  of  finding  linotype  operators, 
Mr.  Pinkerton  said: 


“Sixty-three  offices  say  that  there  is  oppor¬ 
tunity  to  teach  new  men,  w'hile  67  say  there  is 
no  opportunity. 

“Twenty-five  offices  say  they  have  bright 
young  men  who  are  working  nr  who  would 
like  to  work,  but  103  say  they  know'  of  no 
one  in  their  towns. 

“One  hundred  and  thirteen  offices  say  they 
are  willing  to  take  on  their  full  quota  of  ap¬ 
prentices,  but  eleven  say  they  are  not  or 
could  not  do  so  for  union  and  other  reasons. 

“It  will  not  be  possible  to  do  so  in  a  very 
few  years  and  the  smaller  publisher,  once  he 
is  awake,  with  present  housing  conditions,  will 
begin  to  get  the  best  of  the  larger  publisher 
hy  providing  homes  or  keeping  in  closer  touch 
with  housing  conditions  than  his  bigger  brother. 
.\nd  once  your  printer  is  fixed  in  his  town 
by  a  home,  the  bigger  publishers  may  whistle 
for  the  help  he  is  now  not  doing  his  part 
to  provide. 

“The  44-hour  week  does  not  look  bad  to  the 
.average  publisher  of  an  afternoon  daily.  It 
is  pleasant  to  get  out  early  on  Saturday  any¬ 
way,  but  let  the  day  come  that  this  goes 
through  generally  and  the  big  publisher  will 
find  himself  losing  because  of  his  rate  costs 
or  because  it  is  adding  another  to  the  times 
he  must  give  way  to  dangerous  restrictions 
placed  upon  his  profession  or  business  as  you 
may  be  pleased  to  call  it. 

“The  labor  problems  of  this  membership  are 
sure  to  be  just  as  acute  in  another  tw’o  years 
as  they  have  been  the  past  two  and  when  the 
next  time  comes,  unless  the  publishers  awake 
to  the  needs  of  that  future,  they  may  expect  to 
lose  dollars  where  it  will  now  cost  but  cents 
to  create  new  printers  and  linotype  men. 

“The  committee  recommends  no  new’  lino¬ 
type  school,  but  it  does  recommend  a  full  time 
secretary  or  executive  head  for  the  Inland 
Association  and  that  one  of  his  principal  duties 
shall  be  to  organize  and  keep  going  the  crea¬ 
tion  of  'new  printers  and  linotype  men  who 
may  be  taught  in  the  113  and  more  offices 
where  publishers  say  they  are  w’illing  to  take 
on  new  workers  to  the  extent  of  their  full 
quota  of  apprentices.” 


“The  trouble  with  Inland  publishers  is  not  a 
lack  of  linotype  schools.  It  is  in  the  Inland 
offices  themselves.  A  questionnaire  was  sent 
out  and  as  the  answers  w’ere  returned  the 
short-sightedness  of  newspaper  publishers  was 
laid  bare,  and  the  help  problem  made  plain. 
From  all  parts  of  Illinois,  Indiana,  Iowa,  Wis¬ 
consin,  ^lichigan  and  other  states  came  the 
indirect  reply.  It  said:  ‘We  want  the  other 
fellow  to  make  our  linotype  men  and  floor 
men.* 

“Replies  all  said  that  the  publishers  were 
willing  to  do  their  part,  as  far  as  the  unions 
allowed  them  to  do  so,  but  they  are  not  mak¬ 
ing  new  printers,  and  this  is  just  as  true  in 
the  unorganized  offices  as  wrell  as  the  organized. 

“A  linotype  machinist  better  than  the  average 
now  in  the  offices  of  the  country  can  be  made 
within  about  six  weeks.  He  will  not  be  an 
expert  because  if  he  comes  from  the  right 
sort  of  a  school  he  will  lack  even  the  ordinary 
confidence  of  his  outside  brother  in  the  trade 
who  may  have  spent  many  years  as  a  machin¬ 
ist,  but  give  him  six  months  of  trial  to  get  his 
confidence  and  the  school  machinist  will  put  it 
all  over  the  non-school  machinist. 

“One  publisher  in  Ohio,  who  did  not  return 


There  was  much  favorable  comment 
on  a  report  by  Chairman  Johnson  of 
the  cost  findiiif?  committee  on  the  com¬ 
mittee’s  work  toward  standardizing 
bookkeeping  methods.  Various  mem¬ 
bers  referred  to  this  work  as  possibly 
the  most  constructive  undertaken  by 
any  .American  newspaper  association. 

Collin  -Armstrong,  national  chairman 
of  the  -A.  .A.  -A.  A.  spoke  in  condemna¬ 
tion  of  the  practice  of  giving  commis¬ 
sions  direct  to  large  advertisers.  He 
said  it  was  up  to  the  newspapers  them¬ 
selves  to  establish  standards  of  mer¬ 
chandising  co-operation :  that  running 
wild  was  to  the  detriment  of  all  parties 
concerned.  He  told  the  meeting  some¬ 
thing  of  the  work  done  for  the  govern¬ 
ment  by  the  organized  advertising 
agencies,  remarking  that  a  government 


department  of  advertising  h'ad  been 
made  unnecessary. 

J.  K.  Groom,  of  Aurora  Ill.,  head  of 
the  foreign  advertising  agency  for  the 
Copley  group  of  papers,  made  an  inter¬ 
esting  address  on  “how  much  co-opera¬ 
tion  should  be  given  advertisers  and 
should  he  refuse  to  sell  position.”  He 
argued  that  the  best  policy  was  to  keep 
the  makeup  man  reminded  that  he  is  to 
give  a  fair  share  of  preferred  positions 
to  each  and  all  advertisers.  Mr.  Groom 
contended  earnestly  for  borders  around 
patent  medicine  advertising  and  other 
ads  set  in  body  type.  This,  he  said, 
would  eliminate  most  of  the  complaint 
against  patent  medicine  advertising. 

The  general  opinion  among  the  pub¬ 
lishers  seemed  to  be  that  the  business 
situation  is  well  in  hand ;  that  the  expe¬ 
rience  of  the  past  year  or  two  has  been 
invaluable  and  that  even  with  some 
falling  off  in  advertising  the  news¬ 
papers  now  have  their  business  on  a 
basis  to  operate  safely  under  almost 
any  conditions. 

The  meeting  closed  with  a.  round¬ 
table  discussion  of  classified  advertis¬ 
ing  led  by  Mr.  Boughner  of  the  Chi¬ 
cago  Daily  News,  president  of  the 
National  -Association  of  Classified  .Ad¬ 
vertising  Managers,  and  participated  in 
by  a  large  number  of  the  members. 

No  formal  action  was  taken  on  a 
plan  to  send  a  special  train  to  New 
A’ork  in  April  for  the  -A.  N.  P.  .A. 
meeting  because  of  the  uncertainty  of 
many  members  as  to  whether  they 
could  attend.  For  the  same  reason  the 
matter  of  arranging  for  a  special  car 
for  the  Florida  N.  E.  -A.  convention  in 
March  was  left  open. 

On  account  of  the  absence  of  Bruce 
Walker,  representative  of  the  Canadian 
Government,  and  the  fact  that  the 
Canadian  plans  are  still  incomplete,  de¬ 
tails  of  the  proposed  trip  of  members 
of  the  association  to  Canada  during  the 
coming  summer  were  not  taken  up. 


NEWSPAPERS  ARE 
TO  BETTER  BUSINI 


Akron  Morning  New*  Starts 


(By  Telegraph  to  Editor  &  Publisher) 


Importance  of  Daily  Pr,„  . 

Business  Depression 

Speakers  At  Adrertii, 
Meeting  in  Minn^ota 

(By  Telegraph  to  Editor  &  Pi-,.. 

St.  Paul,  Minn.,  Feb.  17,_.£~ 
on  the  value  of  newspaper  ad’ ■ 
to  bring  business  out  of  its  dtp:i 
featured  the  First  -Annual  Confern 
the  Eighth  District  Associated 
mg  Oubs  of  the  World  and  the  f, 
-Annual  Convention  of  the 
-Advertising  Clubs  of  Minnesoa, 
closed  here  today.  More  than 
chants,  bankers,  editors  and  advr 
men  from  all  parts  of  the  Xo- 
attended  the  convention  which  i 
February  16. 

That  business  depression  wji 
temporary  condition  due  to  m;;] 
standing  between  the  buyer  and 
was  the  keynote  struck  at  the  j 


Keystone  Editorial  Officers  Re-elected 

Harrisburg,  Pa. — .All  officers  were 
re-elected  at  the  closing  session  of  the 
Pennsylvania  State  Editorial  .Associa¬ 
tion.  previous  sessions  of  which  were 
reported  in  Editor  &•  Publisher  last 
week.  They  are:  President,  C.  N. 
-Andrews.  Easton ;  first  vice-president. 
John  G.  Zook,  I.ititz :  second  vice-presi¬ 
dent.  H.  L.  Johnson  .Altoona;  third 
vice-president  Howard  W.  Paee,  Phila¬ 
delphia ;  secretary-treasurer,  Marion  S. 
Schoch  :  directors.  J.  H.  Zerbey,  chair¬ 
man,  Pottsville:  C.  J.  Smith,  .Allen¬ 
town  ;  George  J.  Campbell,  Pittsburgh ; 
-A.  B.  Schroff,  Lebanon ;  W.  J.  Peck, 
Pittston :  R.  C.  Gordon.  Waynesboro ; 
George  W.  Wagenseller.  Middleburg. 


-Akrox,  Ohio,  Feb.  16. — -A  new  morn¬ 
ing  paper,  the  Akron  News,  has  been 
.started  here,  with  Associated  Press 
service.  John  R.  Carroll  is  president 
of  the  company  and  other  officers  are : 
secretary-treasurer,  John  J.  Rice ;  di¬ 
rectors,  Messrs.  Carroll  and  Rice.  -A. 
J.  Schaffer,  James  P.  Dunley.  John 
.-Ale-xander.  -A  three-story  building  has 
been  secured,  with  4,800  square  feet  of 
floor  space.  Mechanical  equipment  in¬ 
cludes  five  linotypes  and  a  Goss  flat-bed 
press.  The  paper  will  be  non-partisan 
in  politics. 


Ritter  Agency  Advances  Hanford 

Jack  Hanford,  who  recently  joined  the 
Philip  Ritter  Company,  Inc.,  New  York 
advertising  agency,  has  been  made  direc¬ 
tor  of  service  of  that  agency. 


“There  is  every  facility  in  this:, 
today  for  the  best  business  in  fc) 
James  O’Shaughnessy,  Executive ; 
tary  of  the  American  -Association: 
vertising  .Agencies,  New  York,  da 
“Misunderstanding  has  stopped ; 
and  the  newspaper  in  conjunct;-; 
other  means  of  educational  adir 
is  the  best  means  to  restore  n  rs 
ditions.” 

“National  distributors,  and  :: 
course  means  advertisers,  as  nc 
ever  made  a  commercial  success  i 
using  the  columns  of  the  press,  n 
ting  down  to  brass  tacks  and  dtn, 
results.”  said  H.  C.  Hotalinp.  E\; 
and  Field  Secretary  of  the  X. 
Editorial  .-Vssociation. 

“.-\dvertisers’  investigations 
brought  them  to  the  point  ui:  ■ 
are  convinced  that  goods  are  not 
ougbly  advertised  without  conne:.: 
with  tlie  retail  dealer  and  the  h  r- 
paper.  There  never  was  a  tiiM' 
when  the  truth  and  value  of  ho* 
ing  could  be  more  ably  set  f- 

“There  are  newspaper  men  < 
looking  forward  to  that  koldei 
when  national  advertisers  will 
columns  to  overflowing  and  they: 
the  local  home  field,  they  hs 
wrong  pers]>ective.  If  they  will 
vate  the  local  field  thoroughly, 
start  things  off  on  the  right 

"The  newspapers  of  the  country; 
fective  publicity  and  advertising; 
cannot  be  injured  without  c  irrest-i 
damage  being  inflicted  upon  ta-: 
was  the  statement  of  -A.  J.  McL- 
vertising  Director  of  the  St.PauIb 
Press.  Mr.  McFaul  called  attenn 
the  advertising  men  to  the  reads 
which  has  grown  slowly  and 
ously  over  an  entire  lifetime,  p; 
out  that  unwise  curtailment  of ! 
paper  publicity  would  work  untold 
age  on  retailers.  , 

“The  newspapers,  however,^  ^ 
broad  viewpoint  of  this  subject  htj 
“and  are  glad  to  encourage  a  mord 
ful  use  of  advertising  space-a«^ 
will  prevent  space  as  it  is  to  ttt 
vantage.’’ 

.A  large  number  of  Minnesota 
who  came  to  St.  Paul  to  attend 
annual  convention  opening  tomon^ 
tended  the  advertising 
day.  Other  principal  speakers  ** 
dressed  the  convention  were  J® 
Neal,  Executive  Secretary  of  ^ 
ciated  Business  Papers,  New 
H.  Mackintosh,  Head  of  Co 
ence  Department,  LaSalle  I 
University,  Chicago;  Bert  N. 
Vice-President,  Fifth  District, 
W.,  and  C.  J.  Orbison,  Vi(^" 
of  the  Sixth  District  Advertisinf 


Editor  &  Publisher  for  February  19,  1921 


L  0  STATEMENT  STENCH  IN  NOSTRILS 
I  OF  ADVERTISERS,”  SAYS  CLAGUE 

[b  C.  Director  Calls  on  Kansas  City  Advertising  Club  to  Start 
I  Mov^nent  for  Repeal  of  Law  Compelling  Dailies  to 
Report  Average  Circulations 

I  {By  Telegraph  to  Editor  &  Publisher) 

L  o  riTV  Mo .  Feb.  14. — “The  even  care  to  discuss.  Mv  paper  covers 

LXSAS  L.1H,  .  _  — _  _ _ 


distance  of  what  ‘covering  the  com¬ 
munity’  meant. 

“  ‘Did  the  publisher  have  10,000  cir¬ 
culation  ?’ 

“  ‘Oh,  certainly.’ 

“  ‘50,000  circulation  ?’ 

“  ‘Yes.’ 

“‘100,000  circulation?’ 

“  ‘Maybe.’ 

“  ‘A  quarter  of  a  million?’ 

“  ‘Well,  it  is  somewhere  between 


rVivernment  Statement  of  Cir-  the  community  thoroughly — that  is  all  100,000  and  a  quarter  of  a  million.’ 

•  4  «  ..J 4.1 ^A.  ^  1  ^  ^  f  RBRO  C  ^ViO  «n  f  rM*tTl 


ADVERTISE  TO  MAKE  PUBUC  BUY 


HOW  YOUR  I  .N  C  b  M  E  MA  V  BE  ASSURED  -  NU  M  J1  E  R 


PMHMMIlliaxlllMWIWPRr 

tf  i.'i  '■!  ■ 

■1^ 

The  Retailer’s  Fortune 
Is  YOUR  Fortune  and  Mine! 


Ui«  ■«mri»yn<C.  psrhm  hiMKlrwl*  imte,  a  cmrtatM. 

E»cb  a  WTattad  f*f  good  at  ilL  Ql'fT  WYHal  from  tha^vM  i 
^  VO('  texle  oat  M  buy  bitpny  frwn  yam 

I  W-  sfsetwrar  How  emit  H  b*  pr*v#iittH' 

^ bat  THEY  artTof '*Tni  pravaoun*  •  eon>li>w«  afc 

AiuL  if  burs*  INArmiTY  jw  »RfN<J  THAT  REWXT. 


•nu.  WauU  Evmualiy  How.w.  m  prava., 

mjpa^an.^te«  ^*i*  By  burm»  fraiii  THD 


‘  »V'"^.jlNtT^\iTr^D  Csa't  Escspt  Thi$ 


as  provided  under  the  act  of  it  is  necessary  to  know/  “And  that  was  the  only  information 

1912,  is  a  stench  in  the  nos-  “This  advertising  manager,  who,  in  the  he  ever  secured  from  that  particular 
the  advertising  world.  While  United  States  and  Canada,  was  in  the  publisher.  This  experience  was  the  rule 
’  on  the  statute  books  and  while  habit  of  placing  his  advertising  on  an  in  England  less  than  a  year  ago — not 
'^fflforced  in  its  feeble  way  by  the  .\.  B.  C.  basis,  of  course,  was  not  sur-  the  exception.  And  this  was  the  rule 
’  dice  Department,  it  is  a  detriment  prised,  because  he  had  had  similar  ex-  seven  years  ago  in  the  United  States — 
*hindicap  to  the  honest  publishers  periences  in  many  cities  during  his  visit  not  the  exception.  The  only  difference 
h  United  States,’’  declared  Stanley  to  England.  But  impertinently  insisted  now  is  that  in  the  matter  of  circulation 
*  ^  managing  director  of  the  Audit  upon  endeavoring  to  get'  within  hailing  the  United  States  is  seven  years  ahead 
fauof  Circulations,  before  the  Kan-  _ _ _ 

ADVERTISE  TO  .MAKE  PUBUC  BUY 

Its  of  his  organization.  - 

0 strongly  did  he  urge  his  point  that  a  ,  = -  — - -  » 

dub,  following  his  address,  unani-  I 

„iv  naused  the  following  resolutions :  _ _ _ _  _  _  - - - - 

jsij  passeo  iiic  i  s  how  your  i.ncome  may  be  assured-numbe  r^ 

Resolved,  that  this  club  heartily  en-  —  - - - —  ^ -  - 

ses  the  movement  of  the  Audit  Bu-  |  O  U  ,  ME  Gcr  C^.  I 

Il/  on'thi',  occasion  by  the  presi-  .  ^  "  | 

!4e;irrh;L‘^rudiI^u™^  I  The  Retailer’s  Fortune  | 

of  the  Associated  Advertising  Clubs  I  Is  YOUR  Fortune  and  Mine!  | 

the  World  and  other  agencies  for 

accomplishment  of  this  reform.  Sir.L'ir""’”  gtr? kto."  ISn'S^TlIi,  ™ 

'Further  resolved  that  a  copy  of  this 

Elution  be  forwarded  by  the  club  to  — 

Senators  and  Congressmen.”  |  than 

Ir.  Qague’s  remarks  which  were  en-  ,^^c«it«.b«THRY-R.,»TTB  ^  .la 

siastically  received  by  the  advertis-  _ 

men,  were  in  part  as  follows : 

One  of  the  first  achievements  of  the  fi » -rx*! »« - 

r.oers  of  this  institution  was  to  Wipe  i.i^  am  THnrSiiww.  -  ^*^y^/***u  fromvoi 

,  .4  4  .  .  4  t  lhAio^«(UnA*w.lh.4fimu«*  4tR  -NDMirWHKRb  AAdbj  SoMFOSR  tVp«Kl»r.<  upon  your  purtruUf  _  | 

the  so-called  imaginary  boundary  i'fIi^n-w,rMa,r«rKto.i  ABicu»»o«i  i 

: between  the  United  States  and  Can-  u,!Lr!li.'r;illl«“',!i‘,n'!‘«^"  ' 

.  They  formed  an  organization  ,  r  n 

ich  has  among  its  members  the  lead-  sfXlX'ldrir 

publishers  and  advertising  agents  of  u.  /wm  ■'Ct* 

Dominion,  as  well  as  the  United  ..  - 

7k«M  RcAch  yilM.*  I  FrkoA  no*  »r*  LO^IfR  I 

.4nd  then  they  sent  the  idea  across  f  SHtfSaBMpIm.  1  I  thoywtllMAnLOW  WAilESATdiin*  |l 

1  seas,  so  that  today  in  Australia  ad-  ^ 

isers  and  publishers  are  planning  the  '7^tl£o, me  .nTroc 

blishment  of  an  Audit  Bureau  of  | r,Sl 

culatiniis— .and  in  London  the  ques-  I cl)MEBACiiTo“” 

! mo^S^^or^^^^  What  Helps  Others,  Helps  Y_ou 

Cablegrams  have  been  crossing  the 

antic  repeatedly  during  the  past  few  -  -  -  - , 

!ks,  seeking  information  concerning  rnuc-  v  •  r  •  r  x  n  •  u  ■  x  r  •  r-  u 

1  work  of  the  Audit  Bureau  and  I  'THE  above  is  one  of  a  senes  of  full  woven  in  the  business  of  living.  Each 

fe  no  doubt  that  by  this  time'  a  per-  P^se  advertisements  set  in  large  type  depends  upon  the  other  for  his  welfare, 
went  organization  has  been  formed  and  illustrated,  prepared  by  the  Sidener-  If  you  are  doing  your  best— giving  good 
lich  will  carry  on  the  work  in  the  Van  Riper  Advertising  Co.,  of  Indian-  value  and  service  for  a  fair  profit,  just 
lited  Kingdom,  just  as  it  is  being  car-  apolis,  for  the  use  of  newspapers  in  a  assume  that  the  other  fellow  is,  also, — 
d  on  in  the  United  States  campaign  to  re-establish  a  buyers’  mar-  and  go  to  it ! 

"A  little  over  six  months  ago  a  friend  ^et.  The  title  of  the  series,  “How  Your  “You  buy  from  him— and  he’ll  buy 
®ine,  advertising  manager  of  a  large  Income  May  Be  Assured,”  indicates  their  from  you! 

'concern  of  Akron,  Ohio,  desired  to  general  character.  “And  that’s  what  we  need — BUY- 

'«  his  business  with  a  large  news-  These  advertisements,  which  are  writ-  ING.” 

per  in  a  town  in  the  Midland  district  ten  in  an  appealing  style,  are  full  of  Here  are  the  titles  of  some  of  these 
England.  It  was  his  first  business  sound  logic  and  convincing  argument,  papers;  “Does  the  Jobber  Keep  Prices 
'  to  Great  Britain.  They  show  what  the  resumption  of  buy-  Up  ?”  “The  Manufacturer  May  Be 

He  visited  the  office  of  the  publica-  ing  by  the  public  means  to  the  manufac-  Wearing  Your  Face!”  “The  Cart  Can’t 
with  his  London  agent,  and  in  the  turer,  the  jobber,  the  retailer  and  the  Go  Before  the  Horse,”  “Are  You 
Cue  of  the  conversation  preceding  the  consumer.  To  quote  from  “The  Circle  Throwing  a  Boomerang?” 

‘ong  of  the  contract,  he  asked  for  of  Prosperity,”  which  appears  in  a  box  These  advertisements  are  now  run- 
'orculation  figures  of  the  paper.  The  at  the  bottom  of  each  of  the  advertise-  ning  in  the  New  Orleans  Times-Pica- 
8her  looked  astonished  and  pained,  ments :  yune,  Memphis  Commercial  Appeal, 

^  an  exhibition  of  impertinence  “Prosperity  means  good  business.  Dayton  (O.)  News,  Indianapolis  Star, 
would  never  come  from  an  Eng-  Good  business  means  active  buying.  Cincinnati  Enquirer,  Sacramento  Bee, 
}  and  was  but  another  ex-  Buying  moves  in  a  circle.  It  must  begin  Omaha  Bee,  Toleda  Blade,  Denver  Ex- 

of  the  crudeness  of  the  American,  with  you  and  in  the  end  it  comes  back  press,  and  the  Richmond  (Va.)  Times- 
•aat  IS  a  personal  matter,'  the  pub-  to  you.  Dispatch,  and  other  prominent  news- 

"  replied,  ‘and  one  which  I  do  not  “Our  interests  are  all  curiously  inter-  papers. 


earh  are  all  bound  19  m  tho  OTHER, 
holpo  YOU  MtMOTHERA 
What  Mpa  OTHERS  h«<pa  YOtl. 
What  happena  i«  the  manufaetv- 
or.  jobbor  or  rolAilor  ■  bound  W  hap- 
pMWVOt"  Uhoi>(«Ala.io*pra6t. 

Wat  to  Proapbrity 
PhMa  no*  art  LOWER 
Do  <rt  a  ant  Own  to  fot  90  lot  that 

Ihoy  wtll  moan  LOW  WAOEBandiM- 


What  Helps  Others,  Helps  X?.\L 


'J'HE  above  is  one  of  a  series  of  full 
page  advertisements  set  in  large  type 
and  illustrated,  prepared  by  the  Sidener- 
Van  Riper  Advertising  Co.,  of  Indian¬ 
apolis,  for  the  use  of  newspapers  in  a 
campaign  to  re-establish  a  buyers’  mar¬ 
ket.  The  title  of  the  series,  “How  Your 
Income  May  Be  Assured,”  indicates  their 
general  character. 

These  advertisements,  which  are  writ¬ 
ten  in  an  appealing  style,  are  full  of 
sound  logic  and  convincing  argument. 
They  show  what  the  resumption  of  buy¬ 
ing  by  the  public  means  to  the  manufac¬ 
turer,  the  jobber,  the  retailer  and  the 
consumer.  To  quote  from  “The  Circle 
of  Prosperity,”  which  appears  in  a  box 
at  the  bottom  of  each  of  the  advertise¬ 
ments  : 

“Prosperity  means  good  business. 
Good  business  means  active  buying. 
Buying  moves  in  a  circle.  It  must  begin 
with  you  and  in  the  end  it  comes  back 
to  you. 

“Our  interests  are  all  curiously  inter¬ 


woven  in  the  business  of  living.  Each 
depends  upon  the  other  for  his  welfare. 
If  you  are  doing  your  best — giving  good 
value  and  service  for  a  fair  profit,  just 
assume  that  the  other  fellow  is,  also, — 
and  go  to  it! 

“You  buy  from  him — and  he’ll  buy 
from  you! 

“And  that’s  what  we  need — BUY¬ 
ING.” 

Here  are  the  titles  of  some  of  these 
papers;  “Does  the  Jobber  Keep  Prices 
Up?”  “The  Manufacturer  May  Be 
Wearing  Your  Face!”  “The  Cart  Can’t 
Go  Before  the  Horse,”  “Are  You 
Throwing  a  Boomerang?” 

These  advertisements  are  now  run¬ 
ning  in  the  New  Orleans  Times-Pica- 
yune,  Memphis  Commercial  Appeal, 
Dayton  (O.)  News,  Indianapolis  Star, 
Cincinnati  Enquirer,  Sacramento  Bee, 
Omaha  Bee,  Toleda  Blade,  Denver  Ex¬ 
press,  and  the  Richmond  (Va.)  Times- 
Dispatch,  and  other  prominent  news¬ 
papers. 


of  Great  Britain — and  twenty  years 
ahead  of  the  rest  of  the  world — with  the 
exception  of  -Australia,  where,  I  under¬ 
stand,  an  audit  bureau  is  being  formed 
this  year. 

“But  in  one  short  year  this  whole  situ¬ 
ation  has  been  changed  in  Great  Britain. 
A  tremendous  change  in  public  opinion 
has  taken  place  through  the  personality 
of  one  man — Lord  Northcliffe,  the  head 
of  the  Northcliffe  press. 

“Less  than  six  months  ago  he  decided 
tliat  the  advertiser  had  the  right  to  have 
circuLition  counted,  and  the  truth  known 
as  to  how  much  the  advertiser  was  buy¬ 
ing  when  he  invested  his  pound  or  his 
shilling  —  just  as  he  had  the  right  to 
know  how  many  pounds  there  were  in 
every  roll  of  paper  he  purchased.  With 
the  vigor  that  has  distinguished  Lord 
Northcliffe  in  the  many  movements  he 
has  championed  in  the  British  Isles  dur¬ 
ing  the  past  two  decades,  he  succeeded 
ill  a  few  short  months  in  breaking  down 
what  seemed  insurmountable  barriers  by 
bringing  the  issue  squarely  before  the 
English  advertiser  and  the  English  pub¬ 
lisher. 

“With  virile  pen  and  with  the  aid  of 
the  facile  pencils  of  distinguished  art¬ 
ists,  he  has  driven  his  message  home 
through  the  printed  word  and  through 
the  pitiless  publicity  of  caricature..  The 
highest-priced  writers  and  the  highest- 
priced  artists  have,  day  in  and  day  out 
for  several  months  pilloried  the  ‘dumb 
press,’  as  he  has  characterized  those  in 
the  publishing  business  who  refuse  to 
divulge  their  circulation  data. 

“May  I,  for  a  moment,  briefly  sketch 
what  these  results  have  been  in  the 
United  States  and  Canada?  Practically 
every  newspaper,  magazine,  farm  paper 
and  business  publication  in  the  United 
States  and  Canada,  necessary  for  a  na¬ 
tional  campaig^n,  is  a  member  of  the 
Audit  Bureau.  There  is  only  one  out¬ 
standing  exception  in  the  magazine  field, 
very  few  exceptions  in  the  newspaper 
field,  one  worth-while  exception  in  the 
farm  paper  field.  In  the  business  press 
there  is  gathered  together  in  the  A.  B.  C. 
a  larger  number  of  influential  business 
journals  than  were  ever  gathered  to¬ 
gether  before  in  one  organization.  In 
a  nutshell,  the  Audit  Bureau  of  Cir¬ 
culations  certifies  to  the  daily,  weekly 
and  monthly  circulation  of  United  States 
and  Canadian  mediums  that  amounts  to 
several  billion  individual  printed  copies. 

“But  the  work  of  the  Audit  Bureau 
goes  further  than  the  mere  counting  of 
printed  copies.  It  is  eliminating  waste 
in  the  office  of  the  publisher.  Thousands 
and  thousands  of  tons  of  newsprint  and 
magazine  stock’  are  being  saved  every 
year  by  the  standardization  of  press¬ 
room  and  other  records,  and  by  the 
elimination  of  free  and  worthless  circu¬ 
lation,  for  which  the  advertiser  in  the 
past  has  paid.  It  has  discouraged  com¬ 
petitions,  contests  and  schemes  which 
attracted  millions  of  so-called  subscrib¬ 
ers  who  were  cajoled,  not  by  the  merits 
of  the  publication,  but  by  the  allurements 
of  the  inducements  offered. 

“It  has  saved  thousands  and  thous¬ 
ands  of  dollars  as  represented  by  the 
time  of  advertisers  and  advertising 
agents  in  listening  to  the  descrip¬ 
tion  of  the  halo  of  one  publica¬ 
tion  as  against  the  utter  worthlessness 
of  the  halo  of  its  competitor.  The  ad¬ 
vertiser  and  the  agent  no  longer  desire 
or  care  to  hear  the  story  of  circulation 
claims.  These  are  established  through 
the  A.  B.  C.  All  they  ask  is  a  copy  of 
the  A.  B.  C.  report  and  a  copy  of  the 
publication  itself;  and  then,  with  what¬ 
ever  information  the  representative  can 
give  as  to  the  local  conditions  prevailing 
in  his  territory,  they  are  in  a  position 
to  wisely  buy  their  space. 

“The  A.  B.  C.  publisher,  while  proud 
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of  the  i>usition  he  has  taken  in  this 
movement  for  ‘above-board  circulation,’ 
has  one  ‘pet  peeve.’  He  is  constanJy  ir¬ 
ritated  by  the  fact  that  there  are  still 
a  few  publications  who  claim  to  be  en¬ 
titled  to  recognition  in  the  placing  of 
national  appropriations  who  refuse  to 
divulge  their  circulation  figures  and  in 
some  cases  are  getting  >away  with  their 
claims  ‘that  we  cover  the  community’  or 
‘our  word  is  our  bond.’ 

“In  a  few  cases  these  publishers  are 
conscientious  objectors  against  this  great 
reform  which  has  swept  the  United 
States  and  Canada  and  is  now  spreading 
its  influence  throughout  the  rest  of  the 
civilized  world.  For  them  I  have  the 
utmost  respect ;  but  there  are  others  who 
neither  deserve  nor  inspire  respect,  who 
are  hiding  behind  one  of  the  greatest 
influences  for  evil  which  now  inflicts 
the  publishing  and  advertising  business. 

“By  this  I  mean  the  so-called  ‘Gov¬ 
ernment  Statement  of  Ownership  and 
Circulation,’  called  for  by  the  Postoflice 
Department  under  a  law  enacted  by  Con¬ 
gress  in  the  year  1912.  The  so-called 
‘Government  Statement’  of  circulation, 
as  provided  under  the  act  of  August  24, 
1912,  is  a  stench  in  the  nostrils  of  the 
advertising  world.  While  it  remains  on 
the  .statute  books,  and  while  it  is  en¬ 
forced  in  its  feeble  way  by  the  Postoffice 
Department,  it  is  a  detriment  and  handi¬ 
cap  to  the  honest  publishers  of  the 
United  States. 

“The  honest  publisher  lays  his  cards 
on  the  table — he  tells  the  truth,  the  whole 
truth  and  nothing  but  the  truth.  The 
publisher  who  hides  behind  this  so-called 
‘Government  Statement’  may  be  telling 
the  truth,  but  in  many  cases  he  is  lying, 
and  tlie  government  is  almost  powerless 
to  detect  his  lying.  The  government 
has  no  machinery  to  follow  up  the  state¬ 
ments  of  the  twenty-odd  thousand  daily 
and  weekly  newspapers.  And  publishers 
who  offer  these  lying  statements  to  the 
advertiser  and  the  agent  as  evidence  of 
their  net  paid  circulation  are,  with  the 
the  aid  of  the  government,  obtaining 
money  under  false  pretenses. 

“For  many  years  the  .Audit  Bureau 
followed  the  rule  of  the  government 
that  a  subscri])tion  in  arrears  not  over 
twelve  months  should  be  included  in  net 
paid  circulation.  That  is  to  say,  the 
government  established  the  rule  that  a 
publisher  had  twelve  months  fn  which 
to  <letcrmine  whether  a  former  sub¬ 
scriber  wished  to  renew  his  subscription 
— and  during  those  twelve  months  he 
was  allowed  to  supply  a  copy  of  the 
pai>er  free.  These  free  copies  were  car¬ 
ried  through  the  mail  at  i)ublic  expense 
and  the  advertiser  paid  for  the  whole 
cost  of  production. 

“.A  year  ago  the  .-Kudit  Bureau  deter¬ 
mined  that  a  refitrm  in  this  direction 
should  be  inaugurated  and  it  was  de¬ 
cided  to  cut  down  the  period  of  time  in 
which  a  subscriptioti  should  be  called 
legitimate,  if  unitaid.  to  six  months  after 
the  sui)scrii)tioti  had  expired.  The  bu¬ 
reau  then  apiK-aled  to  the  government 
to  sup|)ort  it  iti  this  position.  Members 
of  the  Postoffice  Commtitees  of  both 
the  Senate  and  the  House  heartily 
agreed  that  the  reform  should  be  sup¬ 
ported.  but  up  to  this  date  there  has 
been  not  one  particle  of  evidence  that 
Congress  was  even  asked  to  take  action 
in  the  matter.  In  the  meantime,  while 
various  committees  of  the  House  and 
Senate  have  been  spending  thousands  of 
dollars  in  investigations  regarding  the 
best  methods  of  preventing  newsprint 
shortage,  millions  of  copies  have  been 
carried  in  the  mails  at  the  expense  of  the 
I)eople,  without  a  definite  order  from  the 
recipient  for  the  jHiblication  mailed. 

“The  bureau,  nevertheless,  has  gone 
ahead  with  its  reforms,  and  its  publisher 
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members  have  gladly  accepted  the  bur¬ 
den  of  the  handicap  it  imposes  upon 
them  in  competing  with  publications  who 
are  allowed  this  privilege  of  sending 
copies  twelve  months  after  a  subscrip¬ 
tion  expires. 

“There  are  among  our  members  pub¬ 
lishers  who  are  impatient  regarding  the 
progress  of  this  reform.  They  feel — 
and  perhaps  properly  so — that  even  six 
months  is  too  long  a  period  of  credit  to 
be  given  to  a  subscriber  who  apparently 
has  no  interest  in  renewing  his  subscrip¬ 
tion. 

“.And  so,  with  all  the  circumstances 
in  minil,  I  feel  that  it  is  fitting  for  me 
to  come  to  you  today  and  ask  for  your 
support  in  a  reform  which  the  Audit 
Bureau  propo.ses  to  wage  after  the  new 
administration  has  been  established  in 
Washington. 

“We  desire  and  shall  plead  for  the 
abolition  of  the  .so-called  ‘Government 
Statement’  of  circulation,  on  the 
grounds — 

(1)  That  it  covers  fraud  and  deceit; 

(2)  That  even  if  it  did  not  cover 
fraud  and  deceit,  it  is  inadequate  in  that 
it  does  not  give  the  advertiser  the  in¬ 
formation  as  to  how  the  circulation  was 
obtained  and  where  it  goes ; 

(3)  That  even  if  these  two  objec¬ 
tions  were  overcome,  it  would  be  im¬ 
practicable — if  not  impossible — for  the 
government  to  verify  the  statements  of 
over  26,000  publications,  without  an 
added  burden  on  the  finances  of  the 
nation,  unwarranted  at  any  time,  but 
particularly  so  at  this  time. 

“I  want  the  Kansas  City  -Advertising 
Club  to  get  squarely  behind  the  -Audit 
Bureau  of  Circulations  in  its  fight  for 
this  reform.  I  not  only  want  your  reso¬ 
lutions  of  support,  but  I  urge  that  all 
possible  pressure  be  brought  to  bear  by 
you  on  your  congressmen  and  your 
senators  in  Washington. 


Eight  Columns  in  Charleston 

Chari-estox,  W.  Va. — The  Gazette 
has  inaugurated  an  8-column  paper  in 
place  of  the  seven  columns  formerly  em¬ 
ployed.  The  new  column  width  an¬ 
nounced  is  12^2  ems  instead  of  13  ems. 
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SPACEBU YERS  DON’T  USE 
A.  B.  C,  SAYS  HARN 


Tells  Six  Point  League  Information 
Made  Available  by  Bureau  is 
Neglected  by  Advertisers  to 
Their  Own  Loss 


The  Six  Point  League  of  New  York 
entertained  at  its  monthly  luncheon, 
February  15  at  the  Hotel  Mc.Alpin,  O.  C. 
Harn,  advertising  manager  of  the  Na¬ 
tional  Lead  Company,  and  president  of 
the  .Audit  Bureau  of  Circulations.  In 
the  absence  of  Col.  Mortimer  B.  Bryant, 
president  of  the  League,  Herman  Hal- 
sted  presided,  and  introduced  the 
speaker. 

Mr.  Harn  told  of  his  seven  years’  con¬ 
nection  with  the  .A.  B.  C.  and  how  at 
first  that  all  of  the  publishers  did  not 
accept  all  of  the  principles  of  the  or¬ 
ganization,  not  liking  their  word  to  be 
questioned  regarding  the  circulation  of 
their  papers,  but  that  now'  most  of  them 
had  “come  across,”  realizing  the  im¬ 
portance  of  it.  Speaking,  in  part,  Mr. 
Harn  said  : 

“But  this  is  not  enough,  for  I  know 
that  many  members  of  the  A.  B.  C.  are 
not  using  it.  I  know  that  advertisers 
and  agents  are  not  getting  what  they 
should.  They  ask  ‘.Are  you  a  member 
of  the  -A.  B.  C.  ?’  and  go  no  further. 
For  illustration,  if  the  purckising  agent 
of  a  big  coal  concern  bought  coal  with¬ 
out  making  the  proper  investigation,  he 
would  probably  lose  his  job.  -And  I  Say 
that  many  advertising  managers  and 
space  buying  agencies  are  not  on  their 
jobs,  and  today  are  not  getting  the  in¬ 
formation  they  should  get. 

“We  are  in  the  jiosition  of  having  sold 
a  machine  for  certain  puri)oses,  when  the 
man  buying  it  is  only  using  it  about  10 
per  cent.  For  instance,  a  multigraph 
machine  duplicates  letters,  but  it  also 
does  other  things,  so  for  this  year’s 
work,  we  are  taking  the  selling  of  the 
A.  B.  C.  to  our  memliers.” 

Mr.  Harn  made  an  urgent  request 
that  all  members  and  space-buyers  turn 
to  pages  2,  3  and  4  of  the  audit  state- 


POOR  RICHARDS  JOINING  JOBS  AND  WORKERS 


PHILADELPHIA.— The  Poor  Rich¬ 
ard  Club  has  inaugurated  a  new' 
members  of  the  club,  to  act  as  the 
to  solve  a  most  timely  and  perplexing 
problem.  .Acting  on  the  recommenda¬ 
tion  of  Secretary  J.  .A.  Lutz,  the  Board 
of  Directors  has  just  authorized  Mr. 
Lutz  to  establish  what  he  has  called  the 
Placement  Bureau  of  the  Poor  Richard 
Club,  open  to  non-members  as  well  as 
members  of  the  club,  to  act  as  the 
connecting  link  between  the  job  that  is 
l(K)king  for  a  jiarticular  man  or  woman 
and  the  man  or  woman  who  is  looking 
for  a  particular  job. 

“This  new  Placement  Bureau,”  .said 
Mr.  Lutz  in  speaking  of  the  bureau, 
“is  a  perfectly  natural  or  logical  de¬ 
velopment  of  what  you  might  call 
casual  experiences  which  I  have  been 
having  during  the  past  year.  Hardly 
a  day  has  passed  that  someone  has  not 
telei)honed  me  or  called  to  see  me  and 
asked  if  I  could  get  the  kind  of  man  or 
woman  that  they  wanted  to  fill  a  par¬ 
ticular  position  in  the  advertising  or 
merchandising  line. 

“.And  when  it  has  not  been  a  question 
of  a  job  seeking  the  right  kind  of  man 
or  woman,  it  has  been  a  man  or  woman 
seeking  a  particular  job.  In  this  hit- 
or  miss  fashion  we  have  been  rendering 


not  a  little  help  to  both  sides  of  the  em¬ 
ployments  problem.  It  is  interesting  to 
note  too,  that  so  far  as  men  and  women 
have  been  concerned  it  has  been  practi¬ 
cally  a  .50- .50  proposition. 

"\\  e’  have  already  placed  a  number 
of  people  and  in  the  future  as  in  the 
past  there  will  be  no  charge  for  this 
service.  W  e  are,  however,  limiting  our 
service  to  two  line's — advertising  and 
merchandising. 

"Our  plan  is  for  employers  who  are 
seeking  employees,  and  for  employees 
seeking  positions,  to  file  with  the 
Placement  Bureau  at  the  club  house, 
239  -South  Camac  street,  Philadelphia, 
their  specific  requirements  and  needs. 
We  want  as  complete  information  as 
possible  and  all  such  data  will  be 
-strictly  confidential.  We  will  maintain 
a  list  of  positions  that  are  open  and 
another  list  of  people  seeking  employ¬ 
ment.  These  lists  will  be  posted  on  the 
bulletin  board  at  the  Poor  Richard 
Club  and  will  bear  no  names,  but  be 
keyed  with  numbers.  The  bureau  will 
maintain  a  confidential  atrd  index  and 
each  card  will  be  keyed  to  correspond 
to  the  listings  on  the  bulletin  board,  and 
will  contain  any  additional  data  such  as 
names,  addresses  and  e^’erything  of  a 
confidential  nature.” 


merit  and  read  them.  He  refentjJ 
meeting  held  in  Chicago, 
talk  which  he  had  with  Stanley  (; 
when  a  number  of  New  York  ■ 
copy  writers  went  to  the  general^ 
of  the  -A.  B.  C.  in  Chicago  ajj' 
some  days  giving  their  best  efi.- 
behalf  of  the  organization. 

He  also  called  attention  to  the 
“Scientific  Space  Buying,”  which  1 
ing  published  by  the  Audit  BurM 
Circulations  and  which  will  shoril 
out.  In  the  course  of  his  talk,  he  si 
maps  of  advertisements  which  n 
pearing  in  leading  publications  ad.'J 
ing  the  A.  B.  C.  ^ 

About  seventy  newspaper 
tatives  and  space  buyers  were  pre,f 
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TEXAS  SENATE  PASSES  AD  I 


Fines  Provided  for  Fraudulent 
tisers — Publishers  Exempt 

(Special  to  Editor  &  Publishu] 
Austin,  Tex. — With  the 
the  State  Senate  of  a  bill  providi^l 
honesty  in  advertising  the  prop 
of  the  pending  measure  believe  it 
passed  by  the  House  and  go  to  the. 
ernor  before  the  end  of  the  presen;] 
sion.  .As  amended  by  the  Senan] 
bill  is  as  follows : 


"Any  person,  firm,  corporation  or 
tion,  who,  with  intent  to  sell  or  in  a 
dispose  of  merchandise,  securities,  Mr 
anything  offered  hy  such  person,  fii 
poration  or  association  directly  or  in 
to  the  public  for  sale  or  distribution, 
intent  to  increase  the  consumption  the,, 
to  induce  the  public  in  any  manner  to* 
into  any  obligation  relative  thereto  c 
guire  title  thereto,  or  any  interest 
makes,  publishes  diss(  minates.  circui, 
places  before  the  public  in  this  slate, 
newspaper,  or  other  publication,  or  in 
of  a  hook,  notice,  handbill,  poster, 
cular,  pamphlet,  or  letter,  or  in  any  u., 
an  advertisement  of  any  sort  regardin 
chandise,  as  to  its  character  or  cost. 
service,  or  anything  so  offered  to  the 
which  advertisement  contains  any 
representation  of  statement  of  fact 
untrue,  deceptive  or  misleading  in  anyr; 
particular  as  to  such  matters  or  thinfs 
verliseil.  shall  he  guilty  of  a  n'.i'iitnuv 
ujmn  conviction  shall  he  fined  not 
than  $10  nor  more  than  $200  for  each  -i 
providcil.  however,  that  the  provisions  r 
act  shall  not  a]>ply  to  any  owner, 
agent  or  employee  of  a  newspaper  or 
I'ublication,  periodical  or  circular,  who.  a i 
faith,  and  without  knowledge  of  the 
the  character  of  such  advertisement, 
be  published,  or  takes  part  in  the  ; 
of  such  advertisement.” 
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Poor  Richards  Train  Speaken 

Phii.adei.pui.v  —  .A  public  'pea 
class  has  been  organized  by  the 
Richard  Club,  one  of  the  objet8| 
which  is  to  forestall  any  member 
Club  arising  at  any  time  and  at  any; 
and  saying  “Unaccustomed  as  I  an’ 
The  class  will  open  February  15, 
the  direction  of  Dr.  Silas  Xeff.ame 
of  the  Poor  Richard  Club  and  bes 
the  Neff  School  of  Oratory.  Thee; 
will  consist  of  eleven  lessons  and 
cover  such  subjects  as  Public  ?pcs 
Mind  Training,  Voice  Development: 
Vocabulary.  The  class  will  meet  er 
Tuesday  evening  in  the  club  house 
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Grandin  Heads  New  Agency 

(jrandin-Dorrance-Sullivan,  luc, 
the  name  of  a  new  agency,  with 
porary  offices  at  115  5th  avenue, 
York,  which  has  been  formed  by  Fr 
A.  Grandin,  president  of  the  L; 
.Advertising  .Agency,  the  affairs  of « 
are  being  liquidated,  and  a  numbet 
former  executives  of  the  Thonias 
Logan  .Agency,  who  include;  Sf;' 
Dorrance,  George  L.  Sullivan,  Rui 
Woolcy,  Lawrence  J.  Delaney,  Eug®J 
Lopatccki,  and  Edward  Springs'' 
Also  associated  with  the  new  agency 
■John  J.  Floherty  and  E.  C.  Griith 
Chicago  branch  is  contemplated. 
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A.  P.  Bureau  at  Lmubf 

The  Associated  Press  has  opei 
new  liureau  at  Lansing,  Mich-, 
Monroe  W.  Stern  as  correspoode* 
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luTHORITY  AND  SINCERITY  ESSENTIAL 
^  IN  GOOD  AD  WRITING 

Words  Must  Ring  True  if  They  Are  to  Carry  Conviction  to  the 
~  Reader — Good  English  and  a  Punch  at  the  End 

Are  Not  Sufficient 


Editor  &  Publisher  for  February  19 ,  1921 


By  FRANK  H.  WILLIAMS 


»ERE  is  the  record  of  a  little  oc-, 
carrence  in  the  copy  department  of 
big  advertising  agency : 

The  head  of  the  copy  department 
jlltd  the  youngest  copy-writer— young- 
st,  that  is,  in  the  point  of  actual  ex- 
itriftice  in  the  preparation  of  national 
idverti^ing  copy— to  his  office. 

“This  copy  of  yours  won’t  do,”  said 
t  chief,  bluntly. 

The  youngest'  copy-writer  was  a  little 

ued.  .  ,  . 

"W'-why  not?”  he  questioned.  Isnt 

well  written  ?” 

“Sure,  it’s  well  written,”  the  chief  re¬ 
lied.  "There’s  a  lot  of  snap  and  dash 
^  it.  It  reads  right  along  to  a  good 
lunch  at  the  end.  Your  headline  is 
rood,  too.  But  it  won’t  do  because  it 
teks  authority.” 

'What  do  you  mean — authority?” 
I^estioned  the  youngest  copy-writer. 

“I  mean,”  explained  the  chief,  “that 
.lou  either  don't  believe  what  you've 
itten,  or  you  aren’t  familiar  with  your 
Object  or  you  aren’t  fully  convinced  of 
*is  merits.  Your  copy  doesn’t  ring  true, 
hasn’t  that  very  essential  tone  of  au- 
irity  about  it  that  good  copy  must 
ve.  The  reader  doesn’t  get  the  im- 
ession  that  what  you  say  is  so — there’s 
10  authority  in  what  you’ve  written, 
i^ood  copy  must  convince  the  reader,  it 
lust  ring  true,  it  must  sound  like  the 
titer  knows  thoroughly  what  he’s  talk- 
'^g  about.  It  simply  must  have  author- 
if  it  is  to  get  over  with  the  reading 
lublic  in  the  way  it  should  get  over.” 

The  youngest  copy-writer  went  back 
4  his  desk  and  pondered  over  what  the 
JAiet  had  said.  There  was  a  sort  of  un- 
■jftriiiy  feeling  in  the  youngest  copy¬ 
writer’s  heart  that  it  sure  was  weird  the 
py  the  chief  had  unerringly  placed  his 
linger  on  the  weak  spot  in  his  copy, 
dr  the  youngest  copy-writer,  being  ex- 
•emely  candid  with  himself,  admitted 
pat  the  chief  was  right.  He  had  con- 
lentrated  his  efforts  on  style  atnl  presen- 
il^tiin  and.  in  doing  so.  had  neglected  to 
bnriughly  familiarize  himself  with  the 
irotftict  he  was  writing  tibotit.  He  had 
lot  first  convinced  himself  that  his 
iroduct  was  the  best  thitig  of  its  kind 
the  world  and.  not  being  convinced 
limM'lf,  he  could  not,  of  course,  con- 
inci  anyone  else. 

It  is  an  easy  task  to  pick  the  ads  that 
lave  been  written  with  authority  from 
which  lack  this  vital  essential, 
tter  sincerity  often  illuminates  an  or- 
loary  bit  of  copy  until  it  grips  and 
'll!'  the  reader  in  a  way  the  most 
lisired  and  witty,  but  not  thoroughly 
lorrviiKiiijjT  cQpy  can.  .Xnd,  in  the 

iiral  analysis,  isn't  it  this  firm  founda- 
ioo  of  authority  which  makes  some 
%  which  looks  exceedingly  poor  on 
face  of  it,  pull  and  pull  and  keep 
pulling  while  more  brilliant  copy 
alls  by  the  wayside  with  a  mighty  poor 
^"rd  to  its  credit  ? 

Isnt  this  the  reason  why  an  unlet- 
jered  man  who  doesn’t  know  the  first 
JPonciplfs  of  advertising,  can  grasp  a 
Wj'y  pencil  in  his  grimy  fist  and  labor- 
i^'ody  turn  out  some  crude  write-up 
^“ich  will  win  its  way  to  the  hearts  of 
si^st  audience  while  some  better  writ- 
i™.  more  sprightly  copy  gets  nowhere? 

.  n  this  is  no  mere  fancihil  illustration, 
et.  .\lmost  every  advertising  man 
We  one  or  more  interesting  exam¬ 


ples  of  “crude  .stuff”  that  has  gotten 
over  big  with  not  alone  the  particular 
audience  to  which  it  has  been  addressed, 
but  with  everyone  else  who  has  read  it. 

Speak  with  authority  on  a  vital  topic 
and  you'll  get  attention  whether  your 
method  of  presentation  is  faulty,  your 
diction  poor  or  your  grammar  .some¬ 
thing  astonishing.  But  if  you  can  com¬ 
bine  authority  with  perfect  presentation, 
then  there  is  no  rea.son  in  the  world 
why  your  copy  shouldn’t  sell  the  goods. 

Take  soap,  for  instance.  Most  people 
know  soap.  Some  bol.sheviks  may  he 
rather  hazy  as  to  its  general  purposes 
and  methods  of  use,  hut  the  American 
knows  soap.  It  is  pretty  hard  to  write 
interestingly  as  well  as  authoritatively 
about  soap,  for  the  simple  reason  that 
everyone  who  reads  the  ad  is  pretty 
certain  to  he  thoroughly  familiar  with 
soap  as  soap.  But  here  is  an  ad  for 
Goblin  soap  which  says  a  few  interest¬ 
ing  things  in  an  authoritative  manner 
that  makes  everyone  realize  heyond  the 
shadow  of  a  doubt  that  the  writer  knows 
exactly  what  he's  talking  about.  Listen 
to  this: 

“It  especially  answers  the  needs  of 
delicate  skins.  The  pure  oriental  oils, 
combined  with  an  active  element,  thor¬ 
oughly  cleanse  the  pores  and  leave  the 
skin  soft  and  smooth.  Goblin  lathers 
freely  in  hard  or  cold  water.  It  quickly 
and  safely  removes  the  most  stubborn 
stains,  grime  and  dirt  fnnn  the  skin.” 

That  last  sentence,  particularly,  rings 
true.  It  calls  up  to  the  mind  of  the 
reader  at  once  a  picture  of  the  ad 
writer  trying  it  out  for  himself  oji  his 
own  hands  after  he  has  let  them  become, 
for  the  purpose  of  making  this  experi¬ 
ment.  as  black  as  those  of  a  coal  heaver 
after  a  busy  day. 

It  is  easy  to  he  rather  hazy  and  un¬ 
convincing  regarding  office  appliances, 
but  here  is  an  advertisement  of  the  Rand 
X’isihle  Business-Control,  which  is  au¬ 
thoritatively  specific  and  wholly  con¬ 
vincing  on  this  subject.  That  the  man 
who  wrote  this  ad  was  thoroughly  fa¬ 
miliar  with  his  subject  and  absolutely 


convinced  of  its  utility  is  plainly  evi¬ 
dent  from  a  perusal  of  the  copy.  The 
ad  is  headed  “Perfect  Control — through 
VISIBLE  records — makes  Management 
Easier.”  And  then,  after  some  introduc¬ 
tory  paragraphs,  the  advertisement  au¬ 
thoritatively  tells  just  how  the  Rand 
system  does  this,  in  the  following 
words : 

“In  the  Credit  Department — Rand 
speeds  up  service  to  the  waiting  cus¬ 
tomer,  saves  you  time  and  clerical  cost 
and  saves  loss  from  memory  authoriza¬ 
tions. 

"In  Personal  Records — Rand  gives  an 
instant  grasp  of  your  labor  problem, 
often  eliminating  a  vital  labor  crisis. 

“In  Sales  Promotion  Work — Rand 
puts  all  facts  so  readily,  groups  pros¬ 
pects  so  clearly,  it  .speeds  your  follow 
up  and  gets  more  business  from  any 
given  number  of  prospects. 

“In  Stock  or  Production  Management 
— the  ease  with  which  records  are  made 
and  seen  is  a  certain  guard  against  over¬ 
stocking,  material  shortages,  and  gives 
visible  control  of  routing  and  jobs  in 
work.” 

How  much  better  such  an  advertise¬ 
ment  is  than  one  that  might  be  written 
by  the  most  hrilliant  user  of  English 
in  the  whole  wide  world  who,  however, 
would  depend  for  his  data  for  his  ad¬ 
vertisement  upon  the  say-so  of  others 
or  the  testimonials  of  users  instead  of 
getting  down  to  brass  tacks  and  finding 
out  for  himself  just  what  his  product 
will  do  and  why  it  will  do  it.  Doing 
just  that — getting  right  down  to  brass 
tacks  in  studying  the  product  and  its 
uses,  is  just  about  the  only  way  for  an 
outsider  to  acquire  the  specific  knowl¬ 
edge  about  a  product  which  he  must 
have  if  he  is  to  write  authoritatively, 
truthfully  and  convincingly.  Of  course, 
it  the  ad  writer  has  grown  up  in  the 
manufacturing  ])lant,  where  the  product 
is  made,  as  a  salesman  or  bench  hand  or 
e.xecutive,  all  this  authoritative  knowl¬ 
edge  is  a  part  of  his  very  soul  and  he 
needs  no  study  before  he  can  convince 
his  audience  that  he  knows  what  he’s 
talking  about  and  knows  that  he  knows. 

Now  let’s  consider  the  proposition  of 
writing  an  advertisement  for  a  motor 
truck  axle.  It  would  he  easy  enough  to 
claim  that  any  axle  had  different  feat¬ 
ures  from  other  axles.  It  would  he  an 
easy  task  to  be  rather  brilliant  and  in¬ 
teresting  and  decidedly  hazy  as  to  just 
what  these  differences  were.  But  to  be 
authoritative  alH)ut  these  differences  and 
to  ctmvince  your  readers  that  you  know 


GAG  ON  PRESS  IS  DEMOCRACY’S  END— SMILEY 


r>HIL.\DELPHL\. — David  E.  Smiley, 
editor-in-chief  of  The  Evening 
Public  Ledger,  was  the  speaker  last 
Friday  at  the  Long  Table  Luncheon  of 
The  City  Club.  In  the  course  of  his 
remarks  in  which  he  stated  emphati¬ 
cally  that  a  gag  on  the  newspapers  of 
the  country  would  mean  the  end  of 
democracy,  he  said : 

"The  newspaper,  while  one  of  the 
most  familiar  institutions  to  the  public, 
is  one  about  which  the  public  knows 
least.  It  arrives  with  the  morning 
coffee  and  the  reader  docs  not  stop  to 
analyze  the  real  thought  behind  many 
articles  carried  in  its  pages. 

"Xewsiiapcr  editors  are  Ijuman  be¬ 
ings.  I  am  constantly  being  asked  ‘Why 
don’t  newspapers  tell  the  truth  ?’  We 
are  today  expected  to  know'  and  discuss 
intelligently  everything  that  comes  up  in 
the  new's.  The  critic  usually  is  the 
man  who  knows  only  his  particular  sub¬ 
ject  and  is  ever  ready  to  pick  flaws. 

“A  newspaper  must  give  the  public 
what  it  wants.  The  paper  that  tries  to 
be  a  moral  teacher  is  pedantic  and  not 


successful,  hut  at  the  same  time  the 
newspaper  can  improve  the  public  taste 
by  careful  choice.  It  is  the  most  influ¬ 
ential  of  all  public  institutions,  not  ex¬ 
cluding  the  schools,  and  it  therefore 
has  a  great  res]H)nsibility,  and  secrets 
intrusted  to  it  are  well  kept. 

“The  .American  newspaper  is  the  pre¬ 
server  of  the  liberties  of  the  people. 
It  enables  the  exposure  of  graft,  of 
dirty  politics  and  of  innumerable  other 
crimes,  which  otherwise  would  go  on 
unheeded.  Nothing  in  the  world  so 
terrifies  the  crook  or  grafter  as  the  fear 
that  when  the  bright  light  of  publicity 
is  turned  on  he  will  be  exposed. 

“The  newspaper  must  be  the  medium 
of  opinion  for  all  classes  of  people. 
Labor  must  he  allowed  to  have  its 
fair  share  and  so  must  capital.  The 
advertiser  does  not  control  the  news¬ 
paper.  It  would  be  again.st  his  own  in¬ 
terests  to  do  so  and  the  worthy 
newspaper  is  not  an  individual  organ 
to  promote  the  interests  of  some  one 
set  of  people,  but  to  serve  the  public 
with  the  truth  at  all  times.” 


what  you're  talking  about  when  you 
speak  of  these  differences  is  quite  an¬ 
other  matter.  Notice,  now,  how  author¬ 
itative  a  recent  ad  of  the  Sheldon  Axle 
and  Spring  Company  is  when  it  says : 

“Do  you  know  the  strength  of  loco¬ 
motive  axle  construction?  Here’s  a 
heavily  loaded  motor  truck  climbing  a 
sharp  grade  on  a  road  with  a  side  slope 
of  6  per  cent.  That  truck’s  axle  is 
taking  punishment  —  weight,  traction, , 
side  strain — every  burden  is  thrown  on 
it.  .A  Sheldon  Worm  Gear  Axle  can 
stand  this  test  of  service  indefinitely 
with  practically  no  replacement  or  up¬ 
keep  charges,  because  of  the  principle 
of  Sheldon  Construction.  It  is  the  .same 
principle  of  construction  that  is  used  in 
Locomotive  and  Freight  Car  Axles, 
which  carry  the  Freight  Tonnage  of  the 
World.” 

There’s  certainly  no  lack  of  authority 
about  that  advertisement.  The  reader 
knows  beyond  the  shadow  of  a  doubt 
that  the  writer  knows  what  he’s  talking 
about  and  is  telling  the  truth  .about  what 
he  knows. 

.And  here,  to  still  continue  in  the  au¬ 
tomotive  business,  are  some  authorita¬ 
tive  facts  regarding  motor  trucks  con¬ 
tained  in  an  advertisement  of  the  Con¬ 
tinental  Motor  Corporation.  The  ad  is 
headed  “A  Principle  of  Truck  Perform¬ 
ance”  and  here  is  what  it  says: 

“It’s  CONTINUOUS  PERFORM¬ 
ANCE  that  earns  the  profits  on  your 
truck  or  fleet  of  trucks.  The  truck  on 
the  job  is  the  earning  truck.  The  truck 
in  the  repair  shop  loses  more  than  the 
cost  of  repairs— it  loses  time.  Lost  time 
is  lost  earnings.  Upon  the  motor  more 
than  anything  else,  depends  the  char¬ 
acter  of  service  your  truck  will  give.  If 
you  can  dci)end  upon  the  motor  you  can, 
in  most  cases,  depend  upon  the  truck. 
Motor  dependability  widens  the  user’s 
profit  margin.’’ 

There’s  no  bunk  about  that  stuff.  The 
writer  simply  states  facts  in  an  author¬ 
itative,  compelling  manner. 

Listen  to  the  authoritative  manner  in 
which  Boutwell,  Milne  &  Varnum  Co. 
speaks  about  granite  for  tombstones  in 
a  recent  ad : 

“In  the  early  days  of  memorial  art, 
man  was  forced  to  lie  content  with  the 
use  of  the  softer  stones ;  but  the  demand 
for  an  everlasting  material  has  devel¬ 
oped  machinery  and  methods  which  have 
not  only  made  it  possible  to  quarry  and 
shape  the  harder  granites,  but  to  polish 
the  surface  in  such  a  way  that  it  pro¬ 
duces  a  most  beautiful  effect  and  makes 
it  practically  impervious  to  the  ravages 
of  time  and  the  elements.  ‘Rock  of 
-Ages’  is  a  hard,  enduring  granite.  An 
all-polished  ‘Rock  of  Ages’  memorial 
will  always  look  as  though  someone 
cared  for  it,  for  any  slight  amount  of 
dust  which  may  find  lodgment  on  its 
surface  is  washed  away  every  time  it 
rains.  Its  beauty  is  permanent,  because 
its  highly  polished  surface  will  not  ab¬ 
sorb  smoke,  gas  or  other  atmospheric 
elements,  which  lead  to  discoloration 
and  disintegration.” 

The  writer  of  that  ad,  it  is  hardly 
necessary  to  point  out,  was  another  one 
of  that  growing  class  of  copy-writers 
who  know  what  they're  writing  about-j- 
not  only  what  is  thus  and  so  about  their 
product,  but  why  it  is  thus  and  so. 

These  examples  illustrate  the  direct 
use  of  authority  in  ad  writing — the 
knowing  a  subject  thoroughly  and  get¬ 
ting  that  knowledge  over  to  the  reader 
in  the  simplest  possible  manner.  Small 
wonder  these  ads  carry  conviction  to  the 
mind  of  the  reader.  They  have  abso¬ 
lutely  everything  necessary  for  doing 
that  very  thing. 

Of  course,  not  every  authoritative  ad¬ 
vertisements  makes  its  authority  so  self- 
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evident  as  these.  Many  advertisements 
cover  the  authority  with  which  they 
speak  in  unique  styles,  odd  angles  of 
attack  and  all  that.  But  the  authority  is 
there,  nevertheless,  and  through  it  comes 
conviction  to  the  reader. 

The  lack  of  authority,  too,  can  be 
shrouded  with  style  and  sprightliness 
and  odd  method  of  presentation,  but 
though  its  disguises  may  be  deep,  most 
readers  soon  sense  the  lack  and  come 
to  feel  that  the  ad  writer  doesn't  really 
mean  what  he  says,  and  feeling  this  way, 
of  course,  do  not  buy. 

-Mmost  the  first  essential  to  good  ad 
writing,  it  would  seem,  unless  the  writer 
is  a  brilliant  genius  who  can  do  things 
that  no  average  man  can  possibly  do, 
is  to  know  what  you’re  writing  about 
and  be  convinced  that  what  you’re  writ¬ 
ing  is  true.  In  other  words,  if  you  want 
to  write  good  ads — ads  that  will  con¬ 
vince  people  and  sell  goods — write  with 
authority ! 


GOSS  HEADS  SEATTLE  CLUB 


Unopposed  for  President — Lively  Com¬ 
petition  for  Other  Press  Club  Offices 

{Special  to  Editor  &  Pi'blisher) 

Se.vttle. — Frank  P.  Goss,  political 
writer  on  the  Seattle  Post-Intelligeti- 
cer,  is  unopposed  for  election  to  the 
presidency  of  the  Seattle  Press  Club. 
For  first  vice-president,  H.  W.  Ross, 
formerly  of  the  P.-I.  and  W.  D. 
Chandler,  day  editor  of  the  Times,  have 
been  nominated.  Beriah  Brown,  retired 
newspaper  man,  is  the  unopposed 
nominee  for  second  vice-president ; 
James  A.  Wood,  editor  of  the  P.-I.  for 
treasurer,  and  E.  H.  Thomas  for  sec¬ 
retary. 

The  names  of  sixteen  members  were 
put  in  nomination  for  the  six  places  on 
the  board  of  trustees,  as  follows: 
Carlton  Fitchett.  Charles  E.  Claypool, 
E.  A.  Batwell,  E.  J.  Friedlander,  E.  L. 
Carpenter,  Gustav  R.  Stahl,  Frank  C. 
Fitts,  O  J.  David,  John  W.  Potter,  W. 
J.  Retrain,  William  F.  Smith.  A.  A. 
.\ndersen,  W.  C.  Lyon,  I.  Comeaux, 
D.  B.  Duncombe  and  A.  A.  Bartow. 


Democrats  Want  Missouri  Daily 

Jefferson  City,  Mo. — The  members 
of  the  Democratic  State  Committee  want 
a  daily  newspaper  in  Kansas  City  or  St. 
Louis  for  a  party  organ.  Meeting  here 
last  week  the  committee  proposed  to 
finance  the  purchase  of  the  newspaper 
by  selling  stock  to  Democrats  all  over 
the  state.  Frank  .Armstrong,  publicity 
man  for  the  committee,  estimated  that 
$1,000,000  could  be  raised  in  this  man¬ 
ner.  The  committee  appointed  to  ascer¬ 
tain  at  what  price  a  newspaper  could 
be  purchased  in  either  of  the  two  largest 
cities  of  the  state  follows :  State  chair¬ 
man  Yancey;  Thomas  H.  Fisher,  sec¬ 
retary  of  the  state  committee;  A.  T. 
Dumm,  Jefferson  City.  The  latter,  a 
lawyer,  negotiated  the  sale  of  the  Jef¬ 
ferson  City  Capital  News  to  R.  F.  Hol¬ 
lister,  executive  secretary  of  the 
Democratic  National  Committee. 


Two  Agencies  Consolidate 

The  H.  K.  Carter  Company,  Inc., 
New  York  advertising  agency  has  been 
consolidated  with  Cecil,  Barreto  &  Ce¬ 
cil  of  Richmond,  Va.  Herbert  K.  Car¬ 
ter  has  been  made  a  vice-president  of 
Cecil,  Barreto  &  Cecil,  in  charge  of  the 
agency’s  New  York  office. 


Oregon  Journal  Staff  Dances 

Portland. — The  Oregon  Journal  was 
host  to  its  employees  and  their  families 
at  a  dancing  party  recently.  More  than 
400  people  attended. 
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WILL  USE  DAILIES 
FOR  FAN  CAMPAIGN 


Flying  Squadron  Will  Explain  Plans  in 
Two-score  Cities  to  Distributors 
and  Dealers  —  Company 
Will  Help 


Bv  Edward  .A.  Muschamp 


-Ailvertising  managers  of  news¬ 
papers  in  practically  every  city  through¬ 
out  the  country — especially  those  lo¬ 
cated  in  nearly  two-score  of  the  larger 
cities — will  be  interested  in  the  plans 
made  by  the  General  Electric  Company 
for  the  G-E  fan  newspaper  advertising 
to  be  done  during  the  1921  season. 
Right  now  activities  in  this  campaign 
arc  taking  the  form  of  merchandising 
conferences  that  are  being  held  in  the 
big  cities  throughout  the  country. 
Fifteen  specialists  of  the  General  Elec¬ 
tric  Company  and  its  associated  com¬ 
panies  are  going  from  city  to  city 
holding  these  merchandising  confer¬ 
ences.  explaining  the  sales,  service  and 
advertising  programmes  which  combine 
to  make  up  the  campaign  for  the  season 
of  1921. 

-A  brief  account  of  the  recent  Phila¬ 
delphia  convention  held  in  the  Contin¬ 
ental  Hotel  will  serve  as  an  illustra¬ 
tion.  This  conference  was  held  under 
the  auspices  of  the  Philadelphia  Elec¬ 
tric  Company  supply  department. 

In  addition  to  the  fifteen  experts  of 
the  General  Electric  Company  and  its 
associated  companies,  the  conference 
was  attended  by  representatives  of  the 
Philadelphia  Electric  Company  supply 
department  and  the  central  stations, 
jobbers,  retailers,  contractor  dealers 
and  manufacturers’  representatives  to 
the  number  of  about  600. 

The  1921  campaign  is  elaborate  and 
each  phase  of  it  was  discussed  by  one 
of  the  traveling  representatives  of  the 
General  Electric  Company  or  one  of 
its  associated  companies.  The  keynote 
of  the  conference  was  co-operation — 
first  between  the  General  Electric  and 
its  associated  companies,  and  the  dis¬ 
tributor;  and  then  in  turn,  co-opera¬ 
tion  between  the  distributor  and  the 
dealer — and  others  who,  like  the  deal¬ 
ers,  buy  their  supplies  from  the  dis¬ 
tributor. 

Plans  for  the  localized  newspaper 
advertising  to  be  done  by  distributors 
and  dealers  were  explained  in  detail. 
The  expense  of  this  advertising  is  to 
be  borne  jointly  by  dealers,  distributors 
and  manufacturers.  Distributors  will 
use  space  ranging  all  the  way  from  one 
column  wide  and  about  50  lines  deep 
up  to  full  newspaper  pages. 

Dealers  will  use  space  ranging  from 
a  column  wide  and  about  thirty  lines 
det'p  up  to  four  columns  wide  and  half 
a  page  deep.  The  General  Electric 
Company  has  (irepared  electrotypes  of 
all  of  the  ads  suggested  for  use  in  the 
localized  newspaper  campaigns  which 
they  offer  to  supply  free  to  distributors 
and  dealers.  This  part  of  the  campaign 
is  fully  explained  in  an  eight-page 
“newspaper  folder”  entitled.  "Localized 
Newspaper  Publicity,”  copies  of  which 
have  been  sent  to  all  G-E  fan  dealers 
and  distributors  throughout  the  coun¬ 
try. 

.An  excellent  plan  for  assisting  dis¬ 
tributors  and  dealers  in  their  news¬ 
paper  campaigns  has  been  provided  by 
the  General  Electric  Company  in  the 
form  of  large  “Temperature  Calendars." 
These  calendars  cover  the  four  months 
of  the  fan  campaign — May,  June,  July 
and  August.  A  full  page  of  each  cal¬ 
endar  is  devoted  to  a  month  and  at  the 
top  of  each  page  is  a  map  of  the 
Llnited  States  divided  into  states  and 


colored  in  zones  of  temperature,  each 
zone  being  marked  with  the  degree  of 
heat  that  may  be  expected  in  that  zone 
during  the  month  shown  on  the  page. 
The  various  days  in  each  month  that 
.should  mark  certain  activities  on  the 
part  of  the  distributors  and  dealers  arc 
lettered  accordingly. 

For  example,  the  space  on  the  May- 
calendar  for  the  nineteenth  of  the 
month  carries  this  notice: 

“Have  you  scheduled  your  Campaign 
Newspaper  .Space  and  Dates?”  .Atten¬ 
tion  is  called  to  the  appeals  in  the  na¬ 
tional  magazines  of  the  general  adver¬ 
tising  and  there  are  specific  days  sug¬ 
gested  for  making  window  displays, 
sending  out  special  sales  letters,  featur¬ 
ing  newspaper  advertising  strongly,  etc. 

In  urging  the  earnest  co-operation  of 
dealers  and  others  in  supporting  the 
newspaper  advertising  campaign  and 
the  other  phases  of  the  general  cam¬ 
paign,  L.  \’.  Garron,  manager  of  the 
Philadelphia  Electric  Company  supply 
department,  in  addressing  the  confer¬ 
ence  said : 


PAUL  BLOCK  RESici 
FROM  N.  Y.  MAIL 


PreMure  of  Other  Butineu  ImJ 
Assigned  as  Reason  for 

as  Publisher  after  Seren) 
Years’  Service 


“We  all  have  a  common  effort — that 
of  selling  the  ultimate  consumer.  To 
be  successful  we  must  be  partners.  We 
must  tolerate  each  other’s  views  and 
get  together  and  discuss  our  problems 
as  a  whole — fairly,  justly  and  without 
selfi.shness.  This  is  the  thought  for 
which  this  effort  is  made.” 

The  representative  of  the  General 
Electric  .  Company  and  its  associated 
companies  who  attended  this  Philadel¬ 
phia  conference  and  are  going  from  city 
to  city  addressing  similar  conferences 
are : 

■A.  D.  Page,  sales  manager,  Edison 
Lamp  Works ;  Kolin  Hager,  merchan¬ 
dising  service  bureau.  General  Electric 
Company ;  H.  H.  Russell,  Edison  Elec¬ 
tric  .Appliance  Company ;  A.  L.  Powell, 
lighting  service  department,  Edison 
Lamp  Works ;  D.  W.  MacCready,  W. 
D.  Yates,  supply  department;  T.  J. 
Casey.  Hurley  Machine  Company;  H.  S. 
MaeWhorter,  Electric  Vacuum  Cleaner 
Company;  H.  B.  Kirkland,  Sprague 
Electric  Works ;  J.  M.  Smith,  Ivanhoe- 
Regent  Works ;  R.  E.  Harrington,  de¬ 
partment  of  publicity,  Edison  Lamp 
Works ;  .A.  L.  Powell,  lighting  service 
department,  Edison  Lamp  Works;  W. 
D.  Yates,  supply  department ;  Guy  P. 
Norton.  Duplex  Lighting  Works ;  and 
T.  J.  McManis,  department  of  pub¬ 
licity. 

The  traveling  specialists  will  be  on 
tour  continuously  until  early  in  May 
when  the  advertising  and  general  mer¬ 
chandising  campaign  will  get  under  way. 
In  addition  to  New  York  and  Newark 
and  Philadelphia  where  the  first  confer¬ 
ences  were  held,  the  itinerary  includes 
the  following  cities;  Baltimore,  Pitts¬ 
burgh.  Columbus,  Cleveland,  Toledo, 
Buffalo.  Schenectady,  Washington,  Jack¬ 
sonville.  .Atlanta,  Birmingham.  Memphis, 
New  Grleans,  Houston.  Dallas,  Kansas 
City.  St.  Louis,  Indianapolis,  Cincinnati, 
Boston,  Detroit,  Chicago,  St.  Paul, 
Omaha,  Denver.  Salt  Lake  City,  Butte, 
Spokane,  .Seattle.  Portland,  San  Fran¬ 
cisco,  Los  -Angeles. 


Paul  Block,  publisher  and 
representative,  has  withdrawn  fron 
tive  connection  with  the  New 
Evening  Mail,  with  w  hich  he  has  \ 
associated  since  July,  1918,  and  for 
time  prior  to  that  paper’s  sale  to  E 
Rumely,  who  was  lately  convicted 
concealing  its  German  ownership,  : 
mors  of  his  intention  to  resign  as- 
lisher  of  the  Mail  have  been  air 
for  several  months,  due  to  his  mam- 
interests  in  the  publishing  business, 
no  confirmation  could  be  secured  - 
February  16,  when  Henry  L.  Stodi 
editor  of  the  Mail,  made  the  follov 
announcement  on  the  editorial  page 

“It  is  with  regret  that  I  announce 
withdrawal  of  Mr.  Paul  Block  as : 
lisher  of  the  Evening  Mail.  Mr.  E 
has  been  my  associate  and  friend 
over  15  years.  When  I  sold  the  E: 
ing  Mail  in  the  winter  of  1915,  ht 
tired  w-ith  me  from  its  control,  bu 
July,  1918,  he  joined  with  me  i 
purchase. 

“In  the  upbuilding  of  the  EveeJ 
Mail  to  its  present  strong  and  prosperj 
position,  Mr.  Block  as  publisher 
done  his  full  share ;  his  spirit,  vi 
and  energies,  always  unbounded,  !a| 
been  an  inspiring  influence  in  all 
has  been  accomplished. 

“Mr.  Block’s  many  other  interests 
constantly  requiring  more  of  his  tisj 
they  make  impossible  that  active 
ticipation  in  the  company’s  affairs 
the  position  of  publisher  obviously 
matids. 

“Only  recently,  he  added  the 
(Minn.)  HeraW  to  the  list  of 
tions  with  which  he  is  associated  in  laj 
cities.  It  was  on  the  announcemei! 
this  latest  acquisition  that  Govrj 
Miller  telegraphed  Mr.  Block:  ‘1 
your  many  successes  in  the  East  wil 
duplicated  in  the  West,’  a  sentiaj 
that  I  warmly  endorse. 

“Mr.  Block  remains  a  member 
board  of  directors.” 


PublUher’s  Daughter  Endi  Puii 
Havana. — Kitty  Barrett,  eighty 
old  daughter  of  Edward  Ware  Bar' 
publisher  of  the  Birmingham  (.^ 
.■\ge-Herald,  shared  honors  with  i 
parrot  in  a  tale  of  a  fire'  at  sea  told 
passengers  landing  from  the  steaw 
Cartago,  February  10.  The  little 
refused  to  enter  a  lifeboat  until  she 
brought  her  parrot  from  her  stater: 
and  her  insistent  demand  that  the 
be  rescued  calmed  something  appro:: 
ing  a  panic  among  the  passengers 
gave  the  ship’s  crew  a  chance  to 
tinguish  the  flames  and  save  the  stea: 


Picnic  Stuff  in  Washington 


Washington,  D.  C. — “Resolved,  That 
it  is  more  noble  to  be  fat  than  lean,”  was 
the  subject  debated  before  the  members 
of  the  National  Press  Club  at  Keith’s 
Theater,  February  3,  the  affirmative  be¬ 
ing  upheld  by  Rep.  J.  N.  Tincher,  of 
Kansas,  and  Rep.  S.  E.  Winslow,  Massa¬ 
chusetts,  and  against  Senator  Pat  Harri¬ 
son  of  Mississippi,  and  Senator  Henry 
F.  Ashurst,  -Arizona,  with  the  Speaker 
of  the  House  as  judge.  Reinald  Wer- 
renrath,  of  the  Metropolitan  Opera 
Company,  was  soloist. 


Diem  &  Wing  Open  New  Offit" 

The  Diem  &  Wing  Paper  Co^  Cin 
nati,  has  opened  an  office  in  Indianap. 
which  will  be  in  charge  of  R-  N. 
Mr.  Adair  has  been  traveling  the - 
of  Indiana  for  some  time,  and  in 
future  will  divide  his  time  between 
Indianapolis  office  and  adjacent 
tory. 


New  Ohio  Public  Printef 

CixvELAND,  Ohio. — Governor 


L.  Davis  has  appointed  Walter 
ley,  editor  and  manager  of 
town  Gazette,  superintendent  of^ 
printing  for  Ohio,  succeeding  _ 
F'ylar,  Democrat,  also  of  GeorgeW 
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u  K.  REPORTERS*  WAGE  ISSUE  CONFUSED 
BY  DEMANDS  OF  TWO  UNIONS 


Another  point  o£  view  is  also  revealed  FIGHT  TO  KEEP  NEWSBOYS 

in  the  ‘‘Journalists”  hy  the  statement  that  - 

before  the  dispute  was  over,  the  possi-  Massachusetts  Law  May  Prevent  Em¬ 


ployment  of  Youngsters  Under  14 

(Special  to  Editor  &  Publisher) 

Boston. — The  legal  status  of  the 


_  hility  was  being  discussed  in  local  news-  ployment  of  Youngsters  Under  14 

Union  and  Institute,  the  Latter  also  Including  Owners,  in  'nf 

fl.  R  i>i_  D  D.  csi  *  -  Cft  V  .  be  the  separation  of  BosTox.-The  legal  status  of  the 

Conflict — ^Plymouth  Paper  Profitless  for  60  Years  newspapers  from  the  general  printing  „ewsboy  was  taken  up  last  week  at  a 

Amalgamation  Discloses  trade  m  future  negotiations  on  wages  nieeting  in  the  Boston  City  Club  by 

-  and  conditions.  There  can  be  little  members  of  the  Suburban  Newsdealers’ 

Bv  HERBERT  C  RIDOUT  cloubt  that  a  considerable  section  m  the  Association.  The  newsdealers  are 

ti  w  »  Fn  T  curpi  newspaper  office  members  of  the  Typo-  alarmed  about  an  intimation  from  the 

(London  Ed, tor,  Editor  &  Publisher)  graphical  As.sociation  were  not  at  all  State  Board  of  Labor  and  Industries 

The  subject  of  a  revision  of  news-  was  taking  part.  He  went  so  far  as  to  happy  about  the  stoppage  of  the  differ-  that,  like  the  Indian  and  the  Chinese, 
paper  men’s  salaries  in  the  British  say  that  he  hoped  when  the  team  was  ent  papers  and  on  the  other  hand,  the  the  newslxiy  ‘^piust  go.”  The  intima- 
lield  is  not  rendered  easier  by  the  fact  chosen  for  next  summer,  it  would  be  owners  have  realized  what  the  last  tion  is  conveyed,  newsdealers  believe, 
Hat  the  two  organizations  claiming  to  made  a  condition  that  neither  amateur  Bulletin  leader  said,  that  ‘‘a  serious  ^  recent  notice  from  the  state  board 
represent  those  workers  have  each  drawn  “or  professional  should  write  an  article  newspaper  is  something  a  great  deal  calling  attention  to  the  following  para- 
Ja  distinct  and  separate  basis  for  the  match  for  which  he  had  the  more  than  a  commercial  business.”  graph  from  Sectipn  1.  Chapter  831,  of 

proposed  new  scales.  honor  to  be  selected.  -  the  Acts  of  1913 : 

Xhe  National  Union  of  Journalists  - -  Newspaper  Achieves  What  “No  minor  under  fourteen  years  of 

represents  the  greater  rank  and  file  Sixty  Years  Published  •  Official  Effort  Missed  age  shall  be  employed  or  permitted  to 

throughout  the  country  and  I  think  have  without  Profit  a  N  interesting  instance  of  the  popular  connection  with 

[he  ear  of  the  newspaper  proprietors  as  111  .u..i  •.  A-  hnU  maintainnH  hv  ^  m/oII  factory,  workshop,  manufacturing, 

,  'Tu--  momEor  IT  sccms  lucredible  that  tlic  proprictors  noia  maintained  by  a  well-edited  u  -  i  .-i  .  ii  u 

such.  This  union  restricts  its  member-  1  nublicatiou  would  continue  to  newspaper  upon  its  public,  and  at  the  mechaiuca  or  mercantile  estab  ish- 

shio  to  actual  working  journalists,  ex-  ,  “i  any  publication  woum  continue  to  /  S  ^  ment,  barber  shop,  Imotblack  stand  or 

*.  v  r _ ,,^11  ..11  ,..i,„  i,-.„n  issue  It  over  anv  neriod  if  it  did  not  at  same  time,  a  not  unamusing  incident  of  _  , _ ,,  _ 


By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  Publisher) 


proposed  new  scales.  '’»nor  to  be  selected. 

The  National  Union  of  Journalists  - 

represents  the  greater  rank  and  file  Sixty  Years  Published  • 

throughout  the  country  and  I  think  have  without  Profit 

He  ear  of  the  newspaper  proprietors  as  111  .u  .  .1 

™ch  This  union  restricts  its  member-  |T  ^cems  incredible  that  the  proprietors 

shio'to  actual  working  journalists,  ex-  .  any  publication  would  continue  to 

*  T  .  ..  11  1  1  _  _  icciiA  it  rt\*or  f\#*rir»rl  if  it  rlirl  nnt  tit 


eluding  from  its  roll  all  who  have  any  jssue  it  over  any  period  if  it  did  ^  ^  official  incaoacitv  reaches  t^^tablishinent,  public  stable,  garage, 

proprietary  interest  in  newspapers.  east  exhibit  signs  of  making  profits,  f brick  or  lumber  yard,  telephono  ex- 

other  body  is  the  Institute  of  but  we  are  asked  to  believe  that  a  news-  me  from  Swindon,  Berksh  re.  A  war  telegraph  or  messenger  office 

•  *.*  r  1  I  nanpr  ha<B  artiiallv  lu‘pn  niihlishcd  in  memorial  was  proposed  for  the  town  and  «  •<  «* 

Journalists,  an  association  of  older  ex-  the  local  authorities  made  strong  efforts  f"-  miy  contract  or  wage- 

istence  than  the  Union  and  formed  at  a  to  raise  funds  for  its  provision  The  ‘he  construction  or  repair  of 

time  when  it  was  probably  never  con-  si. owing  a  pcnn>  pront.  *u  earning  industry  carried  on  in  tene- 

tmplated  that  there  would  he  any  seri-  The  Western  Daily  Mercury  is  the  ^  ,,  /■,  ,  that  the  appeal  other  houses.” 

ous  dis-union  between  the  publishers  paper  to  which  this  curious  distinction  .  _  .  ,  „  ‘  pape^  strict  enforcement  of  this  law, 

and  journalists  or  causes  upon  which  belongs,  and  it  has  been  a  daily  feature  i?n  '  newsdealers  say,  means  the  death  knell 

the  interests  of  the  two  sections  might  of  Plymouth — the  port  at  which  many  .  .  ,  00s  e  a  s  i  existing  delivery  systems.  Members 

split.  The  Institute  includes  among  its  Americans  make  their  first  acquaintance  «  °  ^  memorial  calling  Massaclnise'tts  legislature,  many 

members  both  workers  and  employers,  with  the  soil  of  England.  The  news  of  i"I\’  i  *  ,1  of  whom  “carried  routes”  to  work 

and  while  it  is,  in  the  abstract,  the  more  its  deficiency  was  disclosed  upon  the  •”  '■  "  ^  cw  weeks  tlie  whole  through  grammar  and  high 

impressive  body  of  the  two,  its  very  announcement  of  its  amalgamation  with  amoun  ,  aim  over  a  hundred  pounds  in  declare  that  there  was  no 

mixed  membership  does  not  give  it  the  its  rival,  the  Western  Morning  Post,  ^  su  iscri  le  .  wnn  on  ^)f  hitting  at  the  newspaper  de’- 

strength  or  labor  standing  as  represent-  which  appears  under  the  title  of  the  °  Journal  than  it  did.  |jvery  hoy  in  the  original  legislation. 

ing  solely  the  voice  of  the  paid  workers.  Western  Morning  News  and  Mercury.  - -  New.sdealcrs  find  it  there,  nevertheless. 

The  publishers  thus  find  themselves  in  The  cliange,  it  is  frankly  acknowl-  OPEN  NEW  ONTARIO  LIMITS  and  if  it  is  declared  by  legal  authority 


The  publishers  thus  find  themselves  in  The  cliange,  it  is  frankly  acknowl- 
the  quandary  of  being  faced  with  two  edged,  is  the  outcome  of  a  recognition 


livery  boy  in  the  original  legislation. 
New.sdealcrs  find  it  there,  nevertheless, 
and  if  it  is  declared  by  legal  authority 
to  be  there,  may  ask  the  legislature  to 


distinct  proposals,  and  while  both  are  of  the  hopelessness  of  making  the  re-  Algoma  and  Thunder  Bay  Diatricts  take  it  out.  on  behalf  of  a  large  class 


said  to  be  under  consideration,  time  ceipts  of  the  Mercury  balance  the  ex-  Ready  for  New  Paper  EstablUhmenU  of  "cll  behaved,  industrious  and  am- 

alone  can  prove  which,  if  either,  of  penditiire.  ^  Publisher)  American  hoys. 

the  two  bodies  will  gam  their  demands.  “Throughout  its  long  history,”  the  Toronto— The  establishment  of  two  - 

Several  efforts  have  been  projected  to  journal  says,  “the  Mercury  has  never  additional  pulp  and  paper  industries  in  Prixet  for  Rural  Weeklies 

form  an  alliance  between  the  Union  and  returned  one  single  copper  to  the  pro-  Xorthern  Ontario  foreshadowed  by  the  Brckikincs  S  D— In  order  to  stimu- 
the  Institute,  but  without  success  and  pnetors  by  way  of  dividen^  so  far  as  announcement  by  the  Hon.  Beniah  Bow-  late  interest  in  higher  standards  for  the 

t  e  present  situation  has  produced  fur-  we  can  ascertain  Taking  100  as  the  m-  man.  Minister  of  Lauds  &  Forest  in  the  rural  press,  the  Department  of  Agri- 

thcr  doubts  this  time  in  the  minds  of  dex  fipre  for  1914  expenses  m  19a,0  o^t^rio  Government  that  extensive  cultural  Journalism  of  South  Dakota 
some  of  the  ’higher  form  section  (so  h^e  increased  as  follows:  Wages  to  ,mi,nvortd  limits  will  shortly  be  adver-  State  College  here  has  announced  a  prize 
to  call  them)  of  the  nstitiite  whether  300,  salaries  to  270,  cost  of  paper  to  SW.  tised  for  sale.  One  of  these  limits  is  rihlion  contest  open  to  all  weeklies  of  the 
that  body  can  effectively  represent  both  Receipts  have  increased:  Sales  to  192,  tributary  to  the  Nagagami  River  in  Al-  state.  Ril.hons  will  lie  offered  for  the 

advertisements  revenues  to  330.  To  ex-  ^..^la  and  so  situated  that  the  milts  best  typographical  makeup  of  front 
Meantime,  the  power  that  the  National  P^ess  these  figures  m  actual  costs  and  would  probably  he  located  north  of  the  page;  for  the  best  editorial,  written  by 
Union  believes  itself  to  possess  is  sug-  receipts  would  reveal  a  considerable  loss,  transcontinental  railway.  The  other  Is  the  editor  or  other  member  of  staff  of 

gested  by  a  notice  recently  issued  that  "Ot  to  be  overcome  by  any  course  ap-  around  Long  Lake  in  the  Thunder  Bay  the  paper;  for  the  best  farm  news  page 

“members  who  accept  any  new  position,  parent  to  the  proprietors.  district  south  of  the  railway  or  department,  including  advertising, 

without  first  informing  the  general  sec-  “  was  recently  announced  that  the  71,^  usual  conditions  requiring  the  variety  or  agricultural  items,  local  serv- 
retary,  are  liable  to  he  expelled,  from  W  estern  Daily  Mercury  had  been  pur-  erection  of  a  pulp  and  paper  mill  of  a  ice  rendered  subscribers  in  this  depart- 

the  Union.”  chased  by  Sir  Leicester  Harmsworth,  specified  daily  output  will  be  imposed  on  ment  and  method  of  presentation ;  for 

-  who  seemingly  has  found  no  solution  to  ^11  bidders.  The  limits  will  carry  with  the  best  display  advertisement,  any  size, 

Profcuional  Players  problem  of  making  the  property  pay.  them  rights  to  deve’lop  sufficient  power  advertising  farm  products  for  sale  by  a 

•nd  Writing  for  the  Press  ^  operation  of  the  plants.  South  Dakota  farmer.  Ribbons  will  be 

Lact  \/1o  ai,  a  •  a  on  the  -  offered  for  second  and  third  prizes  in 

AST  May  there  was  an  outcry  against  Newspaper  Strike  Deny  Hearst  Purchase  in  «K.  C.”  each  class. 


of  well  behaved,  industrious  and  am¬ 
bitious  .American  hoys. 


Prizes  for  Rural  Weeklies 


for  the  operation  of  the  plants. 

Deny  Hearst  Purchase  in  “K.  C.” 

(By  Telegraph  to  Editor  &  Publisher.) 
K.\ns.\s  Citv,  Mo.,  Feb.  15. — A  report 


Returning  Forester  Booms  Alaska 

Portland,  Ore. — Prospects  for  the  de- 


:  fact  that  these  functions  tcresting  after-reflections,  not  the  least  Jotir’ial  by  AVilliam  R.  Hearst  is  charac-  velopment  of  the  pulp  and  paper  indus- 

med  to  the  press,  there  was  being  those  of  the  journalists  who,  terized  as  “unfounded’  by  Charles  C.  try  in  Alaska  are  very  bright,  according 

paucitv  of  publicity  and  the  more  or  less,  found  their  occupations  Fosewater  the  paper  s  publisher.  ITic  to  W.  J.  Jones,  ex-deputy  forest  super- 


Profcisional  Players  proDicm  ot  making  tne  property  pay.  them  rights  to  deve’lop  sufficient  power  advertising  farm  products  for  sale  by  a 

•nd  Writing  for  the  Press  ^  operation  of  the  plants.  South  Dakota  farmer.  Ribbons  will  be 

Lact  \/fo  Al,  A  •  A  on  the  -  offered  for  second  and  third  prizes  in 

AST  May  there  was  an  outcry  against  Newspaper  Strike  Deny  Hearst  Purchase  in  «K.  C.”  each  class, 

reverend  gentlemen  making  pocket  .  .  x.  « 

money  and  competing  with  recognized  W'TH  the  successful  settlement  of  Telegraph  id  Editor  &  Publisher.)  ^  - 

journalists  in  providing  for  the  press  ”  the  newspaper  strike  in  Man-  K-'nsas  Lm ,  .Mo.,  heb.  15.— A  report  Returning  Forester  Booms  Alaska 

reports  of  the  “Mav  Meetings.”  Be-  Chester  and  Liverpool  come  some  in-  the  purcha.se  of  the  Kansas  City  Portland,  Ore. — Prospects  for  the  de¬ 
cause  of  the  fact  that  these  functions  tcresting  after-reflections,  not  the  least  Jo'irtial  by  AVilliam  R.  Hearst  is  charac-  velopment  of  the  pulp  and  paper  indus- 

were  not  oiiened  to  the  press,  there  was  being  those  of  the  journalists  who,  terized  as  “unfounded’  by  Charles  C.  try  in  Alaska  are  very  bright,  according 

at!  unusual  paucity  of  publicity  and  the  more  or  less,  found  their  occupations  Fosewater,  the  paper  s  publisher.  ITic  to  W.  J.  Jones,  ex-deputy  forest  super- 

' press  was  rather  unkindly  accused  f  gone  as  the  result  of  the  dispute.  One  rumor  is  Imd  to  the  journals  contract-  visor  of  the  Government  fore.sts  in 

ignoring  the  spiritual  side  of  the  news  writer,  in  the  columns  of  the  National  to  do  the  Hearst  color  work  for  the  Alaska,  w'ho  has  arrived  in  Portland, 

during  that  month.  Union  of  Journalists’  monthly  organ,  Kansas  City  (Kan.>  Kansan.  The  He  has  left  Alaska  because  of  his  wife’s 

N'ow,  Lord  Hawke,  a  great  British  refers  to  the  efforts  of  the  strikers  to  ^till  m  the  hands  of  a  re-  health  and  hopes  to  be  transferred  to 

sportsman  and  cricketer,  has  .attacked  supply  the  deficiency  of  newspapers,  and  California.  A  large  number  of  permits 

another  evil  in  the  exi.stence  of  the  pro-  from  his  comments  it  would  appear  that  recently  have  been  granted  for  the  use 

fessional  player  who  also  criticises  in  they  did  not  strike  him  as  very  work-  Receiver  for  Hartje  Paper  Co.  Alaska  power  for  pulp  mills,  he  said, 

print.  He  said,  .at  a  meeting  of  the  manlike.  Columiu  s -Federal  Judge  Sater  here  manufacture 

orkshire  Cricket  Cliih  (a  big  county  He  says,  “The  National  Labor  Press  appointed  (ieorge  F.  AA’isner  receiver  for  slso  reports  as  very  heavy. 

organization),  that  he  condemned  the  came  along  with  the  Evening  Paper,  the  Hartje  Paper  Manufacturing  Com-  - 

practice  of  cricketers  writing  for  the  and  a  four-page  production  of  Labor  pany  of  VVest  Virginia  with  offices  at  Holt  Heatl«  College  Foundation 

hoped  no  Vork.shire  cricketer  Leader  size,  which  sold  like  hot  cakes  Steubenville,  Ohio.  .Appointment  was  Hamilton  Holt,  editor  of  the  Inde- 
*^ould  be  tempted  into  writing  about  at  two-pence  a  copy,  and  never  managed  made  on  petition  of  AVilliam  J.  .Alexan-  pendent,  has  been  elected  president  of 
t  game  in  which  lie  was  taking  part,  to  he  more  than  an  apology  for  a  daily  dcr  of  Steubenville,  who  alleges  more  the  American-Scandinavian  Foundation, 
e  attached  nuich  value  to  the  writing  paper.  It  died  with  the  dispute.  On  the  than  $5,000  due  from  the  company  on  which  conducts  an  exchange  of  students 
^’'Perienced  players  on  cricket,  but  Wednesday  following  a  racing  flysheet—  an  account.  The  petition  also  alleges  the  between  the  universities  of  the  United 
"'“s  capable  of  writing  in  an  the  ‘Mid-day  Paper’— was  issued  from  company  is  indebted  on  notes  and  ac-  States  and  those  of  Sweden,  Denmark 
n  lased  way  about  a  match  in  which  he  the  same  office,  and  has  since  gone.”  counts  amounting  to  $1,000,000.  and  Norway. 


California.  A  large  number  of  permits 
recently  have  been  granted  for  the  use 
of  Alaska  power  for  pulp  mills,  he  said. 
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THE  AMERICAN  JOURNALISTS^  FORUM 

A  FEATURE  CONDUCTED  UNDER  THE  AUSPICES  OF  THE  AMERICAN  JOURNALISTS’  ASSOCIATION 

Editorial  Board — Richard  L.  Stokes,  507  Commercial  Building,  St.  Louis,  Mo.,  representing  the  American  Journalists*  Association;  Paul  Y.  Anderson,  editorial  department 
the  Post-Dispatch,  St.  Louis,  Mo.,  representing  the  St.  Louis  Association  of  Journalists;  Arthur  R.  Friedman,  editorial  department,  the  Sun,  Pittsburgh,  Pa.,  representing  the 
Pittsburgh  Newswriters*  Association;  and  Walter  Williams,  dean  of  the  School  of  Journalism,  University  of  Missouri,  Columbia,  Mo.,  representing  the  schools  of  journaltim 


ADVENTURES  IN  INTERVIEWING 

.  By  1.  ALLEN. 

San  Francisco  Examiner  ' 


64'^HE  Adventures  of  One,”  by  Edgar 
Mels,  undoubtedly  will  give  a  “cub” 
some  insight  of  the  work  he  will  be 
called  upon  to  do  if  he  intends  to  be  a 
newspaper  man — not  a  journalist. 

When  the  budding  James  Gordon 
Bennett  the  elder  or  the  coming  Henry 
Watterson  is  sent  out  by  his  hard-boiled 
city  editor  to  see  a  man  or  woman,  he 
must  find  that  person  if  he  or  she  be 
alive. 

My  first  lesson  in  interviewing  was 
given  me  by  Arthur  McEwen,  one  of 
the  brightest  pen-wielders  of  his  day. 
He  was  M.  E.  ’n  everything  on  the  Mail 
in  1876  or  77,  I’ve  forgotten  which 
year.  I  was  working  on  a  fraternal  or¬ 
ganization  paper,  a  weekly,  setting  type, 
sweeping  out  the  office,  folding,  mailing 
and  delivering  the  paper  to  city  sub¬ 
scribers.  I  got  acquainted  with  the 
police  reporter  of  the  Mail  and  was 
introduced  to  McEwen.  For  a  few 
nights  I  hung  around  the  office  from  7 
to  10,  unnoticed.  Then  McEwen  said 
to  me : 

“See  ‘Hallelujah’  Cox  and  get  his 
views  on  ‘Life  Insurance  and  Hell.’  Cox 
was  a  life  insurance  agent  and  on  Sun¬ 
days  would  preach  the  Word  on  the 
streets, to  derelicts.  He  was  a  notable 
figur^%  San  Francisco  those  days.  He 
lived  among  the  sand  hills.  I  returned 
to  the  Mail  office  about  midnight,  hungry 
and  weary  from  a  fruitless  quest  around 
that  dark  part  of  the  city  looking  for 
Cox. 

McEwen  looked  stern  when  I  told  him 
I  had  failed  in  my  mission. 

“My  boy,”  he  said,  “when  you  go  out 
of  this  office  to  do  a  thing,  do  it.  If 
the  man  you  wish  to  interview  is  swim¬ 
ming  in  the  bay,  hire  a  boat  and  talk 
to  him.  Get  to  your  man,  even  if  you 
need  a  balloon.  Excuses  for  failure 
satisfy  no  one.  Anybody  can  make  ex¬ 
cuses.” 

The  reporter  may  not  have  a  “story” 
when  he  returns  to  the  office,  but  the 
city  editor  will  be  mollified  if  he  knows 
a  conscientious  effort  was  made  to 
“make  the  person  talk.” 

.Sam  Chamberlain,  one  of  the  largest 
stars  that  ever  twinkled  for  a  Hearst 
salary  was  an  insistent  editor  for  inter¬ 
views  with  big  men.  While  I  was  in 
Xew  York,  as  correspondent  for  the  San 
Francisco  Examiner,  Chamberlain  gave 
me.  in  the  early  90’s,  this  stunt : 

A  Bithop’a  Wish 

“See  big  men  on  following:  ‘What  will 
he  the  greatest  event  coming  year?’ 
Suggest  as  starter  talks  with  Bishop  Pot¬ 
ter,  Henry  Stanley,  Ingersoll,  Cardinal 
Gibbons,  Eldison.” 

The  Examiner  files  will  show  that 
most  of  the  big  fellows  “came  through.” 

Bishop  Potter  dodged  me  three  times 
when  I  knew  he  was  in  his  apartments 
opposite  Central  Park.  Finally  I  sent  a 
letter  requesting  some  sort  of  a  reply 
to  the  query.  I  enclosed  a  2-cent  stamp 
and  a  JO-cent  special  delivery  stamp, 
feeling  certain  the  Bishop  would  not 
hang  on  to  the  whole  12  cents.  A  letter 
came  from  the  Bishop  in  which  he  hoped 


that  all  reporters  would  be  put  on  a  far- 
off  island  inhabited  by  cannibals  so  that 
he  wouldn’t  be  further  pestered. 

Major  Pond  prevented  me  from  see¬ 
ing  Explorer  Stanley  while  he  was  in 
Xew  York.  Through  friends  in  the 
telegraph  office,  I  located  Stanley  in  a 
Philadelphia  hotel  and  got  a  message  to 
him,  reminding  him  that  as  he  was  an 
old  newspaper  man,  he  shouldn’t  throw 
down  a  struggling  youngster.  His  re¬ 
ply  (collect)  was  a  gem.  It  began: 

“Persistence  wins.” 

Ingersoll,  though  he  gave  me  for  the 
Examiner  the  preceding  year  a  “watch¬ 
word,”  reneged  on  the  prediction  re¬ 
quest.  He  was  at  his  high  desk  in  the 
office  in  lower  Broadway  or  Nassau 
street  when  I  addressed  him  and  showed 
him  Chamberlain’s  message.  The  Colonel 
read  it,  gave  it  back  to  me,  turned  on 
his  high  stool  and  began  writing  on  a 


sheet  of  legal  cap.  I  got  nervous.  The 
great  man  must  have  noticed  my  physical 
state  from  behind  his  ears,  for  he  turned 
to  me  and  said : 

“Good  day ;  call  when  you  have  some¬ 
thing  sensible  to  ask.” 

One  of  the  kindliest  men  I  ever  called 
upon  to  interview  was  Cardinal  Gibbons. 
Fortified  with  a  letter  of  introduction 
from  Charles  Henry  Metzler  of  the  New 
York  Herald,  I  sneaked  aboard  the 
newspaper  train  leaving  Jersey  City 
around  4  or  5  am.;  no  passenger  tick¬ 
ets  were  sold  for  this  train.  The  Car¬ 
dinal  was  ordaining  a  negro,  the  first 
negro  Catholic  priest,  I  think,  ordained 
in  this  country.  I  lolled  around  Balti¬ 
more  until  after  12,  when  I  spoke  to  the 
Cardinal  as  he  was  leaving  the  Cathe¬ 
dral.  He  asked  me  to  call  on  the  mor¬ 
row,  as  he  was  tired  and  had  to  lie  down. 
When  I  told  him  I  had  to  go  back  to 
New  York  that  afternoon  and  get  more 
interviews  and  stay  up  all  night  and 
that  I  had  not  been  to  bed  myself  for 
36  hours,  he  patted  me  on  the  shoulder 


WE  HAVE  WITH  US  TODAY— 


Copyrighted,  Underwood  &  Underwood 

J^URING  the  last  century  Washington  correspondents  have  become  a  power  in  moulding 
national  opinion.  From  behind  the  scenes  of  our  political  stage  they  are  able  to 
detect  the  ambitions,  passions,  jealousies  and  selfish  endeavors  of  statesmen  great  and 
small.  They  can  make  or  break  budding  political  careers.  We  have  with  us  today,  read¬ 
ing  from  left  to  right:  Robert  Small,  of  the  Consolidated  Press  Association;  Frank  1. 
Whitehead,  of  the  Washington  Post;  Senator  Dillingham,  of  Vermont  (under  examination), 
and  J.  Lincoln  Gould,  of  the  Washington  Star. 


and  said  he  felt  sorry  for  all  newspaj. 
men,  he  knew  how  hard  they  haj  - 
work.  His  Eminence  called  a  secretaii 
opened  a  Bible  he  carried,  selected aitt 
and  dictated  a  message  to  the  “Catho!:- 
of  the  Pacific  Coast,”  which  the  t 
aminer  published.  ^ 

Cleveland  Said  O.  K. 

During  the  Presidential  campaign  e 
1891  I  received  a  letter  from  a  J.- 
Francisco  friend — a  conservative  manl 
announcing  his  belief  that  from  i 
political  signs,  California  would  g 
Democratic.  I  sent  the  letter  to  QeT^ 
land,  then  in  Buzzard’s  Bay.  Oevefc 
wrote  that  he  was  pleased  to  get  15 
letter  and  indicated  that  he  had  receive 
similar  news.  His  letter  to  me  r„ 
marked  confidential.  The  night  Oeve 
land’s  election  was  announced  1  ask 
Mr.  Nelson,  editor  of  the  New  Ycr, 
World  (who  had  “made”  the  Preside: 
elect),  how  I  could  “reach”  Clevela:.; 
National  Committeeman  Harrity  h 
previously  wired  me  Cleveland  was  a 
W.  H.  VVhitney’s  house  getting  the  ^ 
turns.  Nelson  said  Cleveland  woulc- 
give  out  a  word.  I  sent  a  boy  witi: 
note  to  Cleveland,  begging  him  to  per 
mit  me  to  use  a  part  of  his  confident 
letter  to  me  as  a  message  to  the  faith:; 
Democrats  on  the  Coast. 

The  boy  brought  back  my  note  wt 
“Yes,  G.  C.”  penciled  on  the  margic- 
Cleveland’s  neat  handwriting.  The  Ei 
aminer  was  the  only  paper  in  the  countr 
that  had  a  personal  message  from  Qm 
land  the  day  after  the  election. 

For  the  next  few  months  I  got  bp| 
with  Cleveland.  He  was  close-moufel 
would  not  tell  whether  he  was  going; 
close  up  his  law  office  and  see  .\niena 
(especially  the  Pacific  Coast)  before: 
auguration,  or  just  take  a  rest,  s 
Francisco  Examiners  sent  daily  to  :• 
East  57tb  street  residence  and  to  b 
office  brought  no  results.  Ditto  with: 
few  letters.  Finally  I  wrote  two 
terviews”  with  Cleveland  of  about  31 
words  each.  One  was  to  the  effect  fe 
he  would  embrace  the  opportunity  to  s 
the  Western  country.  The  other  detate 
that  he  was  sorry  he  could  not  spare 
time  for  the  trip.  I  sent  the  boy  with; 
letter  enclosing  both  interviews  to  Otvs 
land,  telling  him  that  I  had  to  telegrai' 
one  of  them  that  night.  He  returre: 
the  “no  trip”  interview  with  a  fff 
eliminations. 

The  Family  Talker 

C.  P.  Huntington  of  the  Southei: 
Pacific  Railroad  “gave  up”  readily,  c 
one  were  “solid”  with  Miles,  his  secre 
tary.  But  when  I  was  instructed  to  W 

out  what  Huntington  had  to  say  abo® 
the  California  Legislature  waste-baskf 
scandal,  the  old  gentleman  had  “notliio? 
to  say.’’  I  telegraphed  my  deduction  thr 
Huntington  was  not  a  “d — n  fool."  Tb* 
Examiner  the  following  day  had  at 
“Elaine”  cartoon  portraying  Huntingto: 
as  the  dumb  man  steering  a  boat  c 
which  was  the  corpse  of  the  CalifoW* 
politician  involved  in  the  scandal.  TR® 
were  also  varied  comments  on  Hunting' 
ton’s  “Nothing  to  say.”  After  tbon 
Examiners  arrived  in  New  York  low 
never  find  Huntington  “in”  when  leal 
at  his  office.  , 

The  door  of  Chauncey  Depew's  oS® 
in  the  Grand  Central  was  always  op« 
iCfliitiiiued  on  page  36)  ^ 


Absorb  the  Shocks  that  Tire  You  Out 


Newspapers  Did  It! 


Q’SULLIVAN’S  Rubber 
Heels  have  been  adver¬ 
tised  to  the  public  for  eighteen 
years. 

They  have  been  advertised 
extensively  in  Newspapers 
during  the  last  eight  years. 

Specifically,  during  the  last 
four  years,  in  spite  of  new 
competition  from  big  manu¬ 
facturers,  New  York  City  sales 
have  increased  from  a  supply 
for  one  person  in  every  jour, 
to  enough  heels  to  keep  one 
person  in  every  two — men. 


women  and  children — shod 
with  O’Sullivan’s  all  the  year 
’round ! 

Let  us  pay  just  tribute  to  the 
many  factors  which  combined 
to  produce  this  extraordinary 
result — 

— but  the  fact  is  that  the  great¬ 
est  single  sales  force  in  this 
specific  success  was  the  daily 
Newspapers ! 

If  you  are  not  buying  News¬ 
paper  advertising,  can  your 
sales  reach  their  peak  ? 


Invest  in  Newspaper  Advertising 


E*  Katz  Special  Advertising  Agency 

Established  1888 

Publishers’  Representatives 

NEW  YORK  CHICAGO  ATLANTA  KANSAS  CITY  SAN  FRANCISCO 


Seried  Advertisement  Number  5 

This  year,  of  all  years,  advertising  MUST  sell  goods.  of  Newspaper  supporters.  Urge  your  local 

Newspapers  are  the  only  mediums  equal  to  THIS  demand  Newspaper  advertising  of  every  s 

emergency.  who  calls.  Let  the  salesman  understand 

By  enlisting  the  intelligent  cooperation  of  local  whole-  vertising  in  HIS  territory  will  increase  his 

salers  and  retailers,  publishers  will  establish  a  chain  profits  by  swelling  his  company’s  sales. 

Contributed  for  the  better  appreciation  of  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency,  15  East  26th  Street,  New  York 
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ROBERTS  NEW  GENERAL  MANAGER 


Promoted  from  Head  of  N.  Y.  Amer¬ 
ican’!  Local  Advertising  Staff 

H.  M.  Roberts,  local  advertising  man¬ 
ager  of  the  Xew  York  American,  lias 
been  appointed  general  manager,  and 
was  given  a  lun-  _ 


cheon  on  Febru¬ 
ary  11  at  the 
Hotel  Plaza  by 
the  advertising 
staff  of  the  pa¬ 
per  to  welcome 
him  in  his  new 
position.  W.  R. 

Hearst,  owner  of 
the  .American, 
attended  the  lun¬ 
cheon.  Martin 
Ready  has  been 

appointed  local  Ro*®*'*® 

advertising  man¬ 
ager  to  succeed  Mr.  Roberts. 

Mr.  Roberts  will  be  in  full  charge  of 
the  business  and  advertising  depart¬ 
ments  of  the  American,  a  post  which 
has  not  been  permanently  filled  since 
the  resignation  of  Walter  G.  Bryan  as 
publisher.  There  will  be  no  other 
changes  in  the  .American's  staff,  it  is  an¬ 
nounced. 

Mr.  Roberts  has  been  in  newspaper 
work  for  four  years,  all  of  which  has 
been  spent  on  the  American.  Following 
his  graduation  from  Yale  in  1905,  he 
entered  the  engineering  department  of 
the  New  York  Telephone  Company, 
shifted  to  the  sales  department  of 
James  Stewart  &  Co.,  general  con¬ 
tractors,  and  then  to  the  storage  battery 
division  of  Thomas  A.  Edison,  Inc. 
Then  he  entered  the  classified  advertis¬ 
ing  department  of  the  American,  under 
the  management  of  C.  L.  Perkins, 
learned  the  business  of  selling  news¬ 
paper  space  and  applied  his  knowledge 
to  the  .American’s  local  advertising,  was 
promoted  to  local  advertising  manager 
and  then  to  his  present  position. 


Tufford  Cut  Paper  Cost  30  P.  C. 

St.  Pauu — “Wil  Tufford,  chairman 
of  the  National  Committee  on  News¬ 
print  Supply,”  says  H.  C.  Hotaling,  in 
the  Minnesota  Bulletin  of  the  National 
Editorial  Association,  ‘‘has  been  .able  to 
make  a  refund  of  30  per  cent  of  the  ex¬ 
pense  money  advanced  by  those  who 
obtained  paper  from  the  committee.” 


perform  miracles.  It  does  not  take  the 
place  of  a  good  product  and  is  not  a 
substitute  for  hard  work.”  A  few  points 
in  writing  advertising  brought  out  by 
Mr.  McLeod  in  his  talk  were  “have 
something  to  say,”  “say  it  so  that  the 
people  who  read  it  will  understand  it 
easily,”  and  “put  it  where  they  can  see 
it.”  The  stenographer’s  desk  was  sug¬ 
gested  by  Mr.  McLeod  as  the  most 
effective  road  to  an  advertising  position. 


Two  Buying  Corporation  Meetings 

Chic.\G(>,  Feb.  16. — Publishers’  Buying 
Corporation  meetings  were  held  this 
week  at  Pittsburgh,  Monday,  and  at 
Chicago,  Tuesday  and  Wednesday.  .At 
Chicago  the  meetings  were  in  connec¬ 
tion  with  the  annual  meeting  of  the 
Inland  Daily  Press  Association.  W.  J. 
Pape,  president  of  the  cori>oration,  and 
Jason  Rogers,  of  the  New  York  Globe, 
met  with  groups  of  publishers  and  gave 
them  full  details  of  the  new's  print  ser¬ 
vice  and  mill  building  plans. 


Plan  Minnesota  Select  List 

St.  Paul. — N.  S.  Huse  of  New  York, 
vice-president  of  the  American  Press 
Association,  conferred  in  St.  Paul  with 
the  publishers  of  twenty-five  leading 
weeklies  of  Minnesota.  It  was  decided 
to  organize  what  is  called  the  Minnesota 
Select  List  and  an  effort  will  be  made 
to  add  sevaity-five  papers  to  those  rep¬ 
resented  at  the  conference.  Officers  will 
probably  be  elected  at  the  meeting  of 
the  Minnesota  Editorial  Association  in 
St.  Paul  in  February. 


Advertising  Class  at  Boston  University 

Boston — “.Advertising  is  no  skin 
game,”  said  William  H.  McLeod,  adver¬ 
tising  manager  of  William  Filene’s  Sons 
Company  at  Boston  University  a  few 
nights  ago.  “.Advertising  is  not  myster¬ 
ious,”  said  Mr.  McLeod,  “and  it  does  not 


junior  officers  of  the  Texas  National 
Guard,  asking  damages  of  $15,000.  The 
suit  is  based  on  the  arrest  of  Sanders 
by  members  of  the  National  Guard 
under  orders  of  Col.  Mayfield,  while  the 
latter  was  judge  advocate  of  the  guard 
organization  at  Galveston.  Sanders’  ar¬ 
rest  was  ordered  because  of  the  alleged 
publication  of  articles  in  the  Houston 
Press  ridiculing  officers  of  the  Texas 
Guard  on  duty  at  Galveston. 


Using  Radio  in  Minnesot, 

St.  Paul,  Minn.— The  dissemst 
of  news  by  wireless  telephone  haj 
come  a  reality  and  Minnesota 


are  probably  the  first  in  the 


Advertising  50  Years  Behind — Flint 

Lawrence.  Kan. — The  best  place  for 
merchants  to  go  for  “first  aid”  in  writing 
advertisements  is  the  news  columns  of 
a  good  newspaper.  Prof.  L.  N.  Flint, 
head  of  the  department  of  journalism 
at  the  I’niversity  of  Kansas  here,  told 
Kansas  merchants  attending  the  annual 
Kansas  Merchants’  week  here.  His  sub¬ 
ject  was  “Mr.  Busyman  as  an  -Ad 
Writer.”  He  declared  that  advertising 
today  is  in  about  the  same  place  where 
reporting  was  fifty  years  ago. 


put  the  system  to  practical  ust  | 
wireless  telephone  is  carrying  nnssj, 
from  the  Dunwoody  Institute  in  Mr 
apolis  to  the  Minnesota  Editorial  M 
ciation  in  session  this  week  in  St  h 
Local  and  world  news  is  being  trj 
mitted. 


Daily  for  Tonawands 

Buffalo. — Business  men  of  Tona, 
da,  N.  Y.,  are  forming  a  compact' 
publish  a  daily  newspaper.  .A  coicia 
with  a  capital  stock  of  $100,000  wil 
incorporated  in  the  near  future.  Ti 
wanda.  nine  miles  from  Buffalo,  ha,] 
daily  newspaper.  It  is  served  by  j 
North  Tonawanila  New  s,  located  it 
adjoining  city,  and  by  the  Buffalo  n 
papers. 


Philadelphia  Writers  Elect 

Philadelphia — I'lie  Pen  and  Pencil 
Club,  the  newspapermen's  organization 
has  elected  the  following  officers  for 
1921  :  President.  James  A.  Campbell ; 
vice-president.  James  B.  .McKeown ; 
treasurer  John  M.  Hutchinson ;  secre¬ 
tary,  Mark  V.  Wilson.  The  board  of 
governors  includes  J.  Solis-Cohen,  Jr., 
Robert  W.  Comber,  Joseph  Melgin,  Wil¬ 
liam  F.  O’Donnell,  George  W.  Shafer. 


Montreal  Weekly  Changes  Sot 

.Montreal— The  Weekly  Witness 
Canadian  Homestead  celebrated  its 
birthday  by  changing  to  a  smaller 
liagc.  It  now  appears  in  a  four-; : 
I)age,  15‘'-.!  inche.s  deep. 


Goes  to  Eight  Columns 

Huntington.  W.  Va.— The  Hf 
Dispatch  has  adopted  the  cight-c ' 
make-up. 


Eight  Columns  in  Stamford 

Stamford,  Conn. — The  Advocate  has 
changed  its  makeup  from  the  7-column 
to  the  8-column  page.  The  new  type 
measure  will  be  12J4  ems.  Recent  im¬ 
provements  in  the  Advocate’s  mechan¬ 
ical  equipment  include  an  addition  to  its 
building  containing  4,500  square  feet  of 
floor  space ;  an  8-page  unit  added  to  its 
press ;  two  additional  linotypes ;  im¬ 
proved  stereotyping  machinery,  and  a 
complete  dry-mat  outfit. 


Hart  Heads  Legislative  Writers 

Harrisburg,  Pa. — For  the  first  time 
in  many  years  the  Correspondents  As¬ 
sociation  at  Harrisburg  has  selected  a 
president  who  does  not  represent  either 
a  Philadelphia,  Harrisburg  or  Pitts¬ 
burgh  newspaper.  The  new  executive 
is  Edward  S.  Hart  of  the  Scranton  Re¬ 
publican. 


Sanders  Sues  Texas  Officers 

Houston,  Tex. — G.  'V.  Sanders,  editor 
of  the  Houston  Press,  has  filed  suit 
against  Col.  Billie  Mayfield  and  three 
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FIRST  IN  THE  SOUTH 


TOTAL  ADVERTISING  LINEAGE  OF  THE  FIVE 

LEADING  SOUTHERN  NEWSPAPERS  FOR  1920 

1st  THE  TIMES-PICAYUNE  ,  .  16,863,772 

2nd  BIRMINGHAM  NEWS  .  .  .  16,193,352 

3d  COMMERCIAL  APPEAL.  .  15,215,662 

4th  ATLANTA  JOURNAL .  .  .  14,938,812 

5th  DALLAS  NEWS .  13,783,083 


Figure*  given  by  the  Advertising  Age  nnd  Mnll  Order  Journal  lor 


January.  1921.  except  lor  Atlanta  Journal,  wblck  lurnished  own  llguics 


The  Times-Picayune  delivers  into  the  homes  of  New  Orleans  MORE  papers  than  BOTH  the 
afternoon  papers  combined. 

Even  advertisers  who  use  afternoon  papers  exclusively  in  other  cities,  draw  their  exception  in 
New  Orleans  and  go  over 


National  Representatives:  Cone,  Huntop  &  Woodman,  Inc.,  New  Yoik,  Chicago,  Atlanta,  Detroit, 
Kansas  City.  R.  J.  Bidwell  Co.,  772  Market  St.,  San  Francisco,  Cal. 
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FROUC  FOR  AD  WOMEN 
IN  PHILADELPHIA 

Will  Entertain  Only  CongreMwoman  in 
New  Administration  at  Bellevue- 
Stratford  on  Washington’s 
Birthday 

{Special  to  Editor  &  Publisher) 
Philadelphia  —  The  fourth  annual 
dinner  dance — or  annual  frolic,  as  it  is 
popularly  called — of  the  Philadelphia 
Club  of  Adver¬ 
tising  Women 
will  be  held  next 
Tuesday  e  v  e  n- 
ing,  February  22 
on  the  roof  of 
the  Bellevue- 
Stratford.  And 
the  reputation 
that  these  adver¬ 
tising  women  of 
Philad  e  1  p  h  i  a 
have  made  for 
them  selves  in 
giving  sim  i  1  a  r 
affairs  in  the 
past,  plus  the  in- 
Blanche  E.  Clair  terest  i  n  g  p  r  o- 
gramme  arranged,  also  plus  the  large 
demand  for  reservations,  assures  the 
success  of  next  week’s  celebration. 

In  view  of  the  fact  that  next  Tuesday 
is  Washington’s  Birthday,  the  party  will 
take  on  a  Colonial  character.  None 

other  than  “George  Washington,  him¬ 

self,”  in  full  costume,  will  be  the  master 
of  ceremonies  throughout  the  entertain¬ 
ment  part  of  the  evening.  The  g^uests 
will  be  given  dozens  of  unique  advertis¬ 
ing  novelties  and  favors  contributed  by 
numerous  local  and  national  advertisers. 

There  are  more  than  one  hundred 
members  of  the  Philadelphia  Qub  oi 
Advertising  Women  and  in  addition  to 
these  the  diners  w’ill  include  about  three 
hundred  guests  among  whom  will  be 
many  of  the  most  prominent  advertising 
men  in  Philadelphia.  There  will  also  be 
a  number  of  out-of-town  guests. 

M  iss  Mary  A.  O’Donnell,  the  presi¬ 
dent  of  the  club,  will  be  toastmaster  and 
the  after-dinner  speakers  will  include 
Miss  Alice  Robertson,  new  Congress¬ 
woman-elect  from  Oklahoma,  ana  Mrs. 
Maud  Wood  Park  of  Boston,  who  is 
chairman  of  the  National  League  of 
Women  Voters  and  an  authority  on  civic 
and  social  problems  of  immediate  inter¬ 
est  to  women.  Miss  Robertson  used 
newspaper  paid  advertising  space  to  a 
decidedly  good  advantage  in  the  recent 
national  election,  and  she  says  advertis¬ 
ing  w-s  one  of  the  chief  factors  in  elect¬ 
ing  her — the  only  woman  member  of  the 
new  Congress  to  assemble  after  Presi¬ 
dent-elect  Harding’s  inauguration. 


Karl  Bloomingdale,  president  of  the 
Poor  Richard  Club,  will  be  one  of  a 
number  of  Poor  Richardites  who  will 
attend  the  dinner  and  probably  speak. 

One  feature  which  the  advertising 
women  have  planned  is  a  “Fashion 
Show”  for  both  men  and  women,  and 
the  chairman  of  the  entertainment  com¬ 
mittee,  Miss  Blanche  E.  Clair,  says  that 
this  show  will  be  decidedly  unique  and 
unlike  any  other  feature  that  has  ever 
been  staged  by  any  club  or  organiza¬ 
tion.  After  the  dinner  and  speeches 
there  will  be  dancing  and  one  doesn’t 
have  to  be  even  a  second  cousin  to  a 
prophet  to  predict  that  “a  large  and 
pleasant  time  will  be  had  by  all.” 

Assisting  Miss  Clair  on  the  enter¬ 
tainment  committee  are ;  Miss  O’Don¬ 
nell,  the  president;  Miss  Anna  K.  John¬ 
son,  vice-president;  Miss  Viola  A.  Hai- 
ris,  treasurer ;  Miss  Elinor  M.  Begley, 
corresponding  secretary;  Miss  Marie  A. 
Cramer,  recording  secretary ;  Miss  Ger¬ 
trude  H.  Shearer,  Miss  V.  Bertha 
Fitch,  Miss  Gertrude  M.  Flanagan, 
Miss  Anna  M.  Kellev  and  Miss  Bertha 
P.  Shaffer. 

Boston  Record  Back  to  Two  Cents 

Boston — The  Boston  Evening  Record, 
which  on  Dec.  13th  last,  decreased  its 
retail  price  to  1  cent,  has  returned  to 
its  former  retail  price  of  2  cents.  The 
Record  management  states  that  when  it 
made  the  decrease  to  1  cent  it  was  hoped 
by  them  that  a  recession  in  newsprint 
cost  would  follow  the  very  marked  de¬ 
crease  in  prices  of  basic  materials  used 
in  other  lines  of  business,  but  that  it 
could  not  continue  to  lose  money  stead¬ 
ily  on  a  1  cent  newspaper  as  the  condi¬ 
tions  hoped  for  had  not  come  about. 

Artists  to  Entertain 

The  thirty-ninth  annual  skelter  of 
the  Kit-Kat  Club,  of  New  York,  will  be 
given  March  4  at  the  Palm  Garden. 


NEWS  OF  ASSOCIATIONS 
AND  CLUBS 

Madison,  Wis.  —  The  mid-winter 
meeting  of  the  Wisconsin  Daily  League 
took  place  here  last  week,  called  because 
of  the  banquet  given  by  the  newspaper 
men  of  the  state  to  Secretary  of  Agri¬ 
culture  E.  T.  Meredith.  The  business 
of  the  Association  as  coming  through 
its  representatives  J.  W.  &  J.  M.  Mar¬ 
tin  with  offices  in  Milwaukee,  was  re¬ 
viewed.  Legislative  matters  were  given 
consideration.  It  was  found  that  there 
was  no  legislation  inimical  to  the  news¬ 
papers  with  the  exception  of  one  bill 
which  sought  to  annul  the  present  law 


regarding  publication  of  council  pro¬ 
ceedings  to  come  at  the  present  session. 

Pittsburgh — Former  members  of  the 
staff  of  the  old  Pittsburgh  Times  at  a 
dinner  at  the  Pittsburgh  Press  Club  on 
Feb.  10,  formed  an  organization  called 
the  “Old  Guard  of  the  Pittsburgh 
Times,”  to  perpetuate  the  memory  of  the 
men  who  worked  on  that  newspaper 
and  the  history  of  the  publication  and 
other  newspapers  of  Pittsburgh.  Shir¬ 
ley  P.  Austin  was  selected  as  president 
of  the  Old  Guard  and  Harry  A.  Picker¬ 
ing  as  secretary.  An  organization  com¬ 
mittee  composed  of  Charles  W.  Dan- 
ziger,  chairman ;  John  K.  Emge,  Charles 
R.  Sutphen,  John  D.  Watson,  Burd  S. 
Patterson  and  John  D.  Pringle  worked 
out  a  plan  of  proceedure  and  organiza¬ 
tion  and  nominated  the  men  selected  as 
officers. 

Davenport,  Iowa — Thirty-six  news¬ 
paper  women  of  Davenport,  Moline  and 
Rock  Island  have  organized  under  the 
name  of  the  Tri-City  Women’s  Press 
Club.  Miss  Mary  S.  Wright  is  presi¬ 
dent,  and  the  following  committee  heads 
have  been  named :  Constitution,  Mary 
M.  Kinnavey ;  social,  Elizabeth  Bryan ; 
entertainment,  Grace  Woodrow;  mem¬ 
bership,  Laura  Ade.  Meetings  will  be 
held  twice  a  month. 

Milwaukee — Martin  Taylor,  presi¬ 
dent  of  the  Otto  J.  Koch  Advertising 
Agency,  gave  the  principal  address  of 
the  evening  at  the  monthly  meeting  of 


the  Milwaukee  Sentinel  Spizjfri. 
Club,  Feb.  7.  Mr.  Taylor’s  subim 
“If  I  Were  Back  in  the  .^dvtr^ 
Department  of  a  Newspaper,” 
welcomed  the  way  the  news’paptf 
vertising  men  were  studying  the 
chandising  problems  of  the 
space  in  their  paper.  Also  that  the, 
called  “buyers’  strike”  was  only  a 
ers'  protest.’’  '■ 

St.  Louis. — MacMartin,  head  of 
agency  which  bears  his  name,  spot" 
the  regular  weekly  luncheon  meetiB,' 
the  .Advertising  Club  of  St.  Loojj, 
Feb.  15.  Edward  Mead,  of  the  Th  - 
Cusack  Company,  spoke  before  J 
Women’s  -Advertising  Club  on  Feb.  K 
Detroit — Detroit  .Adcraft  Qub 
hers,  debating  here  Feb.  10,  were  u:h 
to  reach  a  decision  as  to  whether  i 
vertising  space  contracts  should  be  a 
cellable.  Both  sides  of  the  qut:» 
were  heard  in  formal  debate,  but^ 
question  went  undecided  because  oft 
even  division  of  opinion.  Otis  if-j 
advertising  manager  of  the  Detroit P 
Press,  was  chairman.  General  opis 
was  that  nearly  every  cancellation  ita 
be  judged  by  circumstances.  Where 
good  reason  for  cancellation  existed,! 
advertising  men  declared,  the  puSi 
should  be  able  to  rely  upon  the  cona 
to  the  extent  of  proceeding  with  I 
business  in  the  belief  that  the  coa 
would  be  fulfilled,  and  if  such  do«i 
follow,  to  take  steps  to  compel  it 


LEDGER  SYNDICATE 

News  and  Feature  Services 

Maintain  Prestige — Create  Circulation — Attract  Advertising. 

Complete  Leased  Wire  Service  From  52  Correspondents. 

Foreign  News  Service  from  28  Correspondents. 

Domestic  News  Service  from  Staff  of  Trained  Writers. 

Financial  News  Service  from  16  Authoritative  Correspondents. 
Commentaries  by  former  President  Taft,  Col.  E.  M.  House, 
and  other  Authorities  of  World  Renown. 

Feature  Service  Includes  Magazine  Pages,  Comics,  Cartoons, 

Paris  and  American  Fashions,  Home  Page  Features,  Daily 
and  Weekly  Serials,  Sports  Features,  Inspirational  Features. 

All  Needs  of  a  Distinctive  Newspaper 

LEDGER  SYNDICATE 


INDEPENDENCE  SQUARE 


PHILADELPHIA,  PA. 


Let’s  Unite  and 
Get  Somewhere 

WEAKER  media  are  developing  more  national  advertising  because  they  arc 
doing  less  fighting  among  themselves  and  present  a  united  front.  Further¬ 
more,  from  many  agencies,  who  have  found  little  reasons  for  co-opcratin| 
with  newspapers,  these  media  are  getting  co-operation  because  they  themselves  are 
creating  business  for  the  agencies;  in  other  words,  are  offering  a  quid  pro  quo. 

No  one  should  be  able  to  outplay  the  newspapers  at  this  time  if  we  set  our¬ 
selves  to  it.  We  are  particularly  ntted  to  ^ive  manufacturers  in  nearby  or  distant 
towns  a  line  on  conditions  and  possibilities  in  our  own  markets,  and  if  th^ 
manufacturers  are  non-advertisers,  we  are  in  a  position  to  put  live  aggressive 
agents  in  contact  with  them.  In  the  initial  stages  we  are  offering  a  co-operation 
that  they  will  be  ready  and  anxious  to  return. 

In  addition  to  working  with  Advertising  Agents  who  appreciate  what  news¬ 
papers  can  do,  there  is  a  splendid  broad  constructive  work  that  every  newspaper  m 
the  United  States  can  do  with  and  through  the  manufacturers’  agents  in  its  own 
town,  by  getting  them  advertising  support  from  their  manufacturers,  which  support 
in  turn  will  help  no  one  more  than  the  manufacturers  themselves. 

Among  the  products  splendidly  sold  in  Baltimore  by  Wm.  H.  Bryan  there  is 
no  more  striking  illustration  of  national  advertising  development  work  that  w 
newspapers  should  do,  than  the  Valca  products  put  up  by  Cavanna  & 
Philadelphia.  With  very  little  advertising  this  line  shows  up  surprisingly  h«B 
in  Baltimore,  thanks  to  the  first  class  selling  work  of  the  local  representatives,  hot 
Baltimore  should  be  twice  the  market  for  Cavanna  &  Co.,  and  it  will  be  if  ^ 
convince  them  that  advertising  and  selling  are  both  more  productive  when  one  is 
as  good  as  the  other. 

In  conjunction  with  their  first  class  selling,  a  systematic  adver- 
tising  campaign  through  the  intensified  circulation — 180,000  odd 
copies  daily — of  the  NEWS  and  the  AMERICAN  would  mean 
for  better  marketing  and  make  for  the  Cavanna  line  a  develop- 
ment  heretofore  not  even  approximated  in  the  Baltimore  territory. 

The  Baltimore  News 

EVENING  DAILY  AND  SUNDAY 

Baltimow  American 


MORNING,  DAILY  AND  SUNDAY 


DAN  A.  CARROLL 
Eastern  Representative 
ISO  Nassau  Street 
New  York  , 


J  E  LUTZ  , 

‘  Western  Repreieniw" 

a^  a  Chicago 

▲dTartldzif  Uanagw 
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Lexington  Buying  Habits 

Mumber  2  of  a  series  of  advertisements  by  the  Lex¬ 
ington,  Ky.,  Leader — a  service  to  manufacturers  and 
agencies  of  specific  facts  on  the  territory,  popula¬ 
tion,  buying  habits,  trade  conditions  and  the  Leader's 
relation  to  them.  Reprints  supplied  upon  request. 


Questionnaire 

“In  your  judgment,  what  percentage  of  the  total  retail  trade  of  Lexington, 
all  lines  considered,  comes  from  the  following  described  territory: 

Lexington  and  Fayette  County  Paris  and  Bourbon  County 

Wincliester  and  Clark  County  Nicholasville  and  Jessamine  County 

Ceorgetown  and  Scott  County  Versailles  and  Woodford  County 

Hiclimond  and  Madison  County 


“Answer; 


Per  Cent. 


Signed  . ' 

“April.  1920. 

The  Bulk  of  Retail  Business 

In  April,  1920,  the  Lexington  Leader  submitted  in  writing  exactly  the  above 
question  to  50  of  Lexington’s  merchants,  representing  the  foremost 
retailers  in  the  city,  doing  at  least  50%  of  the  total  retail  business.  Each 
questionnaire  was  signed  and  returned  by  a  principal,  and  is  on  file  in  the 
Leader’s  office. 

The  Result 

The  average  reply  showed  that  95%  of  Lexington’s  retail  trade  comes  from 
the  territory  prescribed. 

The  Trading  Territory 

The  territory  exactly  prescribed  in  the  aforementioned  questionnaire  includes 
precisely  territory  designated  by  the  A.  B.  C.  in  co-operation  with  both  Lex¬ 
ington  newspapers  as  city  and  suburban.  The  average  suburban  radius  is 
30  miles. 

Lexington  Leader 

The  Lexington  Leader  is  a* home  paper  published  every  afternoon  and  Sun¬ 
day  morning. 

Of  the  present  circulation,  over  15,500  net  paid,  about  12,000  is  delivered 
exactly  in  this  local  territory,  which  it  is  proved  supplies  95%  of  Lexing¬ 
ton’s  retail  business. 

We  believe  this  accurate  information  will  be  of  service  to  you. 


LEXINGTON  LEADER 

Circulation  Largest  where  Business  is  Greatest 

REPRESENTATIVES 

E,  KATZ  SPECIAL  ADVERTISING  AGENCY 

Eatablithed  1888 

New  York  Chicago  Kansas  City  Atlanta  San  Francisco 
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The  New  York  Herald 
First  in  Advertising  Gains! 

HE  great  impetus  given  The  New  York  Herald  by  its 
consolidation  with  The  Sun  (Feb.  1,  1920),  is  clearly 
made  manifest  in  the  tremendous  advertising  gains  made 
since  the  amalgamation  of  the  two  papers,  based  on 
New  York  Evening  Post  figures  for  the  last  eleven  months  of  1920, 
compared  with  the  same  period  of  preceding  year. 


HERALD  (Compared  nith  Sun) 
HERALD  (Compared  with  Herald) 

TIMES 
TRIBUNE  . 

WORLD  . 

AMERICAN 


Lines 

5,179,096  GAIN 
3,300,576  GAIN 
3,073,980  GAIN 
1,618,754  GAIN 
143,755  LOSS 
342,834  LOSS 


The  marked  extent  to  which  the  trend  of  advertising  has  turned  to 
the  columns  of  The  Herald  is  further  emphasized  by  the  fact 
that  during  these  same  eleven  months  of  1920  The  Herald 
carried  a  greater  number  of  lines  of  Foreign,  Local  and  Total 
Display  Advertising  than  any  other  New  York  Morning  Newspaper, 
except  The  Times. 


You  are  not  buying  on  theory  or  predictions  when  you  purchase 
advertising  space  in  The  Herald.  The  productiveness  of  The 
Herald's  “Quality  Circulation  in  Quantity”  is  an  established 
fact.  Only  unusual  results  to  advertisers  can  produce  records  like 
that  of  The  Herald  for  1920. 
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-continuing  Leadership 
in  Advertising  Gains! 

FTER  leading  all  New  York  Morning  Newspapers  in  adver¬ 
tising  gains  for  the  last  eleven  months  of  1920,  The  New 
York  Herald  starts  1921  by  showing  in  January  an  adver¬ 
tising  gain  more  than  twenty  times  greater  than  the  next 
morning  paper  that  gained  in  January,  1921,  compared  with  the  same 
month  last  year. 

The  New  York  Herald 

Gained  320,014  Lines  of  Advertising 

(Compared  with  The  Sun  last  year) 

Gained  306,804  Lines  of  Advertising 

(Compared  with  The  Herald  last  year) 

The  Daily  Advertising  Report  of  New  York  Newspapers,  issued  by  the  Statistical  Depart¬ 
ment  of  The  Evening  Post  for  January,  1921,  compared  with  January,  1920,  shows 
important  gains. 

That  you  may  more  fully  appreciate  the  growing  leadership  of  The  Herald  it  is  necessary 
to  explain  that  January,  1921,  had  five  Sundays,  against  four  Sundays  in  January,  1920. 
Without  this  extra  Sunday  every  New  York  Morning  Newspaper  showed  a  loss  except 
The  Herald,  which  gained  over  200,000  lines  with  this  extra  Sunday  eliminated. 

The  tremendous  purchasing  power  and  responsiveness  of  Herald  readers  are  attracting 
advertising  to  the  columns  of  The  Herald  in  rapidly  increasing  volume  from  local  and 
national  advertisers. 

Is  The  Herald  on  your  1921  Schedule? 

THE  NEW  YORK  HERALD 

^'Quality  Circulation  in  Quantity.” 

Over  200,000“DAILY  or  SUNDAY 
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A  PROFITABLE  FIRST  YEAR 


Northwest  Daily  Press  Secured  Over 
1,700,000  Lines  of  Advertising 

(Sfccial  to  Editor  &  Publisher) 

Mix.veapiilis.  —  Members  of  the 
Xorthwest  Daily  Press  Association,  as¬ 
sembled  here  today  for  the  first  annual 
convention  of  the  organization,  ex¬ 
pressed  general  satisfaction  over  the 
results  obtained  during  the  new  busi¬ 
ness-getting  body’s  first  year  of  exist¬ 
ence.  Reports  showed  that  the  associ¬ 
ation  obtained  from  Minneapolis  and 
St.  Paul  advertisers  a  total  of  1,766,042 
lines  of  advertising  for  its  32  member 
dailies,  the  value  of  which  was  $43,- 
000.81. 

A.  \V.  Peterson,  of  the  Waterloo 
(la.)  Evening  Courier,  spoke  of  the 
advisability  of  publishers  adhering  to 
present  subscription  rates  for  some  time 
to  come. 

Merits  of  the  Publishers’  Buying  Cor¬ 
poration  were  discussed  by  L.  S.  Whit¬ 
comb,  of  the  Albert  Lea  (Minn.) 
Times,  and  treasurer  of  the  Northwest 
Association. 

Details  of  the  Fargo  (N.  D.) 

Forum’s  educational  demonstration 
week  to  be  held  February  21-26,  were 
sent  to  the  convention  by  C.  W.  Broen, 
advertising  manager  of  the  Forum,  and 
discussed  by  the  members.  Much  in¬ 
terest  has  been  aroused  by  this  cam¬ 
paign  which  is  aimed  to  stop  the  so- 
called  buyers’  strike  in  the  Fargo 
territory  and  to  convince  consumers  that 
retail  merchants  are  selling  their  goods 
at  prices  beyond  criticism. 

Fred  B.  McClellan,  of  the  McClellan 
Paper  Company,  Minneapolis,  was  the 
princi]>al  speaker  at  the  luncheon,  his 
topic  being  “The  Past,  Present  and 
Future  of  the  Print  Paper  Situation,” 
and  he  gave  the  publishers  little  encour¬ 
agement  of  materially  cheaper  print 
paper  for  some  time  to  come. 

Officers  of  the  association  were  re¬ 
elected  for  another  term  of  office  as 
follows;  President,  Fred  Schilplin,  St. 
Cloud  (Miiui.)  Times;  treasurer,  L.  S. 
Whitcomb,  Albert  Lea  (Minn.)  Tri¬ 
bune;  secretary,  Ed.  M.  La  Ford,  Little 
Falls  (Minn.)  Transcript;  executive 
committee,  Howard  Bratton,  Faribault 
(Minn.)  Daily  News  and  C.  R.  Butler, 
Mankato  (Minn.)  Free  Press;  business 
manager,  R.  P.  Palmer;  general  man¬ 
ager  and  supervisor,  R.  R.  Ring. 


journalism  fraternity,  as  honorary  mem¬ 
bers.  They  are :  Robert  W.  Sawyer, 
publisher  of  the  Bend  Bulletin ;  Merle 
Chessman,  editor  of  the  Astoria  Budget ; 
Elbert  Bede,  editor  of  the  Cottage  Grove 
Sentinel ;  Charles  Fisher,  editor  of  the 
Eugene  Guard,  and  E.  E.  Brodie,  editor 
of  the  Oregon  City  Enterprise. 


From  Columbus  to  Stamford 

Stamford,  Tex. — W.  Kilgore,  of  the 
firm  of  Kilgore  &  Burkhead,  publish¬ 
ers  of  the  Columbus  (N.  M.)  Daily 
Courier,  announces  that  the  work  of 
moving  the  printing  plant  from  Colum¬ 
bus  to  Stamford  will  be  completed  with¬ 
in  a  short  time  and  that  the  publication 
of  a  morning  newspaper  in  Stamford 
will  then  be  launched. 


N.  A.  Paper  Company  Dissolved 

Stockholders  of  the  North  American 
Pulp  &  Paper  Company  have  voted  for 
a  dissolution  of  the  company  and  the 
formation  of  a  new  concern  to  be 
known  as  The  Saguenay  Pulp  &  Paper 
Company.  The  old  concern  was  an 
.\merican  company  and  had  to  pay  both 
American  and  Canadian  taxes.  As  a 
Canadian  company,  only  Canadian  taxes 
will  have  to  be  paid. 


New  Associated  Press  Members 

The  following  newspapers  have  be¬ 
come  members  of  the  Associated  Press ; 
Fulton  (Ky.)  Leader  and  the  Middles- 
boro  (Ky.)  Daily  News,  both  evening 
and  the  .\kron  (Ohio)  News,  morning. 
The  Valparaiso  (Chile)  Evening  El 
Mercurio  has  changed  its  name  to  La 
Estrella. 


Utica  Papers  Name  Special 

The  appointment  of  Gilman,  Nicoll  & 
Ruthman,  New  York  and  Chicago,  as 
foreign  advertising  representatives  of 
the  Utica  (N.Y.)  Morning  Telegram  and 
Utica  Saturday  Globe  has  been  an¬ 
nounced  by  Business  Manager  Fred  B. 
Stuart. 


Plan  New  Windsor  Daily 

W’lXDSOR,  Ont. — Plans  are  being 
made  for  the  establishment  of  a  new 
daily  newspaper  in  the  Border  Cities, 
within  the  next  two  or  three  months. 
W.  Taylor,  owner  and  editor  of  the 
Woodstock  (Ont.)  Sentinel  Review,  ts 
said  to  be  behind  the  project. 


Lose  Stands  and  Pay  Fines 

Buffalo. — In  addition  to  losing  their 
stands  by  court  order  seven  Buffalo 
newsboys  have  now  been  directed  to  pay 
their  share  of  cost  of  a  legal  battle 
waged  to  prevent  a  decision  barring  the 
stands.  The  newsboys  were  directed  to 
pay  $17.38  each.  All  stands  have  now 
been  removed  from  the  streets  of  the 
city. 


Oregonians  in  Sigma  Delta  Chi 

Eugene,  Ore. — Five  well-known  Ore¬ 
gon  newspaper  men  were  recently  ini¬ 
tiated  into  the  University  of  Oregon 
chapter  of  Sigma  Delta  Chi,  national 


Akron  Magyar  Papers  Merge 

Cleveland,  Ohio. — The  Akron  Hun¬ 
garian  Journal,  Aprad  Turnoezy,  pub¬ 
lisher  and  editor,  has  absorbed  its  com¬ 
petitor,  a  weekly,  called  A.  Het. 


Nine  Columns  in  Lansing 

Lansing,  Mich. — Nine  columns  to  the. 
page  is  now  the  form  of  the  State 
Journal. 


Adds  Photo-Engraving  Plant 

Detroit. — The  Daily  Times  has  added 
a  photo-engraving  department  to  its 
Bagley  street  building. 


illtirusUiUf  Stmorrnt- 


3,000  Miles  from  You 

but 

ONLY  ONE  MINUTE  FROM  YOUR  DEALER 
CONNECT  THE  LINK 

by  advertising  in  the  Democrat 
IT  WILL  HEXP  YOUR  DEALER’S  SALES 


iir.  CALIFORNIA 


The  Rochester 
Herald 

Makes  Record  for  Entire  Country 


During  the  recent  Automobile 
Show  in  Rochester,  N.  Y.,  The  Herald 
published  105,364  lines  of  automo¬ 
bile  and  accessory  display  advertis¬ 
ing,  which  was  3,262  lines  more  than 
the  . combined  lineage  of  all  the  other 
Rochester  newspapers  together. 

Incidentally,  no  other  newspaper 
in  the  United  States  has  carried  this 
season  a  volume  of  automobile  adver¬ 
tising  equalling  this. 

In  addition.  The  Herald  published, 
during  the  same  period,  29,827  lines 
of  classified  automobile  advertising. 

The  Herald  has  always  led  the 
newspapers  of  Rochester  in  volume 
of  automobile  advertising.  The  paper 
that  so  completely  dominates  its  field 
in  this  important  industry  has  positive 
value  for  every  national  advertiser 
who  wants  to  reach  a  prosperous  and 
responsive  class  of  readers. 

**  Western  New  York*s  Home  Newspaper  ” 


John  M.  Branham  Company 


New  York 
Brunswick  Bldg. 
Atlanta 
Candler  Bldg. 


Representatives 

St.  Louis 
Chemical  Bldg. 

Detroit 
Kresge  Bldg. 


Kansas  City 
Republic  Bldg. 

Chicago 
Mailers  Bldg. 
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Oreat  Removal  to  the  New  Orleans  States 


Jiggs  and  Maggie  (“Bringing  Up  Father'’),  “The  Katzenjammer  Kids,”  “Krazy  Kat”  Tad's 
“Indoor  Sports,”  Beatrice  Fairfax,  and  a  host  of  other  world-famous  newspaper  celebrities,  after 
•  more  than  a  decade’s  residence  in  the  NEW  ORLEANS  ITEM,  are  coming  home  at  last  to  THE 

NEW  ORLEANS  STATES,  accompanied  by  a  galaxy  of  news  service  and  literary  stars  from  the  four 
corners  of  the  globe! 

This  record-breaking  acquisition  constitutes 

The  Biggest  Event  in  the 
Newspaper  History  of  the  South 

All  the  World’s  Greatest  Newspaper  Comics  and  Features — 

Plus  the  News  Featiu’e  Leased  Wire  of  UNIVERSAL  SERVICE — 
And  INTERNATIONAL  NEWS  SERVICE  Leased  Wire. 


These  All  Star  Comics  and  Features  Exclusively  in  the  New  Orleans  States 


Daily  and  Sunday 

Bringing  Up  Father 
Katzenjammer  Kids 
Mr.  Dubb 
Little  Jimmy 
Eddie’s  Friends 
Jerry  on  the  Job 
Abie  the  Agent,  Tad, 

Krazy  Kat,  and  Penny  Ante 


The  American  Weekly 
Sunday  Supplement 

A  ten-page  illustrative  magazine  section  brim¬ 
ful  of  stories  of  impelling  fascination;  color 
cover  by  Harrison  Fisher,  Howard  Chandler 
Christy,  Penrhyn  Stanlaws  emd  other  famous 
artists;  Lady  Duff  Gordon  Fashion  page,  and 
other  big  features. 


Daily  Magazine  Page 
For  Women 

Nell  Brinkley’s  beautiful  romantic  drawings, 
articles  by  Beatrice  Fairfax,  Hal  Coffman, 
Gertrude  Beresford,  Virginia  Terhune  Van  de 
Water,  William  F.  Kirk,  Aline  Michaelis,  J.  J. 
Mundy,  Brice  Belden  and  Garrett  P.  Serviss. 


These  are  the  Features  which  in  the  last  six  months  of  1920  accomplished  a  gain  of  25  per  cent  in  the 
enormous  circulation  of  the  PITTSBURG  PRESS! 

Added  to  the  established  prestige,  character  and  influence  of  this  newspaper,  the  new  comic,  feature  and 
telegraphic  news  acquisition  will  not  only  mean  INCREASED  CIRCULATION,  but  also  form  an  index  to 
the  increased  advertising  merit  of 

The  New  Orleans  States 

Eastern  Representative  Western  Representative 

The  S.  C.  Beckwith  Special  Agency  Jno.  M.  Branham  Co. 

New  York  City  Chicago,  Ill. 
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MOTOR  COPY  AND  “WANTS”  CHIEF  LOSSES  IN 
JANUARY  OF  NEW  YORK  DAIUES 


^^ANT  advertising  and  automobile  display  copy  are  the  classifications  which 
^  were  responsible  for  most  of  the  11  per  cent  loss  in  advertising  lineage  for 
January,  1921,  against  January,  1920,  by  New  York  City  newspapers,  as  set  forth 
in  Editor  &  Publisher  last  week.  Analysis  of  the  total  figures  by  the  Statistical 
Bureau  of  the  New  York  Evening  Post  discloses  that  most  other  classifications 
either  made  considerable  gains,  held  about  even,  or  incurred  comparatively  slight 
losses,  while  the  automobile  display  copy  fell  off  from  50  to  60  per  cent  and 
“wants”  showed  a  similar  deficiency. 

For  instance,  the  6.352,838  lines  carried  by  morning  papers  last  month  were 
1,181,977  lines  less  than  they  had  in  January  last  year.  Automobile  copy  in  the 
morning  papers  dropped  from  647,214  lines  to  280,113  lines  and  “wants”  slipped 
from  a  total  of  1,3^,172  lines  to  618,766  lines,  a  combined  loss  of  1,077,507  lines. 
Foreign  advertising  in  morning,  evening  and  Sunday  papers  dropped,  and  the 
advertising  of  newspapers,  magazines,  and  railroads  was  also  lower.  Increased 
advertising  of  dry  goods,  women’s  specialty  shops,  furniture  and  amusements 
largely  offset  these  losses  in  all  the  papers. 

Lineage  of  the  following  papers  is  included  in  the  analysis  below : 

New  York  .\merican.  New  York  Commercial,  New  York  Herald,  New  York 
Sun,  New  York  Times,  New  York  Tribune,  New  York  World,  New  York  News, 
New  York  Evening  Journal.  New  York  Evening  Mail,  New  York  Evening  Post, 
New  York  Evening  Sun,  New  York  Evening  Telegram,  New  York  Evening 
World,  New  York  Globe,  Brooklyn  Eagle,  Brooklyn  Standard  Union,  Brooklyn 
Times. 


MORNING 

Toul 


EVENING 

Total 


SUNDAY 

Total 


1921 

1920 

1921 

1920 

1921 

1920 

TOT.AI.  SP.ACE . , 

6.352,838 

7,534,815 

6,637,446 

6,809,434 

3,473,238 

3,412,480 

Amusements  . 

302,108 

276,582 

241^86 

236,945 

182,862 

154,530 

Art  . 

30,238 

21,672 

3,906 

5,338 

31,538 

20,674 

Auction  Sales  . 

116,830 

177,719 

iq>310 

11,418 

26,954 

49,548 

Automobile  Displav  . . . 

280,113 

647,214 

271,390 

558,670 

175,092 

391,082 

Automobile  Undisplav  . 

40,454 

44,624 

74,510 

81,922 

18,856 

19,096 

Boots  &  Shoes  . 

56.45! 

35,212 

68,772 

67,974 

32,140 

19,896 

Building  Material  . 

3,564 

1,538 

4,040 

.248 

110 

60 

C'andv  &  Gum . 

22,796 

15,796 

38,426 

49,660 

7,974 

2,530 

Charity  fir  Religious  . . . 

49,646 

58,846 

42,086 

83,372 

15,510 

950 

Dancing  . 

13,502 

10,862 

6,858 

11,348 

4,146 

9,872 

Deaths,  Etc . 

60,454 

67,292 

25.042 

32,440 

16,970 

18,074 

Druggist  Prep . 

47,264 

52,348 

21.780 

50.518 

26,708 

38,134 

Drv  Goods  . 

1.308.854 

1,255,330 

2,599,617 

2,299,256 

1,139,702 

903,988 

Financial  . 

656,078 

804,460 

469,270 

508,305 

98,288 

135,156 

F'ood  StuRs  . 

88,650 

95,604 

176.830 

230,157 

30,590 

23,682 

Furniture  . 

217,278 

131.642 

128,380 

98,256 

233,630 

143,540 

Hotels  &  Restaurants  . 

29,220 

38,080 

69,146 

69,238 

20,238 

15,488 

Jewelry  . 

14,176 

17,140 

17,394 

23,791 

6,380 

4,630 

26,670 

41.756 

109,218 

122,860 

Men’s  Furnishings  ... 

232,828 

225,765 

278,176 

2941836 

17,098 

40,054 

Musical  Instruction  ... 

4,186 

1,460 

8,402 

7,692 

4,992 

2.690 

Musical  Instruments  .. 

75.666 

97,408 

96,294 

163,906 

55,814 

68,156 

Miscellaneous  Display  • 

295,202 

407,430 

271,318 

243,386 

103,356 

113,700 

Miscellaneous  Undis.  . 

293,667 

282,623 

369,927 

317,803 

146,518 

117,092 

Newspapers  . 

15,016 

40,850 

14,222 

38,720 

2,250 

10,358 

Office  Appliances  . 

16,840 

18,432 

540 

1,670 

750 

1,642 

Prop.  Sledicine  . 

68,974 

71,150 

129,826 

184,604 

41,938 

40,180 

Public  Service  . 

8,410 

40,394 

18,070 

36,310 

2,480 

3,420 

Periodical  (Mag.)  .... 

32,578 

86,914 

23,074 

68,100 

6,004 

11,022 

Publishers  . 

66.324 

69,224 

14,412 

21,092 

55,012 

52,084 

Railroads  . 

17,590 

31,108 

17,166 

30,191 

690 

Real  Estate  . 

426.810 

383.868 

294,846 

223,160 

256,164 

274,596 

Resorts  . . 

53,036 

49,530 

33,702 

38,446 

33,816 

22,544 

S.  S.  &  Travel  . 

286,626 

201,642 

65,946 

41,627 

50,254 

29,586 

Schools  &  Colleges  . . . 

43.984 

55,464 

19,778 

16,548 

31,666 

35,012 

Tobacco  . 

20,460 

37,596 

28,764 

44,134 

8,588 

2,388 

Wants  . 

618,766 

1,329,172 

82,318 

193,616 

235,034 

394,672 

Non>Intox.  Beverages  . 

1.880 

12,982 

2,910 

9,426 

200 

468 

Women’s  Spec.  Shops  . 

409.649 

298,086 

480,794 

292,443 

353,616 

241,196 

F'oreign  Adv . 

1,210,158 

1,686,005 

1,007,954 

1,689,215 

522,542 

681,036 

I.rOcaI  Display  . 

3.951,774 

4,050,996 

4,752,544 

4,285,771 

2,452,292 

2,146,908 

Cndisplay  Adv . 

1,167,004 

1,797,814 

876,748 

834,448 

498,404 

584,536 

23,902 

European  . 

5.392 

388 

1,160 

1,632 

76 

Brooklyn  . 

276,472 

191,704 

242,812 

204,248 

276,472 

203,627 

Harlem  &  Bronx  . 

97,354 

6,226 

45,114 

14,088 

94,732 

51,450 

6,718 

Graphic  Section  . 

124,882 

166;360 

22.956 

9,760 

128,352 

176,120 

Affiliated  Adv . 

1.640 

6,014 

32,282 

11,256 

220 

6,014 

Office  Adv . 

109,532 

55,774 

60,022 

41,368 

36,320 

11,538 

Total  Pages  . 

6,058 

6,506 

5,960 

5,762 

3,124 

3,010 

Community  Paper 

in  West 

Warren 

ian.  Adlai 

Stevenson,  grandson  of  the 

West  Warren,  Mass. — This  town  is 
ready  for  its  experiment  with  a  com¬ 
munity  newspaper,  one  of  the  first  to 
be  published  in  this  section.  The  con¬ 
tract  for  printing  the  paper  has  been  let 
to  the  Covell  print  of  Warren  and  the 
paper  is  expected  to  make  its  appearance 
within  the  next  week.  Howard  S. 
Pember,  M.  William  Sheehan,  Miss 
Agnes  Watson  and  John  Keating,  Jr., 
are  members  of  the  editorial  staff.  The 
new'  paper  will  be  called  The  Community 
News.  It  will  contain  news  of  W'ar- 
ren  and  West  Warren  and  neighboring 
towns.  The  paper  will  be  issued  every 
tw’o  weeks  for  a  few  months,  then 
weekly.  Enough  advertisements  have 
been  secured  to  pay  expenses  and  most 
of  the  merchants  have  agreed  to  adver¬ 
tise  in  every  issue  for  at  least  six 
months. 


former  vice-president  of  the  United 
States,  was  elected  managing  editor. 


Elected  He*d«  of  Princeton  Paper 

Princeton,  N.  J. — Thomas  Covington 
McEachin  of  Jacksonville,  Fla.,  was 
elected  chairman  of  the  Daily  Princeton- 


FOR  SALE 

All  or  part — 20  tons  of 
standard  newsprint,  size 
28  X  40.  Basis  24  x  36, 
No.  32. 

INQUIRIES  SOLICITED 

INVINCIBLE  PAPER 
AND  PULP  CORP. 

135  Broadway  -  New  York  City 
Phone,  Rector  9957-8-9 


CLUB  FOR  DOW  EMPLOYES 

Portland  Expreu-Telegram  Relief  Asso¬ 
ciation  Organized 

(.Special  to  Editor  &  Publisher) 

Portland,  Maine. — The  employes  of 
the  Evening  Express  Publishing  Com¬ 
pany,  publishers  of  the  Express-Adver¬ 
tiser  and  the  Sunday  Telegram,  have 
organized  the  Evening  Express  and  Sun¬ 
day  Telegram  Relief  Association  and 
Social  Club.  The  organization  is  de¬ 
signed  to  afford  financial  aid  to  inca¬ 
pacitated  w'orkers,  to  provide  life 
insurance  and  for  social  purposes. 

The  association  has  been  made  es¬ 
pecially  attractive  to  the  employes  as  the 
assessments  each  month  will  be  doubled, 
the  company  agreeing  to  provide  an 
amount  equal  to  that  paid  in  by  the 
employes.  One  hundred  have  enrolled. 
A  room  for  socials,  lectures,  etc.,  is  to 
be  provided  to  an  addition  to  the  plant, 
now  nearing  completion. 

All  permanent  employes  of  the  two 
papers,  over  16  years  of  age,  are  eligible 
for  membership.  The  monthly  due's  arc 
65  cents  for  those  receiving  more  than 
$12  a  week,  and  30  cents  for  those  re¬ 
ceiving  less  than  that  salary.  The  in¬ 
itiation  fee  is  $5.  Members  incapacitat¬ 
ed  by  sickness  or  accident  will  receive 
$12  a  week  for  ten  weeks,  except  that 
those  paying  30  cents  dues  will  receive 
$6.  A  death  benefit  of  $600  will  be  paid. 

Officers  were  elected  as  follows : 
President,  Thomas  Ward;  vice-presi¬ 
dent  William  Rogers;  secretary,  H.  J.  R. 
Tewksbury;  treasurer,  Maurice  G.  Pres- 
sey;  trustees.  Miss  Elizabeth  I.  Taylor, 
Miss  Margaret  Doughty,  Bert  D.  Wey¬ 
mouth,  Edward  Goughian,  Lloyd  Drake 
and  Lester  Wallace. 

The  house  committee  consists  of  L. 
Barton  Motherwell,  Miss  Katherine  V. 


Doyle,  James  L.  Anderson,  Cha^D 
Sym,  Mrs.  Alice  Lundberg,  CUwiZ 
Chiasson  and  George  Davis. 


New  Bennett  Home  Director! 

The  Board  of  Directors  of  the 
Gordon  Bennett  Memorial  Home  fj 
New  York  Journalists  on  February  | 
elected  as  directors  of  the  corporaj), 
Edward  Percy  Howard,  editor  of  Hk 
American  Press  and  president  of  tin 
New  York  Press  Club,  and  Merrill  p 
Callaway.  One  vacancy  in  the  director^ 
ate  came  as  a  result  of  the  death  of 
Josiah  K.  Ohl,  the  directors  paitj- 
resolutions  expressive  of  their  repa 
prior  to  the  election  of  Mr.'  Ohl’s  suc¬ 
cessor.  The  committee  appointed  foe 
the  purpose  of  considering  applicatimP 
for  relief  by  this  home  being  unable  to 
function  due  to  the  death  of  Mr,  On 
ard  the  fact  that  a  second  member  o| 
the  committee,  Commander  Kelly  isg 
longer  a  director,  President  Rodm 
Wanamaker,  appointed  a  new  commit# 
consisting  of  Robert  W.  Candler  at 
Messrs.  Callaway  and  Howard. 


M^ks  Add  to  String 

Atlanta. — Ralph  Meeks,  editor  aij 
publisher  of  the  Calhoun  (Ga.)  Ting 
and  president  of  the  Covington  (Gij 
News  Publishing  Company,  has  leaitf 
the  plant  of  the  Douglas  (Ga.)  Cotat 
Sentinel.  R.  N.  Kirby  has  been  nanci 
managing  editor  of  the  paper,  succed 
ing  Z.  T.  Dake,  editor  and  publisher  f« 
the  past  eight  years. 


Ohio  Paper  Change*  Size 

Cleveland. — The  Mount  Sterlisj 
Tribune  has  ceased  using  the  “blanb 
sheet  form”  and  has  become  an  eigif- 
page  paper,  six  columns  to  the  page 


""We  Thank  Ycu  for 
Your  Helpful 
Co-operation^' 

Hood  Rubber  Products  Co.,  Inc. 

Let  us  help  you  in  Rochester. 

Our  Service  Department  is 
thoroughly  familiar  with  con¬ 
ditions  here. 

Write  us  —  we’re  at  your 
service. 

Rochester 
Times -Union 

First  in  Its  Field 

Circulation  (A.B.C.)  64,018 

J.  P.  McKinney  &  son.  Representative 

334  Fifth  Ave.,  New  York — 122  S.  Michigan  Ave.,  Chicago 


J 
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^^Know  the  Tremendous  Pulling  Power  of  Worcester’s  One  Big  Newspaper !” 


WORCESTER 

TELEGRAM  -  GAZETTE 

Circulation  exceeds  Worcester’s  other  daily  newspaper  by  300  per  cent 

\ 

The  important  consolidation  of  the  two  top-notchers  of  the  Worcester  field  clarifying,  as  it  does,  the 
Worcester  newspaper  situation,  renders  this  rich  field  more  attractive  than  ever  to  the  National  advertiser. 


WORCESTER, 

MASS. 


WORCESTER 

COUNTY 


Second  largest  city  in  the 
State.  Population  179,- 
741  (census  1920). 
With  suburbs  and  county 
over  450,000. 

One  of  tbe  richest  coun¬ 
ties  in  all  New  England. 


TELEGRAM-GAZETTE 

CIRCULATION 

Since  Consolidation. 

WEEK  ENDING 

January  8 

73,483 

January  15 

72,939 

January  22 

82,087 

January  29 

74,131 

•  February  5 

74,254 

February  12 

74,546 

Worcester  and  Worcester  County’s  list  of  Manu- 
facturesTresents  a  great  diversification  of  products. 
Loom  factories;  steel  and  wire  mills;  rugs  and  car¬ 
pets;  abrasives  (largest  in  the  world);  corsets;  val¬ 
entines;  envelopes;  woolen  goods;  leather  goods, 
and  many  other  industries. 


To  the  Powerful  circulation  of  the  “Telegram”  (City  and  County)  is  now  welded  the  Potent  Concen¬ 
trated  circulation  of  the  “Gazette.”  Thus  this  combination  constitutes  one  of  the  most  powerful  adver¬ 
tising  influences  that  can  be  brought  to  bear  upon  any  Merchandising  situation  of  equal  Importance  any¬ 
where  in  the  United  States. 


THE  TELEGRAM-GAZETTE 

WORCESTER,  MASS. 


PAUL  BLOCK,  Inc. 

Special  Representative 

CHICAGO  BOSTON 


NEW  YORK 


DETROIT 
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TASMANIAN  EDITOR  DEAD 

Hon.  C.  C.  Davies  Had  Visited  U.  S. 

After  Imperial  Press  Conference 

Ott.\wa,  Ont. — Hon.  Charles  C.  Da¬ 
vies,  M.  L.  C.,  managing  proprietor  of 
the  Hobart  Mercury  and  Tasmanian 
Mail,  died  re¬ 
cently  at  his  - 

home  in  Hobart, 

Tasmania.  H  e 
was  a  member  of 
the  Imperial 
Press  Conference 
held  in  Canada 
last  summer,  and 
a  member  of  the 
first  Imperial 
Press  Conference 
held  in  England 
in  1909.  After 
1920  conference  C.  Davies 

and  tour  of  the 

Imperial  newspaper  men,  Mr.  Davies 
visited  the  United  States  and  spent  sev¬ 
eral  weeks  traveling  across  the  conti¬ 
nent.  He  had  been  home  only  a  few 
weeks  before  he  'died. 


SYLVESTER  RAWLING  DEAD 

New  York  Evening  World  Music  Critic 
Collapses  at  Desk 

Sylvester  J.  E.  Rawling,  music  critic 
of  the  New  York  Evening  World  since 
1908.  died  February  16  in  St.  Vincent’s 
Hospital  of  a  complication  of  troubles. 
He  realized  his  wish,  so  frequently  ex¬ 
pressed  to  his  associates  of  “dying  in 
harness.’’  for  he  was  at  work  on  an 
article  for  his  paper  when  he  collapsed 
at  the  Manhattan  Club  early  Tuesday 
morning,  the  day  before  his  death. 

Mr.  Rawling  was  born  in  Saltash. 
Cornwall.  England,  about  63  years  ago. 
He  came  to  .America  when  he  was  a 
lad  of  seventeen,  going  from  there  to 
St.  Louis,  where  he  began  his  journal¬ 
istic  work  on  the  Globe  Democrat.  He 
progressed  through  the  entire  news¬ 
paper  field  from  composing  room  to 
editor’s  desk,  with  frequent  ventures 
into  dramatic  and  musical  criticisms 
and  came  to  New  York  in  the  late 
seventies  at  the  invitation  of  the  New 
York  Tribune. 

A  few  years  later,  he  went  to  the 
New  York  Herald,  filling  various  edi¬ 
torial  posts.  He  attracted  the  attention 
of  and  l>ecame  a  close  personal  friend 
of  James  Gordon  Bennett,  who  sent 
him  to  Paris  and  found  and  manage  the 
Paris  Herald.  I^ter  he  acted  as  Lon¬ 
don  correspondent  of  the  Herald,  and 
it  was  while  acting  in  that  capacity, 
that  he  performed  his  biggest  news¬ 
paper  “beat”  giving  to  his  home  paper 
the  news  of  the  Samoan  disaster. 

In  1888,  Mr.  Rawling  joined  the  staff 
of  the  World,  of  which  until  1892.  he 
was  night  editor,  also  writing  on  musi¬ 
cal  topics.  He  joined  the  staff  of  the 
Evening  World  in  1893,  and  for  fifteen 
years  was  make-up  editor  and  music 
critic,  performing  the  latter  duties  out 
of  his  love  for  music,  and  receiving  no 
compensation.  In  1908  be  became  musi¬ 
cal  editor. 

M.  R.  JENNINGS  DIES  SUDDENLY 

Edmonton  Journal  Editor,  American- 
Born,  Had  Long  Career 

(By  Telegraph  to  Edito*  &  Publisher) 

Toronto,  Ont..  Feb.  17. — Milton  Rob¬ 
ins  Jennings,  editor  and  general  man¬ 
ager  of  the  Edmonton  (.Alta.)  Journal, 
died  suddenly  in  Victoria,  B.  C.,  yester¬ 
day  from  acute  heart  disease.  One  of 
the  outstanding  newspapermen  of  the 
West,  the  late  Mr.  Jennings  had  been  a 
director  of  the  Canadian  Press,  Ltd., 
and  president  of  the  Canadian  Daily 


Newspapers  .Association,  of  which  he 
had  been  the  chief  organizer  when  for 
convenience  the  Canadian  Press  Asso¬ 
ciation  was  split  into  several  coordinated 
bodies. 

He  was  born  at  Warsaw,  N.  Y.,  in 
1874.  Educated  at  the  University  of 
Rochester,  he  commenced  as  a  reporter 
in  that  city.  In  1898  he  went  to  Cuba 
as  special  correspondent  of  the  Wash¬ 
ington  Times.  Later  he  came  to  Can¬ 
ada  and  worked  on  several  Montreal 
dailies.  For  some  years  he  was  circu¬ 
lation  manager  of  the  Toronto  Mail  and 
Empire.  His  work  on  that  paper  during 
the  South  African  war  was  particularly 
notable. 

Son  of  Don  Marquis  Dead 

Robert  Marquis,  five-year-old  son  of 
Don  Marquis,  who  conducts  the  Sun 
Dial  in  the  New  York  Sun,  died  Febru¬ 
ary  15  at  the  home  of  his  parents  in 
Brooklyn.  His  mother,  Mrs.  Regina 
Marquis,  is  also  a  writer  and  magazine 
contributor. 

Rhode  Island  Editor  Dead 

Providence,  R.  I. — .Albert  Lewis,  for 
many  years  editor  of  the  Providence 
Democrat  and  the  Providence  News, 
died  late  on  the  night  of  February  16th 
in  his  77th  year.  He  was  president  of 
the  Rhode  Island  Press  Club. 

Advertising  Agent  Dead 

Edward  T.  Perry,  a  New  York  ad¬ 
vertising  agent,  died  February  16  in 
that  citv. 


Uncle  Wiggily 

\  sTK.\I)V  I  A\<>Kni: 


THE  McCLURE 
NEWSPAPER  SYNDICATE 

3T:i  l-'tiui'tli  A\e.,  Yolk  ('t(v 


Chambers  M.  Leighley,  aged  68,  an 
employe  of  the  Pittsburgh  Dispatch 
more  than  20  years,  and  twice  president 
of  Pittsburgh  Local  No.  7,  Typographi¬ 
cal  Union,  died  Feb.  14.  » 

James  Gilbert  Gibbs,  68,  founder  of  a 
Norwalk  (Ohio),  daily  newspaper  and 
for  many  years  treasurer  of  the  National 
Editorial  Association,  fell  dead  of  heart 
trouble  Feb.  11. 

Joseph  P.  Renno,  aged  82,  died  at  St. 
Charles,  Mo.,  Feb.  11.  He  was  a  re¬ 
porter  in  St.  Louis  for  several  years 
before  the  Civil  War  and  served  with 
the  Union  Army.  He  and  his  son,  E. 
Lee  Renno,  bought  the  Cosmos-Monitor 
at  St.  Charles  in  1898.  Joseph  Renno 
retired  several  years  ago. 

Capt.  Frank  Gaiennie,  aged  79,  and 
who  was  head  of  the  advertising  com¬ 
pany  which  bore  his  name  until  his  re¬ 
tirement  several  years  ago,  died  in  St. 
Louis  after  an  illness  of  about  a  week. 


Charge  Agent  with  Larceny 

The  Dalles,  Ore. — Joseph  Ruffner, 
Jr.,  former  reporter  on  newspapers  in 
Portland  and  The  Dalles,  is  under  ar¬ 
rest  here  charged  with  larceny  by  bailee. 
Ruffner  started  an  advertising  agency  in 
this  city  about  three  months  ago  and  left 
with  obligations  amounting  to  about 
$1,400.  The  specific  charge  against  him 
is  that  he  took  to  another  part  of  the 
state  an  automobile  on  which  he  had 
made  only  a  small  payment.  Other 


charges  against  him  may  be  presit^,, 
cording  to  Francis  V.  Galloway,  dijt^ 
attorney. 

Gets  Original  Press  in  Weit  - 

Eugene,  Ore.— The  first  printing 
used  west  of  the  Rocky  Mountains  by 
been  received  as  a  gift  by  the  joumilisy 
department  of  the  University  of  Otj. 
gon.  It  is  the  gift  of  Harrison  R.  Rj,. 
caid,  who  donated  it  to  the  univtrsiti 
some  time  before  his  death  rtceotlj; 
The  press  was  used  for  the  first  issue  j( 
the  Orqgon  Spectator  printed  at  Oregg 
City  on  February  5,  1^.  At  about  ^ 
close  of  the  Civil  War  it  was  thtushi^ 
ped  to  Mr.  Kincaid  at  Eugene,  but  % 
boat  sank  and  it  was  several  months  bs. 
fore  the  press  was  rescued  from  tbs 
bottom  of  the  Willamette  River  and  de¬ 
livered  to  Mr.  Kincaid.  For  44  yem 
before  he  retired  in  1909  Mr.  Kincaid 
published  the  Oregon  State  Journal. 

L.  A.  Homstein’e  Funeral 

The  funeral  of  Louis  A.  Hornstek 
director  of  publicity  of  the  Mergea- 
thaler  Linotype  Co.,  which  was  held  a 
the  Campbell  Funeral  Church,  66th  stresi 
and  Broadway,  was  attended  by  maiij 
advertising  and  newspaper  men,  indni 
ing  a  delegation  from  the  Advertisig 
Club.  The  impressive  service  was  con 
ducted  by  Dr.  Jacob  Tarlan,  rabbi  of  tk 
People’s  Synagogue  of  the  Educatioail 
.Alliance. 


#btiuary 

James  Ryan  Keller,  aged  40,  senior 
associate  editor  of  the  Louisville  Times, 
died  Feb.  9,  in  Louisville.  He  had 
been  in  declining  health  several  years. 
He  started  as  police  reporter  for  the 
Times  18  years  ago,  later  was  city  editor, 
but  in  recent  years  had  been  associate 
editor. 

Charles  .A.  Thorne,  of  Hastings, 
Minn.,  one  of  the  oldest  newspaper  cor¬ 
respondents  in  the  Northwest,  died  on 
Feb.  9,  aged  53  years,  after  eight  days’ 
illness  of  pneumonia.  For  over  thirty 
years  he  represented  the  Twin  City  dail¬ 
ies  and  -Associated  Press. 


Daily  Story 

KOIt  THK 

CHILDREN 

Itv 

Howard  R.  Garis 

l-'l-;ATt  ItIMi  THi:  l  AMOrS 


— $250  Reward-^ 

The  current  directories  and  rate  sheets  list  the  Morning  Daily  Advance 
of  Hollister,  California,  with  a  slightly  larger  circulation  than  the  Evening 
Free  Lance  of  Hollister,  California. 

When  the  Free  Lance  published  its  postoffice  statement  of  net  paid 
circulation  for  October  1,  1920,  the  Advance  followed  with  a  statement 
showing  a  slightly  larger  circulation. 

The  Free  Lance  immediately  deposited  $200.00  in  a  Hollister  bank  to 
the  credit  of  the  American  Press  Association,  to  guarantee  an  audit  of 
the  circulations  of  the  two  papers,  on  condition  that  the  Advance  do 
likewise,  the  paper  failing  to  make  good  its  statements  to  pay  the  cost 
of  both  audits. 

This  challenge  was  not  accepted. 

The  Free  Lance  then  publicly  stated  that  the  circulation  report  of  the 
-Advance  was  false. 

This  charge  was  never  answered. 

The  -American  Press  Association  was  immediately  advised  of  these  facts 
by  both  the  Free  Lance  and  the  bank  holding  the  money. 

The  postmaster  at  Hollister,  California,  had  the  matter  called  to  his 
attention  and  promised  an  investigation. 

Nothing  has  happened  so  far. 

The  P.  O.  statement  of  the  Evening  Free  Lance  showed  a  net  paid 
circulation  of  951  for  the  six  months  ending  October  1st,  and  a  net  paid 
circulation  of  1230  for  the  first  eight  days  of  October. 

The  P.  O.  -Statement  of  the  Morning  Daily  -Advance  showed  a  net  paid 
circulation  of  963  for  the  six  months’  period  and  1380  for  the  first  eight 
days  of  October. 

The  average  gross  press  run  of  the  Evening  Free  Lance  for  the  six 
months’  period  was  1027.  For  the  first  eight  days  of  October  it  was  1380. 

The  average  gross  press  run  of  the  Morning  Daily  Advance  for  the 
six  months’  period  was  less  than  7(X).  Average  for  first  eight  days  of 
October  is  unknown  to  the  w  riter,  but  at  no  time  approaching  the  circula¬ 
tion  claimed. 

The  amount  of  paper  used  by  the  Morning  Daily  Advance  during  the 
last  eighteen  months  (to  Feb.  1,  1921)  would  permit  an  average  gross 
pre.ss  run  of  less  than  650  copies. 

The  local  advertisers  are  well  acquainted  with  the  facts.  To  protect 
national  advertisers  against  false  circulation  claims,  I  hereby  offer  a 

■  REWARD  OF  $250.00 

To  anyone  furnishing  competent  proof  that  anyand  all  statements  made 
above  are  not  substantiallv  correct. 


Evening  Free  Lance 


M,  F.  Hoyle,  Publisher 
Hollister,  California 
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MUST  BE  SOLD  IMMEDIATELY 

Complete  Newspaper  Equipment,  Including  Twenty-Four 
Page  Goss  Press,  Installed  (New)  April,  1916 

A  modern  newspaper  press  in  perfect  running  order,  guaranteed  as  good  as  new,  must  be  disposed 
of  immediately  to  wind  up  the  business  of  the  Albany  Argus,  Albany,  N.  Y. 

GOSS  HIGH  SPEED,  THREE  DECK,  THREE  ROLL,  STRAIGHT  UNE  PRESS,  will 

print  either  4,  6,  8,  10,  12,  16,  20  and  24  pages  of  seven  or  eight  columns  printed  matter  of  thirteen  ems 
pica  to  each  column,  six  point  column  rules,  length  of  columns  tw'enty  inches  including  head  line,  center 
margins  between  pages  inches,  two  folds  will  deliver  the  product  one-half  page  size,  counted  in  lots  of 
fifty,  capacity  of  press  at  the  rate  of:  A  running  speed  of  from  30,000  to  36,000  per  hour  of  either  4,  6,  8,  10 
or  12-page  papers  delivered  in  one  section,  book  form;  A  running  speed  of  from  15,000  to  18,000  per  hour  of 
either  16,  20  or  24-page  papers,  delivered  in  two  sections  as  one  product. 

This  press  is  completely  equipped  with  a  Simplex  motor  equipment  with  automatic  push  button  control 
for  slow-motion  and  for  stopping  the  press  at  convenient  points  on  the  press. 

This  press  includes  a  complete  stereotype  equipment  as  follows:  one  matrix  roller,  one  single  pump 
metal  furnace  with  rocker  casting  box,  one  curved  plate  shaving  machine,  one  tail  cutter  with  double  knives 
and  double  straps,  one  double  head  steam  table  with  apron  and  steam  generator,  one  elevating  table,  sixteen 
iron  top  form  tables,  sixteen  chases  with  dummy  columns  and  lock-up  complete;  arrangement  for  printing 
double  page;  complete  dry  mat  equipment  PURCHASED  IN  JUNE,  1920  from  the  Wood  Flong  Company. 

COMPOSING-ROOM  EQUIPMENT. 

Composing-room  equipment  of  metal  furniture  (RECENTLY  PURCHASED),  eight  Linotvpes  and 
two  Intertypes  IN  PERFECT  RUNNING  CONDITION. 

One  Linotype,.  Model  14  (PURCHASED  APRIL,  1920). 

Two  Linotypes,  Model  4  (PURCHASED  IN  1917). 

Five  Linotypes,  Model  2. 

Two  Intertypes,  Models  A  and  B  (PURCHASED  1915). 

One  No.  432  Steel  Dumping  Table  with  three  (3)  lights  over  top  (PURCHASED  1920). 

One  Steel  6-foot  Newspaper  Make-up  Table  with  Quoin  surface,  28"  x  72",  and  dead  slug  bin  (PL'R- 
CHASED  IN  1920). 

Two  No.  549  Steel  Ad  Man  Cabinets  with  lights  (PURCHASED  IN  1920). 

One  No.  549  Steel  Ad  Man  Cabinet  with  lights  (PURCHASED  IN  1917). 

One  No.  555  Steel  Mills  Cabinet  (PURCHASED  IN  1920L 

MATRICES. 

Two  fonts  6  point  No.  2  with  Italic. 

One  font  10  point  Cheltenham  Bold  and  Italic. 

Two  fonts  10  point  Gothic  No.  3  with  11  point  Gothic  Condensed  No.  1. 

One  font  14  point  Cheltenham  Bold  and  Italic. 

One  font  36  point  Gothic  Condensed  No.  3  with  figures. 

One  font  24  point  Cheltenham  Bold  with  figures. 

One  font  18  point  Cheltenham  Bold  Condensed  Italic. 

One  font  14  point  Cheltenham  and  Cheltenham  Condensed. 

One  font  18  point  Century  expanded. 

One  font  18  point  Cheltenham  Bold. 

One  font  42  point  Gothic  No.  14. 

One  font  10  point  Antique  No.  3 

One  font  12  point  Gothic  No.  1. 

Seven  fonts  7  point  No.  2  with  Bold  Face  No.  1. 

Many  of  these  fonts  are  NEW  and  H.\VE  NE\  LR  BEEN  USED — others  in  FIRST  CL.\SS 
CONDITION. 

PRICE  FOR  ENTIRE  EQUIPMENT  WILL  BE  FURNISHED  UPON  REQUEST 
WRITE  OR  WIRE. 

THE  ARGUS  COMPANY, 

ALBANY,  N.  Y. 

riiis  equipment  must  be  sold  immediately  to  wind  up  the  aftairs  of  The  Albany  Argus  which  has  been 
consolidated  with  Albanv  Knickerbocker  Press. 
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E  D  I 


ADVERTISING  OSTRICHES 


Ridiculous  is  al>out  the  only  word  that  covers 
the  cases  of  local  merchants  who.  in  some  in¬ 
stances,  are  withdrawing  their  advertising  from 
newspapers  because  the  publishers  have  insisted  upon 
putting  their  advertising  rates  on  a  cost  plus  basis 
that  will  insure  them  against  bankruptcy. 

The  most  notable  cases  at  the  present  time  are  in 
Minneapolis,  New  Haven,  Conn.,  and  Paterson, 
N.  J..  and  it  is  to  the  credit  of  the  local  publishers 
in  each  city  that  they  are  successfully  maintaining 
their  courageous  stand  for  adequate  compensation 
and  the  only  people  who  have  suffered  to  date,  it 
would  seem,  are  the  local  business  houses  who  have 
blindly  refused  to  eo-operate  with  their  best  friends, 
the  newspapers. 

In  no  instance  have  the  newspapers  demanded  that 
their  actual  revenue  be  increased  from  each  adver¬ 
tiser.  What  they  have  demanded  is  a  price  per  inch 
for  their  space  that  will  permit  them  to  meet  their 
own  increased  costs  on  per  inch  production.  The 
advertisers  do  not  need  to  spend  any  more  money. 
All  they  need  to  do  is  to  trim  their  announcements 
to  meet  their  pocketbooks. 

The  day  has  passed  when  the  publisher  can  be 
made  to  believe  that  profits  come  from  an  advertis¬ 
ing  volume,  and  the  greater  the  volume  the  cheaper 
the  price ;  he  now  knows,  generally  speaking,  that 
every  inch  of  space  in  his  new.spaper  costs  so  much 
money  and  he  must  get  that,  plus  a  profit,  if  he  is 
to  render  the  service  that  he  owes  the  community. 

The  history  of  the  business  world  is  filled  with 
stories  of  business  failures  brought  about  by  the 
belief  that  the  owners  could  get  along  without  ad¬ 
vertising  and  in  fact  save  the  money  that  had  been 
appropriated  for  that  purpose. 

If  anything  further  was  needed  to  prove  that  the 
action  of  local  merchants  in  witlidrawing  their  ad¬ 
vertising  is  ridiculous  it  can  be  found  in  the  way 
their  loss  is  being  made  up  by  the  smaller  advertise¬ 
ments  of  smaller  merchants  who,  recognizing  the 
opportunity  to  improve  their  business  conditions 
without  fear  of  being  overshadowed  by  display  vol¬ 
ume,  are  crowding  their  shops. 

It  would  seem  that  the  small  specialty  advertiser 
is  in  almost  every  instance  the  key  to  the  situation. 
His  advertising  should  be  well  taken  care  of  and  he 
should  be  encouraged  to  use  larger  space. 


THE  REAL  WORTH  OF  A  NEWSPAPER 


Did  you  ever  hear  of  a  regular  subscriber  to  a 
newspaper  bringing  suit  for  damages  against  its 
publishers  for  not  delivering  the  paper  to  him 
for  a  number  of  days?  We  confess  we  never  did 
until  a  few  days  ago  when  a  suit  of  this  kind  was 
reported  from  Texas. 

It  appears  that  through  some  fault  in  the  routing 
of  the  mail,  an  out-of-town  subscriber  failed  to 
receive  several  issues  of  the  Fort  Worth  Star-Tele¬ 
gram.  The  circulation  department  took  up  the  mat¬ 
ter  as  soon  as  it  was  brought  to  its  attention,  but 
before  it  had  been  straightened  out  the  subscriber 
filed  a  suit  for  damages  amounting  to  $19.50. 

In  his  complaint  he  fixed  the  value  of  each  copy 
at  $1.65  or  at  the  rate  of  $592.25  a  year.  He  claimed 
he  had  suffered  great  mental  anguish  through  fail¬ 
ing  to  receive  the  Star-Telegram  for  fourteen  days, 
and  the  only  thing  that  would  restore  his  peaceful¬ 
ness  of  mind  would  be  an  award  of  $19.50  damages. 

The  publisher  naturally  regarded  $592.25  as  a  rather 
high  valuation  to  place  upon  a  year’s  subscription  to 
the  Star-Telegram. 

But  from  whatever  angle  the  subject  is  viewed 
the  publisher  of  the  Fort  Worth  Star-Telegram  ought 
to  feel  highly  complimented.  While  $592.25  seems 
like  an  excessive  valuation  to  he  placed  on  the  yearly 
issue  of  any  newspaper  by  one  of  its  subscribers 
yet  that  amount  is  not  at  all  unusual.  A  single  issue 
sometimes  contains  information  that  is  worth  many 
times  $.592.25  to  a  manufacturer,  a  retailer  or  an 
inventor,  who  rea<ls  it. 

Take  a  cattle  dealer  who  depends  upon  a  daily 
newspaper  for  his  quotations,  as  an  illustration.  If 
the  paper  fails  to  reach  him  at  a  time  when  there  is 
a  shgrp  advance  in  the  market  he  stands  to  lose 
thousands  of  dollars  because  o^  his  ignorance.  Had 
the  information  come  to  him  through  the  usual 
channel  he  might  have  cleaned  up  a  fortune. 


Settle  IIS,  O  God  of  Hosts,  to  shut  out 
cytiieisiii,  to  sustain  the  sanity  of  faith, 
to  susfieion  others  seldom  and  to  scri'c 
our  fellozi’s  unselfishly. 

Check  easy  criticism,  eager  scandal 
spreading  and  enz'ious  bcUttlemcnt  of 
others’  successes. 


Pour  through  our  personalities  sympa¬ 
thy  to  the  suffering,  suggestions  for  the 
struggling,  szocctcning  for  the  soured  and 
sunshine  for  the  sullen. 

Brighten  our  spirits,  O  Man  of  Gali¬ 
lee,  that  zoe  may  be  real  brothers  to  the 
burdened,  bezvildered  and  blemished  all 
about  us — for  man’s  enrichment — Amen. 

— Chkisti.w  F.  Reisner. 
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GETTING  DOWN  TO  EARTH 

The  first  indication  of  a  hack-to-normal  move¬ 
ment  came  this  week  in  the  newspaper  business 
when  in  response  to  the  repeated  demands  of 
Editor  &  Pi  blishf.r,  two  of  the  leading  manufac¬ 
turers  of  newsprint  announced  reductions  of  from 
half  a  cent  to  a  cent  a  pound  (.m  their  prices  for  the 
second  quarter  of  1921. 

The  International  Paper  Company  and  the  Can¬ 
adian  Export  Paper  Company  are  to  be  commended 
for  their  action  in  announcing  the  reduction  in  con¬ 
tract  prices  so  far  in  advance  of  the  actual  time  of 
putting  them  into  effect.  The  benefits  from  this  will 
be  far-reaching.  It  will  remove  uncertainties  that 
threatened  to  have  kept  the  publishing  business  in  a 
turmoil  of  uncertainty  for  several  months. 

It  is  to  be  hoped  that  this  is  only  the  beginning  of 
a  general  reaction  that  will  result  in  business  sanity 
which  certainly  had  no  part  last  winter  in  arriving 
at  the  decision  that  fi'o  cents  a  pound  was  a  fair 
price  for  newsprint  for  the  first  quarter  of  1921. 
No  better  evidence  of  this  is  needed  than  the  Inter¬ 
national’s  offer  to  contract  for  the  balance  of  the 
year  at  $110  a  ton. 

A  price  of  50j  cents  a  pound  for  the  next  quarter, 
(|Uoted  by  the  Canadian  filxport,  is  a  move  in  the 
right  direction :  the  5.70  quotation  of  the  Interna¬ 
tional  is  encouraging.  Editor  &  Pvbi.isher  is  glad 
that  the  light  of  better  business  relations  between 
newsiirint  makers  and  publishers  is  beginning  to 
lienetrate — everything  points  to  newsprint  at  a  fair 
price,  which  must  include  a  profit,  before  the  Fall 
rush  of  business. 


NEWSPAPER  INFLUENCE 


IHAT  the  influence  of  the  editorial 


page  - 


i  public  opinion  is  note  as  great  now  as  it  tjj 
the  days  of  Greeley,  Raymond,  Bowles  ami. 
elder  Bennett  is  the  belief  of  many  represent! 
journalists.  To  many  newspaper  readers  this" 
mission  comes  as  a  surprise  because  they  had  ^ 
led  to  believe,  from  sermons 'and  lectures  to  w 
they  had  listened,  that  the  new.spaper  editorial 
all  powerful. 

But  while  it  is  undoubtedly  true  that  peoplt 
not  influenced  by  editorials  to  the  degree  they  i 
in  the  sixties  and  seventies  it  is  not  true  that 
newspapers,  per  sc,  are  losing  their  grip  upon 
public  mind.  What  they  now  do  is  to  ervi'; 
public  opinion.  They  present  the  facts  upon  anij 
portant  subject  honestly  and  fairly  and  leavt 
reader  to  draw  his  own  conclusions,  and  fora 
own  opinions. 

Iliis  change  in  editorial  influence  is  due  to  no 
of  editorial  ability  or  of  public  respect.  The  n- 
papers  of  Greeley’s  day  were  violently  partisan  J 
the  editors  themselves  were  professional  pil;- 
leaders  who  were  expected  to  tell  the  people  r. 
position  to  take  on  all  party  questions  and  for 
to  vote. 

The  public  of  today,  better  educated  and  better: 
formed,  refuses  to  be  led  around  by  the  nose.  It 
however,  influenced  by  the  newspapers  just  as  ir J 
as  it  ever  was,  but  in  a  different  way.  It  is  not. 
editorial  but  the  news  article  that  moves  to  action 
is.  the  story  telling  of  thousands  of  children  star.; 
in  the  devastated  countries  of  Europe,  or  eniph,. 
ing  the  need  of  a  new  hospital  that  opens  pc?;; 
pocketbooks.  .^n  article  enumerating  a  half  4 
or  more  cases  in  which  the  police  have  been  der 
in  their  duty  arouses  public  indignation  and  t :: 
the  police  department  to  bestir  itself  and  do  brj 
work. 

The  newspapers,  except  a  few  blindly  par 
ones,  now  print  the  news  impartially.  Dctn«;| 
and  Republicans  want  to  know  both  sides  of  a 
litical  question.  It  is  no  unusual  thing,  as  it  wa; 
the  old  days,  for  a  Republican  to  vote  for  a  Df:i 
crat  if  he  is  a  better  man  than  the  nominee  of 
own  party,  or  vice  versa. 

Editorials,  however,  are  still  indispensible  to 
newspaper  and  probably  always  will  be.  Rco- 
want  to  know  the  truth  of  men  and  measures-- 
facts,  if  you  please — and  are  just  as  keenly  alertt:? 
as  ever  for  intelligent  analysis  and  interpretatk* 
these  basic  facts.  The  whole  truth  is  very  likely? 
the  newspaper  editorial  is  today  the  great  tead  ■ 
perhaps  the  greatest  educational  force  at  ' 
amongst  the  people. 


THE  RETURN  OF  THE  BOOK  REVIEW 

ONE  of  the  outstanding  indications  of  the  v 
ing  for  better  things  and  a  more  instrer 
journalisism  by  the  daily  newspapers  of  .5nir 
is  the  wide-spread  return  of  the  book-review.  . 
has  been  especially  noticeable  during  the  last 
There  was  a  time  when  practically  every  newsp’ 
of  standing  in  the  country  carried  literary  cm- 
as  a  feature,  but  for  two  very  good  reasons  it  ces 
to  attract  interest  and  was  dropped  or  died  a  naS 
and  convenient  death.  The  two  outstanding  ca 
of  the  noticeable  apathy  of  the  public  toward  ? 
review  departments  were,  in  one  class  of  newspafV^ 
the  settled  policy  of  touching  only  upon  works 
interest  to  scholars  and  the  fact  that  reviewers?' 
themselves  too  seriously ;  in  another  class,  of  r. 
ing  the  review  columns  a  boost  department  forb" 
advertised.  In  the  last  class  the  solicitor  of  ac 
tising  was  sometimes  the  “reviewer”  and  the  urp 
ance  of  each  book  was  judged  entirely  by  thea»: 
of  advertising  bought  for  it.  It  is  a  debatable  fy| 
tion  as  to  which  of  the  two  was  most  responsibk 
the  decline  in  public  interest. 

Not  enough  worthwhile  books  have  been  read 
America  in  recent  years  but  if  the  revival  of  the  b' 
department  in  the  daily  newspaper  is  accepted.  *• 
it  certainly  should  be,  as  a  trend  from  literary  r* 
to  constructive  thinking,  then  the  book  depar*^ 
is  back  to  stay  as  one  of  the  most  important  fea???'^ 
of  the  daily  press. 

We  believe  that  editors  and  publishers 
by  the  blunders  that  killed  this  important  educaw*| 
service  a  few  years  ago. 
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PERSONAL 


Eh.  baker,  president  of  the  Cleve- 
•  land  Plain  Dealer  Publishing  Com¬ 
pany,  with  ^Irs.  Baker,  is  planning  to 
tttnd  some  time  hunting  and  fishing  in 
Florida.  They  will  leave  in  a  few  days 
and  Mr.  Baker  expects  to  return  home 
with  some  triumphs  as  a  fisherman,  as 
be  has  been  well  coached  by  “Viv”  Grey, 
rod  and  gun  editor  of  the  P.  D.  “Viv” 
would  rather  fish  and  hunt  than  eat,  and 
contemplates  a  three  weeks’  fishing 
junket  in  Florida  himself  during  April. 
Col.  Henry  Watterson,  editor  emeritus 
of  the  Louisville  Courier-Journal,  who 
is  spending  the  winter  at  Galveston,  Tex., 
celebrated  his  eighty-first  birthday  Feb¬ 
ruary  16.  “Marse  Henry”  has  regained 
his  strength  following  a  severe  illness 
several  weeks  ago  and  entertained 
friends  from  Louisville  on  his  anni¬ 
versary. 

N’athan  F.  Fahenstock,  founder  and 
mtil  recently  editor  of  the  Versailles 
(Ohio)  Leader,  has  become  the  editor 
of  the  Minister  Post.  He  recently  sold 
the  Leader  to  a  company  which  com¬ 
bined  it  with  the  Policy,  of  the  same 
place. 

E.  E.  E.  Mcjimsey,  editor  of  the  Spring- 
field  (Mo.)  Republican,  recently  candi¬ 
date  for  the  gubernatorial  nomination 
on  the  Republican  primary  ticket,  de- 
dined  an  appointment  to  the  Missouri 
governor’-s  staff. 

G.  W.  C.  Perry,  editor  of  the  Chilli- 
cothe  Scioto  Gazette  and  president  of 
the  Ohio  Associated  Ohio  Dailies,  is  be¬ 
ing  urged  by  his  friends  for  the  position 
of  a  member  of  the  state  board  of  ad¬ 
ministration. 

Charles  McPherson,  editor  and  pro¬ 
prietor  of  the  Daily  Graphic  of  Portage 
la  Prairie,  has  been  appointed  minister 
of  public  works  for  Manitoba.  He  has 
been  in  the  legislature  eight  years,  rep¬ 
resenting  the  constituency  of  Lakeside. 
Mr.  McPherson  served  throughout  the 
Mr  with  the  Canadian  forces,  rising  to 
the  rank  of  lieut.-colonel. 

Kent  Cooper,  assistant  general  man¬ 
ager  of  the  Associated  Press,  accom¬ 
panied  by  Mrs.  Cooper,  returned  Feb- 
ruaty  13  on  the  S.  S.  France  from  a 
three  months’  trip  to  South  America, 
England  and  France. 


THE  EDITORIAL  ROOMS 

Bertram  R.  Brooker,  who  for  four 
years  has  been  promotion  manager  of 
the  Winnipeg  Free  Press,  is  leaving  on 
March  1  to  become  manager  of  Market¬ 
ing.  an  advertising  and  salesmanship 
paper  published  in  Toronto.  Mr. 
Brooker  has  been  editor  of  the  Retail 
Merchants  Monthly,  recently  inaugu¬ 
rated  by  the  Free  Press,  and  also  had 
charge  of  the  motor  page.  He  has  had 
both  advertising  and  editorial  experi¬ 
ence. 

Charles  Hanson  Towne,  former  editor 
of  McClure’s  Magazine,  has  resigned  as 
wpy  chief  of  the  Thomas  F.  Logan,  Inc., 
jjew  \ork  Advertising  agency.  Frank 
h-  Fayant,  vice  president  of  the  Logan 
agency,  succeeds  him  as  copy  chief. 

.  Ballard,  of  the  Topeka  Cap- 

'  staff,  and  Miss  Alma  Walden  were 
"tarried  recently. 

Joseph  P.  Connolly,  for  several  years 
rewrter  with  the  Bridgeport  (Conn.) 

cegram,  has  entered  the  advertising 
department  of  the  Post  Publishing  Com¬ 
pany, 

pJt*r\?'  city  editor  of  the  St. 

tt  Daily  News,  was  married  on  Lin¬ 


coln's  Birthday,  the  bride  being  Miss 
Frances  Eggleston  of  St.  Paul. 

Henry  A.  S.  Ives,  formerly  on  the 
Capitol  run  for  the  St.  Paul  Dispatch- 
Pioneer  Press,  later  secretary  of  the 
Minnesota  state  tax  commission  and  af¬ 
terward  a  Republican  campaign  manager 
ii:  the  Middle  West,  is  writing  editorials 
for  the  Dispatch-Pioneer  Press. 

Jay  R.  Vessels,  formerly  well  known 
newspaper  man  of  Sioux  Falls,  S.  D., 
hut  more  recently  connected  with  the 
St.  Paul  bureau  of  the  Associated  Press, 
has  been  transferred  to  Duluth  as  cor¬ 
respondent. 

H.  R., Carpenter  is  correspondent  in 
charge  of  the  new  Associated  Press  bu¬ 
reau  at  Pierre,  S.  D.  He  got  his  A.  P. 
training  in  the  St.  Paul  bureau. 

George  King,  a  well-known  Philadel¬ 
phia  newspaper  man  who  was  formerly 
connected  with  the  Evening  Telegraph 
and  the  Evening  Public  Ledger  and  until 
recently  with  the  Matos  Advertising 
.\gency,  has  just  joined  the  local  editor¬ 
ial  staff  of  the  Inquirer.  .Xnother  addi¬ 
tion  to  the  Inquirer  staff  is  John  Kre- 
mer,  Jr.,  who  served  in  the  Navy 
throughout  the  war  and  was  the  recip¬ 
ient  of  special  honors  for  distinguished 
service  in  action.  At  present  he  is  study¬ 
ing  at  the  University  of  Pennsylvania 
and  working  at  night  on  the  Inquirer. 

Frank  W.  Bauder,  former  Philadel¬ 
phia  newspaper  man  and  at  one  time 
connected  with  the  office  of  the  British 
Consul  General  in  the  same  city,  is  now 
associate  editor  of  the  United  States 
Review,  a  commercial  publication  in 
Philadelphia.  i 

Robert  H.  Brugere,  for  two  years 
correspondent  of  the  Associated  Press  at 
Fargo,  N.  D.,  and  for  a  time  at  Duluth, 
has  been  transferred  to  the  Northwest 
bureau  of  that  organization  at  St.  Paul. 

James  D.  Foster,  formerly  of  the 
Chicago  office  of  the  Associated  Press, 
now  is  filling  the  day  Northwest  circuit 
of  the  A.  P.  in  the  St.  Paul  bureau. 

Herbert  A.  Hoy,  the  man  who  cooked 
President  Woodrow  Wilson’s  Christmas 
dinner  in  France  in  1918,  is  now  a  full 
fledged  newspaper  man.  Hoy  has  j^oined 
the  staff  of  the  Worcester  (Mass.)  Tel¬ 
egram  and  is  correspondent  in  Paxton. 

Lawrence  W.  Randall  has  been  ap¬ 
pointed  correspondent  in  charge  of  the 
Associated  Press  bureau  at  Phoenix, 
Ariz.,  succeeding  H.  S.  Hunter,  who  has 
resigned. 

Clifton  A.  Follansbee  is  Worcester 
Telegram  staff  man  at  Athol  while  Ed¬ 
ward  B.  Conroy  who  has  been  corre¬ 
spondent  at  North  Brookfield  has  been 
transferred  to  Qinton.  Archibald  Gold¬ 
smith,  who  covered  Clinton,  has  gone  to 
the  Bridgeport  (Conn.)  Post,  and  Ches¬ 
ter  K.  Grosvenor,  who  was  also  in  Clin¬ 
ton  for  a  time,  has  joined  the  staff  of  a 
Baltimore  paper. 

Ernest  H.  Eaton,  formerly  with  the 
Worcester  Evening  Po'st,  has  succeeded 
William  J.  Dooling  as  Telegram  staff 
man  in  Fitchburg,  and  Philip  H.  Sheri¬ 
dan  succeeds  George  H.  Jordan  as 
Grafton  correspondent.  Mr.  Jordan  was 
on  the  staff  of  the  Telegram  for  13 
years.  L.  W.  Hubbard  replaced  Harold 
C.  David  in  Holden  and  James  F.  Mc¬ 
Namara  fills  the  vacancy  in  North 
Brookfield.  James  D.  Fearin  has  been 
transferred  to  Spencer  from  Rochdale 
and  his  place  there  is  taken  by  Frederic 
L.  Rushton.  A  change  has  also  been 
made  at  South  Barre  where  Humbert  S. 
Cortellesse  replaces  Thomas  M.  Casey. 
T.  E.  Henneberry  and  Frank  Teagan 
are  covering  West  Warren  and  Warren 
replacing  John  Keating,  Jr.,  who  for¬ 
merly  covered  both  towns. 

Qaude  C.  Waltermire  has  been  ap- 


FOLKS  WORTH  KNOWING 


JOSEPH  A.  HANFF,  chairman  New 
York  Council  American  Association 
of  Advertising  .Agencies  and  president, 
Hanff  -  Metzger, 
Inc.,  went  into  the 
agency  business 
following  a  gen- 
e  r  a  1  mercantile 
experience.  He 
w  a  s  associated 
with  the  Allen 
Advertising 
Agency,  of  which 
o  r  g  a  nization  he 
became  general 
manager  and  vice- 
president.  Then 
he  formed  Hanff- 
Metzger,  with 
George  P.  Metzger,  at  that  time  adver¬ 
tising  manager  of  the  Columbia  Grapho- 
phone  Company.  Hanff-Metgzer,  Inc., 
was  organized  and  incorporated  in  1913. 


pointed  Columbus  representative  of  the 
Ohio  Republican  Editorial  Association, 
v.hich  serves  200  daily  and  weekly  news¬ 
papers  throughout  Ohio.  Mr.  Walter¬ 
mire  is  well  known  as  a  political  writer, 
having  served  as  correspondent  at  the 
state  house  for  several  years. 

Earle  F.  Yetter  has  been  appointed 
city  editor  of  the  Lackawanna  (N.  Y.) 
Daily  Journal. 


Joseph  A.  Hanfp 


THE  BUSINESS  OFFICE 

Victor  E.  Graham,  advertising  man¬ 
ager  of  the  Magazine  of  Wall  Street, 
has  been*given  an  interest  in  the  busi¬ 
ness  and  made  vice-president  of  the 
Ticker  Publishing  Company,  publisher 
of  the  Magazine  of  Wall  Street. 

C.  S.  Kelly,  of  the  Kelly-Smith  Com¬ 
pany,  of  New  York,  has  returned  from 
an  extended  trip  through  the  South. 

James  L.  Ewing,  director  of  adver¬ 
tising  of  the  New  Orleans  Daily  States, 
will  arrive  in  New  York  February  20 
for  a  stay  of  a  few  days. 

G.  W.  Brunson,  Chicago  manager  of 
Bryant,  Griffith  &  Brunson,  newspaper 
representatives,  is  spending  the  week 
in  New  York. 

Walter  Webb,  national  advertising 


manager  of  the  Mobile  (.Ala.)  Register 
and  News-Item,  has  been  spending  the 
past  week  in  New  York,  and  was  a 
guest  at  the  Six  Point  League  luncheon 
February  14. 

Miss  N.  D.  Prendergast,  former  mem¬ 
ber  of  the  advertising  department  of 
•Associated  Advertising,  has  resigned  to 
join  the  advertising  staff  of  the  Sabean 
Magazine,  now  located  in  new  quarters 
at  1440  Broadway,  New  York. 

.A.  Schaefer  has  resigned  as  business 
and  advertising  manager  of  the  Newark 
(N.  J.)  Ledger.  He  was  formerly  busi¬ 
ness  manager  of  the  Peoria  (Ill.)  Jour¬ 
nal  and  Transcript.  On  account  of  the 
continued  illness  of  his  daughter  he  has 
found  it  necessary  to  return  to  the  Mid¬ 
dle  West. 

Henry  Martin,  of  the  advertising  staff 
of  the  Des  Moines  Capital,  will  be  mar¬ 
ried  February  26  to  Miss  Mary  Ander¬ 
son,  of  Chicago. 

C.  B.  Middleton,  formerly  with  Greig 
&  Ward,  Inc.,  Chicago,  has  joined  the 
promotion  department  of  the  Milwaukee 
Journal. 

E.  R.  Crowe  has  left  the  management 
cf  Hearst’s  Magazine,  New  York,  to  be¬ 
come  associated  with  the  general  man¬ 
agement  of  the  International  Magazine 
Company. 

Lawrence  A.  Weaver,  for  six  years 
associated  with  the  New  York  office  of 
the  Curtis  Publishing  Company,  repre¬ 
senting  the  Ladies’  Home  Journal  in 
New  York,  has  become  associated  with 
the  New  York  office  of  Good  House¬ 
keeping. 

Robert  Trinkaus,  superintendent  of 
the  Buffalo  Commercial,  has  resigned 
to  go  West,  where  he  plans  to  purchase 
a  small  community  newspaper.  He  has 
been  succeeded  by  George  Hilbert. 

George  B.  Donnelly,  for  some  time  in 
the  advertising  department  of  the  Phil¬ 
adelphia  Record,  is  now  sales  and  resi¬ 
dent  manager  of  the  Automobile  Ex¬ 
change,  Philadelphia. 

William  G.  Jones,  for  several  years  a 
member  of  the  advertising  staff  of  the 
Dallas  (Tex.)  Dispatch,  is  now  with 
the  Times-Herald  of  that  city. 

Edwin  M.  Neil,  formerly  advertising 
manager  of  the  Chemical  Color  &  Oil 
Daily,  New  York,  and  until  recently  ad¬ 
vertising  manager  of  the  Amsterdam’ 
Development  &  Sales  Co.,  also  of  New 
York,  is  now  associated  with  the  Palm 
Beach  Post,  West  Palm  Beach,  Fla. 


Rn* 


TKe  H&>s'1citv  Letter 
nasr  a  direct  appeal 
£or*  Live. 
x*e&dex'. 


PRINTERS’  WAGES  RISE 
IN  MANY  CITIES 

Forty-Four  Hour  Week  Will  Become 
Effectire  Sporadically  Under 
Scales  Negotiated  For 
Next  Year 

Xcw  scales,  carrying  increases  in 
wages  and  some  of  them  embodying 
provision  for  the  44-hour  working  week 
have  been  arranged  by  many  newspapers 
in  many  cities  of  the  United  States  and 
Canada  during  the  past  six  weeks.  Those 
which  have  been  announced  by  the  Typo¬ 
graphical  Union  are : 

Hastings.  Neb. — New  scale  to  run  until 
May  1,  $35  per  week  flat. 

('hickasha.  Okla. — A  flat  scale  of  $34,  day 
work;  $37  for  ni^ht. 

Oil  City.  Pa. — $39  day  work.  $42  nif^ht 
work.  Contract  runs  from  January  1  to  May 
1,  next.  Increase,  $6  |>er  week  for  day  work 
and  $9  for  night  W’ork. 

Bridgeport,  Neb. —  New  wage  agreement  pro¬ 
viding  for  an  increase  of  $10  per  week. 

Meridian.  Miss.—  $37.50  for  handmen,  day. 
and  $40.50  night;  machine  operators,  $40  day, 
$43  night.  Increase,  $10  per  week.  The  con¬ 
tract  runs  to  May  1.  1921. 

Texarkana,  Ark. — Increase  of  $$  a  week  all 
around,  with  time  and  one-half  for  overtime. 

Keokuk.  Ia.--  Newspaj>er  —  F*oreman  and  ma¬ 
chinist -oiierators,  $36;  handmen  and  operators, 
$34. 

Pittsburgh,  Pa. — Newspaper  scale  $49,  day, 
and  $52,  night.  Increase  of  $7  per  week. 

OsKAlxKiSA.  la. —  $26  a  week  for  floormen, 
$29  for  machine  o|K*rators  and  $32  for  fore¬ 
men,  with  $2  bonus  for  all  who  are  receiving 
over  the  scale. 

New  York.  N.  V. —  Hebrew-American  Union 
No.  83,  an  increase  of  $5  per  week.  The  scile 
is  $60,  with  a  week  uf  36  hours  for  day  work 
and  twenty-seven  hours  night  work. 

Washington.  Pa.-  Increase  oC  $4  per  week 
on  newspapers  and  $7  per  week  in  book  and 
job  offices,  has  been  signed;  $38.50  day,  $42 
night. 

I.ETiiBkiDt'.K.  Alberta. — Flat  >calc  $50  night, 
$48  day;  increase  of  $8  iht  W’eek. 


Portsmouth.  O. — Increase  of  $5  per  week 
day  and  $2  night.  New  scale  is  $40  day,  $43 
night. 

Kirksv'ille.  Mo. — $25  day  and  $27  night  all 
around.  Increase  of  $6  for  night  work  and  $7 
for  day  work. 

Corvallis,  Ore. — Flat  scale  of  $32  day  and 
$35  night. 

Geneva.  N.  V. — Increase  of  $4  a  week;  $24 
day,  $27  night. 

Cadillac,  Mich. — $24  per  week  for  day  work 
and  $27.36  night. 

Morgantown,  W.  Va.— $40  per  week,  day, 
and  $42  night. 

Tampa,  Fla. — Scale  fixed  at  $44  per  week. 

Trenton.  N.  T. —  Newspaper  scale — October 
8,  1920,  to  January  1.  1921:  $49  night.  $46 
day;  Januarv  1,  to  September  1,  1921:  $51 
night,  $48  day.  Increase  since  last  October, 
$4.80  per  week;  in  last  three  years  $20.50. 

Harrisburg.  Pa. — $38  for  hand  and  floor 
men  and  $40  for  operators  for  day  work  on 
newspai>ers,  and  $40  and  $43  for  night  work. 
Increase  of  $18  per  week. 

Cedar  Rapids.  la. — All  journeymen,  $40  for 
day  work  and  $43.50  night,  with  machinist- 
operators  receiving  $2  per  week  additional, 
making  a  basic  scale  jumt>  in  four  years  from 
$22  to  $40. 

Winston-Salem,  N.  C. — Newspapers  have 
agreed  to  sign  a  $42-$45  scale.  Increase  over 
last  year  of  $5  day  and  $6  night. 

Kenosha,  Wis. — Flat  scale  of  $40  for  day 
work  and  $45.72  for  night  work;  eight-hour 
day  and  seven-hour  night.  Increase  $5  per 
week,  day,  and  $10  night. 

Windsor.  Ont. — Newspapers:  Until  May  1, 
$46-$48;  until  September  1,  $47-$49;  eight 
hours  day,  seven  and  one-half  hours  night. 

Woonsocket.  R.  I. — Newspaper  work  is  $32 
per  week,  day,  and  $35  night.  Increase  of  $7 
per  week. 

Port  Arthur,  Ont. — Increase  of  $8  all 
around. 

Clearfif-ld.  Pa. —  Increase  of  $5  a  week. 
Wage  will  be  $35  a  week. 

Gary.  Ind. —  $48  day,  $51  night.  Increase,  $6. 

Hibbing-Virginia.  Minn. — $48  per  week  day 
and  $51  for  night  work.  Increase  $3  per  week. 

Bluefield.  W.  Va.—Flat  scale  of  $34  day 
and  $35  night.  Increase  of  $9  and  $10  per 
week. 

Glens  Falls,  N.  V. — Flat  scale  of  $33  day 
and  $36  night.  Increase  $6  per  week. 

Belleville.  Ill.— Scale  for  1921^was  fixed 
at  $40.80  per  week,  day,  and  $43.2(rfor  night. 


Newspapers  Should  Carry 

More  National  Advertising  for  the  Good 
of  the  Merchants  in  Their  Own  Localities 


Vast  potential  power  lies  in  the  tremendous  sums  of 
money  spent  for  advertising  in  publications  of  Nation¬ 
wide  circulation.  It  takes  but  a  turn  of  the  switch  to 
convert  this  potential  power  into  an  active  agent 
which  will  benefit  Newspaper,  Merchant  and  Manu¬ 
facturer  alike. 

H.  S.  Baker,  Advertising  Manager  of  Chamberlin 
Johnson  Du  Bose.  Company  of  Atlanta,  Georgia,  tells 
how  you  may  help  turn  the  switch  in  a  brochure 
entitled 

NATIONAL  ADVERTISING 
AND  RETAIL  SELLING 

Pin  a  Dollar  to  Your  Letter 
Head  and  Send  for  a  Copy 

Sand  it  today  to 

H.  S.  BAKER 

C  O  Chamberlin  Johnson  DuBose  Company 
91  Whitehall  Street  -  -  -  ATLANTA.  GA. 


North  Yakima.  Wash. — Day,  $45:  night. 
$48.  Increase  $1.20  per  week  for  night  news¬ 
paper  work  and  $3  per  week  in  the  job  plants. 

Kingston.  N.  Y.— A  flat  scale  provides  for 
$25  per  week  day  work  and  $27  night.  In¬ 
crease  of  $3. 

Ossining.  N.  Y. — Increase  of  $4  per  week 
for  night  work  and  $6  for  day  work,  making 
the  wage  $38  flat. 

Winnipeg,  Man. —  Newspapers  have  increased 
wages  $3  a  week,  in  accordance  with  a  pro 
vision  in  the  contract  that  the  scale  should  he 
adjusted  in  ratio  to  the  fluctuation  of  figures 
in  the  family  budget  as  compiled  by  the  pro¬ 
vincial  government  for  each  six-month  period. 

Greensboro,  N.  C. — New  scale  carrying  $45 
per  week  on  morning  papers,  $40  per  week  on 
afternoon  papers,  and  $40  per  week  in  the  book 
and  job  offices,  with  price  and  one-half  for 
all  overtime. 

Barre.  Vt. — A  new  scale  has  been  signed, 
newspaper  machine  operators  heingA  increased 
from  $20  per  week  to  $32  and  hanmnen  from 
$18  to  $30. 

Hartford,  ('onn. — Day:  Hand  and  floor  men, 
$43  day,  $49  night;  machine  operators,  $50 
day,  $56  night.  Seven  hours,  day  or  night. 

Masillon.  O. — $40  day.  $44  night.  This  is 
an  increase  of  $14  per  week. 

Dubuque.  la. — $35  day,  and  $38  night;  an 
increase  of  $2. 

Painesville,  O. — $36  and  $39  on  newspapers. 

Palo  Alto.  Cal.— A  flat  scale  signed  to  run 
until  May  1  provides  for  $46  for  day  work  and 
$49  for  machine  operators.  Increase,  $3  per 
week. 

Gloversville  (Fulton  ('ounty),  N.  Y. — $32 
for  day  work  and  $34  night.  Increase  of  $4  a 
week. 


Kdwardsville.  Ill. — Increase  of  Sica 
week.  ’  Po 

Jacksonville,  HI. — Increase  of  J5  a 
The  scale  is  $38  day,  $41  night.  ^ 

Minot.  N.  D. — The  new  flat  scale  U 
day,  $45  night;  increase  of  $5  a  week**"^ 


KEATS  SPEED  GOES  TO  TELEGRAK 

Charles  M.  Lincoln  to  Devote  £, 
tire  Time  to  Herald  Newi 
Direction 

Keats  Speed,  for  a  number  of  yeats 
inanaKing  editor  of  the  New  York  Sr 
and  later  the  New  York  Herald,  wiUbt 
made  news  director  of  the  New  York 
Evening  Telegram  on  March  1,  accord¬ 
ing  to  Park  Row  rumors,  and  Charfe 
M.  Lincoln,  late  of  the  New  York 
World,  wh(r  joined  the  Frank  A.  Mm. 
sey  forces  about  the  first  of  the  year  ait 
take  active  charge  of  the  news  directio; 
of  the  Herald  at  the  same  time. 

Efforts  to  verify  this  rumor  todjv 
were  unavailing.  Mr.  Lincoln  was  listtd 
as  publisher  of  the  New  York  Herald 
and  the  New  York  Sun  in  data  for- 
tiished  to  the  Editor  dfc  Publisher  Intc 
national  Year  Book  on  January  22. 


On  the  Basis  of  Facts 


The  life  of  our  country 
is  built  around  its  Public 
Utilities.  Our  social,  in¬ 
dustrial  and  Government 
activities  could  not  exist 
today  without  the  contin¬ 
ued  operation  of  their  in¬ 
dispensable  services. 

That  such  services  may 
be  extended  and  developed 
to  be  of  the  greatest  use  to 
the  greatest  number,  the 
Federal  Government  and 
practically  all  the  states 
have  appointed  Public 
Service  Commissioners  as 
permanent  tribunals  to 
regulate  public  utilities 
with  fairness  to  all 
concerned. 


Facts  as  to  the  past  and 
studies  as  to  the  future,  the 
Bell  Companies  find  are  es¬ 
sential  to  the  proper  man¬ 
agement  and  development 
of  their  business.  This  in¬ 
formation  is  open  to  study 
by  these  Commissioners 
and  through  them  by  the 
public  generally. 

The  solution  of  the  prob¬ 
lem  of  building  up  and 
maintaining  the  public 
utilities,  which  is  of  the 
greatest  importance  to  the 
people  of  this  country,  is 
assured  whenever  all  the 
facts  are  known  and  given 
their  due  weight. 


American  Telephone  and  Telegraph  Company 
And  Associated  Companies 

On«  Policy  One  System  Universal  Ssrtkt 

^nd  oil  directed  toward  Better  Setificc. 
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-buy  now,”  is  agency 
message  to  public 

We»te™  Council  of  A.  A.  A.  A.  Hear* 
that  Condition*  Are  Improving — 
Amutrong  Tell*  of  Relation* 
with  Pre«* 

(Special  to  Editor  &  Publisher) 

Chicago— Optimism  was  the  pre¬ 
dominant  note  in  all  discussions  of  the 
Western  Council  of  the  American  As¬ 
sociation  of  Advertising  Agencies, 
which  met  here  Tuesday  with  Collin 
Armstrong,  chairman  of  the  Newsiiaper 
Committee  of  the  association,  and 
James  O'Shaughnessy,  executive'  secre- 
taiy,  as  special  guests.  The  council 
has  jurisdiction  over  the  territory  from 
Pittsburgh  to  the  Pacific  Coast,  and 
from  many  cities  came  members  with 
encouraging  reports  on  the'  business 
outlook. 

Mr.  O’Shaughnessy,  just  back  from  a 
trip  through  the  South,  told  the  coun¬ 
cil  conditions  down  there  were  “not  so 
bad."  .Most  of  the  discontent,  he  said, 
probably  was  caused  by  those  unwilling 
to  take  their  share  of  inventory  losses. 
Referring  to  prospects  for  getting  a 
great  American  merchant  marine  on 
a  substantial  peace-time  basis,  Mr. 
O’Shaughnessy  .said  a  start  toward  that 
end  was  at  hand.  He  urged  everyliody 
to  talk  optimism.  The  public  should 
buy  now,  he  said,  in  order  to  keep 
prices  low.  Declaring  that  business 
generally  was  too  timid  and  slow,  he 
suggested  that  the  advertising  agencies 
shwld  act  as  a  dynamic  force  back  of 
business. 

Mr.  Armstrong  spoke  particularly  of 
the  success  met  with  by  bis  committee 
in  its  work  of  bringing  about  co-opera¬ 
tion  between  newspapers  and  advertis¬ 
ing  agencies  and  keeping  tbe  newspapers 


informed  of  what  the  agencies  are  do¬ 
ing.  He  outlined  the  birth  of  the 
.\merican  Association  of  .Advertising 
Agencies  and  referred  with  enthusiasm 
to  the  remarkable  spirit  of  co-operation 
built  up  since  that  time. 

The  council  was  much  interested  in 
Mr.  .Armstrong’s  account  of  the  effec¬ 
tive  efforts  his  committee  is  making  to 
bring  about  standardization  of  prices, 
the  use  of  standard  rate  cards  and  the 
elimination  of  unfair  competition 
which  for  many  years  handicapped  the 
newspapers.  He  deprecated  the  efforts 
of  some  buyers  to  get  old  rates  after  a 
newspaper  had  fixed  new  rates,  saying 
the  agencies  should  seek  a  one-price 
standard  thoroughly  fixed,  in  fairness 
both  to  newspapers  and  to  advertisers. 
Mr.  .Armstrong  has  given  considerable 
time  to  traveling  over  the  country,  at¬ 
tending  meetings  of  newspaper  associa¬ 
tions  and  informing  publishers  of  the 
efforts  of  the  .A.  .A.  .A.  A.  to  further 
the  recognition  of  ethical  practices. 

\V.  D.  Mejunkin,  chairman  of  the 
outdoor  advertising  committee  of  the 
council,  made  a  report  on  outdoor  dis¬ 
play.  Jesse  F.  Matteson,  chairman  of 
the  association,  made  a  brief  talk  on 
internal  questions  and  matters  of  spe¬ 
cial  interest  to  the  agencies. 

Herman  O’Groth,  chairman  of  the 
Western  Council,  spoke  of  the  unem¬ 
ployment  situation  and  its  bearing  upon 
the  movement  to  bring  back  sane  buy¬ 
ing.  He  said  if  everyone  would  do  his 
share  of  sensible  buying  just  now  it 
would  aid  the  manufacturers  and  go 
a  long  way  toward  .stabilizing  business 
conditions  generally. 

E*tabli*he*  Western  '  Office 

O’Mara  &  Ormsbee,  publishers’  rep¬ 
resentatives,  have  established  an  office 
in  San  Francisco,  in  charge  of  C.  E. 
Greenfield,  who  has  been  connected  with 
that  organization  for  some  time. 


NOTES  OF  THE  AD  AGENTS 

The  Addison  .Advertising  Agency, 
Chicago,  is  the  new  name  of  the  Greig 
.Advertising  .Agency. 

Henry  C.  Garneau  has  been  made 
vice-president  of  the  Fisher-Brown  Ad¬ 
vertising  .Agency.  St.  Louis.  He  for¬ 
merly  was  treasurer  and  advertising 
manager  of  the  William  J.  Lemp  Brew¬ 
ing  Co.  He  is  a  graduate  of  Yale 
(1895)  and  St.  Louis  University.  He  is 
a  former  President  of  the  St.  Louis 
Board  of  Education. 

Everett  G.  Whitmyre  has  been  ap¬ 
pointed  head  of  the  retail  advertising 
department  of  the  Campbell-Ewald  .Ad¬ 
vertising  Agency,  Detroit.  Mr.  Whit¬ 
myre  has  had  10  years’  experience  in 
retail  advertising. 

Harry  Burdick  has  resigned  from  the 
staff  of  Vanderhoof  &  Co.,  Chicago,  to 
become  vice-president  of  the  Hoops  Ad¬ 
vertising  Company,  in  that  city.  He  for¬ 
merly  was  associated  with  Henri,  Hurst 
&  McDonald. 

William  H.  Bond  has  resigned  as  ad¬ 
vertising  and  merchandising  manager  of 
H.  R.  Mallin.son  &  Co.,  New  York,  and 
will  join  the  O’Connor-Fyffe  Advertis¬ 
ing  .Agency.  He  will  handle  the  Mal- 
linson  account  for  this  agency. 

John  J.  Hagan,  formerly  with  Ber- 
rien-Durstine,  Inc.,  has  been  made  au¬ 
ditor  of  Thomas  F.  Logan,  Inc. 

The  Ross-Gould  Company  has  opened 
two  branch  offices  in  New  York  and 
Cleveland.  Fay  O.  Dice  has  charge  of 
the  former  and  J.  W.  Chennell,  the 
latter.  Both  are  from  the  home  office 
in  St.  Louis. 

Herb  .A.  Knight,  who  for  some  time 
has  been  in  the  service  department  of 
tbe  J.  M.  Bundscho,  Inc.,  advertising 
typographer,  Chicago,  has  been  made 
chief  of  service. 
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L.  Grant  Hamilton  has  just  joined  the 
staff  of  the  .Akron  .Advertising  .Agency, 
of  .Akron,  Ohio.  Since  the  war  he  ha$ 
been  in  active  charge  of  the  advertising 
of  the  Federal  Motor  Truck  Company, 
of  Detroit. 

J.  A.  Taylor,  for  several  years  adver¬ 
tising  and  sales  manager  of  the  W.  S. 
Quinby  Company,  Boston,  has  joined 
Ruthrauff  &  Ryan,  Inc.,  New  York,  in 
an  executive  capacity. 

The  Chappelow  Advertising  Com¬ 
pany,  St.  Louis,  has  leased  10,000  square 
feet  of  floor  space  at  1701  Washington 
avenue,  for  a  term  of  ten  years.  The 
new  quarters  will  be  in  readiness  by  the 
latter  part  of  next  month. 


CALEXICO 


on  the  border  between  Mexicali, 
Mexico,  and  U.  S.  It  is  the  gate* 
way  to  150,000  acres  in  Imperial 
Valley  in  Mexico  as  well  as  hav* 
ing  tributary  a  large  section  in 
the  U.  S. 

The  combined  population  of  Calex* 
ico  and  Mexicali  is  over  20,000. 
imports  of  $12,914,000  greater  than 
all  southern  California  ports  com¬ 
bined.  Leads  entire  Valley  in  bank 
resources  and  volume  of  business. 
Its  only  newspaper  is  the 

CHRONICLE 

evening  daily  with  Associated 
*1,  Press  and  N.  E.  A.  service,  is  a 
cash-in-advance  paper  and  com¬ 
pletely  covers  the  richest  field  in 
Imperial  Valley. 


Critical  Publishers  and  Printers 

approach  the  matter  of  installing  line  casting  composing  machine  equipment 
with  a  very  prominent  “SHOW  ME” 

Intertype  Engineers  and  designers  anticipated  this — with 
'  the  result  that  we  are  installing  Intertypes  in  busy  com¬ 
posing  rooms  where  they  must  and  do  make  good. 

l.,et  us  demonstrate  the  high  quality  of  Intertype  construction.  Intertypes  will  produce  any 
typographical  conception,  economically,  without  limit.  Just  write  and  ask  for  working  demon¬ 
stration. 

BUILDERS  OF  “THE  BETTER  MACHINE” 

INTERTYPE  CORPORATION 

General  Offices:  50  COURT  STREET,  BROOKLYN,  N.  Y.,  U.  S.  A. 


B  .  Middle  Western  Branch 
Kaod-McNalljr  Building,  Chicago,  Ill. 


Southern  Branch 

160  Madison  Are.,  Memphis,  Tenn. 


Pacific  Coast  Branch 
86  Third  Street,  San  Francisco,  Cal. 
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I 

I  Thu  page  is  a  regular 
I  Weekly  Feature  of 
I  Editor  &  Publisher, 

I  deroted  exclusieely 
to  the  interests  of 
the  newspaper  ad- 
▼ertising  manager. 


THE  ROUND  TABLE 

[Conducted  under  the  auspices  of  the  National  Association  of  Newspaper  Executives, 
the  newspaper  department  of  the  A.  A.  C.  of  W.] 


Criticism  of  any  ar¬ 
ticle  or  contributions 
should  be  sent  Fred 
Millis,  News  Build- 
I  ing,  Indianapolis. 


LACK  OF  KNOWN  SELUNG  AGENCIES  SHOWN  BY  new  Orleans  times-picayune 
RECENT  SURVEY  dealer  paper 


DESULTS  from  a  recent  survey  made 
under  the  supervision  of  Charlie 
Miller,  president  of  the  National  Asso¬ 
ciation  of  Newspaper  Executives,  among 
fifty  papers  scattered  over  the  country 
show  the  great  weakness  of  so-called 
“national”  advertising. 

This  is  the  first  of  a  series  of  such  in¬ 
vestigations  which  are  to  be  conducted 
by  the  newspaper  department. 

Fifty  newspapers  were  asked  the  ques¬ 
tion:  "Does  the  Kahn  Tailoring  Com¬ 
pany  have  a  branch  or  a  selling  repre¬ 
sentative  in  your  city?” 

Thirty-seven  newspapers  wrote  back 
that  there  was  positively  no  Kahn 
Tailor  Company's  branch  in  their  par¬ 
ticular  cities. 

Seven  wrote  back  that  there  was. 

Six  did  not  answer  the  questionnaire. 

The  remarkable  thing  is  that  the  New 
York  World  and  the  Decatur  (Ill.)  Re¬ 
view  said  that  there  was  a  Kahn  branch, 
while  the  New  York  Herald  and  Decatur 
(Ill.)  Herald  said  that  there  was  not  a 
branch.  It  will  have  to  be  admitted  that 
if  the  advertising  department  of  a  daily 
newspaper  does  not  know  of  the  exist¬ 
ence  of  a  business  repre.sentative  of  such 
a  national  advertiser  as  the  Kahn  Tailor¬ 
ing  Company  that  not  more  than  one 
man  in  ten  thousand  of  the  prospective 
customers  will  know  of  the  existence  of 
the  branch. 

When  such  newspapers  as  printed  be¬ 
low  are  not  aware  of  any  connection  of 
the  Kahn  Tailoring  Company  in  these 
large  cities,  there  must  be  something 
wrong  with  their  method  of  distribution 
and  advertising. 

Daily  newspaper  advertising  in  those 
cities  where  the  Kahn  Tailoring  Com¬ 
pany  has  selling  representatives  would 
mean  actual  sales.  As  it  is  now,  about 
all  their  advertising  is  doing  is  to  create 
possibly  a  familiarity  with  the  name  and 
a  little  dealer  prestige. 

There  may  be  some  justification  in  an 
automobile  manufacturer  using  large  na¬ 
tional  publications  in  order  to  get  to  the 
dealers,  but  with  a  product  that  can  be 
sold  to  every  man  in  the  country  and 
with  such  a  limited  selling  representa¬ 
tion  over  the  country  it  seems  logical 
that  the  Kahn  Tailoring  Company  would 
get  much  further  if  they  concentrate 
their  advertising  in  dominant  news¬ 
papers. 

Of  course,  it  can  be  taken  for  granted 
that  there  are  Kahn  Tailoring  dealers 
in  many  of  the  cities  where  the  news¬ 
papers  listed  them  as  having  no  repre¬ 
sentation.  The  point  is,  that  whatever 
representation  they  have  is  now  known, 
and  that  the  Kahn  Tailoring  Company’s 
advertising  in  the  magazines  is  there¬ 
fore,  wasted  as  far  as  actually  creating 
any  real  sales. 

Jason  Rogers  of  the  New  York  Globe 
has  been  spending  his  money  in  trade 
paper  space  for  years  preaching  the  fal¬ 
lacy  of  not  tying  advertising  with  the 
retail  stores. 

One  of  the  primary  lessons  in  the  first 
grade  advertising  book  is:  “Make  every 
advertisement  tell  what  it  is  and  where 
you  can  get  it.” 


Here  is  the  list  of  the  newspapers 
who  answered  the  questionnaire: 

No 

Washington  Times 

Miami  Herald 

San  Francisco  Bulletin 

San  Diego  Union-Tribune 

Augusta  Herald 

Sacramento  Bee 

Los  Angeles  Evening  Herald 

Denver  Times 

Atlanta  Constitution 

Bridgeport  Post 

Jacksonville  Times 

New  York  Herald 

Rockford  (lll.)Register-Gazette 

Norwich  Bulletin 

Chicago  Daily  News 

Aurora  Beacon  News 

Chicago  American 

New  York  Globe 

Albany  Knickerbocker  Press 

Chicago  Tribune 

Hartford  Courant 

Evanston  (Ill.)  News 

Washington  Herald 

Akron  (Ohio)  Press 

Stamford  (Conn.)  Advocate 

New  Haven  Journal-Courier 

Wilmington  (Del.)  Every  Evening 

Washington  Star 

Glens  Falls  Post-Star 

Decatur  (111.)  Herald 

New  Haven  Register 

Augusta-Chronicle 

Washington  Post 

Jamestown  (N.  Y.)  Journal 

Snringheld-Illinois  State  Register 

Macon  (Ga.)  News 

Yes 

Birmingham  Age-Herald 
Evansville  (Ind.)  Journal 
Peoria  Journal 
Binghamton  Press 
New  York  World 
Crawfordsville  Journal 
Decatur  (Ill.)  Review 


L.'KRGE  number  of  retail  publica¬ 
tions  were  not  entered  in  the  contest 
of  the  National  Association  of  News¬ 
paper  E.xecutives.  Every  day  or  so  a 
new  one  bobs  up  at  the  office  of  the 
association  in  Indianapolis  in  an  anx¬ 
ious  letter  from  the  editor  of  the  pub¬ 
lication  asking  why  in  the  world  his 
particular  organ  was  not  given  consider¬ 
ation.  Only  those  publications  which 
were  entered  in  the  contest  by  the  news¬ 
papers  were  given  consideration. 

Edwin  Kemp,  editor  of  the  Store,  pub¬ 
lished  monthly  by  the  Merchandising 
Bureau  of  the  New  Orleans  Times- 
Picayune,  is  the  latest. 

“Do  they  read  it?  Well,  you  just 
ought  to  hear  the  way  one  of  them  kicks 
when  he  misses  his  copy,”  writes  Mr. 
Kemp. 

“We  try  to  hit  tlve  dealers  with  news 
about  themselves  first,  print  their  pic¬ 
tures  and  stories  of  people  they  know, 
before  we  start  off  on  news  of  our  ad¬ 
vertisers. 

“The  Times-Picayune  has  published 
the  Store  since  last  June,  but  at  rather 
irregular  intervals.  From  now  on  it 
will  be  a  monthly.  The  press-run  of 
this  issue  was  16,800.  Its  editor  was 
drafted  from  the  Times-Picayune’s  copy 
desk  to  get  out  the  little  sheet.” 


^HE  Newspaper  Department  knowi 
of  an  advertising  manager  who 
has  made  a  remarkable  success  in  a 
smaller  Pennsylvania  city.  He  is 
looking  for  a  larger  opportunity  as  a 
Business  Manager. 


NATIONAL  ADVERTISER 
CO-OPERATION 

'J’HE  National  Association  of  News¬ 
paper  Executives  will  be  able  to  girt 
the  Association  of  National  Advertisen 
considerable  co-operation.  This  has  been 
offered  to  Mont  H.  Wright,  the  recentlj 
elected  president  of  the  organization. 

One  of  the  officers  of  the  newspaper 
association  has  called  the  attention  of 
the  A.  N.  A.  to  an  incident  in  which 
dealer  co-operation  was  made  a  hundred 
fold  by  switching  part  of  the  Ever- 
Sharp  pencil’s  account  into  the  news¬ 
papers.  He  says: 

“When  the  Ever-Sharp  pencil  account 
was  held  almost  exclusively  to  the  na¬ 
tional  publications  the  newspapers  were 
unable  to  get  but  very  little  local  copy 
from  dealers  on  these  pencils.  But  this 
year,  with  Ever-Sharp  pencils  using 
more  newspaper  copy,  there  is  consider¬ 
able  more  tie-up  of  local  copy  being  run 
from  the  dealers  in  newspapers  overthr 
country. 

“Newspaper  advertising  managers  can 
increase  their  national  lineage  by  work¬ 
ing  in  close  co-operation  with  the  agen¬ 
cies  handling  the  accounts  and  the  ad¬ 
vertisers  themselves.  This  does  not 
mean  the  selling  of  actual  merchandise, 
but  it  does  mean  the  securing  of  space 
from  local  retailers  advertising  the 
product. 

“Once  a  retailer  has  paid  some  of  his 
own  good  money  to  publish  a  product 
like  Ever-Sharp  pencils,  or  has  been 
induced  by  the  newspapermen  to  put 
them  in  his  window,  the  pencil  is  in  the 
store  to  stay  and  will  become  a  good 
seller.” 


TO  TAKE  UP  AT  ATLANTA 
CONVENTION 

A  STRONG  letter  on  agency  contracts 
has  been  written  by  M.  E.  Foster, 
publisher  of  the  Houston  Chronicle,  and 
chairman  of  the  Committee  on  Agency 
Relations  of  the  National  Association  of 
Newspaper  Executives,  saying: 

“No  publisher  should  accept  a  con¬ 
tract  from  Scott  &  Bowne  which  gives 
them  agency  commission  in  the  first 
place.  And  it  is  ridiculous  to  think  of 
allowing  them  to  include  a  guarantee 
of  editorial  endorsement  with  their  con¬ 
tract.  Nor  should  anyone  accept  a  con- 
, tract  from  the  Sehl  Agency  for  CalumA 
I  thank  you  very  much  for  calling  this 
to  my  attention  and  we  will  take  it  uP 
at  the  next  annual  meeting  of  the  News¬ 
paper  Department  of  the  A.  A.  C  W. 
I  do  not  thing  there  is  anything  we  c^ 
lo  as  a  committee,  except  to  submit  t 
to  the  convention.  It  should  be  »• 
not  need,  however,  and  I  am  quite  sure 
cont-acts  of  that  kind  will  not  be  <• 
ceptel  by  any  sound-thinking,  nt*’" 
paper. ’1 


A  STUDY  IN  ADVERTISING  RATES 


Paper. 

Present 

Present 

Rate 

Date  and  Amount 

Circu- 

Dept  Store 
Kate 

lation. 

WArHINGTCN  TIMES, 

Daily  . . 

50,037 

10c  line 

Same 

Oct.  1,  1920. 

Sunday  . 

43,168 

noux  CITY  ARCUS  LEADER . 

17,000 

60c  inch 

70c 

Sept.  1,  1920,  10c 
inch,  flat. 

MILWAUKEE  JOURNAL 

Daily  . 

Sunday  . 

107,564 

95,074 

14c  line 

Feb.  1,  1920,  le  a 
line. 

CHICAGO  TRIBUNE 

Daily  . 

453.884 

50c  line 

Same 

July  5,  1920,  lOe. 

Sunday  . 

734,234 

60c 

10c. 

BALTIMORE  NEWS  . 

105,000 

13c 

13c 

July  1,  1  9  2  0, 

raised  from  10 
to  13c. 

WILMINGTON  EVERY  EVENING . 

14,000 

4c  line 

Same 

May  1,  raised  to 
4c. 

DENVER  POST 

Daily  . 

Week  day . . 

Sunday  . 

124,034 

117,518 

157,919 

20c 

Same 

May  1,  1920, 
raised  5c  a  line. 

OKLAHOMA  CITY,  OKLAHOMA 

Daily  . 

56,000 

1.50  inch 

Same 

June  15.  1920. 

Sunday  . 

66,000 

1.80  inch 

WORCESTER,  MASS.,  POST . 

23,800 

7c 

7c 

Sept.  1,  1920, 
from  Sa  to  7c 

CINCINNATI  TIMES-STAR  . 

148,046 

18c 

July  1,  1920,  from 
15c  to  18c. 

LITTLE  ROCK  ARK,  DEMOCRAT . 

22,000 

5c 

Sept.  1,  1920. 

JACKSON,  MISS.,  DAILY  TIMES . 

DEs  Moines  tribune  a  register 

5,006 

3c 

3c 

Jan.  1,  1920.  to 
3c. 

Sunday  . 

85,000 

lie  line 

Same 

Jan.  1,  1920. 

Morning  . 

62,000 

85^c 

Evening  . 

48,000 

7Hc 

NEW  ORLEANS  ITEM 

8c 

9c 

April  1,  1920. 

Daily  . 

Sunday  . 

65,000 

85,000 

10c 

lie 

PHILADELPHIA  RECORD 

Daily  . 

Sunday  . 

110,000 

120,000 

19c  line 

Same 

GRAND  RAPIDS  PRESS . 

80,384 

1.25  inch 

1.40 

May  1,  1920.  1.09. 

NASHVILLE.  TENN_  BANNER  PUB.  CO. 

Daily  . 

42,500 

1.10  inch 

Same 

July  20,  2c  line. 

Sunday  . 

4,500 

1.20 

BRIDGEPORT.  CONN..  TELEGRAM  POST 

Daily  . 

Sunday  . 

53,145 

20,226 

10c  line 

12c 

Sept.  from  9s 

to  lOc. 

Editor  &  Publisher  for  February  19,  1921 
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for  the  circulation  manager 

Thij  deportment  is  a  regular  feature  of  EDITOR  &  PUBLISHER.  Suggestions 
or  contributions  should  be  sent  to  Fenton  Dowling,  Editor  &  Publisher,  1116 
World  Building,  New  York. 


benefits  of  an  association 

By  F.  S.  Hoy,  Lewiston  (Me.)  Journal 

TO  get  down  to  the  brass  tacks  of  this 
topic  and  show  definitely  what  a 
membership  in  the  New  England  Asso¬ 
ciation  of  Circulation  Managers  has 
meant  to  our  paper,  I  will  first  enum¬ 
erate  some  of  the  most  important 
changes  which  have  been  made  during 
the  last  few  years. 

First.  The  circulation  of  the  paper 
has  steadily  increa.sed  from  a  net  press 
run  average  of  6,300  in  1914  to  a  net 
paid  of  10,078  for  the  period  ending 
September  30,  1920,  our  latest  audit 
bureau  statement. 

Second.  ■'Ml  subscriptions  were 
changed  from  a  credit  to  a  paid-in-ad¬ 
vance  basis. 

Third.  Mail  and  carrier  subscription 
rates  have  been  twice  increased. 

Fourth.  The  selling  price  has  been  in¬ 
creased  from  2  cents  to  3  cents  per  copy. 

Fifth.  Have  eliminated  return  priv¬ 
ilege 

Sixth.  Have  cut  white  paper  waste 
to  a  minimum  so  that  during  the  past 
!  year  we  have  bought  white  news  at  from 
'  8  cents  to  12  cents  a  pound  to  supply 

'  our  reporters  and  for  office  needs. 

Seventh..  Have  greatly  increased  out¬ 
side  circulation  by  auto  delivery  routes 
and  early  morning  carrier  service. 

Eighth.  Have  changed  from  the  old 
e-spensive  galley  proof  mail  list  method 
to  the  addressograph  strip  lister  system. 

Ninth.  Have  had  very  good  success 
with  newsboys,  have  established  a  News 
Boys  Weekly  Hulletin,  and  brought 
home  from  the  Hartford  meeting  the 
nucleus  of  a  tcam-captaln  idea  which 
has  resulted  in  a  greatly  improved  car¬ 
rier  delivery  service  and  the  biggest  in¬ 
crease  in  weekly  subscriptions  which  the 
Sun  has  ever  had  in  such  a  short  time. 

For  in,stance,  when  wc  were  consider¬ 
ing  changing  from  the  galley'  proof 
method  because  of  an  acute  labor  short¬ 
age  in  our  composing  room  the  unsatis¬ 
factory  experience  of  ciretdation  mana¬ 
gers  who  had  used  the  different  kinds 
of  paper  .stencils  kept  us  away  from  that 
expensive  experiment  and  lead  us  to  the 
addressograph  and  metal  plates. 

My  membership  and  the  membership 
of  the  circulation  manager  from  our 
competing  paper  in  the  N.  E.  A.  C.  M. 
lead  us  to  get  together  on  the  paid-in- 
advance,  no  return,  and  increase  in  rate 
problems  so  that  when  the  War  Indus¬ 
tries  Board  came  along  with  rulings  on 
these  points,  our  publishers  already  had 
them  in  effect. 

The  seed  for  the  team-captain  idea 
was  planned  in  my  mind  at  our  latest 
meeting  in  Hartford.  It  also  illustrates 
how  the  fact  that  the  size  of  your  paper 
•loes  not  limit  the  benefits  which  you 
oan  obtain  because  this  idea  came  to  me 
from  a  discussion  of  the  district-man- 
Jtfer-graduate-carrier  idea  which  Mr. 
''heeler  of  the  Hartford  Times  has  de¬ 
veloped  and  which  he  explained  at  our 
last  meeting. 

Hartford  meeting 
had  been  having  more  than 
ordinary  trouble  from  carrier  boys,  poor 
*  'very  service.  Then  too,  we  had  lost 
*  few  hundred  weekly  subscriptions  in 
e  city  when  we  changed  from  2  cents 
°  0  cents  and  these  subscriptions 
seemed  to  be  coming  back  very  slowly. 


We  were  not  getting  even  our  natural 
growth. 

Upon  returning  to  the  office  I  im¬ 
mediately  tackled  this  problem' and  put 
in  a  young  college  man  as  superintendent 
of  carriers.  He  had  had  experience  de¬ 
livering  papers  in  Worcester  where  he 
had  also  worked  in  the  circulation  de¬ 
partment  of  the  Worcester  Post.  The 
plan  was  for  him  to  devote  his  entire 
time  while  on  duty  to  the  newsboys, 
showing  them  where  new  subscribers 
lived,  straightening  out  complaints  or 
helping  them  with  their  collections. 

Then  the  idea  came  of  starting  up 
rivalry,  getting  interest  among  the  boys. 
Boys  like  a  good  game,  why  not  make 
a  game  of  their  newspaper  work. 

To  have  a  game,  you  must  have 
teams ;  teams  mean  leaders  and  team 
leaders  are  usually  captains.  That’s  just 
what  we  would  do,  we  would  divide 
<!ur  boys  into  three  teams,  as  near  an 
equal  number  on  a  team  as  possible. 

Right  away  we  put  the  college  fel¬ 
low  in  charge  of  Team  1,  and  then 
selected  two  of  the  best  former 
(Wheeler  would  call  them  graduate) 
Sun  carriers  we  could  get  and  put  them 
ill  charge  of  Teams  2  and  3. 

Then  we  set  a  time  for  a  conference 
of  the  business  manager,  manager  of 
city  circulation,  head  mail  clerk,  team 
captains  and  myself  every  Saturday 
forenoon. 

We  explained  the  idea  to  all  con¬ 
cerned,  offered  small  prizes  in  money  to 
the  team  captains  for  the  best  increases 
in  weekly  subscribers.  We  also  offered 
a  suit  of  clothes  for  the  carrier  making 
the  best  individual  gain  on  all  teams 
ami  also  three  prizes  for  the  best  indi¬ 
vidual  increases  on  each  team,  ten  prizes 
in  all,  amounting  to  about  $75,  the  con¬ 
test  to  end  and  the  prize  winners  were 
announced  at  the  annual  Sun  newsboys 
banquet,  January  8,  1921. 

Next  we  had  a  rally  of  all  newsboys 
in  the  mail  room,  assigned  them  to  their 
teams,  introduced  their  team  captains, 
announced  the  prizes,  stuffed  them  all 
with  Ice  cream  and  fancy  cookies  and 
started  them  out.  Kan  a  little  publicity 
in  the  paper,  kept  the  News  Boys  Bulle¬ 
tin  sizzling  each  week  with  contest  news 
and  held  similar  rallies  every  two  weeks. 
We  saw  to  it  that  those  carriers  who 
had  perfect  records,  that  is  no  delivery 
complaints  from  one  rally  to  another, 
were  called  to  the  front  and  given  an 
extra  dish  of  ice-cream. 

.'\t  one  of  the  rallies  newsboy  letters 
(an  N.  E.  A.  C.  M.  idea)  were  read  to 
the  newsboys  and  the  entire  plan  ex¬ 
plained,  how  a  letter  was  to  be  attached 
in  the  upper  left  hand  comer  of  a  Sun 
every  day  for  a  week  and  they  were  to 
be  given  so  many  copies  to  be  delivered 
at  house’s  on  their  route  where  the  Sun 
was  not  takfn  and  call  on  Saturday 
forenoon  for  the  subscription  order. 

The  team  captains  were  of  course 
working  with  their  boys  all  of  the  time. 
One  of  the  captains  proved  himself  a 
retil  find.  He  more  than  won  the  loyalty 
of  his  team.  He  gave  a  radium  faced 
Ingersoll  of  his  own  accord  to  the  high 
carrier  on  his  team  and  in  the  midst 
of  the  contest  he  persuaded  his  mother 
to  give  a  supper  to  all  of  his  boys.  The 
contest  was  close  but  there  was  no  stop¬ 
ping  that  hunch  and  they  gained  179 
weeklies  and  won  first  prize  for  team 
gain.  The  other  teams  gained  154  and 
76  making  a  total  gain  of  409  in  five 
weeks.” 


IT’S  THIS  WAY  ABOUT 


Geographically  Illinois  is  Central.  Farmers,  stock 
raisers,  merchants  from  the  west  go  to  Illinois,  not 
only  to  sell,  but  to  buy. 

Manufacturers  and  importers  have  headquarters  or 
important  branch  houses  in  Illinois  for  the  distribu¬ 
tion  of  their  wares. 

Everything  tends  to  making  Illinois  a  great  commer¬ 
cial  state,  as  well  as  the  meeting  ground  of  people 
from  all  parts  of  the  United  States. 

As  a  tryout  territory  Illinois  is  second  to  none.  The 
daily  newspapers  are  able  and  willing  to  co-operate 
in  opening  new  sales  territory’. 

This  group  of  Illinois  daily  newspapers  can  do  won-  • 
derful  work  for  you. 


Rate  for  Rate  for 

Circu- 

2,500 

10,000 

lation 

Lines 

Lines 

Bloomington  Pantagraph  .  .  . 

17,820 

.05 

.05 

Chicago  Evening  American.  .  . 

. (E) 

364,769 

.60 

.60 

Chicago  Herald-Examiner  .  .  . 

.  . .  .  (M) 

344,538 

.55 

.55 

Chicago  Herald-Examiner  .  .  . 

. (S) 

626,637 

.75 

.75.. 

Chicago  Daily  Journal . . 

. (E) 

116,243 

.26 

.24 

fThe  Chicago  Daily  News .  .  .  . 

. (E) 

412,020 

.65 

.65 

Chicago  Evening  Post . 

. (E) 

52,981 

.25 

.12 

*Chicago  Tribune  . 

....(M) 

437,158 

.70 

.70 

'Chicago  Tribune . 

. (S) 

711,254 

1.00 

1.00 

'Lincoln  Courier-Herald  .... 

. (E) 

1,827 

.02 

.02 

Moline  Dispatch  . 

. (E) 

10,189 

.04 

.04 

'Peoria  Journal-Transcript.  . 

.  .  (MAE) 

31,011 

.11 

.09 

Peoria  Star . 

. (E) 

22,913 

.075 

.06 

Rock  Island  Argus  . 

. (E) 

9,072 

.04 

.04 

Sterling  Gazette  . 

. (E) 

4,863 

.03 

.03 

Government  Statement*,  October  1,  1920. 
tPubliaher*’  Statement. 

*A.  B.  C.  PublUker*’  Statement,  October  1,  1920. 


36 

SUNDAY  PAPERS  WASTE, 
WEINTHAL  HNDS 


African  Editor  Tells  His  Readers  Big 
U.  S.  Dailies  Lag  Behind  British  in 
News  Service  —  Praises 
Printing  Facilities 


American  newspapers  are  discussed 
frankly  and  without  flattery  in  the  ac¬ 
count  of  Leo  Weinthal’s  recent  visit  to 
New  York,  written  by  himself  for  his 
paper,  the  African  World.  Under  the 
heading,  “Tlie  American  Press,”  Mr. 
Weinthal  sets  forth  the  following  im¬ 
pressions  of  metropolitan  journalism  in 
the  issue  of  January  22: 

"Their  great  newsi)ai>ers  I  found 
(with  fe^v  exceptions)  a  long  way  be¬ 
hind  the  Hritish  press  in  organization, 
style  and  newsy  character.  The  leading 
journals  in  Xew  York  apparently  are 
forced  to  cater  for  the  narrow-minded 
outlook  of  the  greater  majority  of  their 
cosmopolitan  readers. 

“International  news  is  quite  of  sec¬ 
ondary  importance.  Mr.  Lincoln,  the 
distinguished  managing  editor  of  the 
New  York  Herald  of  the  Munsey  press 
group,  told  me  frankly  one  afternoon 
that  .Africa  did  not  interest  their  read¬ 
ers,  except  on  very  rare  occa.sions  and 
in  the  briefest  form  only.  Alas !  gone 
are  the  days  of  James  Gordon  Bennett, 
who  finaiiced  Henry  Stanley  on  the 
greatest  quest  ever  initiated  to  Central 
.Africa.  What  a  task  it  will  be  to  re¬ 
awaken  the  interest  in  .African  affairs — 
and  1  think  it  can  be  done. 

"The  Sunday  editions  of  the  great 
papers  are  an  exemplary  object  lesson 
of  how  masses  of  waste  jwper  can  be 
sold  to  the  public  at  a  profit.  Compare 
any  of  these  New  York  Sunday  journals 
— bulky  beyond  all  reason  in  their  full 
editions — with  such  dignified  and  won¬ 
derfully  informative  British  Sunday 
publications  as  our  London  Observer 
and  Suixlay  Times!  Not  for  a  moment 
can  there  be  a  comparison,  either  in  lit¬ 
erary  merit  or  international  news  ser¬ 
vice,  and  week  after  week  one  was 
sorely  disappointed  on  this  subject. 

“Yet.  to  be  fair,  it  must  be  stated  that 
the  wonderful  photographic  process  sup- 
I)lements  present  unique  features  and 
there  are  great  journals  which  present 
many  attractive  literary  features. 

"This  somewhat  general  criticism  is 
not  meant  to  assert  that  the  United 
States  press  does  not  contain  many  fine 
publications  with  transcendent  features 
of  pulilic  and  artistic  interest,  such  as 
teclmic'il  journals  and  wonderful  maga¬ 
zines  :  but  I  liave  referred  mostly  to  tlie 
daily  and  Sunday  journals,  which  1 
carefully  compared  during  the  five 
weeks  I  spent  in  the  United  States. 

"In  conclusion  it  may  he  said  that, 
whilst  America  cannot  boast  of  having 
even  one  great  national  newspaper  on 
the  line's  of  the  Times  or  the  Daily 
Telegr*ai)h  in  London,  the  .American 
press  must,  for  mechanical  production 
and  almost  phenomenal  record  in  speedy- 
work  in  color  and  jnctorial  printing  on 
the  biggest  -cale.  be  admitted  to  be  far 
ahead  of  Kurope  as  far  as  these  depart¬ 
ments  are  concerned.” 

MERCER  IN  SARATOGA  SPRINGS 


Saratogian  Remains  After  Purchase  of 

Daily  Newt,  Which  It  Sutpended 

(By  Telegraph  to  F.niTo*  &  Pcbi-ISher.) 

Sar.^tog.v  Si-rixgs,  X.  Y.,  Feh.  15. — 
The  Saratoga  Daily  News  and  the 
Ballston  Si)a  Daily  News  have  been 
purchased  by  John  K.  Walbridge,  pub¬ 
lisher  of  the  Daily  Saratogian,  and 
meTge<l  into  the  Daily  Saratogian,  the 
latter  continuing  as  an  afternoon  paper. 


Editor  &  Publisher 

now  in  its  sixty-eighth  year.  None  of 
the  staff  of  the  News  has  been  retained 
and  the  personnel  of  the  Saratogian 
remains  unchanged. 

John  P.  Donlon  and  Allen  Eddy  of 
New  York,  who  bought  the  Saratoga 
Sun  a  few  weeks  ago  and  changed  the 
name  to  the  News,  which  was  published 
only  a  week  before  it  was  sold,  have  rev 
turned  to  newspaper  work  in  New  York 
and  Syracuse.  The  Ballston  Spa  News 
was  identical  with  the  Saratoga  News, 
differing  only  in  name  and  being  pub¬ 
lished  at  the  same  plant.  The  Sara¬ 
togian  is  now  the  only  newspaper  pub¬ 
lished  at  “Saratoga  Springs. 


Northwest  News  Bureau  Expands 

St.  P.vul. — The  Northwest  News 
Bureau,  news  gathering  organization 
financed  by  the  Alinneapolis  and  St. 
Paul  members  of  the  Associated  Press, 
has  extended  its  activities  to  the  Uni¬ 
versity  of  Minnesota.  VV.  F.  Keefe, 
formerly  of  the  state  capitol  run,  is 
handling  the  new  assignment.  The 
Northwest  News  Bureau  is  supervised 
by  the  .As.sociated  Press  and  is  under 
direction  of  M.  M.  Oppegard,  corre¬ 
spondent  at  St.  Paul,  where  the  bureau 
has  its  headquarters.  Other  assign¬ 
ments  of  the  News  Bureau  include  J.  C. 
Hammond  at  Bismarck.  N.  D.,  for  the 
legislative  session. 


Birthdays  in  Western  New  York 

Buffalo. — The  Fredonia  (N.  Y.)  Cen¬ 
sor  observed  its  100th  anniversary  Janu¬ 
ary  10.  The  paper  is  owned  by  Fred¬ 
erick  C.  Bickers.  The  Buffalo  Express 
observed  its  75th  anniversary  on  Janu¬ 
ary  14. 


INTERVIEWING  ADVENTURES 


(Continued  from  page  16) 


to  newspaper  men.  I  was  standing 
alongside  his  desk  getting  something 
from  him  one  day  when  Vanderbilt  en¬ 
tered  through  a  door  in  the  rear  of  the 
big  office.  1  remarked  to  Depew,  “Why, 
here’s  Mr.  Vanderbilt.  I  guess  I’ll  get 
him  to  talk.”  and  I  started  for  the  mil¬ 
lionaire  railroad  man. 

Depew  rose  from  his  swivel  chair  and 
placing  a  restraining  hand  across  my 
chest,  said  : 

“Your  guess  is  wrong.  I  do  all  the 
talking  for  the  family.  Goodby.” 

I  had  a  strange  experience  with  poor 
Joseph  McCullagh  of  the  St.  Louis  Globe 
Democrat.  He  “invited”  the  interview, 
1  had  been  told.  I  saw  him  in  his  den  in 
St.  Louis,  exchanges  two  feet  high  all 
around  the  floor.  He  was  in  a  swivel 
chair,  at  a  cluttercd-up  roll-to]>  desk.  He 
was  affable  for  ten  minutes.  Then  he 
grabbed  a  20-page  paper,  oi)ened  it, 
turned  his  back  on  me  and  buried  his 
nose  in  the  news.  My  visit  ended.  He 
jiromised  to  mail  me  to  New  York  that 
first  interview.  He  did.  It  was  with 
Lincoln. 

In  my  exp-eriences  I  found  that  after 
you  get  in  the  presence  of  a  “big”  man 
he  will  “open  up.”  while  the  fellow  who 
is  just  an  ordinary  cuss  will  “stall”  and 
try  to  impress  upon  you  that  he  is  do¬ 
ing  your  pai>er  a  favor  by  permitting 
his  views  to  he  given  publicity.  But  it’s 
hell  sometimes  to  get  through  the  big 
fellow’s  army  of  office  boys  and  secre¬ 
taries. 

In  short  interviews  1  always  asked 
the  person  seen  if  he  would  please  w-rite 
his  statement.  If  the  interview  would 
keep  a  few  days  I  would  write  it  and 
then  submit  it  to  the  man  interviewed. 
That  prevented  “denials”  if  the  story 
should  l(M)k  “bad”  in  cold  type. 
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Farm  and 

Factory  Values 

of  Wisconsin’s  industrial  efforts 
mount  yearly  to  above  One  and  One- 
Half  Billion  Dollars  from  agriculture, 
livestock  and  manufacturing. 

Too  many  think  of  Wisconsin  as  an  agricul¬ 
tural  state  without  seeing  the  market  here 
for  goods  used  by  factories,  offices  and  city 
dwellers. 

The  eighteen  cities  having  10,000  or  more 
population,  manufactured  goods  to  the 
value  of  upwards  of  $400,000,000,  by  the 
last  authorized  annual  figures. 

Wisconsin  is  an  active  market  and  can  be 
reached  economically  only  by  these  daily 
newspapers. 


Circula- 

Rate  for 

tion 

5,000  linet 

^Appleton  Post-Crescent . 

. (E) 

7,915 

.035 

Beloit  News  . 

. (E) 

7,814 

.045 

Eau  Claire  Leader-Telegram . . 

. .  .  (ME&S) 

7,957 

.035 

*Fond  du  Lac  Reporter  . 

. (E) 

5,325 

.03 

Green  Bay  Press-Gazette  . 

. '(E) 

9,716 

.04 

Kenosha  News  . 

. (E) 

5,262 

.025 

La  Crosse  Tribune  and  Leader-Press... 

.  .  .  (E&S) 

12,065 

.05 

Madison  (Wis.)  State  Journal . 

.  .  .  .  (E&S) 

13,371 

.05 

Milwaukee  Journal . 

. (E) 

107,564 

.20 

Milwaukee  Journal  . 

. (S) 

95,074 

.20 

Milwaukee  Sentinel  . 

.  .  . .  (M&E) 

82,927 

.14 

Milwaukee  Sentinel . 

. (S) 

74,608 

.14 

Racine  Journal-News . 

. (E) 

8.092 

.045 

Superior  Telegram  . 

. (E) 

18,091 

.05 

^Superior  (Wis.)  Sunday  Times . 

. .  (S) 

10,000 

.055 

Government  Statements,  October  1st,  1920. 

*A.  B.  C.  Publishers'  Statement,  October  1st,  1920. 
^Publishers*  Statement,  September  1st,  1920. 
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MAKING  CLASSIFIED  PAGES  PAY 


A  weekly  feature  of  Editor  &  Publisher  conducted  by  C.  L.  Perkins,  executive 
secretary  of  the  Association  of  Newspaper  Classified  Advertising  Managers.  You 
are  invited  to  bring  your  classified  problems  to  this  department  for  discussion. 


facts  get  results  in  classified 

.\RKET  analysis  is  a  thing  that  is 
greatly  discussed,  and  as  sales  com¬ 
petition  becomes  keener,  we  hear  more 
about  it.  Newspapers  vie  with  one  an¬ 
other  in  an  effort  to  present  market  facts 
to  national  advertisers,  maintaining  well 
organized  departments  for  that  purpose. 

The  modern  retailer  heforb  entering 
business  makes  exhaustive  investiga¬ 
tions,  scientifically  deciding  upon  a  loca¬ 
tion  and  sales  methods.  Today  the 
manufacturer’s  product  is  determined  by- 
market  surveys.  He  does  not  guess— 
he  knows  the  type  of  people  who  will 
buy  his  merchandise — he  knows  why 
they  buy— the  api>eal  that  reaches  them. 
He  has  facts  on  which  to  base  his  sales 
policy. 

A  modern  sales  analysis  show-s  among 
other  things: 

1—  Size  of  possible  market ; 

2—  Character  of  market: 

3—  Competition  in  market ; 

4—  Buying  motives  of  market,  etc. 
Could  not  the  principle  of  the  market 

analysis  be  applied  to  a  greater  extent 
than  it  is  in  the  development  of  classi¬ 
fied  advertising  ? 

In  one  city  a  classified  advertising 
manager  recently  decided  that  the  auto¬ 
mobile  owners  of  his  city  did  not  use 
want-ads  enough  in  disposing  of  their 
machines.  He  therefore,  without  any 
investigation,  decided  to  mail  to  each  of 
the  70.000  motor  car  owners  a  letter  ad¬ 
vising  them  to  use  the  classified  columns 
of  his  paper  to  .sell  their  cars.  The  cost 
of  the  campaign  would  have  been  over 
S3.000.  This  cost  alone  prevented  this 
mailing,  which  would  probably  have 
failed  to  produce  profitable  results. 

Recently  the  classified  manager  of  an¬ 
other  metropolitan  new-spaper,  in  order 
to  dig  out  some  facts  on  which  to  build 
a  sales  policy,  made  an  interesting 
analysis.  The  city  in  which  this  survey 
was  made  contains  two  develoired  classi¬ 
fied  mediums.  He  started  by  clipping  all 
the  classified  advertisements,  with  the 
exception  of  rooms  and  help  wanted,  as 
they  appeared  in  these  two  paiK'rs  for 
a  period  of  time,  and  pasteel  them  on 
3x5card.s.  These  were  then  made  the 
basis  of  all  calculations. 

It  was  discovered  that  the  advertisers 
classified  into  three  distinct  groups, 
namely,  transient,  regular  and  contract. 
•The  number  of  purely  transient  adver¬ 
tisers  was  five  times  that  of  either  the 
regular  or  contract,  which  were  about 
equal  in  number,  with  a  slight  advan- 
lage  to  the  contract. 

One  of  the  significant  features  of  the 
survey  was  that  only  5  per  cent  of  the 
transient  advertisers  were  duplicated 
j.i  the  two  papers.  More  of  the  regu- 
ars,  8  per  cent,  went  in  both  papers, 
*hile  40  per  cent  of  the  contract  ad- 
'ertisers  used  the  two  publications.  This 
"ne  fact  was,  no  doubt,  worth  the  entire 
cost  of  the  analysis  as  it  clearly  pointed 
out  to  the  classified  manager  that  no 
juatter  how  much  classified  business  he 
at.  forty-seven  and  a  half  per  cent  of 
c  transient  advertisers  did  not  use  his 
c  lUiu,  and  that  one  of  his  sales  prob- 
'cms  was  to  get  them. 

•Another  fact  developed  by  this  in- 
5  igation  was  that  the  number  of  in- 
Ih  advertisement  increased  as 

with*  became  more  familiar 

advertising.  The  transient  adver¬ 


tiser  using  paper  “.A”  exclusively  puts 
his  advertisement  in  for  1.56  times.  If 
he  uses  both  papers,  he  buys  an  average 
of  1.78  insertions.  The  regular  adver¬ 
tiser.  being  better  acquainted  with  the 
fundamentals,  uses  2.07  insertions  if  he 
uses  one  paper,  and  runs  his  copy  for 
2.09  days  in  each  paper  when  he  has 
advanced  to  the  use  of  two  publications. 

The  relation  of  distribution  of  circu¬ 
lation  to  classified  advertising  was 
greatly  emphasized  by  analyzing  the 
geographical  source  of  the  exclusive 
transient  advertisers  in  each  paper.  The 
city  was  divided  into  numerous  resi¬ 
dential  districts  of  different  character¬ 
istics.  The  number  of  exclusive  tran¬ 
sient  advertisers  living  in  each  district 
was  determined.  This  tabulation  of 
these  figures,  when  compared  with  the 
circulation  statistics,  proved  that  each 
paper  dominated  in  number  of  exclusive 
advertisers  in  those  districts  in  which 
it  had  the  largest  circulation. 

Then  one  hundred  of  the  exclusive 
advertisers  of  each  paper  were  inter¬ 
viewed — first  to  determine  their  reading 
habits,  and  second  their  buying  habits. 
In  the  matter  of  reading  habit  it  was 
shown  that  about  80  of  the  200  exclusive 
advertisers  read  only  the  pajxer  in  which 
they  advertised,  while  97  read  both 
papers,  and  23  read  neither  paper. 

Probably  of  greater  value  than  any¬ 
thing  else  in  this  analysis  was  the  deter¬ 
mination  of  the  motives  that  cause 
people  to  select  a  particular  medium. 
The  two  hundred  interviewed  gave  rea- 
.sons  as  follows : 


Once  advertised  with  good  results  .  37 

Advertised  on  friend’s  advice .  12 

Believed  medium  used  was  best .  38 

Believed  paper  used  had  largest  circula¬ 
tion  .  18 

Medium  used  only  one  known .  26 

Wanted  to  reach  a  particular  class  of 

people  .  8 

Preferred  a  morning.  Sunday  or  evening 

paper  .  37 

Miscellaneous,  unimportant  reasons .  24 


The  first  three  of  these  reasons  are 
related  Ui  results — 37  actual  results,  12 
results  secured  by  friends,  and  38  an 
impression  of  results.  This  is  a  total  of 
87  influenced  by  the  actual  or  reputed 
pulling  power  of  the  papers. 

The  fact  that  less  than  10  i>er  cent 
were  influenced  by  circulation  would  in¬ 
dicate  that  selling  campaigns  built  on 
number  of  readers  were  making  an  ap¬ 
peal  that  influenced  a  comparatively  few 
people.  While  the  display  advertiser, 
particularly  those  desiring  general  pub¬ 
licity,  value  quantity  of  circulation,  the 
classified  advertisers,  demanding  a  com¬ 
paratively  limited  number  of  replies  hut 
immediate,  definite  ones,  largely  disre¬ 
gards  nuniher  of  readers. 

Many  newspapers  talk  about  class  cir¬ 
culation,  and  some  use  that  as  a  success¬ 
ful  sales  argument,  yet  these  figures  tend 
to  shovv  that  only  4  per  cent  buy  .sjxace 
in  a  particular  medium  for  the  purpose 
of  a  specific  class. 

The  results  of  this  investigation  can¬ 
not  he  accepted  as  conclusive  or  as  de¬ 
termining  definite  principles,  since  the 
number  of  people  interviewed  and  the 
number  of  advertisements  analyzed  was 
not  sufficiently  large.  Yet  it  undoubtedly 
shows  tendencies  which  would  prevail 
in  any  city,  rather  accurately  reflects 
conditions  in  the  city  "where  it  was  made, 
hut  more  important  than  these,  it  sets 
an  example  to  other  classified  advertis¬ 
ing  managers. 


IF  IT’S  WORTHWHILE 

IT’S  IN 


WEST 

Virginia 


West  Virginians— -because  they  are  pros¬ 
perous — are  up  to  the  minute  and  they  en¬ 
joy  the  benefits  of  all  the  new  and  worth¬ 
while  things  that  are  put  on  the  market. 

They  understand  what  it  is  that  a  manu¬ 
facturer  is  trying  to  tell  them  about  when 
he  advertises  in  their  daily  local  news¬ 
paper.  If  he  has  a  worthy  product  and  gets 
the  facts  before  them  through  their  news¬ 
paper,  he  is  pretty  close  to  making  a  sale. 

West  Virginia  has  about  60,000  automo¬ 
biles  and  yet  you  will  rarely  see  a  make  of 
car  that  is  not  advertised  in  the  West  Vir¬ 
ginia  newspapers. 

West  Virginians  respond  so  readily  to  the 
advertising  of  worthwhile  articles  in  their 
local  daily  newspapers  that  you,  Mr. 
National  Advertiser,  cannot  afford  to  stay 
out  of  this  prosperous  state. 


Rate 

for 


Circu¬ 

lation 

5,000 

lines 

Bluefield 

t$Telegraph  . 

Charleston  ^ 

,  ..(M) 

5,071 

.025 

**Gazctte  ... 

.  .(M) 

13,562 

.05 

•♦Gazette  .  . 

..  (S) 

14,585 

.05 

—Daily  Mail 

(EAS) 

8,998 

.04 

Clarksburg 

ftExponent  . 

. .  (M) 

7,481 

.03 

--Telegram 

.  . .  (E) 

8,118 

.035 

-•Telegram  . 

.  ..(S) 

9,565 

.035 

Fairmont 

••West  Virginian  (E) 

4,903 

.03 

ttTimes  .  . . . 

.  .(M) 

5,065 

.03 

Huntington 

*  *  Herald-Dispatch 

(M)  10,688  .035 

* -Herald-Dispatch 

(S)  10,848  .035 


Rate 

for 

Circu-  5,000 
lation  lines 

Martinsburg 

•-Journal  . <E)  3,065  .02 

Parkersburg 

ItNews  . (M)  5,053  .02 

nNews  . (S)  6,327  .02 

-•Sentinel  _ (E)  6,059  .024 

Wheeling 

11  Intelligencer  (M)  10,338  .04 

llNews  . (E)  14,166  .06 

llNews  . (S)  14,166  .06 


llGovemment  Statements,  Oct.  1, 
1920. 

--A.  B.  C.  Reports,  Oct.  1,  1920. 
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WHAT  OUR  READERS  SAY 


Wants  Permanent  Binding 

Fort  Worth,  Tcx.,  February  12,  1921. 

To  Editor  &  Publishkr;  Just  a  word  rela¬ 
tive  to  the  International  Year  Bo<^.  I  feel 
sure  that  at  least  200  of  your  friends  would 
be  willing  to  pay  the  cost  of  a  copy  of  the 
International  Year  Book  with  some  permanent 
binding  on  it.  I  noticed  one  of  the  letters  in 
a  subsequent  issue  makes  this  same  suggestion. 
If  you  have  anything  like  that  in  mind,  you 
may  ]iut  me  down  for  a  copv,  as  1  would  like 
to  have  the  International  Year  Book  on  my 
desk  permanently  for  the  next  twelve  months. 
I  consider  it  the  most  valuable  reference  for 
newspapers  published  in  recent  years  and 
think  it  ought  to  be  in  some  kind  of  a  shape  so 
a  fellow  who  wants  to  refer  to  it  could  have 
it  convenient  when  he  found  use  for  it. 
which  n(»  doubt  will  be  many  times  during  the 
next  twelve  months. 

A.  L.  SHUMAN. 

Advertising  Mgr.  &  Treas..  Fort  Worth  Star 
Telegram. 

Mr.  Pape  Was  Misquoted 

Waterbi'ry,  Conn.,  ¥eb.  II,  1921. 

To  Editor  &  Publisher:  The  newsprint 
question  seems  to  be  somewhat  too  abstruse 
for  a  newspaper  reporter  to  cover  accurateVy. 
The  New  York  Times  of  February  9  prints  a 
dispatch  from  Boston  stating  that  I  said  the 
manufacturers  deceived  publishers  in  1920  into 
believing  that  there  was  a  scarcity  of  paper. 
What  I  said  was  that  the  misinformation  was 
circulated  as  propaganda  by  the  newsprint 
trade. 

The  Boston  Post’s  report  quotes  me  as  also 
saying  that  large  manufacturers  who  are  ad¬ 
vantageously  located  can  manufacture  news- 

Crint  at  $40  a  ton  and  that  this  is  being  done 
y  the  New  York  W'orld.  I  stated  the  cost  of 
manufacture  in  the  New'  York  World’s  mills 
was  4  cents  per  lb.,  or  $80  per  ton.  Will  you 
please  note  this  correction  for  the  purpose  of 
getting  the  report  straight  in  the  minds  of 
your  readers  who  may  have  seen  these  two 
articles. 

PUBLISHERS  BUYING  CORP.. 

William  T.  Pape,  President. 

Cape  Fear  Messenger  at  Wilmington 

Wil-MINGTON,  N.  C.,  February  9.  1921. 

To  Editor  &  Publisher:  We  were  very 
much  surprised  t(»  note  in  a  recent  issue  of 
your  paper  an  announcement  under  a  Cape 
Fear.  N.  C.,  date  line  that  a  daily  paper.  The 
Messenger,  w'as  to  start  at  Cape  Fear.  N.  C. 
Cape  Fear,  N.  C.,  i«  not  so  much  as  a  wide 
place  in  the  road.  The  Cape  Fear  Messenger 
will  be  a  six-day,  evening  daily,  published  at 
and  ff»r  Wilmington.  N.  C.  We  will  use  the 
International  News  Service  but  will  not  print 
news  of  crimes  or  criminals,  divorce  cases 
patent  medicine  advertising  or  questionable 
advertising  nor  scandal  or  gossip. 

NEIGHBORHOOD  NEWS.  INC. 


Norway  Next  Year 

Washington,  I).  C.,  February  4,  1921. 
To  Editor  &  Publisher:  Your  International 
Year  Book  number  is  a  very  valuable  refer¬ 
ence  book.  I  am  glad  to  have  it  among  my 
handbooks  and  make  use  of  it  quite  frequently. 
I  hope  that  next  year  you  shall  be  able  to 
include  Norway,  in  which  I  will  be  glad  to 
help  you  if  you  will  call  upon  me. 

ARNE  KILDAL, 

Official  representative.  Press  Department  of 
Norwegian  Ministry  for  Foreign  Affairs. 

Takes  Precedence 

Toronto,  Feb.  11,  1921. 
To  Editor  &  Publisher:  I  have  just  fin¬ 
ished  a  careful  perusal  of  your  annual  number. 
So  far  I  have  seen  no  special  edition  quite 
so  complete,  so  comprehensive  in  its  scope,  so 
full  of  useful  and  readily  available  information. 
As  a  newspaper  directory,  conveniently  classi¬ 
fied  and  indexed,  I  should  think  it  would  take 


Million 

Dollar 

Hearst 

Features 


Hi*  World’a  Greatest  Circulation 
Build  •rs 

International 
Feature  Service,  Inc. 

New  York 


precedence  over  anything  of  the  kind  yet  pub¬ 
lished.  Your  enterprise  in  satisfactorily  com¬ 
pleting  such  a  work  is  likely  to  excite  the  ad¬ 
miring  wonder  of  every  one  who  has  any 
appreciation  of  the  lung  and  laborious  prepara¬ 
tion  involved.  1  congratulate  you  upon  the 
successful  completion  of  it. 

WILLIAM  G.  COLGATE, 
Norris-Patterson,  Ltd. 


Forestry  Work  Praised 

Philadelphia,  February  5,  1921. 
To  Editor  &  Publisher:  My  best  thanks 
for  what  you  have  been  doing  all  along  in  the 
interest  of  forestry.  It  could  not  be  better. 

CLIFFORD  PINCHOT. 


Remarkable  Number 

Washington,  D.  C.,  February  8,  1921. 
To  Editor  &  Publisher:  I  congratulate  you 
upon  your  International  Year  Book  number 
of  January  22,  which  I  have  read  with  great 
interest.  It  is  a  remarkable  number. 

FRED  A.  EMERY, 

Chief,  Division  Foreign  Intelligence,  Depart¬ 
ment  of  State. 


Who  Started  the  Leatherneck? 

Richmond,  Va.,  February  13,  1921. 

To  Editor  &  Piblisher:  I  note  on  page 
18  of  your  issue  of  February  12  you  carry  a 
story  regarding  the  presentation  of  a  watch  to 
(ieorge  E.  Bounds,  advertising  manager  of  the 
Quantico  Leatherneck,  Quantico,  Va.,  and  that 
a  statement  is  made  in  the  story  which  would 
lead  one  to  infer  that  Mr.  Bounds  was  the 
founder  of  this  newspaper,  which  statement,  or 
inference,  would  be  an  ernir. 

The  Quantico  Leatherneck  was  started  in 
November,  1917,  by  one  Sergeant  Smith,  who 
was  post  printer  at  the  Marine  Barracks, 
Quantico,  Va.,  at  the  time.  I  was  a  first 
lieutenant  at  the  officers  training  school  at  the 
same  post  and  held  an  luniorary  position  on 
the  staff  of  the  Leatherneck  with  several  other 
officers  who  vs  ere  new  spaper  men  in  civil  life, 
among  \vh(»ni  was  Captain  Jonas  H.  Platt,  now 
attached  to  the  pulilicity  department  of  the 
Maritie  (^»^ps  in  New  York. 

Sergeant  Smith  was  tlu  Leatherneck.  The 
idea  was  his  ami  he  assumed  the  work.  Hard 
work  it  was,  too.  He  started  without  even 
the  $50  Mr.  Bounds  is  credite<l  with  having 
b')rru\ved  from  the  “Y.**  There  were  no  funds 
uml  nothing  but  promises  from  merchants  to 
advertise  in  the  paper.  Precious  few  they 
were,  too,  and  the  rates  were  pitifully  low. 
But  Smith  gathered  about  him  a  few  luon  who 
were  printers  in  civil  life  and  the  night  before 
the  initial  issue  was  to  appear,  they  went  down 
to  Frcilerieksburg  and  “borrowed'*  the  news- 
pa]>er  plant  there.  These  boys,  after  a 
hard  day's  drill,  worked  all  night  long  setting 
type-  8  i)oint,  leaded,  by  hand — and  ads,  made 
u]>  and  ran  the  ])ress  themselves  with  the 
cheering  pr(»s]iect  of  another  hard  day’s  drill 
ahead  of  them  the  next  day.  But  they  did  it. 
They  got  out  the  entire  paper,  eight  pages,  six 
columns.  When  morning  came,  they  took  their 
papers,  headed  for  Quantico  and  got  there  in 
time  to  answer  reveille  and  between  that  and 
breakfast  set  out  to  sell  their  papers. 

This  is  the  real  story  of  the  beginning  of 
the  Quantico  Leatherneck.  Sergeant  Smith 
started  it  and  it  was  Sergeant  Smith’s  i>aper 
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Foreign  Advertising  Representative* 
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Nearly  every  person  in  Richmond  reads 

NEWS-LEADER 

The  Nxws-Leadsr’s  circulation  in 
Richmond  is  greater  than  that  of  all  the 
other  Richmond  papers  combined. 

The  News-Lbader’s  circulation  in  Vir¬ 
ginia  is  greater  than  any  other  Virginia 
newspaper. 

The  sworn  statements  of  the  Richmond 
papers  show  the  News-Leader  has  a 
daily  circulation  in  Richmond  which  is 
more  than  three  times  greater  than  its 
nearest  competitor. 

Foreign  representatives 
The  Kelly-Smitb  Co.,  Chicago,  III. 
Marbridge  Building  Kclly-Smith  Co. 

B’way  at  34th  St.  Lytton  Building. 

New  York  City.  _ 

J.  B.  Keough,  Candler  Bldg.,  Atlanta,  Ga. 


until  he  was  sent  overseas.  There  was  no  one 
by  the  name  of  Bounds  on  the  staff  of  the 
paper  at  the  start  to  my  certain  knowledge. 
But  while  we  ar^  at  it,  let’s  place  the  credit 
where  it  belongs — with  Sergeant  Smith. 

ANGUS  A.  AULL. 


Trying  to  Chloroform  the  Press 

Regina,  Sask.,  Can.,  Jan.  29,  1921. 

To  Editor  &  Publisher:  Something  over  a 
year  ago  a  wonderfully  bright  idea  occurred 
to  a  man  dow'n  east.  The  man  in  question 
was  the  mysterious  Mr.  Murray,  otherwise  G. 
M.  Murray,  one  time  manager  of  the  Canadian 
Manufacturers’  Association.  The  bright  idea 
which  flashed  on  Mr.  Murray  was  very  simple, 
but  very  big — so  big  indeed  that  even  Mr. 
Murray  has  not  so  far  been  able  to  carry  it 
out  to  his  ow'n  satisfaction. 

Briefly  stated,  the  Murray  idea  was  just  this: 
to  make  the  newspapers  of  Canada  toe  the 
line  which  Sfurray  should  mark  out  for  them 
so  far  as  editorial  policy  was  concerned.  The 
means  by  which  this  was  to  be  achieved  was 
simplicity  itself,  viz.,  the  giving  or  withhold¬ 
ing  of  advertising  contracts  by  the  big  Can¬ 
adian  national  advertisers. 

Mr.  Murray  in  due  course  unfolded  his 
scheme  to  certain  of  his  friends  at  Ottawa 
and  to  a  few  of  his  closest  friends  among  the 
manufacturers,  and  to  these  the  scheme,  as 
outlined  by  Murray,  looked  very  good.  Ac¬ 
cordingly,  without  more  ado,.  Mr.  Murray 
^ened  up  a  sumptuous  suite  of  offices  in  the 
Cf.  P.  R.  building  at  Toronto,  stuck  his  name 
on  the  door,  and  “in  strictest  confidence”  an¬ 
nounced  himself  as  ready  for  business — busi¬ 
ness  in  his  case  being  the  advising  of  Canadian 
manufacturers  as  to  w'hat  newspapers  were 
editorially  “sound”  and  deserving  of  patron¬ 
age  and  what  papers  were  unsound,  and  as 
such  should  be  boycotted. 

Right  at  the  start  the  Morning  Leader  was 
blacklisted  by  Mr.  Murray,  and  he  has  never 
since  lifted  the  boycott — his  very  latest  “chart 
of  dailies”  listing  the  Leader  as  “highly  ob¬ 
jectionable.”  To  the  credit  of  the  majority  of 
the  manufacturers,  they  refused  to  fall  for  Mr. 
Murray’s  scheme  and  continued  to  place  their 
advertising  business  upon  recognized  business 
lines,  acting  largely  upon  the  advice  of  expert 
advertising  agencies  and  without  regard  to 
any  political  bias.’  | 

How  far  1921  advertising  has  been  affected 
by  the  Murray  big-stick  idea  it  is  as  yet  too 
early  to  determine.  At  a  later  date,  however, 
when  most  of  the  large  national  advertisers 
have  completed  their  schedules  for  the  present 
year,  it  will  be  possible  to  fairly  well  determine 
just  how  many  Canadian  business  men  have 
accepted  the  Murray  plan  and  allowed  him  to 
revise  their  advertising  schedules  for  the  pres¬ 
ent  year. 
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‘The  African  World’ 


“Cape-to-Cairo  Elxpress” 

Published  every  Saturday  in 
London. 
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The  World  Wide  Advertising 
Corporation 
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Famous  Wits  of 
History 

A  short  magazine  page  feature 
twice  a  week. 
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Murray’s  circulars  to  his  subscriber,  m  ■ 
variably  marked  “confidential,”  whilst  JUL'* 
his  documents — such  as  his  “key  to  cb>  ** 
marked  “in  strictest  con6^< 
The  following  is  a  copy  of  a  circular  sent^ 
Murray  to  his  “subscribers”  last  NoviSt? 

Jpeaks7or"tsllf" 

Confidential 

Toronto,  Nov,  lo,  1925 
If  it  has  struck  you  that  my  bnlleti. 
service  of  late  has  been  spasmodic  or  beln. 
par,  I  trust  you  will  hold  me  guilty  of , 
neglect  when  I  assure  you  that  I  have 
been  idle.  It  is  at  this  season  of  the 
that  most  advertisers  get  busy  on  S 
new  schedules.  In  scores  of  offices  olu 

“r  swnZ 

of  1921  advertising  appropriations  TC 
chief  reason  you  have  not  been  hearint 
so  regularly  from  me  is  that  a  great  deald 
my  time  is  now  being  spent  in  going  over 
lists  of  mediums  that  advertising  aeenu 
have  lecommended  their  clients  to  use  " 
The  average  agent,  of  course,  pays  litfl. 
or  no  attention  to  editorial  pohey;  *ith 
him  all  that  counts  is  rates  and  circulatioa. 
If  he  had  his  way,  many  a  publication 
that  IS  doing  its  best  to  ruin  Canadian 
industry,  would  be  rewarded  by  the  pros 
pective  victims  to  its  folly,  with  hu,, 
chunks  of  profitable  business,  tendered  ot 
a  silver  platter.  I  try  to  persuade  n, 
subscribers  to  let  me  look  over  the  sched¬ 
ule  their  agents  are  asking  them  to  adopt 
When  they  comply,  I  give  them  a  brief 
report  upon  every  publication  in  the  list 
Those  that  arc  O.  K.  are  marked  accord¬ 
ingly;  in  the  case  of  those  that  are  <*- 


Circulation  sells  in  New 
York  for  50%  more 
Dsuly  and  100%  more 
Sunday  than  any  other 
New  York  Morning 
newspaper. 


IN  NEW  ORLEANS 
IT’S  — 

THE  NEW 
ORLEANS  ITEM 


FIRST 

in  automobile  advertising 

For  SIX  years  The  News  has  carried  a  Urpr 
volume  of  automobile  advertising  than  any 
other  paper  six  days  a  week,  morning  of 
evening.  In  1919  The  News  carried  moc* 
than  any  other  Indiana  paper.  Results 
count. 

THE 

[NDIANApoliS  News 

Frank  T.  Carroit,  Adyertuing  Manafp 
Dan  A.  Carroll,  Sew  York  Representalire 
J.  E.  Lutz,  Chicago  Representatn 

Uic  Nesvapapera  on  a  3  Year  Basis 


We  can  increase  your  buaineaa — yp® 
want  it  increased. 

You  have  thought  of  press  clippta8« 
yourself.  But  let  us  tell  yoa  how 
press  clippings  can  be  made  a  bun* 
ness-builder  for  you. 

BURRELLE 

1 45  Lafayette  St.,  N.  Y.  City 

Established  a  Quarter  of  a  Centary 
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Editor  &  Publislier  for  February  19,  1921 


.rthnable,  I  explain  what  it  is  that  makes 
if'  ,biectionah!c.  Some  are  worse  than 
L  -  ^;nmc  I  recommend  be  retained, 
ff’ilh  a  reiluclion  from  full  to  part 
Some  1  reeommcinl  <lropi)ini!  al- 
±h“r:  ami  to  replace  them  I  suT.m.t 
Ee  possible  the  names  of  meritorious 
Oblications  of  a  similar  class  circulation 
fn  the  same  territory. 

In  reviewing  imlividual  schctiulcs  in  this 
J,  I  am  giving  practical  application  to 
r/’idea  umierlying  my  whole  service. 

?„rv  schedule  revised,  every  subscriber 
Jirtnaded  to  follow  my  advice,  is  another 
Sin  towards  the  attainment  of  our  goal. 
n7 vetting  “A"  to  play  the  game,  1  am 
fncreasing  the  likelihood  t'lat  -"''I 

Jill  receive  a  square  deal  at  the  hands  of 
tie  press;  later,  liy  getting  -H  and  ;-C 
n  nhv  the  ganu*,  1  am  bettering  conditions  , 
‘‘E."  “V,”  and  “G.”  It  is  when 
lam  busiest  with  that  kind  of  W4»rk  that  I 
am  making  the  most  real  headway.  And 
that  is  what  makes  it  iiossible  for  me  to  be 
doing  my  most  ctTective  work  for  you  at 
the  very  time  thsat  you  are  hearing  the 
least  from  me. 

The  far-reaching  possibilities  of  this 
work  arc  nicely  illustrated  in  an  unsolicited 
letter  just  received  from  an  ohi  friend 
connected  with  a  p.aper  that  has  been  giv¬ 
ing  us  splendid  sui)port.  Sifeaking  of  one 
contemporary  (a  low  tan  IT  advocate)  he 
says  it  has  noticeably  moderated  in  tone, 
in  an  effort  to  hold  all  the  advertising  it 
can.  Speaking  of  another  (a  free  trade 
organ)  he  says  that  despite  many  mani¬ 
festations  of  wrath,  as  it  lost  schedule 
after  schedule,  it  now  appears  to  be  tact¬ 
fully  backing  away  from  free  trade.  “If 
TOur  work,”  he  continues,  “has  had  one- 
half  the  effect  in  other  parts  of  (Canada 
that  it  has  had  here,  then  your  subscribers 
should  be  able  to  see  it  as  I  do.  More¬ 
over,  an  opportunity  for  increasing  its  ef¬ 
fectiveness  will  come  with  the  new  year, 
when  newsprint  costs  will  take  a  further 
jump,  and  the  difficulties  of  the  i>ublishing 
business  will  grow  more  acute.  Many  papers 
will  watch  their  step,  more  ]>articularly  so 
because  they  know  through  past  publicity 
that  you  exist  and  are  watching  things.’* 

This  frank  statement  of  the  case  should 
surely  suggest  to  all  subscribers  the  desir-  , 
ability  of  refraining  from  entering  into  any 
new  advertising  contracts  until  they  have 
first  submitted  their  schedules  to  me  for 
a  report.  O.  M.  Murray. 

Mr.  Murrav  was  first  given  publicity  last 
February  by  \V.  A.  Lydiatt,  of  Toronto,  who 
diKlosed  some  details  of  the  Murray  scheme 
in  Marketing  magazine.  The  Toronto  Globe 
likewise  devoted  considerable  attention  to  Mur¬ 
ray’s  brazen  attempt  to  “fix'*  the  Press  of 
Canada.  That  Mr.  Murray  is  not  altogether 
working  ‘‘on  his  own**  goes  without  saying. 

On  behalf  of  the  Manufacturers'  Association 
it  has  been  stated  that  he  is  unconnected  with 
that  organization,  and  there  is  no  reason  to 
dfiubt  the  correctness  of  that  statement. 

Mr.  Murray,  however,  is  not  without  his 
friends  in  Ottawa,  friends  wlm  believe  that  the 
Mcighen  (lovernment  and  High  T*rotection 
must  be  maintained  at  all  costs.  With  these 
friends  he  is  in  close  and  constant  touch. 

In  his  “Chart  of  Dailies”  Murray  reserves 
column  V’l  for  his  “Rating  for  Advertising 
PnriK)S'*s  (order  of  t’reference  based  solely 
upon  policy  pursued).*’  If  is  ratings  are  five 
in  number,  ranging  from  “I*,”  which  desig¬ 
nated  newspapers  hr  urges  deserve  all  the 
advertising  that  can  he  given  to  them,  down 
to  which  is  the  rating  of  the  Morning 
Leader.  The  ratings  in  detail  and  order  of 
preference  are  as  follows: 

U — Specially  deserving  of  support. 
Sound  on  practically  all  points. 
Alert  and  capable  in  defense  of 
business. 

^““DMerving  of  support.  Sound  on 
most  points,  but  less  alert  and  less 
capable  than  U. 

W — Not  objectionable.  Good  points 
offset  bad.  Harmless. 

^^^ofuir.  Bad  points  outbalance  good. 
Objectionable. 

^  ^cidedly  antagonistic  or  unfair.  • 
Highly  objectionable. 

In  limilar  manner  in  his  “Chart  of  Dailies,’* 
.Murray  hxes  the  “rating”  of  every  Canadian 
«>ly  nrwspai>er. 


The  Mount  Vemon,  N.  Y. 


It  has  to  be  admitted  that  Mr.  Murray  has 
tackled  a  big  job — one  of  the  biggest  that  any 
Canadian  has  ever  set  out  to  “put  across.  "  The 
question  is-  can  he  get  away  with  it?  Can 
be  make  the  newspapers  of  (Canada  tue  the 
political  line  he  marks  out  for  them  in  the  hope 
that  he  will  reward  them  with  advertising  con¬ 
tracts  ? 

Will  the  newspapers  of  Canada  stand  for  the 
Murray  scheme? 

Will  the  manufacturers  stand  for  the  Murray 
scheme? 

Will  the  Canadian  people  stand  for  the  Mur¬ 
ray  scheme? 

We  believe  the  answer  to  all  these  questions 
is  NO — the  most  emphatic  NO  that  decent 
Canadian  citizens  who  are  proud  of  their 
British  traditions  of  fair  iilay  can  possibly 
register. 

Meanwhile,  whatever  fate  eventually  befalls 
*  Mr.  Murray's  scheme,  it  is  the  purpose  of  the 
Leader  to  give  the  fullest  ]mssihle  publicity 
to  the  man  who  has  set  out  to  chloroform  the 
press  of  Canada.  His  system  will  in  due 
course  be  explained  in  detail,  the  past  career 
of  the  man,  his  friends  (political,  Imsiness 
and  otherwise),  his  present  mode  «>f  life,  his 
political  and  business  affiliations  and  all  the 
little  intricate  touches  which  go  to  make  up 
the  personality  of  such  a  man  as  Mr.  .Murray 
will  be  set  forth  in  the  Morning  I.eader,  and, 
unlike  his  own  circulars,  nothing  will  be  told 
“in  strictest  confidence,”  but,  on  the  contrary, 
openly  for  the  people  of  Saskatchewan  and  the 
rest  of  Canada  to  read  and  ultimately  pass 
judgment  upon. 

THK  LEADER  LI  BLISHING 
COMPANY.  LTD. 


Quite  Worthy 

Mi.N'Nkapolis.  February  10,  1921. 
To  Editor  &  I^ubi.isiik.r:  I  wish  to  con¬ 
gratulate  you  on  the  Year  Book  edition.  It  is 
quite  worthy  of  you. 

GERALD  PIERCE. 

Advertising  Manager,  Minneapolis  Tribune. 


INTERNATIONAL  YEAR  BOOK  OF 
EDITOR  &  PUBLISHER 
INTERESTING 

The  International  Year  Book  Number  of 
Editor  &  Publisher  is  just  off  the  press.  It 
consists  of  more  than  200  pages  of  information 
interesting'  to  newspaper  publishers  and  adver¬ 
tisers.  Every  daily  newspaper  in  the  United 
States  is  listed  therein,  together  with  the  names 
of  the  Publisher,  Editor  and  Manager.  Adver¬ 
tising  and  Circulation  .Managers,  Circulation 
and  how  distributed,  and  Advertising  Rates. 
The  principal  newspapers  throughout  the  worlil 
are  similarly  listed. 

Page  after  page  of  information  of  the  same 
interest  to  pulilishers  and  advertisers  is  car¬ 
ried  in  this  number. 

Publi.sher  James  W.  Brown  and  his  brilliant 
staff  are  to  he  congratulateil  upon  the  thor¬ 
oughness  with  which  they  have  carried  out 
their  aims  in  this  first  number  of  the  Interna¬ 
tional  Year  Book.- -/Jry  (Soods  and  Af^Parcl. 


Printing  Economy  in  Ontario 

Toronto — A  bill  has  been  introduced 
in  the  Ontario  legislature  by  J.  \V. 
Curry,  K.C.,  M.P.P.,  to  abolish  the 
printing  of  Part  III  of  the  annual  voters* 
list  on  the  ground  of  economy.  Part 
III  contains  the  names  of  those  entitled 
to  vote  at  the  pravincial  elections  Muly. 


In  Vicksburg,  Miss. 

The  Evening  Post 

leads  in  quality  circulation.  It  carries 
more  local  and  national  advertising  than 
its  competitor  and  gives  real  co-opera¬ 
tive  service  to  its  advertisers. 

Use  the  EVENING  POST,  and  at  one  cost 
cover  this  territory  thoroughly. 


Represented  by 


DAILY  ARGUS 


CHICAGO  NEW  YORK  ATLANTA 


®*nies  more  display  ad¬ 
vertising  than  any  other 
newspaper  in  Westchester 
County. 

Tl»i*  is  an  acknowledg¬ 
ment  of  its  power  that  the 
•dvertiser  should  heed,  if 
desirous  of  reaching  the 
people  of  Mount  Vemon. 

GEO.  B.  DAVID  &  CO. 

Foreign  Representative 
171  Jladison  Ave.  NEW  YORK 


^  PLAIN  DEALERS  MARKET 


is  all  of  N.  Ohio 

The  Plain  Dealer 

Cleveland 


PROMOTION  IDEAS  | 

HrKK.\i.<r  Ijiiffiilo  iK’wspaiHTs  will  Ik' 
wfll  reiiresentcd  in  the  .American  Hnwl- 
in>;  Congress  World’s  Championship 
Tournament  here  heginning  Feh.  28. 
I'he  Courier  and  Einquirer  have  entered 
sixteen  teams  through  a  popularity  con¬ 
test.  Single  teams  were  entered  by  the 
Buffalo  Kvening  News  and  tlie  HniTalo 
Kxpress. 

St.  Paim. — Tlie  Daily  News  conduct¬ 
ed  an  ice  carnival  for  lioy  and  girl  skat¬ 
ers  on  Lake  Como  in  conjunction  with 
tlie  city  Department  of  Parks  and  Play¬ 
grounds.  Tlie  programme  incl  ided  races 
for  girls  of  16  and  under  and  for  hoys 
not  over  18,  a  relay  race,  etc.  Gold  and 
silver  medals,  skates,  a  troiihy  cup  for 
the  relay  race  and  other  prizes  rewarded 
the  victors. 

Rocukstkr,  X.  Y. — What  its  publishers 
believe  is  the  largest  automobile  show 
section  published  this  year  was  issued 
last  week  by  tlie  Rochester  Herald  in 
connection  with  that  city's  show.  Motor 
and  accessory  advertising  totalled  89,- 
S(>5  lines,  a  gain  of  10,000  lines  over  last 
year,  in  spite  of  the  general  falling-off 
in  this  line  throughout  the  country.  The 
show  itself,  run  on  a  purely  business 
basis,  with  the  free  li.st  eliminated,  set 
new  attendance  and  sales  records,  deal¬ 
ers  reported  to  the  Herald. 

Rangkr,  Tex. — The  Daily  Times  is¬ 
sued  an  88-pagc  special  edition  last  week 
during  the  convention  of  the  West 
Texas  Chamber  of  Commerce  with  over 
12,000  inches  of  advertising.  The  Times 
is  a  member  of  the  Ragley-.Mlison  group 
of  Texas  new  spaiier.s. 


Wherever  You  Are 

Yiiu  are  anxiou.s  to  keep  in  touch  with 
the  news  from  home.  That’s  why  you 
buy 

Cl^C 

Pittsburg  ©ispatch 

and  know  you  get  the  “Best  Always.” 
Branch  Offices: 

Wallace  G.  Brooke, 
Brunswick  Building,  New  York 
The  Ford-Parsons  ('o., 
Marquette  Building,  Chicago,  III. 


ft  iS^WWKfe: 


Detroit  can  he  com¬ 
pletely  covered  week  day 
or  Sunday  with  one 
newspaper  —  The  N ews, 
which  reaches  practically 
every  English  speaking 
home  in  the  city. 


The  Family  Income 

Over  $3,000.00 

In  Buffalo  the  percentage  of  fam¬ 
ilies  with  incomes  over  $3,000.00  is 
Six  Times  Greater  than  the  average 
for  United  States. 

Buffalo  Evening  News  reaches  95 
per  cent  of  the  families  with  $3,000.00 
income  or  over.  It  reaches  60  per 
cent  of  the  English  reading  families 
in  the  Buffalo  market. 

KELLY  SMITH  CO. 

Foreign  Representatives 

Marbridge  Bldg.,  New  York  City 
Lytton  Bldg.,  Chicago,  III. 


SUCCESSFUL  YEAR  IN  NEBRASKA 

Well  Attended  Meeting  at  Lincoln  Re¬ 
elects  Executive  Secretary  Ole  Buck 

(Hy  Telegraph  to  Editok  &  Publisher) 

Li.vt'oi.x,  Xeb.  Feh.  12. — The  Ne¬ 
braska  Press  Association  closed  the 
most  successful  business  session  in  its 
history  to-day  and  the  attendance  was 
unusually  large  and  much  enthusiasm 
was  evident.  Reports  of  officers  showed 
the  most  successful  year  in  the  48  years 
since  the  association  was  organized.  The 
rep-ort  of  the  executive  secretary  showed 
improving  business  conditions,  new 
business  created  and  a  stronger  organi¬ 
zation. 

Recruit,  for  N.  E.  A. 

St.  Paul. — The  Republican  Editorial 
.\sscciations  of  Indiana  and  Idaho  have 
voted  to  affiliate  with  the  National  Ed¬ 
itorial  Association,  according  to  H.  C. 
Hotaling,  executive  secretary  of  the 
latter  organization. 


Perth  Amboy 

NEW  JERSEY 

One  of  the  leading  industrial 
centers  of  the  East.  Fully  coV' 
ered  by  the 

Evening  News 

F.  R.  NORTHRUP 

Foreign  ReprcMntative 

303  FIFTH  AVE.,  NEW  YORK  CITY 


BROOKLYN  OFFICE 

The  New  York  Time,  has  opened 
a  branch  office  at  300  Washing¬ 
ton  Street,  Brooklyn,  near  Fulton 
Street  and  Myrtle  Avenue,  for 
the  receipt  of  subscriptions  and 
advertisements. 


The  Boston  Globe 

has  just  ordered 
our  “Smiles”  Comic 

The  International  Syndicate 

BALT'MORE 


The  North  Jersey  Shore  draws  its  In¬ 
come  from  widely  divergent  activities. 
Thus,  this  section  enjoys  nniform  pros¬ 
perity,  unaffected  by  business  depression 
that  spells  havoc  in  localities  dependent 
on  one  industry. 

ASBURY  PARK  PRESS 

thoroughly  covers  this  territory  and 
through  it  the  advertiser  is  always  as¬ 
sured  of  a  highly  responsive  audience. 

Standard  Rate  Card  Member  A.  B.  C. 
Frank  R.  Northrup,  Special  Representativa 
303  Fifth  Avenue,  New  York  City 
Association  Bldg.,  Chicago,  III. 

J.  LYLE  KINMONTH,  PubUahor 
Asbury  Park,  N.  J. 
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MIKE  BURKE  SPENDS  ANOTHER  DIME 


SUPPUES  &  EQUIPMENT 

For  Newspaper  Making 


Printers’  Outfitters 

Printing  Plants  and  Business  bought  and  sold, 
American  Typefounders’  products,  printers  and 
bookbinders  machinery  of  every  description. 
Conner,  Fendler  &  Co.,  96  Beekman  St.,  New 
York  City. 


For  Sale 

floss  Clipper  Press,  four  or  eight  pue 
.seven  or  eight  columns  cutoff  23  inches 'iS 
stereo,  machinery — at  very  low  price  to  ^ 
e.state.  Baker  Sales  Co.,  200  Fifth  Are  iK 
York  City.  ’  " 


Cox  Duplex  Webb  Press.  Prints  and  folds 
four,  six  or  right  pages,  seven  columns,  3.500 
per  hour.  Equipped  with  motor,  duplicate 
rollers,  shafting  and  belting.  Being  used 
daily  and  good  condition.  The  Herald,  Car¬ 
lisle,  Pa. 


Duplex  2-page  steam  table,  with  gas  heating 
fixtures,  in  good  condition;  Hoe  dross  furnace, 
never  used;  flat  7  column  wide  casting  box 
in  good  condition;  35  in.  hand  cutter  in  fair 
condition.  Daily  Home  News,  New  Bruns¬ 
wick,  N.  J. 


Duidex  Metropolitan  Stereotype  press  in  per¬ 
fect  running  order;  prints  4,  6,  8,  10,  12,  16, 
20  pages,  7  columns,  13  ems;  can  easily  be 
changed  to  8  columns,  12  or  12^  ems;  also 
Duplex  stereotype  equipment  in  excellent 
order;  reason  for  selling,  about  to  get  press 
to  print  32  pages.  Prtss  can  be  seen  running 
any  afternoon.  Daily  Home  News,  New 
Brunswick,  N.  J. 


Double  Duplex  Steam  Table  compleie  will 
boiler  in  splendid  condition ;  also  extra  on 
boiler;  half  price.  Gazette  Printing  Corapa. 
Janesville,  Wiscon.sin.  ’’ 


Semi-auto  caster,  installed  Jan.  1,  1921.  Pn, 
chase  of  new  press  makes  it  useless.  Vfo«h 
cost  if  purchased  today  $5,000  without  dosht 
page  equipment.  Will  sacrifice  on  the  la. 
for  $4,000.  Address  ChronicleTelema 
Elyria.  Ohio. 


1  16-page  Goss  press,  printing  page  cutogjl 
9-16  inches;  six,  seven  or  eight  colusa 
complete  with  stereotype  outfit.  Address  New 
Wheeling,  W.  Va. 


Hoe  rotary  newspaper  press,  printing  four,  m, 
eight,  ten  or  twelve  page  papers,  six  or  ttm 
columns,  cutoff  22J4  inches,  with  stereo,  nu 
chinery,  all  in  good  order,  immediate  deliren 
Baker  Sales  Co.,  200  Fifth  Ave.,  New  YoA 
City. 


I'hON’T  allow  this  picture  to  mislead  you  in  considering  the  regular  habits  of  the 
^  circulation  manager  of  the  Brooklyn  Eagle.  He  is  here  pictured  slipping  two 
nickels  in  the  slot  lor  a  copy  of  Editor  &  Publisher,  but  he  does  not  do  that  every 
week.  He  is  a  live  wire,  and  is  a  regular  subscriber — which  proves  two  things,  live 
wires  read  Editor  A  Publisher,  and  Editor  &  Publisher  is  necessary  for  live 
wires.  Our  surmise  is  that  somebody  snitched  his  regular  copy — that  always  happens 
with  things  of  value  if  you  don’t  watch  them. 


NEW  HOME  FOR  BUFFALO  EXPRESS 

Quits  Newspaper  Row  for  Business 

District — Site  Covers  City  Block 

(.Vpivia/  to  Editor  &  Publisher) 

— Tliu  J.  N.  Matthews  Com¬ 
pany  lias  aiiiiounced  purchase  of  almost 
ail  entire  city  block,  on  which  will  be 
erected  a  new  building  to  house  the 
Buffalo  Express  and  the  printing  estab¬ 
lishment  of  the  Matthews  corporation 
which  owns  the  Express.  The  new 
building  will  be  erected  on  a  site  at 
East  Huron  and  Oak  streets,  half  a 
mile  north  of  the  district  in  which  the 
newspaiier  plants  of  Buffalo  center. 
It  is  claimed  the  new  site  was  chosen 
after  careful  consideration  o^  the  trend 
of  business  and  movement  ot  trie  city’s 
center  of  population. 

Erection  of  a  three-story  block  on  a 
site  140  by  261  feet  will  be  begun  in 
the  near  future.  Removal  of  buildings 
now  occupying  the  site,  it  is  said,  will 
soon  be  begun. 

Choosing  of  this  site  removes  for  the 


FOR  SALE 


Goss  Straight  Line  Quadruple  Four- 
Deck  Two-Page  Wide  Press.  Prints 
4.  6.  8.  10.  12.  14  or  16  page  papers  at 
24,000  per  hour.  20.  24.  28  or  32  page 
papers  at  12,000  per  hour,  folded  to 
half  page  size.  Length  of  page  22%'*, 


This  Pres*  May  Suit  You. 

WALTER  SCOTT  A  COMPANY 
PLAINFIELD,  NEW  JERSEY 


Duplex  double  drive  flat  bed  press;  prints  4, 
6.  or  8  pages,  7  columns,  13  ems;  can  be 
changed  to  8  columns,  12  or  12;4  ems;  in 
perfect  running  order;  can  be  seen  running  any 
day.  Reason  for  selling,  have  stereotype  press. 
Daily  Home  News,  New  Brunswick,  jf.  J. 


first  time  a  daily  newspaper  office  from 
the  railroad  station,  lake  dock  and 
hotel  district,  but  places  the  Express  in 
an  advantageous  position  to  serve  a 
large  business  and  residential  district. 

The  Buffalo  Express,  a  morning  and 
Sunday  newspaper,  is  now  published  at 
Washington  and  Exchange  streets. 
The  Matthews  company  also  operates 
the  Matthews-Northrup  printing  estab¬ 
lishment.  The  new  building  is  so 
planned  that  additional  stories  may  be 
added  as  needed.  No  estimate  of  cost 
was  made  public. 

Kingaton  Freeman  Staff  Dines 

Kingston,  N.  Y. — The  Daily  Free¬ 
man  staff,  organized  as  the  Freeman 
Social  Club,  held  its  annual  banquet  last 
week  at  a  local  hotel.  The  club,  46 
strong,  has  members  whose  service  with 
the  paper  dates  to  1871.  Jay  E.  Klock, 
editor  of  the  Freeman,  and  Colin  K. 
Urqhart,  of  the  F.  A.  Flinn  Paper  Com¬ 
pany.  honorary  member  of  the  club,  re¬ 
lieved  each  other  as  toastmasters. 


^  Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
the  Eai^ 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


We  offer  the  following  at  extremely  low  prices 
for  immediate  sale: 

1 — Westinghouse  Air  Compressor,  cap,  30  ft. 
per  minute 

1 — Trimmer,  for  small  office 
1 — Jig  Saw 

1 — ^Drill  Press;  needs  repairs 

1 —  Hoskins  Furnace 

2 —  Old  Goss  Press  Plate  Cylinders;  single 

width 

1 — Complete  Cast  Iron  Bed  Plate;  from  Hoe 
Press 

1 — Folder  for  same;  first  class  condition 
1*1 — Linot3a)e  Metal  Pots  with  Gas  Burners 
1 — Proof  rress 

1 —  Monotype  Machine  Hood 

2 —  Jenney  Linotype  Electric  Motors 
15 — Wood  Cabinet  Drawers 

Write  B.  Brewers,  Business  Manager,  The 
Cleveland  Press,  Cleveland,  Ohio. 


Lee  Feeder,  replaced  by  Electric  Pot,  fine 
condition.  $40.00.  Gazette,  Lima,  Ohio. 


Pacific  Coast  Daily — with  job  printing  depw 
ment.  Live  City  4,000.  Doing  gross  baiiws 
$30,000  annually  at  nice  profit  This  it  i 
rare  opportunity.  Will  take  eight  to  tet 
thousand  cash  to  swing  it.  Balance  ntt. 
Don't  answer  unless  you  have  that  amount  it 
cash.  Address  Box  C-841,  Care  Editoi  I 

PUBl.ISllKR. 

Daily  Newspaper  for  Sale 

Newspaper  in  prosperous  Middle  West  ton 
of  46,000  will  be  sold  at  attractive  price,  a 
terms  to  right  party.  Circulation  now  6.0N. 
Good  territory.  Box  C-807,  Care  Editoi  1 

}*UBLISI1ER. 


Lee  Feeders  for  Linotypes,  guaranteed  goods 
new,  $40.00  each.  Also  4  section  Lee  Moii 
The  Telegram  Company,  Youngstown,  Ohio. 


EQUIPMENT  WANTED 

6c  A  WORD  for  advertisements  under  tb 
classification.  Cash  with  order. 


We  have  clients  for  good  16pp.  newspaiw 
presses,  at  the  right  price.  Write  full  descri^ 
tion,  with  sample  papers  printed  thereon, 
prices,  etc.  Baker  Sales  Co.,  200  Fifth  Are, 
New  York  City. 


FOR  SALE 


Two  fouT'deck 


Potter  Printing  Presses 

complete  with  Cutler-Hammer  Control,  extra  rollers,  motors, 
etc.,  all  in  splendid  running  condition.  Presses  print  7 
columns  20  inches  up  to  32  pages  with  one  set  of  plates. 

also 

Complete  Stereotype  Equipment 

chases,  etc.,  of  corresponding  size  and  all  in  A-1  condition. 

Will  be  sold  reasonably,  immediate  delivery  to  make 
room  for  our  new  plant. 


THE  DULUTH  HERALD 


DULUTH 


MINN. 


FOR  SALE 


FOR  SALE 


A  WORD  for  advertisements  under  this  A  WORD  for  advertisements  uadn 

UV  classiAcation.  Cash  with  order.  Uv  claseiflcation.  Cash  with  order, 
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Introductions  to  Employer  and  Employee 


SITUATIONS  WANTED  HELP  WANTED  EAST  TEXAS  “BOOMEE 


-  - 

A  WORD  for  advertisemonto  under  thU 

3c  ’'I**'  f  ‘'®'' 

U„«  untniployed  one  in..rtion  (edv.  not  to 
„c,«d  50  word*)  FREE. _ • 

riiirtiiinf  Meneger-Solicitor 
v„*  employed,  36.  married,  12  years  experi- 
'  A  1  references,  desire  to  change,  where 
Sncement  is  assured.  Address  Box  C-833. 
e„e  EPITOS  &  PtlBUSHEK, _ 

Advertising  Copy  Writer 

With  copy,  production  and  managerial  experi- 
..  taiencv  and  industrial)  desires  connec- 
S  .Hh  service  department  of  New  York 
newspaper.  Box  C-853.  Care  Editor  &  PuB- 

iisBta.  _ _ 

attsifitd  Manager 

Young  man,  23;  several  years’  experience  as 
assistant  classified  manager  on  daily  of  119,447; 
tknriiuehly  experienced  in  classified  promotion; 
orefer  southwestern  paper  of  about  50_,000; 
nil  not  consider  paper  with  ‘‘Old  togy’  re- 
strictions.  Address  Box  C-832,  Care  Editor 

i  PUIUSHER. 

atftified  Manager 

With  Metropolitan  newspaper  experience,  would 
consider  any  live  proposition  where  the  build¬ 
ing  of  classified  advertising  will  be  appreciated. 
Mr  Publisher,  if  your  classified  is  not  what  it 
ihould  be  from  a  financial  or  volume  stand- 
ooint  get  in  touch  with  me.  Address  Box 
C-852.  Care  Editor  &  Publisher. 

Columnist 

Noted  Papers  are  Quoted  Papers.  If  you  want 
columnist  for  humor  department  address  Box 
C‘783,  care  Editor  &  Publisher. 

Espert  Cost  Analyst 

Expert  cost  analyst  open  for  proposition.  Ten 
rears  present  position.  Good  business  man¬ 
ager,  financier,  creditmaii,  buyer,  auditor.  Age 
34,  married.  Present  income  $5,500.00  but 
would  make  some  concession.  Address  or  wire 
Box  C-848,  Care  Editor  &  Publisher. 

Editor,  City  Editor  or  Editorial  Writer 
Open  to  engagement  as  editor,  city  editor  or 
editorial  writer;  Metropolitan  and  secondary 
city  experience  covering  25  years.  Virile 
thinker  and  writer;  master  of  newspaper  Eng¬ 
lish.  Know  the  game  all  the  way  through. 
Politically  am  an  independent  liberal,  will 
not  tie  .up  to  a  hide-bound  partisan  organ. 
Possess  character  personality — and  a  sense  of 
humor,  thank  God.  New  York,  New  Jersey  or 
New  England  preferred.  Address  Box  C-842, 
,  Care  Editor  &  Publisher. 

i  Editorial  Writer 

Editorial  writer,  paragrapher.  wants  strong 
western  connection.  Address  Box  C-784,  care 
Editor  &  Publisher. 

New  Era  or  Old  ? 

It’s  a  changed  world.  Dull  newspapers  are  los¬ 
ing  out  to  “peppy”  movies.  Girls  and  boys 
pass  former  up.  Experienced  all-around  news¬ 
paper  man  wants  job  in  or  near  New  York 
where  ‘‘forward  looking”  ideas  are  desired. 
For  instance,  let  me  suggest  how  politics  can 
be  made  interesting  as  love  stories — as  they 
must  he  now — as  giddy  girls  as  well  as  wise 
nutron  have  vote.  Frank  Poeton,  571  West 
130th  street,  New  York. 

Editor  and  Proofreader 

Nonunion  shop  (23).  Experienced— will 
travel.  H.  Weiss,  354  Hancock  St.,  Brooklyn, 


Wanted  a  Chance 

Stuck  in  lemon  grove,  my  bootstraps  broken, 
1  need  help.  After  18  years  as  reporter  and 
editor  on  great  and  small  dailies,  I  blindly 
eased  mvself  into  city  editorship,  etc.,  on  the 
largest  daily  in  town  of  100,000,  with  a  boss 
who  bought  into  the  game.  Expect  to  dig  out 
before  April  1.  C^n  show  clean  and  rather 
unusual  record.  Not  cheap.  Box  C-847,  (iarc 
Editor  &  Publisher. 

Special  Writer 

Experienced  special  writer  seeks  new  connec¬ 
tion  where  thorough  training,  ability  to  write 
*ell  and  broad  outlook  will  be  assets — with 
newspaper  feature  writer  or  Sunday  editor 
or  with  weekly  publication  or  syndicate.  Ad¬ 
dress  Box  C-843,  Care  Editor  &  Publisher. 

^h’^w’ation  Manager 

Able  and  dependable;  a  capable  executive  of 
wide  experience,  obtained  by  many  years'  met¬ 
ropolitan  connections,  desires  to  locate  with  a 
progressive  Republican  daily  in  city  of  200,000 
Of  more.  Address  Box  C-829.  Care  of  Editor 
«  P^busher. 

^neral  Manager 

neral  management  small  city  daily  wanted 
r...  *  •  experienced  newspaper  man. 

niH  references.  Married.  Ad- 

ss  Box  C-822,  Care  Editor  &  Publisher. 

Manager  or  Advertising  Manager 
wanted  as  business  manager  or  ad- 
rpnager  on  some  live  progressive 
to  ^  knows  how 

faults.  Fifteen  years’  experience 
billing...  newspapers.  At  present 

newtM?  of  medium  sized  southern 

confidential.  Ad- 

‘ircss  Box  C-831.  Care  Editor  &  Publisher. 


HELP  WANTED 

A  WORD  for  advortisoments  under 
this  classification.  Cash  with  order. 

Advertising  Solicitor 

Prefer  man  who  can  write  some  copy.  State 
all  first  letter,  including  experience  and  salary 
desired.  Republican  Gazette,  Lima,  Ohio. 

Linotype  Operator 

A  first  class  linotype  operator  to  work  on  an 
upstate  (New  York)  morning  newspaper. 
Steady  work,  surroundings  congenial,  and  good 
place  to  work.  Wages  from  $36.00  to  $40.00. 
Considerable  overtime  if  desired.  Address  Box 
C-809,  Care  Editor  &  Publisher. 

Wanted  as  Business  Manager  of 
Large  Southern  Daily 

Experienced  man  of  agreeable  yet  aggressive 
personality.  Must  know,  business,  circulation, 
and  mechanical  ends  of  newspaper.  The  man 
in  want  is  now  employed  on  a  paper  of  size 
in  some  live  town.  To  that  man  we  can 
offer  an  attractive  and  permanent  proposition. 
Address  Box  C-839,  Care  Editor  &  ruBLisHSR. 

Advertising  Man 

Wanted— C^od  advertising  man,  one  who  can 
prepare  copy  and  is  experienced  in  handling 
special  features;  must  also  have  knowledge  of 
the  handling  of  classified  ads.  Will  pay  rea¬ 
sonable  salary  and  commission.  Address  South, 
Box  C-854,  Care  Editor  &  Publisher. 


BUSINESS  OPPORTUNITIES 

A  WORD  for  advertisements  under  this 

classification.  Cash  with  order. 

_ * _ _ 

Financial  and  Commercial  Trade  Journal 
Similar  to  the  Journal  of  Commerce  is  to  be 
established  in  a  State  west  of  the  Mississippi 
River  which  offers  exceptional  advantages  for 
such  a  publication  and  which  has  no  such 
journal  and  has  never  had  one.  The  field  is 
large  and  comprehensive  with  many  interests 
to  be  served  and  such  a  publication  would  meet 
with  almost  immediate  success,  dependent  upon 
amount  of  energy  put  back  of  installing  it. 
A  publisher  with  a  well  equipped  mechanical 
plant  and  advantageously  located  who  has  this 
project  in  course  of  consummation  desires  to 
hear  from  interested  parties,  particularly  a 
competent  editor  who  has  had  experience  on 
such  journals,  and  advertising  man  who  under¬ 
stands  financial  and  commercial  advertising, 
and  a  circulation  man  who  understands  that 
branch.  Paper  will  be  issued  at  first  as  a 
weekly  and  more  frequent  issues  will  be  in¬ 
stalled  as  progress  warrants.  Absolutely  es¬ 
sential  that  the  three  principal  positions  as 
stated  should  be  filled  by  men  willing  to  sub¬ 
scribe  for  stock.  Answer  in  detail  giving  all 
qualifications  and  amount  of  money  available 
for  investment.  This  is  not  a  promotion  but 
is  a  strictly  business  proposition  and  the  pub¬ 
lisher  desires  only  men  highly  qualified  and 
in  a  position  to  make  substantial  investment. 
Address  Box  C-838,  Care  Editor  &  Publisher. 

A  Real  Opportunity 

Well  established  weekly  in  rapidly  growing 
Ohio  city.  Present  population  27,000.  Gross 
receipts  1920  over  $15,000;  gross  expenses  not 
over  $8,000.  Option  price,  until  April  1, 
$16,500.  Terms.  J.  B.  Shale,  103  Park  ave¬ 
nue,  New  York  City. 


INFORMATION  WANTED 

A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

Wanted 

As  quickly  as  possible  information  of  a  man 
who  represents  himself  to  be  J.  B.  Hemperly, 
stereotyper  and  pressman,,  formerly  of  New 
Orleans  and  of  Meadsvilte,  Pa.  Write  (or 
telegraph  if  expedient)  to  W.  L.  Taylor,  The 
Dispatch,  York,  Pa. 

CORRESPONDENTS 

AND 

FEATURE  STORY  WRITERS 

6c  ^  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 

Special  Articles 

I’rominent  Engineer  writes  interesting,  enter- 
t.iining,  instructive  articles  on  subjects  in  field 
of  Engineering,  Economics,  Industrial  Rela¬ 
tions,  Assignments  or  will  provide  own  sub¬ 
jects.  Address  Engineer,  c/o  Mr.  Cox,  Room 
312,  30  Church  street.  New  York  City. 

To  Know  the  Trend  of  Fashion 

In  New  York  is  the  desire  of  almost  every 
woman  in  the  country.  A  weekly  fashion 
letter  will  keep  your  readers  posted.  Address 
Box  C-834,  Care  Editor  &  Publisher. 


P.  S.  Tyler  Withdraws  from  Agency 

l’()KTi..\Ni),  Ore. — P.  S.  Tyler,  former 
pre.sident  of  the  Botsford,  Con.stantine 
&  Tyler  advertising  agency  of  San  Fran¬ 
cisco,  Portland,  Ore.,  and  Seattle,  has 
.sold  his  interest  and  withdrawn  from 
the  firm. 


EAST  TEXAS  “BOOMED” 
AS  PAPER  CENTER 

Kraft  Mill  Now  Running  Said  to  Be 
Herald  of  Newsprint  Industry 
with  Cotton  Stalks  as 
Base. 

(Stecial  to  Editor  &  Publisher) 

Dallas,  Tex. — The  Texas  Chamber  of 
Commerce  has  launched  a  movement  for 
establishing  paper  and  pulp  mills  in  the 
various  commercial  centers  of  East 
Texas.  It  is  claimed  that  sufficient  raw 
fibrous  products  from  which  paper  may 
be  manufactured  are  available  in  East 
Texas  to  supply  the  demands  of  the  en¬ 
tire  Southwest.  VV.  R.  Clark,  manager 
of  the  research,  department  of  the  Cham¬ 
ber  of  Commerce,  who  has  studied  East 
Texas  as  the  seat  of  a  great  pulp  prod¬ 
ucts  center,  announces  that  several  towns 
of  the  Texas  pine  timber  belt  are  ideally 
located  for  paper  mills. 

Communications  received  by  Mr.  Clark 
from  various  scientific  bodies  assert  that 
East  Texas  is  an  ideal  pulp  producing 
area.  Among  the  organizations  inter¬ 
ested  in  East  Texas  as  a  paper  center 
are  the  United  States  Department  of  the 
Interior  and  various  technical  schools 
and  colleges  of  the  country. 

There  is  at  present  one  paper  mill  in 
East  Texas,  located  at  Orange  and  op¬ 
erated  in  connection  with  the  Miller- 
Link  saw  mills.  This  mill  is  devoted 
exclusively  to  the  manufacture  of  kraft. 
Several  other  mills  for  the  manufacture 
of  kraft  are  being  considered  for  East 
Texas. 

A  mill  for  the  manufacture  of  news¬ 
print  paper  will  soon  be  established  at 
Mineola  to  use  cotton  linters,  cotton 
stalks  and  other  fibrous  products,  and 
negotiations  are  under  way  for  the  es¬ 
tablishment  of  the  mills  for  the  manufac¬ 
ture  of  newsprint  from  linters,  of  which 
there  is  an  almost  unlimited  quantity  in 
Texai. 

St.  Louis  County  Papers  Merge 

St.  Louis. — The  Clayton  Argus  will 
be  combined  with  the  St.  Louis  County 
Sentinel,  which  will  be  owned  by  a  new 
company  composed  of  Willis  Benson, 
E.  L.  Corson,  Peter  C.  Bopp  and  0.  E. 
Morton,  manager  of  the  Argus,  who  will 
be  secretary  and  general  manager.  The 
Argus  was  owned  by  William  H.  Lewis, 
.State  Labor  Commissioner.  It  was 
founded  in  1876  and  was  the  oldest  news¬ 
paper  in  S't.  Louis  County. 

Hotel  Penn.  Now  Prints  Daily 

Mimeograph  has  given  way  to  regular 
printing  machinery  in  the  production  of 
the  Pennsylvania  Register,  the  daily  is¬ 
sued  by  the  Hotel  Pennsylvania,  New 
\'ork.  The  masthead  carries  the  names 
of  two  members  of  the  •  New  York 
League  of  .Advertising  Women— -Grace 
Crawley  Oakley,  editor  and  in  charge  of 
publicity;  and  .-\nne  Taylor,  assistant 
editor. 

Six  Editors  in  Legislature 

XoR.MAN,  Okla. — Six  Oklahoma  editors 
W'll  occupy  seats  in  the  state  legislature 
as  the  result  of  the  recent  elections.  They 
arc:  W.  A.  Hornbeck,  .Sayre  Standaril ; 
E.  G.  1‘Tzold,  Temple  Tribune;  Eli  L. 
Admire,  formerly  editor  of  the  Oilton 
Gusher;  James  C.  Nance,  Marlow  Re¬ 
view;  J.  B.  Campliell,  Oklahoma 
Hornet;  John  Gelohie,  Guthrie  Oklahoma 
State  Register. 


$50,000  Cash 

for  first  payment  on  an  attractive 
daily  newspaper  property.  East¬ 
ern  locations  preferred.  Proposi¬ 
tion  V.  P. 

Charles  M.  Palmer 

NEWSPAPER  PROPERTIES 
225  Fifth  Ave..  New  York 


WEEKLY  NEWSPAPERS 

We  have  available  for  purchase  sev¬ 
eral  exceptional  WEEKLY  NEWS¬ 
PAPERS  located  in  Eastern  States. 
These  are  important,  staple  proper¬ 
ties,  well  equipped,  serving  good 
fields.  Are  reasonably  priced  on  a 
basis  of  earnings,  and  fair  terms  will 
be  considered. 

HARWELL  &  CANNON 

Newapsper  snd  Msgsxine  Propertirs 

Times  Bldg.  New  York 


FOR  SALE— NEWSPAPER  EQUIPMENT 

8-pagc  Cox  Duplex . $2,000  f.o.b. 

12-page  Cox  Duplex .  6,000 

8'page  Coaa  Comet .  4,000  f.o.b. 

(Following  with  Stereotype  Equipment) 

16-page  Potter .  3,63()  f.o.b. 

16-page  Goss  .  6,500 

32-page  Goss  . 12,000 

40-page  Hoe . 12,000  f.o.b. 

I  Model  8  Linotype.  .  .  .  3,080  f.o.b. 

I  Model  5  Linotype....  1,870  f.o.b. 

I  Ludlow,  Complete  ...  2,035  f.o.b. 
Wire  or  Write 

SOUTHERN  PUBLISHERS  EXCHANGE, 
Incorporated 

Newspapr '  Properties  and  Equipment 
12  North  St.  P.  O.  Box  1597 

Richmond,  Virginia 


Donnelley  Stsdf  on  Stage 

The  staff  of  the  Reuben  H.  Donnelley 
Corporation,  publishers  of  the  Red  Book, 
on  February  6  pulled  off  a  surprise  to 
Mr.  Donnelley  in  the  shape  of  an  enter¬ 
tainment  at  the  Selwyn  Theatre,  that 
showed  what  versatile  and  talented* 
actors  they  are.  ITie  program  opened 
with  a  very  creditable  performance  by 
the  Red  Book  Mastodon  Minstrels, 
which  was  followed  by  a  playlet  entitled. 
“The  Second  Generation,”  by  Leon  J. 
Bach.  Songs,  bright  dialogue  and  music 
by  the  Reuben  H.  Donnelley  Jazz  Band 
kept  the  audience  in  rare  good  humor 
throughout  the  evening.  Besides  the 
employees  of  the  company  and  their 
friends,  there  were  present  as  special 
guests  a  number  of  prominent  advertis¬ 
ing  men,  including  “Pop”  W.  C.  Free¬ 
man,  John  Clyde  Oswald  and  Frank  H. 
Rascovar. 

Singer  Quits  Maine  Journalism 

Damariscotta,  Me. — With  the  change 
of  ownership  in  the  Lincoln  County 
News,  sold  by  the  estate  of  the  late 
Leon  .\.  Gray  to  Samuel  H.  Erskine, 
formerly  of  the  editorial  staff  of  the 
Rutland  (Vt.)  Evening  News,  who  has 
assumed  charge,  George  W.  Singer,  its 
editor,  retires  from  the  newspaper  busi¬ 
ness.  in  which  he  has  been  engaged  since 
1898. 

Hamburg  Weekly  Post  Starts 

Buffalo. — The  Hamburg  Post  is  the 
newest  addition  to  the  weeklies  of  Erie 
county.  It  is  published  by  Milford 
Wesp,  formerly  of  the  Buffalo  Times 
staff. 
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TIPS  FOR  AD  MANAGERS 


^  Indication  of 
S  Lineage  Increase 


BOSTON 

AMERICAN 


Financial  Advertising 


Total  Lines,  1918...  21,769 
1920.  .  .233,609 


M 


00  Bur  Space  in 
^  Botton't  Crejiett 

e<  Evening  Newspaper 


Editor  &  Publisher  for  February  19 ,  1921 


Edward  D.  Kollock  Advertising  Agency* 

201  Devonshire  street,  Hoston.  liantlling  ad¬ 
vertising  for  B.  F.  Sturdevant  Company,  Jlyde 
I'ark.  Hosttin. 


Thomas  F.  Logan,  Inc.,  660  Fifth  avenue. 
New  York.  Handling  a<lvcrtising  for^  the 
Electric  Vacuum  Cleaner  Company  of  Cleve 
land,  Ohio.  Sunday  rotogravure  sections  will 
he  used  in  all  of  the  leading  cities  of  the 
ctiuntry. 

Gundlach  Advertising  Company,  Peoples 
Has  Bldg.,  Chicago.  Handling  advertising  for 
the  National  Bureau  of  Analysis. 

Field  Ad  Service,  State  Life  Bldg.,  India¬ 
napolis.  Planning  campaign  of  national  scope 
for  The  Shuler  Axle  Manufacturing  Company 
of  T.outsville,  Ky.  Handling  advertising  for 
the  American  Bearing  &  Die  Casting  Corpora¬ 
tion  of  Indianapolis. 

Sidener  Van-Riper  Advertising  Company, 

Merchants  Bank  Bldg,  Indianapolis.  Started 
newspaper  campaign  in  Indiana,  later  to  he 
extended  through  the  Middle  West  for  “White 
Line”  products.  The  advertising  features 
“White  Line”  washing  powder,  “Wash  Day 
Wonder”  laundry  tablets  and  “Cristell,”  a 
water  softener. 

Calkins  A  Holden,  250  5th  avenue.  New 
York.  Sending  uut  schedules  to  newspapers 
for  H.  J.  Heinz  &  Co.,  Pittsburgh. 

Jules  P.  Storm,  120  West  4l3t  street.  New 
York.  Sending  out  1.000-line  contracts  to 
Sunday  papers  through  the  West  for  Park  & 
Tilfoni  products. 

E.  W.  Hellwig  A  Co.,  299  Madison  avenue. 
Sending  out  schedule  to  a  list  of  rotogravure 
newspapers  for  Corn  Products  Company. 

Acme  Advertising  Agency,  Citizens  & 
Southern  Bank  Bldg..  Atlanta.  Making  3,000- 
line  contracts  with  Southern  newspaners  for 
L.  F.  Christman  Company,  Jackson,  Tenn. 

Campbell.  Blood  A  Trump,  Penobscot  Bldg.. 
Detroit.  Making  2.000-line  contracts  with 
middle  Western  newspapers  for  Ray  Battery 
Company. 

MeJunkin  Advertising  Company,  5  South 
Waba.sh  avenue,  t'hicago.  Making  2,500-lxne 
contracts  for  Great  Northern  Railway  Com- 
pany.  \ 

Matos  Advertising  Company,  Bulletin 
Bldg.,  Philailclphia.  Making  yearly  contracts 
with  newspapers  for  the  Philadelphia  Evening 
Bulletin. 

Nelson  Chesman  A  Co.,  Chattanooga. 
Tenn.  Making  yearly  contracts  with  newspa¬ 
pers  for  Herb  Juice  Medicine. 

Blaine-Thompson  Company,  4th  Nat.  Bank 
Bldg.,  Cincinnati.  .Making  1.000-linc  contracts 
with  newspapers  for  A.  Tietig  &  Son. 

J.  Walter  Thompson  Company,  242  Madi¬ 
son  avenue.  New  \  ork.  Making  1,000-line 
yearly  contracts  with  newspapers  for  Andrew 
Jergens  Company. 

Martin  V,  Kelley,  327  S.  LaSalle  street, 
Chicago.  Making  yearly  contracts  for  Woolson 
Spice  Company. 

Lord  A  Thomas,  5  South  Wabash  avenue, 
('hicago.  Making  lO.OOO-line  yearly  contracts 
with  newspapers  for  California  Associated 
Raisin  Company.  Making  5, 000-line  contracts 
for  I*eps»»dcnt  Company. 

Critchficid  A  Co.,  Brooks  Bldg..  Chicago. 
.Making  yearly  contracts  for  the  American 
R.Tdiator  Company. 

Dake  Johanet  Ad  Agency,  207  S.  Broad¬ 
way,  Ix)s  Angeles.  .Making  3,000-line  con¬ 
tracts  for  Hills  Bros. 


Western  Ad  Company,  Merchants'  Laclede 
Bldg.,  St.  Louis.  Making  yearly  contracts  with 
newspapers  for  Dr.  LeGear  Medicine  Com¬ 
pany. 

Lyddon  A  Hanford  Company,  200  5th  ave¬ 
nue,  New  York.  Making  1,000-line  contracts 
for  The  International  Chemical  Company. 


Barritt  A  Co.,  220  S.  State  street.  Chicago. 
Placing  advertising  f(*r  Sidway  .Mercantile 
(  ompany,  Elkhart,  1  nd. 

George  L.  Dyer  Company,  42  Broadway. 
New  York.  Will  place  advertising  for  Regal 
Shoe  Company,  using  newspapers,  magazines, 
trade  papers,  export  publications,  direct  by 
mail  and  signs. 

D'Arcy  Advertising  Company,  International 
Life  Bldg.,  St.  Louis.  Will  place  advertising 
for  C!.>coa-Cola  Company,  Atlanta. 

Frank  Seaman,  470  4th  avenue.  New  York. 
Will  place  advertising  for  Cheney  Brothers, 
2LS  4th  avenue.  New  York,  manufacturers  of 
“Chene>‘*  silks. 

Henri,  Hurst  A  McDonald,  56  East  Wash¬ 
ington  street,  ('hicago.  Will  make  up  lists 
during  February  and  March  for  Tildesicy  & 
Compajiy,  314  N.  Clark  street,  Chicago. 

Tuthill  Advertising  Agency,  1133  Broad¬ 
way.  .New  York.  Will  make  up  lists  during 
Ai»ril  for  the  Lowe  Brothers  i’ompany,  Dayton, 
Ohio,  using  newspapers,  magazines,  trade  and 
farm  pajiers  and  direct  by  mail. 

Grandin-Dorrance-Sullivan,  Inc.,  151  5th 
avenue.  New  York.  Sending  out  orders  to 
<laily  an<l  weekly  newspapers  in  Pennsylvania 
and  other  Soutlicastern  states  for  the  Hud¬ 
son  (^)al  (%)mpany  of  Scranton,  Pa.  Sending 
out  onlers  to  daily  newspapers  in  Boston, 
New  York,  ('hieago,  St.  Louis,  San  Francisco, 
('leveland  and  Kansas  City,  for  the  Steatite 
Electrical  Products  Corporation,  Yorktown 
Heights,  N.  V.  Sending  out  orders  to  daily 
newspapers  and  trade  papers  for  the  Superior 
Cinlerwear  Company,  Piqua,  Ohio. 

Massengale  Advertising  Agency,  Candler 
Bldg..  Atlanta,  Ga.  Planning  campaign  for 
('urrie  Brothers  Company,  Inc.,  makers  of 
Tinimeter  Heavy  Touring  Tubes.  Newspapers, 
trade  papers  and  magazines  will  be  used. 

Acorn  Agency,  132  Nassau  street.  New 
York.  Placing  orders  for  E.  H.  Wolfes  &  Co., 
German  bonds,  212  Broadway,  New  York. 

Associated  Advertising  Agencies,  1472 
Broadway,  New  York.  IMacing  orders  for 
Grandville  Tire  Company,  1926  Broadway,  New 
York. 

Berrien  Company,  19  West  44th  street. 
New  York.  Again  placing  orders  for  Klear- 
flax  Linen  Rug  Company,  Duluth,  Minn. 

Calkins  A  Holden,  250  5th  avenue.  New 
York.  Probably  will  make  up  list  during 
March  and  April  for  Sherwood  &  Williams 
Company,  paints,  Cleveland,  O. 

Critchfield  A  Co.,  Brooks  Bldg.,  Chicago, 
Reported  to  have  secured  the  following  ac¬ 
counts:  Samson  Tractor  Company,  Janesville, 
Wis.;  Haverford  Cycle  Company,  Philadelphia; 
Hayes  Shock  Absorber,  Minneapolis,  Minn., 
and  the  Hewitt  Bros.  Soap  Company,  “Bunny” 
and  “Easy  Task  Soaps,”  Dayton,  O. 

Dake  Advertising  Agency,  121  2nd  street. 
San  Francisco.  Placing  orders  with  newspa¬ 
pers  in  twelve  Western  states  for  Hills  Bros. 
“Red  Can  Brand  Coflfee,”  San  Francisco. 

George  L.  Dyer  Company,  42  Broadway, 
New  York.  Placed  orders  for  John  B.  Stetson 
Company,  “Stetson  Hats,”  Montgomery  ave¬ 
nue,  Philadelphia,  Pa. 

Richard  A.  Foley  Advertising  Agency, 

Terminal  Bldg.,  Philadelphia.  Reporteil  will 
make  up  list  during  Marcn  for  Atmore  &  Son. 
“Mince  Meat  and  Plum  Pudding,”  110  Tasker 
street.  Philadelphia. 

Gardner  Advertising  Company,  1627  Lo¬ 
cust  street,  St.  Louis.  Again  placing  orders 
for  Certainteed  Products  Company,  rooting, 
St.  Louis,  Mo. 


Vredenburgh-Kennedy  Company,  171  Mad¬ 
ison  avenue.  New  York.  Making  2. .500-line 
yearly  contracts  with  newspapers  for  Parker 
Brochemic  Company. 


LOS  ANGELES 


Warfield  Advertising  Company,  Federal 
Reserve  Bank  Bldg.,  Omaha,  Neb.  Handling 
advertising  for  Skinner  Manufacturing  Com¬ 
pany,  makers  t>f  macaroni  ]>roducts. 


Government  Circulation  Statement 
April  1,  1920 


134,686 


Grows  Just  Like 
Los  Angeles 

MEMBER  A.  B.  C. 


NEW  HAVEN  REGISTER 


largest  circulation  in  Connecti¬ 
cut’s  largest  city.  Average 
daily  paid  circulation  over 


30,000  Copies 


Uouble  the  circulation  of  any 
New  Haven  paper.  It  covers 
the  field. 


Hawley  Advertising  Company.  95  Madison 
avenue.  New  York.  Placed  a  few  orders  with 
.some  Sew  York  City  newspapers  for  Defiance 
('heck  Writer  Corp.,  Rochester,  N.  Y.  (Stanley 
A.  Douglas  &  Co.,  agents,  220  West  42d  street, 
New  York.) 


tiry”  Garters,  Congress  street  and  Ravi-, 
nue,  Chicago. 


Hoyt*s  Service,  Little  Bldg.,  Boston.  Again 
placing  orders  with  newspapers  for  Frank  K. 
Davis  Company,  “Davis  Canncd»  Lobster,*’  51 
Central  Wharf,  Gloucester,'  Mass. 


H.  B.  Humphrey  Company,  561  Boylston 
street,  Boston.  Reported  will  make  up  list 
iluring  March  for  George  Frost  Company, 
“Boston  Garter”  and  “Velvet  Griji”  Hose 
Supporters,  551  Tremont  street,  Boston,  Mass. 


Husband  &  Thomas,  165  East  Erie  street, 
Chicago.  Placing  orders  for  Portland  Cement 
Association,  Chicago. 


H.  £.  James  Advertising  Agency,  1  10  West 
19th  street,  New  York.  Handling  advertising 
for  U.  S.  Industrial  Alcohol  Company,  27 
William  .street,  New  York,  and  Oil  l*roducts 
('ompany,  “Usoline,”  50  Union  Square.*  New 
York. 


John  S.  King  Company,  Altamont  Bldg., 
Cleveland.  Placing  orders  with  newspapers  in 
Ohio  and  surrounding  territory  for  Wells 
Process  Company,  “Blue  Devil  Cleanser,” 
Youngstown,  O. 


Lord  A  Thomas,  Mailers  Bldg.,  Chicago. 
Handling  the  advertising  for  Coppes  Bros.  & 
Zook,  Nappanee  Dutch  Kitchenets,  Nappanee, 
Ind. 


Mutual  Service  Corporation,  140  Cedar 
street.  New  York.  Handling  the  account  of 
Lehigh  Valley  R.  R.  Company,  New  York. 


Daniel  E.  Paris,  60  Boylston  street,  Bos¬ 
ton.  Making  contracts  for  Waltham  Watch 
Company,  Waltham,  Mass. 


Snitzler-Warner  Company,  225  North 
Michigan  Boulevard,  Chicago.  Again  placing 
orders  for  A.  Stein  &  Co..  “Paris”  and  “Hick- 


FIRST  IN  1000 
NEWSPAPERS 


A  National  Advertiser  with  30 
years’  experience  recently  stated 
that  his  records  show  that  for 
the  money  expended  the  results 
produced  hy  the  Washington 
Star  placed  it  FIRST  IN 
AMERICA  among  a  thousand 
newspapers. 


Western  Representative,  J.  E.  Lutz, 
First  Nat'l  Bank  Bldg.,  Chicago,  III. 
Eastern  Representative,  Dan  A.  Carroll. 
Tribune  Bldg.,  New  York,  N.  Y. 


World  Wide 


ADVERTISING  CORPORATION 


Advertising  Counsel 


One  West  34th  St.,  New  York 


.....  )  2969 

Telephones  Fitzroy  )  5111 


Cable  Address: 


SCHOLZEM,  NEW  YORK 


OF  THE  SHAFFER  GROUP 


The  Louisville  Herald  led  the  other 
Louisville  morning  newspaper  in 
local  display  advertising  for  the  first 
ten  months  of  1920  by  171,669  agate 
lines. 


THE 

LOUISVILLE 

HERALD 


Kentucky's  Greatest  Newspaper 


OF  NEWSPAPERS 


Simmonds  &  Simmonds,  422  Sontli  tv. 
horn  street,  Chicago.  Placing  orden  (iTt 
tinnal  Kellastone  Company,  “KellutrJ  ,** 
perishable  Stucco.  15.S  F.ast  SuDerin,  .  * 
Chicago,  and  J.  P.  Duffy  Companr  itiJ?- 
tors,  Park  avenue  and  l.iSth  street  Nety 


Street  &  Finney,  171  Madison  aviii„  v 
York.  .  Agmn  Dlacing  onlers  for  OortM-p!: 
Fisheries  Company,  Gordon  s  Cod 


(ilouccster.  Mass. 


Tuthill  Advertising  Agency,  113}  R-^ 
way,  New  York.  Hanilliiig  the  account  Jv?! 
mon  Corporation,  health  tablets.  Tim.,  to 
New  York. 


Armand  S.  Weill  Company,  84}  cn 

square,  Buffalo,  N.  Y.  Placing  ordc^ 
Barmoii  Bros.,  Buffalo  House  Dresses  BsjJ 


Recognition  Changes  in  Boitog 

Boston— The  Boston  publishers  ban 
voted  to  transfer  recognition  from  th 
Proffitt  Advertising  Agency,  Inc.,  totht 
Walton  Advertising  Service,  Inc,,  jj 
Westminster  st,reet,  Providence,  R. 
and  220  Devonshire  street,  Boston,  juf 
to  transfer  recognition  from  S.  A.  Coj. 
over  Company  to  S.  A.  Conover  0* 
pany,  Inc.,  24  Milk  street,  Boston, 


Peck  Advertising  Agency,  347  5th  avenue. 
New  York.  Placing  orders  with  Pacific  Qoast 
newspapers  for  Tezor  Products  Corporation, 
“Tezor  Candy  Mints,”  225  East  24  street,  New 
York. 


Roberts  A  MacAvinche,  30  North  Dearborn 
^reet,  ('hicago.  Again  placing  orders  for 
C'luctt,  Peabody  &  Co.,  collars  and  shirts,  433 
River  street,  Troy,  N.  Y. 


Frank  Seaman  Company,  470  4th  avenue. 
New  York.  Placing  orders  with  newspapers  in 
Boston,  Philadelphia,  New  York  and  (Chicago 
for  the  present  for  McClure  Company,  “Mc- 
('lure’s  Magazine,”  New  York.  Will  extend 
the  list  later. 


The 

Pittsburgh 
Post  ^ 


has  the  second  ! 

largest  mom-  j 

ing  and  Sunday  circulatioo  | 
in  Pittsburgh. 


Few  Papers — (if  any) — surpass  the 

TREJSTOIS  TIMFS 

afrir/  tw?w>ctrv  i  XItIIJiJ 


ISEW  JERSEY 


A  Food  Medium 


Even  during  the  past  summer  four  ion 
pages — and  more — was  the  size  of  oe 
regular  weekly  Thursday  food  featurs- 
a  winner  for  housewives,  retailers  at 
manufacturers. 

Wednesdays  and  Sundays  four  tcic 
pages.  Tuesday,  Music  Page. 
Circulation  26,649.  MemberA.  B.  C 


KELLY-SMITH  CO.  I 
Marbridge  Bldg.  Lytton  Bli|.| 

New  York  Chiesp  I 


NEW  YORK 
EVENING 
JOURNAL 


has  the  largest 
circulation  of 
any  daily  news¬ 
paper  in  Amer- 


The  amalgamation  of  the  two  lesili** 
progressive  Jewish  newspsperi  • 
New  York 


THE  DAY 


THE  WARHEIT 


brings  into  being  the  most 
advertising  medium  in  the  Jewiw 


The  National  Jewwh  DJt 


I 
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SUCCESS  SURE 


IN  THE 


SOUTH 


Last  year  the  Southern  States  pro¬ 
duced  enormous  crops-— the  greatest 
in  history.  The  Sonth  increased  its 
crop  valnes  over  those  of  last  year  by 
a  round  billion  dollars. 

The  corn  crop  of  the  United  States 
last  year  was  valued  at  a  little  less 
than  $4,000,000,000  and  the  Southern 
States  produced  approximately  35  per 
cent  of  the  total  value  of  this  crop. 

The  increase  in  crop  value  of  the  Southern 
States  during  the  past  ten  years  has  been 
more  than  300  per  cent. 

The  South,  rich  in  tradition,  rich  in  natural 
resources,  rich  in  industries,  is  now  develop¬ 
ing  faster  and  progressing  more  rapidly  than 
any  other  part  of  our  land. 

Send  your  goods  to  these  people,  use  these 
daily  papers  to  tell  your  story. 


SOUTHERN 

LIST 

2,500 

10,000 

ALABAMA. 

Circulation 

lines 

lines 

**Binningham  Age-Herald  . 

.  ..(M) 

22,359 

.08 

.08 

**Binningham  Age-Herald 

...(S) 

24,482 

.10 

.10 

**Binnmgham  News  . 

...(S) 

55,663 

.15 

.15 

**  Birmingham  News  . 

...  (E) 

55,383 

.15 

.15 

**M0bile  News-Item  . 

...(E) 

10,860 

.07 

.07 

**Mobile  Register  . . 

. . .  (M) 

22,451 

.07 

.07 

**Mobile  Register  . 

...(S) 

33,718 

.085 

.085 

FLORIDA. 

** Jacksonville  Metropolis 

...(E) 

17,860 

.05 

.05 

Florida  Times-Union.  Jacksonville 

(MAS) 

28,986 

.07  (8cS)  .07  (8cS) 

**Palatka  Morning  Post  ... 

...(M) 

1,450 

.0122 

.0122 

**Pensacola  Journal  . 

.  ..(M) 

4,660 

.025 

.025 

**Pensacola  Journal  . 

...(S) 

6,246 

.025 

.025 

**Pensacola  News  . 

...(E) 

4,190 

.03 

.03 

GEORGIA. 

*** Atlanta  Constitution  . . . 

. . .  (M) 

53,154 

.13 

.13 

***Atlanta  Constitution  . .  . 

...(S) 

60,116 

.13 

.13 

*** Atlanta  Georgian  . 

.  .(E) 

46,187 

.12 

.12 

*** Atlanta  Sunday  American  . .  (S) 

105,527 

.15 

.15 

Augusta  Chronicle  . 

. . .  (M) 

8,703 

.045 

.045 

Augusta  Chronicle  . 

...(S) 

8,703 

.045 

.045 

Augusta  Herald  . 

...(E) 

13,816 

.05 

.05 

Augusta  Herald  . 

...(S) 

11,883 

.05 

.05 

***Columbus  Ledger  . 

.(EAS) 

8,078 

.04 

.04 

^**Macon  Telegraph  . 

...(M) 

20,656 

.06 

.06 

***Macon  Telegraph  . 

. . . (S) 

20,660 

.06 

.06 

^Savannah  Morning  News  . . 

(MAS) 

20,641 

.055 

.05 

***Savannah  Press  . 

...(E) 

14,192 

.05 

.05 

KENTUCKY. 

Lexington  Leader  . 

...(E) 

14,296 

.05 

.05 

Lexington  Leader  . 

. . . (S) 

14,536 

.05 

.05 

***LouisvilIe  Herald  . 

.  ..(M) 

49,756 

.09 

.09 

*•  •Louisville  Herald . 

...(S) 

54,701 

.09 

.09 

LOUISIANA. 

New  Orleans  Times-Picayune  .  (M) 

73,334 

.15 

.15 

New  Orleans  Times-Picayune  . .  (S) 

91,127 

.18 

.18 

•••New  Orleans  Daily  States...  (E) 

38,885 

.10 

.10 

•••New  Orleans  Daily  States...  (S) 

37,153 

.10 

.10 

New  Orleans  Item . 

...(E) 

63,024 

.15 

.15 

New  Orleans  Item  . . 

....(S) 

88,990 

.18 

.18 

NORTH  CAROLINA. 

Asheville  Citizen  . 

..Am 

11,912 

.04 

.04 

Asheville  Citizen . 

....(S) 

10,423 

.04 

.04 

**Charlotte  News-Chronicle. 

.  (EAS) 

10,179 

.04 

.03 

***Cbarlotte  Observer  .... 

.  ..(M) 

20,159 

.055 

.04 

***Charlotte  Observer  . . . . 

....(S) 

21,137 

.07 

.05 

Durham  Herald  . 

. . .  (M) 

6,172 

.03 

.03 

Greensboro  Daily  News  • . . . 

...(M) 

17,081 

.06 

.05 

Greensboro  Daily  News  . .  . . 

....(S) 

22,978 

.07 

.06 

**Raleigh  News  and  Observer. .  (M) 

24,230 

.06 

.06 

**Raleigh  News  and  Observer.  ..(S) 

26,309 

.06 

.06 

Wilmington  Star . 

...(M) 

6,850 

.04 

.04 

**Winston-Salem  Journal 

...(M) 

8,727 

.04 

.04 

** Winston-Salem  Journal  . 

.  ...(S) 

9,361 

.04 

.04 

**  Winston-Salem  Sentinel 

...(E) 

9,474 

.04 

.04 

SOUTH  CAROLINA. 

Anderson  Mail  . 

...(E) 

4,325 

.025 

.025 

***Columbia  Record . 

....(E) 

12,937 

.05 

.05 

***Columbia  Record  . 

.  ...(S) 

13,749 

.05 

.05 

***Columbia  State . 

...(M) 

21,862 

.06 

.06 

***Columbia  State  . 

....(S) 

22,307 

.06 

.06 

Greenville  News . 

.(MAS) 

10,896 

.045 

.04 

.  Greenwood  Index  Journal. . . 

,  .. .(E) 

4,187 

.02 

.02 

***Spartanburg  Journal  &  Caro- 

lina  Spartan  . . 

....(E) 

3,132 

.04 

.04 

***Spartanburg  Herald  .... 

...(M) 

4,744 

.04 

.04 

***Spartanburg  Herald  .... 

. . . . (S) 

5,913 

.04 

.04 

TENNESSEE. 

***Chattanooga  News  .... 

....(E) 

20,105 

.05 

.05 

Chattanooga  Times  . 

. . .  (M) 

22,661 

.07 

.07 

Chattanooga  Times  . 

....(S) 

23,046 

.07 

.07 

***Knoxville  Sentinel . 

....(E) 

19,822 

.07 

.06 

***Memphis  Commercial  Appeal.  (M) 

83J59 

.16 

.15 

***Memphis  Commercial  Appeal.  (S) 

113,841 

.19 

.18 

***Nashville  Banner  . 

....(E) 

41,077 

.07 

.07 

***Nashville  Banner . 

. . . . (S) 

43,116 

.08 

.08 

***Nashvilie  Tennessean  .. 

(MEAS) 

44,675 

.09 

.09 

VIRGINIA. 

±Bristol  Herald  Courier... 

.(MAS) 

6,590 

.04 

.04 

Danville  Register  and  Bee  (M&L) .  . 

9,950 

.04 

.04 

Newport  News  Times-Herald  <E) 

8,464 

.05 

.05 

Newport  New*  Daily  Pres*. 

.(SAM) 

6,349 

.05 

.05 

***Norfolk  Virginian  Pilot  , 

....(M) 

32,596 

.08 

.08 

***Norfolk  Virginian  Pilot 

. (S) 

38,452 

.10 

.10 

***Roanoke  Times . 

.(MAS) 

23,438 

.07 

.06 

•••Roanoke  World-New*  . . 

. . . .  (E) 

10,193 

.07 

.06 

•"Richmond  News-Leader 

45,383 

.11 

.11 

Government  Statement.  October  1st.  1920. 

i^lnclude*  Bristol,  Tenn. 

•*A.  B.  C..  Audit.  October  1st, 

1920. 

***A.  B.  C.  Publishers*  Statement,  October  1st,  1920 

*A.  B.  C.  Auditor's  Report,  December  31 

,  1920. 
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^  study  of  advertising  experience,  as  frankly 
expressed  by  merchants  and  retailers  all 
the  way  across  the  country,  indicates  they 
have  found  that  at  least  fifty  per  cent,  of 
their  business  is  the  result  of  advertising. 

The  stores  which  advertise  do  the  heavy  business  of  the 
cities,  draw  the  shopping  crowd  to  shopping  centres,  while 
the  smaller  dealer  ‘Vho  does  not  advertise”  gets  only  the 
emergency  or  chance  sale  that  occasionally  comes  his  way. 

The  community  or  neighborhood  store  which  gradually 
breaks  out  into  effective  and  purposeful  advertising  can 
be  made  to  grow  to  a  large  business  which  will  attract  other 
businesses  to  come  to  its  vicinity  and  advertise,  thus  making 
a  new  shopping  centre. 

The  big  retail  shop  which  occasionally  thinks  it  can  get 
along  without  advertising  or  resists  a  reasonable  increase  in 
rates  suffers  more  than  the  newspaper  or  newspapers  from 
which  it  withholds  its  advertising. 

If  this  attitude  were  persisted  in  for  a  year  the  trade 
of  that  store  would  shrink  fifty  per  cent.,  which  would  make 
its  business  unprofitable. 

In  the  fifty  per  cent,  of  business  created  by  advertising 
is  all  of  the  merchant’s  overhead  and  profit.  Without  this 
volume  of  trade  the  business  would  gradually  sink  to  the 
proportions  of  a  non-advertising  community  store. 

The  lesson  is  obvious. 

1st — The  community  store  which  advertises  may  be¬ 
come  the  big  retail  shop  of  the  future. 

2nd — The  large  retail  shop  which  thinks  it  can  get 
along  without  advertising  cannot  continue  doing 
a  profitable  business. 

We  occasionally  see  a  non -advertising  store  located  be¬ 
tween  two  heavy  advertising  stores  doing  a  big  business, 
but  not  within  twenty -five  or  •  thirty  per  cent,  of  what  it 
would  be  doing  if  it  established  the  potential  good-will  that 
can  be  created  through  advertising. 

JASON  ROGERS 

New  York,  Feb.  16,  1921. 

THE  NEW  YORK  GLOBE 


Member  A.  B.  C. 


170,000  a  Day 


LORENZEN  &  THOMPSON,  Inc. 

New  York  Chicago 


